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Country Acts Feed Fans' 
Hunger For Patriotic Tunes 




BY PHYLUS STARK 

and DEBORAH EVANS PRICE 

N.\SII\ ILI,K Patriotism and 
couiilA' music are so intertwined 
that it is almost a given now that 
the right anthem — one that is able 
to make a connection with counln' 
listeners — will quickly zoom to No. 
1 on the Hot Country' Singles & 
Tracks chart. It happened with .Man 
Jackson's Sept. 11, 20(11. reaction 
song, "Wliere Were You (When the 
World Stopped Turning!" and re- 
curred last summer with Tohy 
Keith's Taliban-bashing "Courtesy 



of the Red, White & Blue (The 
Angrv' .American). " Then came the 
current smash, Darryl Worlcy's 
pro-war "I lave You Porgotlen?" 

The latter song has topped Bill- 
hoard's country chart for five 
weeks and boosted sales of Worley's 
new album of the same name to 
'_'14,(inif units in its tirsl week. 
Hare ) 'nu I'orgotten? debuts at No. 
1 on the Billboard Top Country 
.\lbums chart and No. 4 on The 
Billboard '20(1 this issue. By con- 
trast, Worley's previous best week 
(Continued on page 74) 



Apple Digital 
Music Effort 
Faces Hurdles 

BY BRIAN GARRITY 

NEW YoKK .Apple Computer is 
diving into the digital distribution 
market facing many of the .same hur- 
dles as other companies attempting 
to sell music files on the Internet. 
But its seA'ice will stand apart in one 
key area: the company's ability to 
generate buzz among consumers. 

VMiilc details are to be announced 
April 28, the industry is hoping that 
the design and ease-of-use hall- 
marks that h.ive helped make hits of 
Apple's iTunes music management 
software and il'od music player will 
also drive the success of its distri- 
bution offering. 

(Continued on pdae 75) 

Bush Backing 
Aids RIAA Case 

BY BILL HOLUND 

WASHINGTON. U.C.— The Bush ad- 
ministration is taking very seriously a 
9-month-old lawsuit that could give 
the record industry the power to 
obtain the names and addresses of 
alleged copyright inl'ringers from 
Internet service providers (ISI'sl. 
according to key obsen'ers. 

The administration signaled its 
Intent when the Department of Jus- 
tice IDOJ) nied an .April 19 brief in 
support of the lawsuit Ihe Recording 
Indu.stry .Assn. of .America IRIVM tiled 
against Verizon, a multi-state local 
(Continued on page 60) 



Hollywood Speeds Films 
To Home DVD Market 



ERSPOON AND JOSH LUaS IN 'SWEFT HOME A 



BY lILL KIPNIS 

L(JS .ANt;fc:LK.S— -Let's wait for it to 
come out on video " may become an 
even more familiar refrain in the 
coming years, as new DVD titles 
arrive on retail shelves faster than 



VIN DIESEL IN m' 



they ever have before. Retailers and 
home video executives are praising 
the trend that they say leads to 
greater consumer support and 
lower marketing costs. 

Traditionally, there has been a 
six- to eight-month window be- 
tween a film's theatrical release and 
its home video appearance. But 
that lime frame is being cut by as 
much as half for .some titles as .stu- 
dios seek new el'ficiencies. 

"I'm all for the quick window." 
.Siiys Zane I'Isek. director of video lor 
the Torrance, Calif.-hased VVhere- 
house Kntertainment chain. "It 
couldn't be better. The American 
public doesn't have a long attention 
span. People don't remember movies 
even if jthey] made SW Imillion] or 
STO million at the box office." 

(Continued on page 75) 
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THE #1 ALBUM IN AMERICA! 

THE MOST ANTICIPATED ALBUM OF THE YEAR 
IS NOW THE BIGGEST ALBUM IN THE U.S! , 



"This is a win beneath her wings! Clarkson glides through octaves 
with the masterful control of someone who's been doing this for 
decades. And her range is awesome: in a dozen tracks, she owns \ 
Pop, R&B, Country and Gospel." 
Entertainment Weekly 4/25/2003 



"At last! Kelly Clarkson *s album Thankful does just what it needs 
to do, riding the melodic edge between her diva range and songs 
hip enough to appeal to youth. She tackles every genre of music 
with plenty to thrill." 
Billboard 4/26/2003 



Featuring the massive hit "Miss Independent" 
and the #1 smash "A Moment Like This." 



"KELLY CLARKSON'S DEBUT ALBUM PROVES 
AMERICA WAS RIGHT TO IDOL-IZE HER!" 



Entertainment Weekly 4/25/2003 
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Real's Listen Purchase Could Affect MusicNet 



BY BRIAN CARRITY 
and MATTHEW BENZ 

NEW YORK— RealNetworks' purchase of 
listen.com for $36 million in cash and stock 
could ultimately bring to an end Real- 
Net\vorks' involvement in the MusicNet 
subscription service, its joint venture with 
Warner Music Croup, EMI Recorded Music, 
and BMG Entertainment. Listen operates 
the Rhapsody online subscription service, 
which is distributed through more than 15 
companies, many of them broadband Inter- 
net providers. 

The acquisition follows Seattle-based Real's 
strategic investment in Listen in February. As 
part of that deal, Listen — which was previ- 
ously aligned with Microsoft — agreed to use 
Real as its preferred technology platform. 

As part of the acquisition. Listen's execu- 
tive team will join Real. Listen CEO Sean Ryan 
will continue to lead his team as VP of masic 
services for the RealOne division, reporting to 
Merrill Brown, senior VP of RealOne Services. 
Listen founder Rob Reid will join Real as VP 
of .strategic development. Listen will remain 
based in San Francisco and continue to oper- 
ate music services for its customers and dis- 
tribution partners. 

Real CEO Rob Glaser characterizes the 
acquisition as a "doubling down" of its bet 
on digital music. The company is billing 
MusicNet — a business in which it is a lead- 



ing investor — as a back-end business-to- 
business services strategy and Listen as a 
"best-of-breed" front-end consumer offering. 
Listen spent an estimated $100 million devel- 
oping its service. 

Real says it will continue to offer its brand- 
ed version of the MusicNet service. RealOne 
Music, in addi- 
f tion to Rhapsody. 

The company de- 
clines to discuss 
plans for RealOne 
Music moving 
fonvard; howev- 
er, a source says 
it is "highly un- 
likely" that Real 
will continue to 
offer its Music- 
Net service after 
the Listen acqui- 
sition is com- 
pleted, likely in the late-second or early- 
third quarter. 

Real has downplayed its MusicNet offering 
since the service was introduced to poor 
reviews in December 2001. Additionally. 
Glaser has stepped down as MusicNet chair- 
man, according to a recent Real filing with the 
Securities and Exchange Commission. 
Sources say the company has also withdrawn 
its representation from the MusicNet board. 




Real is the preferred — and, for now, 
only — technology platform for MusicNet. 
But MusicNet is expected to announce addi- 
tional technology partners in the near 
future, according to sources. Real declined 
to comment. MusicNet's only other distri- 
bution partner is AOL Music, which 
launched its version earlier this year. 

Real — which had cash, cash equivalents, 
and short-term investments of $309.1 mil- 
lion as of Dec. 3L 2002— will pay $17.3 mil- 
lion to cover the stock and vested stock 
options of Listen, plus 4.1 million shares of 
Real stock. At its April 23 close. Real shares 
were priced at $5. Once the acquisition clos- 
es. Real expects Listen to show an operating 
loss of $1 million-$2 million per quarter for 
the rest of 2003. 

Alan Daws, an analyst who follows Real for 
McAdams Wright Ragen in Seattle, says until 
more precise Listen subscriber numbers are 
knovsTi, it is unclear whether the deal makes 
financial sense for Real. Real CFO Brian Turn- 
er said Listen's subscribers number in the 
"tens of thousands." He and Listen declined 
to be more specific. 

Strategically. Davis says Real officials' 
public comments on the deal seem to indi- 
cate that regarding the development of its 
digital-music subscription service, "they like 
where Listen is at this point in time " more 
than they do MusicNet. 



Sire To Become Stand-Alone Label Again 



BY CHRIS MORRIS 

After lying dormant for 18 months. Sire Records is being estab- 
lished as a stand-alone entity and A&R outlet by Warner Bros. Records. 

Seymour Stein — who brought the 
label to Warner Bros, for distribution in 
1976 and sold it to the company in 1980 — 
continues as president, based in New York 
Sire was first revived as an imprint in 
2002, when the Hives' album Veni. Vidi. 
Vicious came to Warner Bros, through 
a joint venture with Burning Heart/Epi- 
taph. The Swedish band requested that 
the record appear on Sire. 

Stein says. "That put me in direct 
contact with [Warner Bros. chair- 
man/CEO] Tom Whalley, and he .said, 
'Hey. you know, other bands are com- 
ing to me now and saying what a great 
label Sire is. Why don't we reactivate it?' It was his idea. " 

Stein is being joined by A&R executive Greg Clover, a former 
London Records A&R staffer and founder of the Arena Rock 




Record Co., a New York-based independent. (Glover will contin- 
ue to operate Arena Rock.) All promotion, marketing, and back- 
office functions for Sire will be fulfilled by Warner Bros. 

In 1999, Sire merged with London Records, the imprint for- 
merly headed by Warner Music Group chairman/CEO Roger 
Ames. In December 2001, London/Sire's existing staff was laid 
off though Stein remained on board at Warner Bros., working on 
independent projects. 

During 27 years in the Warner fold. Sire introduced such acts 
as Madonna, the Ramones, Talking Heads, Depeche Mode, the 
Cure, Erasure, the Smiths. Barenaked Ladies. Everything But the 
Girl, and Seal. The label will remain an A&R-driven enterprise, 
according to Stein. 

"The indies are going to become much more important now," 
he says, "and any help I can |lendl as a bridge for .some of these 
indies and some of their records |to Warner] — that is my mission. " 

Sire has signed Detroit band the Von Bondies. formerly with 
indie Sympathy for the Record Industry; San Francisco's Distillers, 
previously with Hellcat/Epitaph; Canadian act Hot Hot Heat, orig- 
inally on Sub Pop; and former Capitol signee Less Than Jake. 
Morcheeba and Guster also remain on the roster. 



Clarkson Albunif 'American Idor Single At No. 1 



BY CARLA HAY 

NEW YORK— If recent sales are any indi- 
cation. Fox TV show American Idol has 
become a consistently viable source of hit 
records: Two American Wo/ related re- 
cordings, released April 15 on RCA Rec- 
ords, have simultaneously made chart-top- 
ping debuts. 

Kelly Clarkson, American Idol's first- 
season winner, has rocketed to No. 1 on 
The Billboard 200 this issue with her debut 
album, Thankful. According to Nielsen 
SoundScan, the album's first-week sales in 
the U.S. total 297,000 units (see Over the 
Counter, page 63). Meanwhile, theAmeri- 
can Idol single "God Bless the U.S.A.," 
recorded by the show's second-season final- 
ists, bows this issue at No. 1 on the Hot 100 
Singles Sales chart without the benefit of 



significant radio airplay. The single's first- 
week sales total is 101.000 units, making 
it the fastest-selling U.S. single of the year 
to date (see Singles Minded, page 63). 

RCA Music Group chairman Clive Davis 
leWs Billlxjard. "American Idol has reminded 
people of their interest in pop music outside 
of traditional radio formatting. I think the 
.show can revitalize pop music and help break 
new solo pop stars. When we made Kelly 
Clarkson's album, we didn't forget her origins 
on the show, but we treated her as we would 
any new artist with a spectacular voice." 

Clarkson's first single, "A Moment Like 
This," released shortly after her 2002 vic- 
tory on the show, was the fastest-selling 
single of last year {Billboard. Oct. 5, 2002). 
Her current single, "Miss Independent," 
has not been released commercially. 



The chart-topping .sales for Thankful are 
the result of "a high level of curiosity for 
Kelly Clarkson's album after all this time," 
notes Mike Fuller, buyer for .Amarillo, 
Texas-based retail chain Hastings Books, 
Music & Video. "The album's sales were 
also helped because Miss Independent' 
isn't a retail single," 

The recent American Idol sales mile- 
stones indicate that the U.S. has now 
become part of the international trend of 
TV talent contestants whose recordings 
become immediate hits and often debut at 
No. 1 on the charts [Billboard. April 26). 
Fuller says/lmgricfln Idol's next winner (to 
be announced May 21) will likely have an 
out-of-the-box hit, but "it remains to be 
seen if these contestants will have long- 
term careers." 
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8 R.I. Club Fire Sparks 
First Federal Lawsuit 

A lawsuit stemming from tlie 
Febi^ary fire tliat lolled 99 
people names everyone from 
headliner Great White and An- 
heuser-Busch to Qear Chan- 
nel, the town, and the state. 

9 Cars' Qfa.sel< Takes 
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The lead singer/songwriter of 
long-lived group the Cars 
talks to The Beat about his 
new desk job as senior VP of 
A&R at Elektra. 

52 Lancken Takes A 
Shine To Fairlight ESP 

Former CEO John Lancken 
buys back the intellectual 
property of the troubled pro 
audio manufacturer. 
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Now comes the reality series. 
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BMG Exec Heads New Global Structure 



BY CAROLYN HORWITZ 

NEW YORK — Following its recent realignment to a global man- 
agement structure {Billboard. Feb. 1). BMG Entertainment has 
created a centralized marketing division to support its labels world- 
wide. The move will eliminate a layer of management, with glob- 
al marketing heads now reporting directly to BMG executive VP 
Tim Prescott, who adds the title of chief marketing oftker. Inter- 
national marketing heads previously reported to regional chiefs. 

Prescott will oversee the New 
York-based global marketing 
group, which consists of four major 
departments: global frontline mar- 
keting, strategic marketing (U.S.). 
international commercial group, 
and new-business development/ 
visual media. Prescott continues to 
report to BMG chairman/CEO Rolf 
Schmidt-Holtz. 

In a statement, Schmidt-Holtz 
said, "The creation of a cohesive 
marketing organization for the 
world will help us develop more 
global superstars and better lever- 
age our assets." 
Prescott points to a simplified reporting structure in this new 
approach. In a statement, he said. "BMG will now have a truly 
global marketing structure to support and amplify' the creative 
power of our labels, repertoire centers, and artists." 

Global frontline marketing will be based in New York and 
develop worldwide campaigns for major releases and devel- 
oping acts. Supporting the team in New York will be staffers 
in Europe, Asia-Pacific, and Miami (for Latin .America). John 
Fleckenstein, senior director of marketing for the Asia-Pacif- 
ic, has been upped to VP of global marketing, handling .Arista. 
BMG U.K., and international. He will relocate from Sydney to 
New York and report to Prescott. A second VP of global mar- 
keting will be named soon, to work with RCA Music Group, 
Jive/Zomba, and BMG Germany/Switzerland/.Austria. Addi- 
tionally, Mervyn Lyn, former marketing director in Europe, 
has been named VP of marketing and promotions Europe, 




based in London and reporting to Fleckenstein. 

Strategic marketing — which handles catalog exploitation, 
third-party licensing, and other functions — will continue to be 
led by executive VP Joe DiMuro, who now reports to Prescott. 
He previously reported to COO Michael Smellie, DiMuro con- 
tinues to oversee BMG Special Products/BMG Heritage executive 
VP Gary Newman. VP of strategic marketing Kenetta Bailey, VP 
of direct-response TV Dennis Carces. senior director of legal and 
business affairs Rachael Bickerton, 
and VP of finance and administra- 
tion Larry Parra. 

The international commercial 
group, which will work closely with 
strategic marketing, will consoli- 
date global catalog departments 
under New York-based senior VP 
Stuart Rubin. Among those report- 
ing to him are Lyn Koppe — who is 
upped from director of strategic 
marketing for Asia-Pacific to VP of 
commercial in New York — and 
Meir Malinsky, London-based VP of 
catalog marketing. 

New-business development/visual 
media will be headed by newly named senior VP Paul Katz, who 
formerly held key posts at Jive. Zomba Music Publishing, and 
Zomba Films. He will work with the labels on marketing via 
DVD, TV. film, and other media. 

In other BMG-related news, BMG Entertainment parent 
Bertelsmann has raised $500 million in a bond sale to U.S. 
institutional investors. The Gutersloh, Germany-based com- 
pany will use proceeds from the private placement — which 
was increased from an original size of $300 million — to pay 
down bank loans. Bertelsmann's debt .swelled to 2.7 billion 
euros ($3 billioni at the end of 2002 — from 859 million euros 
($943 million) the year before — after it acquired the part of 
Zomba Music Group it didn't already own for $2.74 billion 
{Billboard, Dec. 7. 20021. 

Additional reporting by Matthew Bern in New York. 
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Genre-Breaking Artist Simone Dies At 70 

Civil-Rights Icon Is Known For Such Signatures As 'I Put A Spell On You' 



BY CHRIS MORRIS 

Journalist/author David Nathan, 
who knew Nina Simone from the time 
he estabhshcd her first fan club in 
England in the mid-'60s. recalls the 
singer as "daring, guLsy. unrelenting, 
uncompromising." 

Nathan adds, "She would not sub- 
mil lo being seen within a musical 
parameter She was an artist who was 
without categories." 

Simone, 70, died April 21 at her 
home in the south of France. No cause 
of deatti was announced, but she had 
recently battled cancer. 

Born Eunice VVaymon in Tryon. 
N.C., she played piano from the age of 
4 and studied classical music at the 
Juilliard School of Music. Working ini- 
tially as an accompanist. Simone was 
signed to indie Bethlehem Records and 
scored her only top 40 pop hit in 1959 
for the label with her version of George 
Gershwin's "I Loves You. Porgv'." 

Simone recorded prolifically during 
the "605 and 70s for Colpix. Philips, and 
RCA Victor An eclectic performer, she 
effortlessly shattered the boundaries 



In The News 

• KMI Recorded .Music is set to 
launch the biggest European mu- 
sic download initiative by a record 
company in Europe. It will sell 
online more than 140,000 tracks 
from 3.nO0-plas EMI acts, allowing 
consumers to legally burn music 
onto CD-R, copy tracks to portable 
players, and purchase singles 
online as soon as the songs are 
serviced to radio and in advance of 
their commercial release on CD. 
The ser\'ice will launch on more 
than 20 music retail Web sites in 
six different European countries. 

• Macrovision, a vendor of content 
protection and security technolo- 
gies, lias confirmed a liceasing deal 
with Microsoft. The move enables 
.Macrovision's CDS-300 .software to 
produce "dual-session" discs, 
which can play on both CD players 
and PCs. The software, introduced 
in Januar\' at .MIDE.M, already in- 
corporates Microsoft digital-rights- 
management protocol that will 
allow labels to designate which 
songs on a CD can be exported to 
portable devices or burned to disc. 

• Three people were arrested April 
23 in Sydnev for using Australia- 
based Web site MP3 WMA Land, 
which authorities claim digitally 
delivered without authorization 
music worth $70 million Australian 
($43.4 million). The raid was the 
first major investigation of illegal 
Internet activity b\- the Music Indus- 
try' Piracy Investigation unit, creat- 
ed under the Digital .Agenda .Vnend- 
ments to the Copyright .4ct in 20fK(. 




between pop. R&B, blues, folk, and jazz. 

She charted with sonorous rendi- 
tions of the blues standards "Nobody 
Knows You When You're Down and 
Out" and "Trouble in Mind," I ler sim- 
mering arrangement of Screamin' Jay 
Hawkins' "I Put a Spell on You" be- 
came one of her signatures. Her '60s 
compositions "Mississippi Goddam," 
"Four Women," and "To Be Young, 
Gifted and Black" became identified 
with the civil-rights struggle: the last 
song became the title cut on a 1972 
album by .Aretha Franklin. 

At home interpreting material by 
writers as diverse as Kurt Weill, 



Jacques Brcl. Leonard Cohen, George 
Harrison, and Bee Gees. Simone was 
a popular attraction in nightclubs and 
concert halls and at festirals through 
the '60s and '70s. But along the way. 
she acquired a reputation as an intran- 
sigent artist who castigated impolite 
audiences and warred with promoters. 

In 1974. fed up with the music busi- 
ness and what she viewed as a prevail- 
ing climate of racism in the U.S., 
Simone left the country for good. First 
taking up residence in Barbados, she 
would later live nomadically in Liberia. 
Switzerland, the Netherlands, and 
France, For the rest of her career, she 
recorded sporadically for a number of 
independent and foreign labels. In 
1991. she published a caustic autobi- 
ography. / Put a Spell on You. 

In 1993, Simone relumed to the 
majors one last time with the Elektra/' 
Asylum album .-1 Single Womatj. She 
toured into the new millennium, but 
ill health forced her to cancel concert 
dates earlier this year 

She is survived by a daughter, Lisa, 
who sings professionally as Simone. 



AOL TW, Viacom Post 
Shong Ql, But Stuggle 



BY MATTHEW BENZ 

NEW YORK— .AOL Time Warner (AOL 
TW) reported a profit and an increase in 
revenue for first-quarter 2003, despite 
declines at Warner Music Group 
(WMC), and confirmed that it is con- 
sidering a sale of WMG's disc-manufec- 
turing unit (BUBxxml, March 29), Mean- 
while, Viacom posted a strong quarter, 
though its radio division struggled. 

"We are in the early stages of explor- 
ing the possible sale of our music man- 
ufacturing business," says Jeff Bewkes, 
chairman of AOL TWs entertainment 
and networks group, which includes 
WMG. This is a business that we clear- 
ly would consider exiting for the right 
price." Morgan Stanley is believed to be 
shopping the unit, which makes CDs 
and DVDs. It could fetch $1 billion. 

For the quarter, WMG had an oper- 
ating loss of $14 million, compared 
with operating income of $20 million 
in the same period last year. This was 
because of a 4.4% decline in earnings 
before interest, taxes, depreciation, and 
amortization to $87 million and high- 
er amortization costs. Sales fell 3.5% 
to $914 million, as DVD-manufactur- 
ing revenue and favorable currency 
exchange rates were not enough lo off- 
set declines in music shipments. 

Overall, AOL TW revenue rose 63% 
to $10 billion. AOL TW posted net 
income of $396 million, or 9 cents per 
share, compared with a net loss one 
year ago of $54.2 billion, or $1225 per 
share, when it took a $54.2 billion 
goodwill writedown. AOL TW CEO 
Dick Parsons adds that there was noth- 
ing to say at present about Securities 



and Exchange Commission and De- 
partment of Justice investigations into 
the company's accounting. 

Viacom reported $6.1 billion in first- 
quarter revenue, up 7% from first- 
quarter 2002, Its profit was $443, 1 mil- 
lion, or 25 cents per share, vs. a net loss 
of $1.1 billion, or 63 cents per share, 
one year ago when it took a $1.5 bil- 
lion impairment charge. 

Viacom's Infinity Broadcasting radio 
division had the weakest showing, uith 
revenue down 2% to $443,8 million and 
operating income flat at $190.6 millioa 
Viacom president/COO Mel Karmazin 
says that consolidating stations under a 
single operator and selling ads for clus- 
ters of stations ha\>e not helped increase 
revenue. "We need to take a look at the 
way we're structured," the radio veter- 
an says, without discussing specifics, "In 
this strong advertising market, radio 
needs to grow its top-line revenue at 
least in high single digits." 

Viacom's cable networks generated 
revenue of $1.2 billion, up 13%, as 
MTV Networks ad sales rose 18%. The 
division's operating income rose 21% 
to $432.2 million. 

Separately, as expected, Viacom has 
agreed to buy AOL Time Warner's 
50% stake in Comedy Central for $1 .2 
billion in cash, giving it full ownership 
of the cable channel. 

Rating agency Standard & Poor's 
(S&P) said AOL TW's disposal of 
Comedy Central was "a modest posi- 
tive" in the company's debt-reduction 
program. Yet the agency said AOL 
TW's BBB+ rating will likely remain 
under review. 



A LOOK AHEAD 



Madonna's life' Is Set For No, 1 



BY KEITH CAULRELD 
and GEOFF MAYFIELD 

LOS .ANGELES — .'^ladonna is poised 
to debut atop The Billboard 200 next 
issue with .American Life. The Mav- 
erickAVarner Bros, set should move 
in the neighborhood of 225. 000- 
250,000 units, according to pnjjec- 
tions based upon first-day sales. The 
album could sell more, as she has a 
few T\' appearances lined up for the 
week, including a guest slot on NBC's 
ir;//*6'raa'. 

Madonna's previous studio set. 
Music, started with 420.00(1 in the 
Oct 7 issue of 200( I. .American Life 's 
slower start could be attributed to 
the less-lhan-warm reception at 
radio to the album's first single — the 
title track. This issue, it is No. 67 on 
the Hot 1 00 .Airplay chart with about 



21 million in audience. By compar- 
ison, when .^lusic arrived in stores, 
that album's title cut was already No, 
5 on the airplay chart, with 77 mil- 
lion in audience. 

Still. .Madonna is on course to beat 
the Nielsen SoundScan opening 
weeks of such albums as Erotica 
1 1992) and Bedtime Stories (19941. 

In contrast to the busy Easter- 
week release schedule that places five 
new albums in the top 10. Madonna 
led a light April 22 slate. The next- 
highest bow should be Mobb Deep's 
Free .Agents: .'^lurda Mix Tape, which 
is expected lo shift around 50,000. 
The outfit's CD is being distributed 
by indie Landspeed, while its last 
major-label relea.se was Infamy, a 
Loud/Columbia set that opened with 
140.000 in 2001. 
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Federal Suit Filed in Rhode Island Club Hie Gise 



BY RAY WADDELL 

The first federal lawsuit stemming 
from the West Warwick, R.I., fire at 
the Station nightclub that killed 99 
people Feb. 20 during a Great White 
concert was filed April 22 in U.S. 
District Court for the district of 
Rhode Island. 

Attorney Ronald Resmini filed the 
100-page personal injury lawsuit on 
behalf of three clients; two survived 
the fire and the other is the family of 
a victim. Among those named in 
Resmini's suit are club owners the 
Dcrderian brothers; the band; tour 
manager Dan Bichele; band manage- 
ment company Manic Music; label 
Knight Records; Anheuser-Busch; 
pyrotechnics manufacturer Luna 
Tech; American Foam; the town of 
West Warwick; the state of Rhode 
Island; state fire marshal Irving J. 
Owens; album WHJY Providence, RI.; 
WHJY parent Clear Channel Commu- 
nications; TViton Realty, the real-estate 
company that owns the land; and 
"John Does 1 through 100," which is 
a provision to add other defendants to 
the suit at a later date. 

Resmini says he filed at the federal 
level to determine jurisdiction in the 
case. "We want to see where it's going 
to end up, state or federal, particular- 
ly as it pertains to liability," Resmini 
says. "Somebody's got to do it, and I 
got tired of waiting on everybody else." 

Ed McPherson. attorney for Great 
White, says that although he was not 



aware of the federal lawsuit, "I don't 
think it makes much difference in 
regard to liability or damage. And 
federal and state courts are pretty 
equal in how quickly they get to trial. 
|A federal filing) seems to circum- 
vent the chief judge in the state 
court (Judge Alice Cibneyl, who has 



made it clear she would like all of 
these lawsuits to be coordinated." 

McPherson tells Billboard he be- 
lieves about a dozen civil suits have 
been filed at the state level. Defen- 
dants named in the lawsuits filed in 
state court include the Derderian 
brothers, Great White, the town of 



West Warwick, Anheuser-Busch, and 
Luna Tech. 

No criminal charges have been 
brought against anyone, including 
the band and the club owners. "I 
believe the attorney general's office 
is being very careful," McPherson 
says. "I know the grand jury is still 



impanelled and they're working very 
diligently in going over the evidence. 
Just because no charges have been 
filed doesn't mean they won't be." 

As for Resmini and his federal law- 
suit, "my best hopes are to see that 
there is some money out there to 
take care of these people." 



Prolific Songwriter Felice Bryant Dies At 77 



BY DEBORAH EVANS PRKE 

NASHVILLE— The songwriting com- 
munity lost a legend with the passing 
of Felice Bryant. The 77-year-old 
songwriter died April 22 at her Gatlin- 
burg, Tenn., home following a battle 
with cancer 

During four decades, Bryant and her 
husband, Boudleaux — who died in 
1987 — had their songs recorded by 
many top acts, among them the Beat- 
les, Tony Bennett, Simon & Carfunkel, 
Grateful Dead, Dolly Parton, Elvis 
Presley, the Beach Boys, Count Basie, 
Dean Martin, R.E.M., and Ray Charles. 
Their catalog includes such classics as 
"Wake Up Little Susie" and "Bye Bye 
Love," both recorded by the Everly 
Brothers; "Raining in My Heart," 
recorded by Buddy Holly; and "Rocky 
Top," which was adopted as the Ten- 
nessee state song in 1982. 

" 'Rocky Top' defines Tennessee and 
brings people together," Tennessee 
Governor Phil Bredesen says. "Mrs. 
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RECORD COMPANIES: Laura Bart- 
lett is named senior VP of interna- 
tional for Jive Records in New 
York. She was president of Zomba 
Records Canada. 

Shawn Amos is named VP of A&R 
for Shout! Factory in Los Angeles. 
He was executive director of the 
Quincy Jones Listen Up Foundation. 

Anne Chwat is promoted to chief 
ethics and compliance officer for 
BMC in .New York. She al.so contin- 
ues as VP of legal and business affairs. 

Martin Basart is named national 
sales director of Empire Musicwerks 
in Hallandale. Fla. He was national 
sales manager of Pickwick Records. 

Cheryl Cehbauer Is named man- 
ager of video production and pro- 
motion for Lava Records in New 



York. She was manager of video 
promotion for Artemis Records. 

PUBUSHINC: Alison Smith is pro 

moted to senior VP of performing 
rights for BMl in New York. She 
was VP of performing rights. 

BROADCASTING: Lisa Dollinger is 

promoted to .senior VI' of world- 
wide corporate communications 
for Clear Channel in San Antonio. 
She was senior VP of radio mar- 
keting and communications. 

Andy Anderson is named senior 
director of partnership marketing 
for American Urban Radio Net- 
works in New York. He was urban 
and Canadian advertising director 
for Billboard. 



Bryant's work will forever be a part of 
the Volunteer State." 

A BMI writer, Bryant's 
accolades include mem- 
bership in the Country 
Music Hall of Fame and 
the Nashville Songwriters 
Hall of Fame. The Bry- 
ants earned a total of 59 
BMI Pop, Country, and 
R&B awards. 

Bom Matilda Genevieve 
Scaduto, Bryant grew up 
in Milwaukee. In 1945, she 
was working as an eleva- 
tor attendant when she 
met Boudleaux Bryant, a young musi- 
cian who was visiting from Georgia, 




They eloped two days later. 

Publisher Fred Rose 
heard their song "Country 
Boy" and placed it with Lit- 
tle Jimmy Dickens, who 
made it a hit in 1949. After 
moving to Nashville, the 
Bryants formed Showcase 
Music in the mid-'50s be- 
fore signing a contract with 
Acuff-Rose Music Publish- 
ing that included rever- 
sionary rights, which were 
unheard-of at that time. 

Known mostly for co- 
writing with her husband, 
Bryant scored a self-penned hit with 
"We Could." The couple only record- 



ed one album as performers, 1979'sj4 
Tbuch of Bryant. 

BMI president^EO Frances Preston 
says. "Vifhen Felice began her career, it 
was unusual for a woman to succeed as 
a songwriter. She pushed through the 
glass ceiling and left a space for fiiture 
generations of talented women." 

In 1966, the Bryant publishing 
rights reverted to their ownership, and 
they established House of Bryant Pub- 
lications. The couple moved to Gatlin- 
burg In 1978, where they owned and 
operated the Rocky Top Village Inn. 

Bryant's survivors include two 
sons, Nashville real-estate executive 
Dane Bryant and BMI executive VP 
Del Bryant. 



Sony Invests In New Miaoprocessor 



BY MATTHEW BENZ 

NEW YORK — Sony Corp.'s music division swung to an 
operating loss in its latest fiscal year. Meanwhile, Sony said 
it is investing 200 billion yen ($1.7 billion) during the next 
three fiscal years to manufacture a nesv microprocessor that 
will power its next generation of devices for music, movies, 
arxl other applications. 

The investment by Sony Computer Entertainment (SCE| 
and Sony Corp. is arwther step in the parent company's cre- 
ation of a "broadband network." Sony envisions a fiihire in 
which its music, movie, and games are accessed by a range of 
devices — made by its own electronics and computer divisions. 

"Digital consumer electronics and network products to 
enjoy various broadband applications in homes — such as 
games, movies, music, and digital broadcasting — will play a 
leading role In the future, together with the evolution of the 
PC," says Ken Kutaragi, president/CEO of SCE and executive 
deputy president of Sony Corp. IBM and Toshiba are part- 



ners In the project 

Meanwhile, Sony's music division reported an operating 
loss for the fiscal year ended March 31 of 8.7 billion yen ($72 
million), compared with income of 20.2 billion yen ($167 
million) the year before. Sony recorded restructuring 
charges of $190 million for a l,4()0-person reduction in work 
force, the closing of a U.S. manufacturing facility, and the 
consolidation of distribution facilities outside the U.S. 

Despite slow music sales, the division's revenue fell only 
1% to 636.3 billion yen ($5.3 billion); on a constant-cur- 
rency basis, it actually increased 1%. U.S.-based Sony Music 
Entertainment, which generated 72% of the division's rev- 
enue, saw sales rise 6% as it manufactured more DVDs for 
the pictures and games divisions. 

Sony projects a fiirther decrease in the music division's 
sales in the current fiscal year but also a return to prof- 
itability, as the benefits of restructuring set in and talent- 
related expenses decline. 



Cemian Pariiament Passes EU Copyright Directive 



BY WOLFGANG SFAHR 

BERLIN — Germany's federal parliament passed the Euro- 
pean Union's directive regulating copyright law 
In the information society April 11, making it 
only the fourth country in Europe — after Den- 
mark. Greece, and Italy — to do so. 

Despite considerable efforts on the part of the 
hardware Industry to defeat their passage, record 
companies and music publishers pushed 
through some key points. For example, a pri- 
vate copy remains not only admissible but is also 
subject to payment: German consumers pay 
levies for private copying on the purchase of a 
blank audio cassette (0.06 euros |$.07| per 
hour), blank video cassette (0.09 euros 
[$.10] per hour), video recorder (9.21 euros 
|$10.051), CD burner (7.50 euros |$8.181), and scanner 
(8.18 euros |$8.931). 

The new law, which takes effect in June, also stipulates 



that protection technologies may not be circumvented. Any- 
one offering technologies to crack copy-protected music CDs 
is subject to prosecution, as are media provid- 
ing instructions on how to crack protected 
music CDs. 

Gerd Gebhardt, chairman of German record 
industry association BPW, welcomes the legis- 
lation. He says the record industry's efforts in 
"protecting what can be protected [and] pay- 
ing for what cannot be protected" have largely 
been implemented in this law. 

Both German Music Publishers' Assn. 
managing director Heinz Stroh and Thomas 
Stein, president of BMG's Gcrmany/Swlt- 
zerland/Austria region, complain that the new 
law fails to stigmatize private copies made 
from illegal sources. Stein welcomes the new law: "It is 
the responsibility of the government to help the music 
industry in a way that enables the Industry to help Itself." 
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COMING HOME: Ric Ocasek. Elektra Enter- 
tainment Group s (EEC) newly named senior 
VP of A<SR, is nothing if not loyal. Elektra was 
the first label he ever set foot in as a young 
man looking for his big break in music. "I was 
21. It was 1970. 1 came to New York from the 
Midwest, and 1 thought you could just walk 
into a record company and give them your 
tape." Ocasek says in an exclusive inter\'iew 
about his new post. 

"So I tried to do thiit, and Elektra wa-s the only 
label who let me in." he continues. "I remem- 
ber the girl s name, Shelly Snow, who saw me. 

I don't even 
know if thev 
called it ■A.SK- 
back then, but 
she closed her 
door, lit a joint, 
and I thought. 
Jesus. I'm in 
heaven here,' 
and then we lis- 
tened to |my| 
songs and I exit- 
ed. I didn't get 
the deal, but it 
was nice to have 
the experience." 
Flash forward to 1978. and Ocasek's group 
the Cars is one of Elektra's top acts. By the 
time the band released its last studio album. 
1987's Door to Door, the Cars had sold more 
than '20 million albums in the U.S.. according 
to the Recording Industry Assn. of .America. 
(Ocasek also recorded two solo albums for Cef- 
fen in the mid-'80s.l 

Through his Cars tenure and beyond. Oca- 
sek has produced scads of acts, including Bad 
Brains. Lloyd Cole. Weezer. \ada Surf. Hole. 
\o Doubt, and Bad Religion, so it's no sur- 
prise that EEC chairman/CEO Sylvia Rhone 
came calling. 

"Sylvia phoned me and said. 'I have a won- 
derful idea, let me run it by you.' " Ocasek says. 
"We went to lunch and discussed it. It's some- 
thing I never thought about or imagined. But 
I thought. 'I like Sylvia a lot. This will be a great 



way to hear a lot of great music and maybe find 
something in the haystack. I'll be in the office 
at my own discretion. I've never had an office 
job before . . . then there's waking up earlier 
than 12. 1 can't do that. Sylvia's not making me 
do that.' " She's also not making him work 
exclusively for Elektra: Ocasek slre,s,ses that he's 
still able to produce acts not on the label. 

For her part. Rhone tells Billboard she was 
looking for someone with a unique perspec- 
tive. "I have tremendous respect for Ric a.s an 
artist and producer of great taste." she says. 
"Having not had any previous label experience, 
he gives Elektra a fresh pair of ears and a new 
look to the A&R process. 1 am confident he will 
make an indelible contribution to the creative 
vision of the company." 

Oca.sek says he hasn't signed anyone to Elek- 
tra yet. but he's on the hunt for things that "are 
different. I have an interesting view of the 
music I get that's probably quite a bit different 
from most A&R folks, since I've been on the 
stage and written hundreds of .songs. I'm look- 
ing for acts where the general sound and genre 
is already intact. They should already be good, 
they should already have their own style . . . 
I'm also not doing this just to find productions: 
there are only .so many records 1 can produce 
a year without going nuLs. " 

Don't expect to see him lurking at the back 
of clubs in search of the ne.\t big thing, because 
he says plenty of music finds its way to him. "I 
don't think 1 would be on a mission to scout 
out things, although I'd go see things that I 
think are good. But 1 couldn't stand the smell 
of going into a bar every day I don't even drink 
anymore. 1 can't imagine going in there and 
having to run out to have a cigarette." 

Regarding his own musical career. Ocasek 
says he still makes music and is, in fact, work- 
ing on a solo record. "It s a pretty artistic one 
that I might just put out on the Internet. I 
don't want to return to the pop world as a per- 
former. I don't think I could, because I don't 
think anyone would be interested. I don't want 
to go out and worry if the record company is 
going to push it and if it will get airplay. I can 
still do records, and it's OK if it's just for a few. " 



Blur Roars Back After Four Years 

U.K. Act Left No Worse For Side Projects, Loss Of Founding Memlter 



BY NIGEL WILUAMSON 

LONDON— One rumor had it that Blur 
was making a world-music album. Anoth- 
er held that the band's seventh set would 
be a dance record. The actual recording, 
Think Tank, is neither. Instead. Blur has 
delivered radical modern rock that juxta- 
poses sonic invention with some of the 
sweetest pop tunes that frontman Damon 
Albarn has ever written. 

"We're in love with melody." Albarn 
notes. "But I think we're also adventurous 
musically. This is the first record where 
those two elements have 
truly come together." 

Due May 6 worldwide 
(via Virgin in the U.S. and 
EMI in Europe). Think 
Tank is a key release for 
the former Brit-pop 
champions, whose battle 
for chart supremacy with 
Oasis reinvigorated the 
U.K. rock scene in the 
mid-1990s. It is the 
band's first album as a 
trio, following the depar- 
ture of guitarist/founding 
member Graham Coxon. 
It also marks Blur's re- 
turn from the lengthy 
four-year sabbatical that followed the 
release of 1999's 

Think Tank also comes on the back of 
considerable speculation about the 
band's future, fueled by Albarn's recent 
pursuit of several successful side proj- 
ects, including film soundtracks: hip- 
hop/dance act Gorillaz: his own record 
label. Honest Jon's: and African fusion 
album Mali Music. 

This has caused some to question his 
continued commitment to Blur, but 
Albarn insists that his extra-curricular 
activities have enabled the band to come 
back stronger than before. "You have to go 
out and find your sense of identity as a 
musician," he notes. "I'm still looking for 
that, and I expect that I'm going to spend 
my whole life doing it." 

EMI Recorded Music U.K. & Ireland 
chairman/CEO Tonv Wadsworth also 



believes that Albarn's activities away from 
Blur have contributed to the band making 
the most impressive album of its career. 

"The first thing that struck me when we 
heard the material was how vibrant and 
different it was." he says. "It was obvious 
that the songwriting had been energized 
by the success of Damon's other projects." 

Virgin U.S. VP of global marketing Stacy 
Conde agrees, adding that "this record 
brilliantly combines the classic punk ener- 
gy of Blur with undeniable, remarkable 
growth. This album shows a band that is 
stronger than ever." 

The band began re- 
cording Think Tank in 
late 2001 in London as a 
quartet, before Coxon's 
departure in June 2002. 
His guitar playing has 
sur\'ived on one cut. "Bat- 
tery in Your Leg." 

"We weren't fighting. 
But Graham got to a posi- 
tion where he just wasn't 
comfortable with me call- 
ing the shots." Albarn 
explains. 

The trio of Albarn and 
the band's longstanding 
rhythm section of Alex 
James (bassi and Dave Rowntree 
(drums) continued work on the album 
in Morocco. Finishing touches were 
added at the end of 2002 at Albarn's 
home in Devon. Production is by Blur 
and Ben Hillier (Elbow/Tom McRae). 
with additional production by William 
Orbit and Norman "Fatboy Slim" Cook 
on a number of tracks. 

Lead single "Out of Time" went to radio 
here and abroad .April 15. It is accompa- 
nied by a video directed by John Hardwick 
that depicts a female marine serving on a 
U.S. warship in the Persian Gulf. 

The band will evenly divide its time be- 
tween the U.S. and Europe, where the 
band will tour extensively. 

"We think this album is going to be in- 
credibly successful." Wadsworth says. "The 
company is fired up all over the world on 
this one. " 
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Cash Returns After Vocal Therapy With 'Rules Of Travel' 



BY PHYLUS STARK 

"1 know big labels are dinosaurs 
and everything's changing, " Rosanne 
Cash says, "but at the risk of sounding 
retro, I'm glad to be with Capitol. " 

She's particularly grateful for the 
label's forbearance during the long 
journey toward the creation of her lat- 
est album. Rules of Travel, released 
March 25. It's her first album in 10 
years, with the exception of 1996's 10 
Song Demo, which had been her first 
and only project for Capitol until now. 

Cash began work on Rules ofTVav- 
el in 1998, then frighteningly lost 
her voice; it took more than two 
years in vocal therapy for it to return 
to its previous strength and quality. 
The problem originated with vocal 
polyps caused by hormones during 
her pregnancy with her now-4-year- 
old son, Jake. 

The downtime grew from a frus- 
tration into an identity crisis for 
Cash, who worried that her career 
was over. When her voice first disap- 
peared, she says, "I didn't really care 
because I was going to give that time 
to the baby anyway. Then the baby 
was a year old and my voice still was- 
n't back, and 1 freaked out." During 
that time, she says, it was "too 
depressing" to even pick up a guitar 
"At some point, it started eating away 
at my self-esteem." 

But in a sense, missing something 
she had previously somewhat taken 
for granted was an eye-opener for 
Cash. "I found that I really wanted 
|a singing career.] And that was a 
great thing, actually: a profound 
experience. I wanted to sing just for 
the joy of it." 

The ordeal ultimately helped her in 
the recording of Rules of Travel. "I 



r 



didn't have the anxiety about singing 
that I had before I lost my voice," she 
says. "I felt more accepting of myself." 

Cash wrote or co-wrote eight of the 
album's 11 tracks: she recorded it in 
New York with her husband/produc- 
er John Leventhal, 
who she says "had 
a real vision that 
|the album] should 
draw from all eras 
of my career, plus 
the newness of 
where 1 am right 
now. I feel it's not 
as navel-gazing as 
some of my records 
in the past. I'm not 
working out anger 
or regret so much 
Inow] as ]1 am] liv- 
ing out the questions." 

The album features vocal collabo- 
rations with Sheryl Crow, Steve IJarle, 
and her father, Johnny Cash, and 
includes songs written by Jakob 
Dylan. Joe Henry, and Marc Cohn. 
Cash looked to other writers a little 
more for this project, explaining, "I 
was really sick of my own thoughts. 1 
wanted to interpret someone else's 
thoughts. It turns out we were all 
thinking the same things." 

The pairing with her legendary 
father on "September When It 
Comes" is. Cash says, her first real 
duet with him, even though they have 
recorded together before. The song, 
which Cash and Leventhal co-wrote, 
is about mortalitj'. Cash says, "It was 
partly about my dad. because his 
health had started to degrade around 
the time I wrote that song. It was the 
first time I ever had to deal with a par- 
ent's mortality." Still, she says, she 



needed some convincing before she 
asked her father to sing with her: "I 
didn't want it to look like a gimmick." 

Once Cash finally did ask her father, 
he told her he'd have to read the l>Tics 
before he'd agree to do it. "He's an ar- 
tist through and 
through," she says, 
laughing at the 
memory. 

Rick Camino, 
Capitol's senior 
director of market- 
ing, thinks ft/Zcso/" 
Travel has "broad 
appeal" and says 
the first step in the 
label's marketing 
plan was "reintro- 
ducing her to the 
trade— media, radio, 
and retail." In January, Capitol hosted a 
showcase for Cash in New York and 
also had her perform at a triple-A 
radio convention in Hawaii. 

Calling Cash "a hybrid artist who 
doesn't have an obvious radio for- 
mat," Camino says the first single, 
"Rules of Travel, " is being worked to 
triple-A and Americana stations. Capi- 
tol wants to cross the record to AC or 
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adult top 40 later. "I don't think we're 
going to be beating down top 40's 
door," she says with a laugh. 

In the mid- and late '80s, the 
Grammy Award-winning Cash was a 
consistent country radio hitmaker for 
her then-label, Columbia, notching 
nine No. 1 singles, including "I Don't 
Know Why Y'ou Don't Want Me " and 
"Runaway Train." Today, she no 
longer feels much kinship with coun- 
tr>' radio. "1 don't even know what the 
rules are there [anymore]." She notes 
that "an entire musical generation 
has come and gone" since her last 
country hit. 

Beyond radio, Camino says the 
label's marketing plan "is motivating 
the consumers." To that end, the 
label lined up TV appearances for 
Cash during the album's release 
week, as well as an appearance on 
National Public Radio's All Things 
Considered. Cash is also being fea- 
tured on syndicated radio shows The 
Cutting Edge. This Week in Ameri- 
cana, and World Cafe, as well as in 
specials on XM Satellite Radio and 
Music Choice. "The goal here," 
Camino says, "is just to get the music 
in front of an adult audience." 



Orrico Attempts Transition 
From Cliristian To Pop 



BY RASHAUN HALL 

While many a pop star has em- 
braced religion and recorded Chris- 
tian albums later in their careers, 
fewer do it the other way around. 
Stacie Orrico aims to bridge the gap 
between her Christian fan base and 
her newfound pop fame with her 
eponymous ForefrontA'irgin set, 
released March 25. 

Orrico first made a name for her- 
self in the Christian music market 
on Forefront Records. Her first two 
albums — Genuine and Christmas 
Wish — were successful on the Chris- 
tian charts, with Genuine debuting 
at No. 6 on the Top Contemporary 
Christian .Mbums chart. 

Managed by Britt-Huston Ham of 
Nashville and New York-based Britt 
Huston Entertainment, the 17-year- 
old Seattle-born, Denver-raised ar- 
tist was working on her next Fore- 
front set when fellow EMI label 
Virgin came calling. 

"Sitting where I am, it's rare that 
you come across a star — especially 
one so young and ready to grow," 
producerWirgin chairman/CEO Matt 
Serletic says. " With her Christian 
background being based in gospel, 
it was a natural fit." 

In addition to Serletic, Orrico 
worked with producers Dallas Aus- 
tin, the Underdogs. Anthony Dent, 
and Eddie Hustle, among others. 
Serletic and Austin co-produced lead 
single "Stuck." 

"When I left the writing session, I 
didn't think it would make the 



record," Orrico says of the single. 
■"It's crazy that people are enjoying 
it so much." 

To promote the album, which de- 
buted at No. 4 on the Top Contem- 
porary Christian .Albums chart and 
No. 59 on The Billboard 200, Virgin 
set up a string of appearances — 
including one on MTV's Total 
Request Live April 3 — radio in- 
terviews, and meet-and-greets with 
industry tastemakers. 
As for walking the fine line be- 
tween Christ- 
ian and pop, 
Orrico thinks 
the two gen- 
res have more 
in common 
than most 
people think. 

"The Chris- 
tian market is 
smaller, but it 
does well. 
Working on this record made me 
respect the Christian genre even 
more." she says. "Everything in 
Christian music is based on the call- 
ing, while mainstream is more 
about having a hit record, so the 
motivation is different." 

To that end, Orrico and company 
crafted a set that both of her audi- 
ences could embrace. "We definite- 
ly created a record for both genres," 
the singer says. "I wanted to make 
sure that my existing fans would 
accept it, as well as grow with my 
new audience." 
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Writers, Execs, Scholars Get 
Light, Serious, Historical At EMP 



BY ROBERTA CRUGER 

SEATTLE— This year's Pop Confer- 
ence at the Experience Music Pro- 
ject (EMP) included more than 30 
panels covering such topics as tech- 
nology, techno. Delta and Chicago 
blues. Chicano punk. Afropop. glam- 
rock and disco, jazz vs. rock, and 
post-Sept. 11. 2001. protests. 

Some 500 people gathered here 
April 10-13 to participate in the sec- 
ond annual conference at Paul G. 
Allen's noted museum. The event 
brought together music journalists 
and academics to discuss a broad 
range of issues in popular music, 
including sampling and fan clubs. 

Writers from Rolling Stone. 
bet.com. and The A'eu' Y'ork Times 
gathered with professors and grad- 




uate students from academic insti- 
tutions ranging from Cornell Uni- 
versity and the University of 
California at Berkeley to the Uni- 
versity of Liverpool, representing 
various departments, including 
American studies, communica- 
tions, and sociology. Musicians, 
producers, and authors of books on 
such artists as Muddy Waters. Sele- 
na, and Kurt Cobain also participat- 
ed in the mix. 

"It's less formal than academic 
conferences and more risk-taking 
than industry events," explained 
event organizer Eric Weisbard, head 
of the education department at EMP 
The former editor of Spin hopes 
these different worlds find common 
ground at the event. 

Author Greil Marcus {Lipstick 
TYaces. Mystery Train) launched the 
conference with a keynote that ad- 
dressed the conference theme. "Skip 
a Beat: Rewriting the Story of Popu- 
lar Music." referencing the first re- 
cording in 1929 of "1 Am a Man of 
Constant Sorrow" and the version 
from O Brother, Where Art Thou? 
He used songs like the Rolling 
Stones' "Gimme Shelter" to illus- 
trate the power, pleasure, and prom- 
ise of pop music. 

Spanning a century of musical 
styles — from be-bop to hip-hop — 
more than 100 presentations were 
delivered. One. titled "The Pop Star 



as Politician: From Belafonte to 
Bono, Creativity to Conscience," was 
a paper given by John Street, politics 
professor from the University of East 
Anglia in Nor\vich, England, who also 
writes for U.K. newspaper The Times. 

Serious panels with catchy titles, 
including "The Real Slim Shady," 
"Brucc's Butt," "Supa Dupa Fly," and 
"White Noise Supremists," dealt 
with complex issues involving race, 
ethnicity, and gender. 

In an opening session, Ned 
Sublette of Qbadisc Records hit 
on the conference theme, sug- 
gesting that all movements do not 
necessarily lead to rock'n'roll but 
that popular music leads back to 
Cuban influence, citing elements 
of big band songs, the Kingsmen's 
"Louie Louie," and the Beatles' 
"Daytripper. " 

While much material maintained 
scholarly standard.s — even running 
dry on occasion — most of it was 
engaging. Some was even enter- 
taining and became moving, with 
heartfelt words about music's 
source of inspiration. 

Amusing highlights included a 
lunchtime performance by Jon 
Langford (the Mekons, the Waco 
Brothers) called "A Sorry Life in the 
Punk Rock Trenches," interspersed 
with commentary on the business 
and hilarious anecdotes. Another 
crowd pleaser was the Ego Trip Ex- 
perience, featuring the humorous 
banter of five journalists who write 
for magazines Wibe. XXL) and self- 
publish books, such as The Big Book 
of Rap Lists, spinning a wheel full of 
such hip-hop questions as "Will the 
real new Tupac please stand up?" 

The program committee, which 
consulted on presentation selections, 
included such notables as Robert 
Christgau (Village Voice), Robert 
Walscr (UCLA), Kelefa Sanneh [The 
New York Times), Ann Powers (EMP 
curator), and faculty from Princeton 
University, Smith College, and 
George Washington University. 

"Jazzed" to bring these diverse 
worlds together. Weisbard expects 
the conference to grow, based on 
enthusiastic responses. "We came 
away with a real sense of how many 
strong visions of music are out 
there, which is true to the spirit of 
popular music now." It was a sen- 
timent echoed by attendees from 
academia. journalism, and music 
scenes, pleased to find a shared 
sense of community. 

The modestly priced admission of 
SS,") ($33 for museum members) 
gave access to the museum and 
conference receptions. But with 
three panels running simultane- 
ously, attendees had to juggle ses- 
sions, slipping between rooms to 
catch everything. 

EMP hosted the event in collabo- 
ration with KEXP (90.3 FM) and the 
University of Washington's school 
of music. 



Nordeman Leads Dove Winners 




Nichole Nordeman. who is expecting 
her first child in August, was the 
evening's top winner, taking home 
seven Doves. 



Though other industiy gatherings 
haw seen a decline in attendance this 
year, regisb^tion was up at the Gospel 
Music Assn.'s (GMA) annual Gospel 
Music Week convention, held April 5- 
10 in Nashville. The theme of the con- 
vention was "Zeal With Knowledge." 
The week's actKities featured several 
concurrent seminars, including the 
National Christian Radio Seminar, the 
Christian Music and Video Retailers 
seminar, and the Managers, Agents, 
and Promoters Seminar. 

The confab concluded April 10 
with the 34th annual Dove Awards at 
the Gaylord Entertainment Center. 
Nichole Nordeman was the big win- 
ner, taking home seven Doves, 
including honors for songwriter, 
female vocalist, and both song of the 
year and pop/contemporaiy song for 
"Holy," which she co-wrote with 
Mark Hammond. 




Perennial favorite Michael W. Smith 
won six Dove .Awards, including his 
third for artist of the year and his first 
in the male wcalist category. 




Gathered at the Southern gospel reception are, from left, the Gospel Music Assn.'s (GMA) Joy Fletcher. Terah Crabb Penhol- 
low. Aaron Crabb, and president John Styll; Bill Caither: the CMA's Jason Crabb. Adam Crabb. and .Mark Lowr>" and Clear 
Channel's Paul Kmery. 




GMA president John St>'ll congratulates Third Day on winning its third consecutive Dove Award for group of the year and 
rock recorded song of the year for '"40 Days."' Pictured, from left, are Third Day"s Brad Avery and Mac Powell, Styll, and the 
band's Tai Anderson, David Carr, and Mark Lee. 
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COLLATERAL QAMACEh Christian retailers have generally 
exercised a fair amount of caution before stocking main- 
stream acLs on their shelves. Just when they may have 
begun feeling comfortable embracing a more diverse cat- 
alog, controversy erupted when Wind-up Records act 
Evanescence told an Entertainmenl Weekly reporter in 
rather colorful language that it no longer 
wanted to be distributed at Christian retail 
{Billboard. April 261. Wind-up recently 
pulled Evanescence's debut album. Fallen, 
from the Christian Booksellers Assn. (CBA) 
market, where it was being distributed by 
Provident Music Distribution. 

Darrell Hodges, music buyer for the 1 15- 
store I .ifeway Christian chain, .says he's con- 
fu.sed by the band s attitude because he has 
read previous intervievx's with the band in a 
Christian publication that had the group say- 
irig things that were "totally opposite" to 
what was printed mEnterlahiment Weekly. 

Wind-up band 12 Stones is being dis- 
tributed by Provident. And lieliefe. the forthcoming set 
from new Wind-up act Big Dismal — to be issued May 6 — 
is going to CBA via Provident. 

Will Christian retailers shy away from this or other main- 
stream releases? flodges says l.ifeway views each situation 
on a "project-by-project basis." and the Evanescence flap 
won't keep other acts from being accepted at the chain. 
However, he foresees other retailers becoming more reluc- 
tant to work with general-market acts because when situ- 
ations like this arise, it's Christian retail that "gets burned. 
The consumer only knows the retailer. They don't know 
the label. They don't know the distribution company. They 
just know I got this at l.ifeway or Family IChristian 



^^^^ 



Storesl.' It attects us greater than anybody, because we are 
in direct contact with that consumer. " 

Questionable content is not often an issue at mainstream 
retail, but content is at the core of the Christian retail busi- 
ness. Hodges says the Christian consumer vievw placement 
in Christian retail as a "seal of approval" and that parents 
l(K)k to these retailers to be a safe place to 
take their kids for music. 

Hodges was appreciative of the way both 
Wind-up and Provident handled the situa- 
tion — with detailed letten; explain! ngu+iat hap- 
pened and how to handle returning product. 
Nesvly appointed Provident Music Group pres- 
ident/CEO Tetjy Hemmings values the trust 
Chri.stian retailers place in PrmidenL "1 really 
can't find (ault in the proce-ss we or Wind-up 
went through, " he sa\»i of detennining which 
acts to take to CB.V "The band clianged its phi- 
losophy That's the nature of artists. You can't 
control human behawor" 

Hemmings .says it will be "business as 
usual" with the Big Dismal release. "1 would hope ever\'- 
one would be open-minded on an artist-by-artist basis vs. 
trying to tag a particular label or distribution .system for 
an issue like this. " he saw. "You can't call it a mistake. Mis- 
takes are different. This is a change in circumstance." 

NEWS NOTES: Plus One has signed v\nth Inpop Records and 
will have an imprint. The group also has a new manage- 
ment deal with Paradigm Management and a new booking 
agreement with Jeff Roberts & .^.s-sociates . . . Third Day has 
signed a worldwide publishing deal with EMI Christian 
Music Publishing. Its catalog remaias with Brentwixxl Ben- 
son Music IVblishing. 





by Usa Collins 


; 







LONG TIME COMING: There s no mistaking it. Vickie 
Winans is on a mission to debut at the top of the gospel 
albums chart with her long-overdue Verit>' Records debut 
Hrmging II .All Tbgether, due in stores May 6. 

"I pulled out all the stops," Winans says of the release 
that ends a near-four-ycar hiatus from recording. 'I've 
hired an independent publicist and independent pro 
motions person. In fact. I hired independent everybody 
and spent about $150,000 to promote 
this record. Bottom line. 1 want to win. 
and I am winning." 

Currently on a 52-city promotional 
church tour. Winans is drawing 
record numbers. "We've had no less 
than 1.000 turn out at each setting 
and up to 4,500," Winans says. "It's 
just been amazing." 

No less amazing are the results al 
radio, where the album's lead single. 
".Shake Yourself Loose," is in high rota- 
tion, thanks to New York-based Verity's 
two-month advertising blitz, which has 
keyed in on radio and print, 

"This record has received overwhelming success at 
radio," Verity Records VP Jazzy Jordan reports. 
"Already, it s No. 1 at WPGC-AM radio in (Washing- 
ton! D.C.. on the two key Sunday morning shows in 
New York |K1SS and WbLs], and it has just taken off 
across the country, and the video was immediately 
accepted at BET, where it's in heavy rotation. 

" We have everj' reason to believe she'll come in al No. 
1. In fact, she has herself taken 5.000 pre-orders for the 
CD during the time spent out on the road. Obviously. 



nt everybody She says, ""Wl 



it's a partnership, but a lot of what is happening with 
this CD has to do with Vicki's business sawy. She's one 
of the .sawiest business people I've ever met — totally in 
charge of her career." 

A relentless self-promoter. Winans has been dubbed the 
hardest-working lady in gospel and has more than 200 book- 
ings a year to show for it Winans ex'en financed three wdeixs. 
She says, "When the record hits No. 1, it's going to reflect 
all of the labor we put in." 

Performing and sharing co-producing 
credits with her youngest son, Marvin 
Winans Jr. (formerly of Winans Phase ID 
made the CD a family affair for the singer, 
who insists that the 1 7-track disc is her best 
yet. She notes that it has something for 
everyone, from highly stylized contempo- 
rary cuts to straight church song.s. 

"The CD cover is actually a jigsaw puzzle 
you can take apart and put together to tie 
in with the title of the album. Bringing It 
.All Together." Winans says. "It's about 
bringing all of the family together so they 
can listen together as one entity. " 

BRIEFLY: Even at 77 years old, veteran gospel 
singer/preacher Rev. Clay Evans is proving he's still got 
it. Last month saw the release of his new disc. 5//// in 
the Mix, which is also his debut for Blackberry* Records. 
The record — yet another of his "musical testimonies'" — 
recounts his victory over cancer and is all the buzz at 
traditional gospel outlets. Guest vocalists include 
Alb«rtina Walker, the Williams Bros., Jessy Dixon, and 
Milton Biggham. 



Go topless 
all over town, 




How many hotel guestrooms come with 
a Mercedes SLK 230 convertible? 
Yours does when you choose our Mercedes 
Package. Of course you and your guest will 
receive a beautiful Premier King guestroom, 
a complimentary chilled bottle of champagne 
on arrival and a continental breakfast the next 
morning. But when you see how good you look 
in our car, you may never want to leave. 
Mercedes Package $275 per night.* 



THE GRACIELA 

BURBANK 

The Media District's newest upscale 
boutique hotel, offering 101 casually 
elegant guestrooms and suites. 

322 North Pass Avenue 
Burbank, CA 91505 

Phone 818.842.8887 
Reservations 888.956.1900 
Fax 818.260.8999 
vi/w/w. thegraciela.com 



•Double occupancy, timlted offer, limited availability, price subject to 
change without notice. Occupancy tax and gratuity not included. 
Driver must be 25 years of age or older and have a valid driver"s license, 
California residents must show proof of insurance 50 free miles per 
day. Additional miles at 54f per mile. Gas and oil fees may apply. 
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McCain Strips Down Sound On Hrst Post-Atlantic Set 



BY ANTHONY LA SALA 

If Edwin McCain happens to 
perform a song from his new al- 
bum. The Austin Sessions, at next 
year's Grammy Awards, don't ex- 
pect a stage filled with candles, 
exotic dancers, and the New York 
Philharmonic. Don't look for any 
glitzy, high-priced videos on MTV 
or VHl either, McCain says, be- 
cause "you can build a house for 
somebody with the money you 
waste on them." 

Over-the-top production, expen- 
sive video shoots, and anything 
that invokes the words "corporate" 
or "commercially viable" are the 
last things McCain wants to be a 
part of these days. The Austin Ses- 
sions (which streeted Feb. 25 via 
ATC Records) is a return to the 
stripped-down approach and 
sound the 33-year-old South Car- 
olina native was known for prior 
to signing a four-album deal with 
Atlantic Records in 1995. It is 
something he has been happily 
anticipating for a long time. 

"I had a good time with all the 
people at Atlantic, but 1 was a 
square peg in a round hole after a 
while." says McCain, whose 1997 
release for the label. Misguided 
Roses, spawned the top 10 hit 'I'll 
Be." "They were interested in me 



being a pop balladeer. and that's 
not my destiny." 

The new album, the singer's 
sixth, was recorded in roughly 20 
days, with a few of the songs being 
cut after the first take. In addition 
to the bare bones, acoustic feel. 
Sessions has some fan favorites 




from his days on the road, includ- 
ing a cover of Dire Straits' "Romeo 
and Juliet." 

The new album, coupled with 
the November 2002 release of the 
DVD Mile Marker: Songs & Stories 
From the Acoustic Highway — 
which features live performances, 
behind-the-scenes footage of the 
singer and his band, old videos, 
and an entertaining, Southern- 



style spoof of MTV's Cribs — serve 
as gifts to the loyalists who have 
stuck by McCain since his early 
days playing on the resort island 
of Hilton Head in South Carolina. 

"The whole package is sort of 
saying, 'I'm back doing what I 
originally started out doing,' " 
McCain notes. "There were a lot of 
people who were a little confused 
for a while there, when it was all 
big ballads and orchestras." 

Constantly on the road. McCain is 
in the middle of a five-week tour cov- 
ering the eastern portion of the U.S. 
If the new CD. DVD. and planned 
gigs weren't enough to keep him 
busy, the artist is also hosting Inside 
Music With Edwin McCain, his own 
syndicated radio show on the Sirius 
satellite radio network. 

Brentwood, Tenn. -based ATC 
Records is hoping that .McCain's 
work on the road and his other 
projects, extend his popularity 
beyond his fan base. 

"Obviously our main goal is to 
reach his faithful audience, but I 
wouldn't pigeonhole his demo- 
graphic appeal," label owner Rick 
Wells says. "Because he is a proven 
commodity when it comes to writ- 
ing songs and his other media 
exposure opportunities, his reach 
is going to be broad." 
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•laaEK In the Sun Marathon 

Airs Saturday, May 10, 12 noon - 1 am EST. 

Knitting Factory Marathon 

Airs Saturday, May 17, 12 noon - 1 am EST 

Jazz Central Marathon 

Airs Saturday, May 24, 12 noon - 1 am EST. 

Journey with Jazz 
at Lincoln Center Marathon 

Airs Saturday, May 31, 12 noon -1am EST. ^ 

The Putumayo Global Soul Special 

Airs Friday, May 23, 1pm, 9pm, 12am EST 
Airs on BET - Sunday, May 25, 1 pm EST. 
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THE WANDERER: Jazz is a reflection of 
life, and life is .said to be a journey 
rather than a destination. Georgia 
native Lizz Wright, a 23-year-old 
singer/songwriter, began the journey 
that led to the release of Salt, her 
Verve Records debut (May 131, singing 
and playing piano in her father's 
church. "At the time, the little jazz 1 
heard came from outside my home. 




because I was not allowed to listen to 
jazz." Wright recalls. "I didn't even 
know that the music was 'jazz': I just 
knew that it sounded exciting to me." 

Not surprisingly, gospel plays a 
large role in Wright's music, as does 
the straight-ahead jazz she discov- 
ered on the radio, listening to Mari- 
an McPaitland's Piano Jazz show on 
National Public Radio. Both genres 
feature prominently on Salt, from 
the sultry opening track. Chick 
Corea & Neville Potter's "Open Your 
Eyes, You Can Fly," to the tradition- 
al hymn "Walk With Me, Lord." 
Wright also wrote or collaborated on 
five songs, including the title track, 
a tale of self-discovery in which the 
narrator explores the need to remain 
true to one's self. 

"The song "Salt" is about my life, " 
Wright says. '"When we were record- 
ing the album. I felt like 1 was hav- 
ing a hard time finding my own voice 
and sound, and it was bothering me 
because I felt like I didn't know 
exactly what 1 should be doing. Along 
the way, I wrote this song, and in the 
process realized that I was a wan- 
derer, walking through life on a jour- 
ney of self-discovery. I realized that 
this was OK, and in finding myself 1 
was able to give personality and 
direction to the entire project." 

RONNY RETURNS: For his N-Coded 
Music label bow At Last (April 22). 
Ronny Jordan went back to doing 
what he does best. '"My last record 
[Off the Record. Blue Note, released 
2001) alienated my audience," the 
guitarist admits. "It was too funky 
and raw for radio, like I was cooking 
a stew and put too much spice and 
pepper in. The new record is a lot 
more radio-friendly." 



.At Last finds Jordan in an alto- 
gether jazzier mode than he was on 
his previous release, spinning warm, 
solid-body guitar melodies over 
waves of R&B rhythms, with the 
occasional backing of a horn section. 
"I realized that the clean, full-bodied 
guitar sound works best for me," he 
says, "because it is totally pure: there 
are no lies hidden there. " .At Last is 
dedicated to Jordan s late father, Lau- 
rence Albert Simpson. 

SMOOTH: One of the best-kept 
secrets in Latin jazz (and one deserv- 
ing of wider recognition). New Jer- 
sey-based Cintron releases its soph- 
omore date. Hit Men (Latin Cool), 
April 29. The 13-piece ensemble 
presents a danceable mix of Latin 
rhythms and jazz improvisations, 
with bilingual harmony vocals pro- 
vided by six of the band members. 

"We don't always fit into a neat 
slot, so it makes it harder for retail- 
ers to know where to stock us and a 
more difficult decision for radio to 
know whether we fit their format." 
lead vocalist Rocco DePersia admits. 
"A lot of what Santana plays would 
be placed wherever we are placed, if 
he was not considered a pop artist 
We do a lot of weal harmonies that 
are not usually heard in Latin jazz, 
plus people can dance to our music, 
so that allows us to reach out to a 
wide audience. " DePersia says that 
the current Latin influence in pop 
music has helped Cintron build its 
following, because '"the public is now 
used to hearing our type of Latin 
in.strumentation and rhythms."" 

AND: Garage a IVois. the improvisa- 
tional funk quartet featuring guitarist 
Charlie Hunter. Galactic drummer 
Stanton Moore, percussionist Mike 
Dillon, and saxophonist Skerik. bows 
with Emphasizer (Tone-Cool) .April 
22. The enhanced CD features live 
footage of the song "Jimi Was From 
Seattle." along with footage from the 
band's recording sessions . . . Guitarist 
Robben Ford, drummer Vinnie 
Colaiuta. and bassist Jimmy Haslip 
follow the debut of their Jing Chi 
fusion project with yffj^C/i('/,nie (Tone 
Center, April 22). The set was record- 
ed at Yoshii's in December la-st year 
The trio — augmented by keyboardist 
Otmaro Ruiz — presents both new 
material and expanded versions of 
compositions from its initial collabo- 
ration ... In this, the Congress-desig- 
nated year of the blues, comes a pre- 
viously unreleased live recording of 
guitarist Albert King. Titled Talkin' 
Hlues (Thirsty Ear. .April 22). the disc 
includes a 1978 performance inter- 
spersed with interview footage. 
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(fs probably the best time in the 
recent history of the music busi- 
ness to be a strong independent." 
enthuses Koch Entertainment 
president Bob Frank. "The majors 
have had to do some housecleaning. 
so we've been able to build a strong 
artist roster, as w\\ as hire some real- 
ly good people. We think there's going 
to be continued opportunity for us 
and everyone else in the independ- 
ent sector — wtiether they're labels or 
distributors. 



In 



Koch's Frank 




Sugar Hill's Paul 

"Our philosophy is to build the 
company by being able to compete 
in various niches, such as hip-hop 
or children's music, where majors 
don't dominate as much," contin- 
ues Frank. "Over the last two years, 
we've become the No. 1 independ- 
ent, with 44 records charting in Bill- 
board. Just like everyone, we've had 
piracy problems — especially with 
some of our hip-hop records — but 
our net sales have increased well 
over 100%." 

Vanguard Records president/GM 
Kevin Welk seconds Frank's opti- 
mism, noting that "over the last 
three years, we've grown between 
25% and 33% per year, so — despite 
these rough times — I believe the 
opportunities are advantageous for 
independents. Companies such as 
ours will be able to nurture talented 
artists that previously were not given 
the proper attention at the majors." 

TVT Records senior VP/marketing 
Paul Burgess agrees, adding that 
newly realistic sales goals are caus- 
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ECONOMY NOT ALL BAD FOR INDIE LABELS 
AS THEY WEATHER THE FADING FADS 



ing a proportionate reduction in the 
size of advances and promotional/ 
marketing budgets. "Naturally, fewer 
retailers means smaller sale and dis- 
tribution staffs. With all these new 
tools, such as BOS and SoundScan, 
wie're able to focus more and jump 
in when units are moving from 100 
per week to 250 per week. The way 
to really promote music is through 
word of mouth, and that takes time." 

STAYING SPECIALIZED 

"I'm equally optimistic, but for dif- 
ferent reasons," says Sugar Hill 
Records GM Bev Paul. "First and 
foremost, as far as trends go, the 
industry is somewhat diffused right 
now. There are fewer manufactured 
superstars and a growing interest 
in honest music. Singer-songwriters 
are emerging as a force, and small- 
er niches seem to be picking up 
steam. 



by Don Waller 

"Since our focus is on acoustic 
music, lots of original songs and 
real virtuoso players, we've always 
had a strong following. But younger 
audiences seem to be finding us 
and liking what they hear. 

"On the flip side, an older demo- 
graphic is accounting for more 
and more sales — basically from 
boomers who've always enjoyed 
seeking out and championing new 
music. Now that their kids are grow- 
ing up and moving out, they seem 
to be spending their new-found dis- 
cretionary time and money getting 
back into music." 

ARTISTS' ADVANTAGES 

"I think it's a different feeling for 
an artist to be on an independent 
label now than it was when I first 
came to America seven years ago," 
notes Beggars Group executive VP 
Lesley Bleakley. "because we do 



practice artist development, and 
we do give artists more control." 

TVT's Burgess agrees that 
"artists' mentalities are changing. 
They don't want to be shackled by 
enormous costs that are impossi- 
ble to recoup. And, over the last 
couple of years, indie labels have 
retained their credibility." 

"It's also because the business 
model for a successful independent 
is not reliant upon having hits," 
observes Bleakley. "We can survive 
on sales of between 10,000 and 
100,000. And we tend to weather 
the fads — such as the boy bands — 
because, once those things fade, 
we're still there in the background 
with our solid core audience. 

"We all understand that down- 
loading and burning are affecting 
everybody," Bleakley continues, 
"but our sales were up last year. 
While we have to make sure we do 



keep our copyrights and don't give 
everything away for free, the Inter- 
net is a great leveler. '^ou can get 
something out to a lot of places 
without spending tons and tons of 
money" 

"l^ou can produce records for a lot 
cheaper now because of digital 
technology." adds Burgess. "Art- 
work, digital photography, video- 
making, editing, even DVD author- 
ing can all be done cheaply on a 
desktop computer. If we can make 



TVT's Burgess 




Vanguard's Welk 

a quality digital video for $10,000 
and distribute it on the Internet and 
have it seen by tens of thousands of 
people, that's a whole lot better 
than the current situation of spend- 
ing 20 times that much and having 
to compete with hundreds of videos 
for a spot on one of the video charv 
nels' playlists. There'll be a big mar- 
ket for all this in the future for inde- 
pendent companies." 

After surveying the current land- 
scape, Koch's Frank sounds a his- 
torical note: "I was reading about 
how the record business was in the 
doldrums during the Depression, 
until Decca Records came out with 
a new pricing structure and really revi- 
talized the business. There 've been 
several times in history when we've 
gone through periods of massive 
change, and this is just another one 
of those periods. You have to remenv 
ber that all the majors are is a col- 
lection of former independents: 
Atlantic. Elektra, A&M, Island, Def 
Jam, Mercury." ■ 
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DVD DPinoS 

Dividends 

Distributors Tliat Tested The Waters Early 
Are Catching The Wave Of DVD Biz 



by CHRIS MORRIS 



It's difficult to overstate the 
sales impact of the DVD format 
these days. "'Explosive' is actu- 
ally an understatement," says 
Ryko Distribution president Jim 
Cuomo. 

Even as CD sales have flattened 
and then plunged, the digital video 
format, with its enhanced picture 
and sound, has been embraced by 
consumers, and more and more 
independent distributors are look- 
ing to DVD to offset the sagging 
audio bottom line. For the indies. 




REDS Ken Antonelli 

it's the format of the moment, and 
it's a winner. 

Some distributors got in on the 
ground floor. Ryko was an early 
adapter, via its partnership with 
Chris Blackwell's Palm Pictures. 

Cuomo recalls, "When there was 
no penetration to the public for 
machines yet, we were already 
developing product. Chris Blackwell 
had a vision about DVD and video 
which is still a righteous one to this 
day. We got out way in front of ttie 
thing. To boot. Chris had all the 
anime stuff, the Manga line. At one 
point, were doing between $5 
million and $6 million [in sales], 
and it almost quadrupled overnight 
wfhen anime wrent ka^xxxn." 

Ryko and Palm parted ways two 
years ago. but Ryko has maintained 



its commitment to DVD via deals 
with Plexifilm (which just released 
the Wilco documentary / Am Trying 
to Break Your Heart) and Blue 
Underground. Cuomo says, "By all 
means, when you're a distributor, to 
say that you're just a music distribu- 
tor anymore is a flawed way to go 
forward. There's a need for you to 
be able to prosper in both arenas." 

Navarre Entertainment Media's 
proprietary Navarre Home Enter- 
tainment division got off to a quick 
start a couple of years ago when it 
released Toby Halicki's "B" car- 
chase classic Gone m 60 
Seconds. Navarre senior VP/GM 
Steve Pritchitt notes, "That's sell- 
ing better than ever now. It's close 
to 400,000 units." 




Koch's Michael Rosenberg 



Navarre VP of business affairs 
Jim Colson adds, "It was a great 
start, because it was a huge suc- 
cess. It gave us a jump start into 
that business. We've picked up a 
few more lines since then. Since 
September, when Navarre Enter- 
tainment Media took over manage- 
ment of the home-entertainment 
division, we've tried to step up the 
momentum a notch. We've been 
actively seeking titles, actively 
looking at doing deals and recog- 
nizing that that was the big piece 
Continued on oase 20 



Indie Retailers Have More 
Questms Than Answers 

Global Events Encourage A More Open-Store Policy 

by TODD MARTENS 



For 18 years, Joe Lambert 
and his wife have run the 
Creative Music Emporium 
on a heavily trafficked 
intersection in San Francisco. The 
respected store has maintained a 
hip-hop/R&B focus, a genre that 
continues to dominate the Bill- 
board charts, but with U.S. album 
sales declining at a steady pace of 
about 10% per year, Lambert is 
finding it difficult to sustain his pos- 
itive outlook. 

"I'm an optimist, but, when I look 
down the road, I can't project how 
things are going to play out," Lam- 
bert says. "If you look at econom- 
ic downturns, a lot of times the lit- 
tle guy gets weeded out first. I 
think this is one of the few times 
retailers of all sizes have been 
affected. The cumulative effect of 
the bootleg, the illegal download- 
ing and the overpricing of CDs is 
starting to take its toll." 

A quality specialty retailer has 
long been able to fly under the 
radar with a niche focus that caters 
to die-hards and collectors. Yet, 
whether a store's emphasis is on 
vinyl, punk, jazz, dance or hip-hop, 
the economic downturn that was 
accelerated by the terrorist attacks 
of Sept. 11, 2001, has forced spe- 



effects of the U.S.-led war on Iraq. 

CURRENT EVENTS 

"We see ourselves as a global 
company with a global base," Woj- 
cik says, "but in a nationally fer- 
vent environment like we're fac- 
ing, we've had a number of French 
and German customers e-mail us 



to check out every place that has 
shows, and you need two unob- 
structed exits to have an in-store. 
It's such a good promotion to have 
shows at our store. This is going 
to hurt everyone in the L.A. punk 
scene." 

Slower sales have forced Gaudry 
to relocate to a smaller storefront 




Rocl< & Roll Collectibles' Turnbull makes a vinyl offer. 



"I've had to become more and more specialized In punk 
and hardcore. I'm trying to avoid all the mainstream stuff. 
People ask for It, but I'm trying to make sure everything 
1 have is hard to find." 

J —Jean-Luc Gaudry, Head Line Records 



cialty retailers to make critical 
changes to their business models. 
Concerns, not surprisingly, outweigh 
solutions, with more questions 
being raised daily. 

Chicago's Dusty Groove, which 
focuses on soul and jazz, or, as 
owner Rick Wojcik says, "music by 
dead people and a handful of new 
and unusual artists," has actually 
seen sales increase 20% over the 
last 12 months. But, with the 
world's contentious political envi- 
ronment, Wojcik realizes things 
may change quickly. In fact, Wojcik 
notes that Dusty Groove, which 
sells about 90% of its product via 
the Internet, has already felt the 



and tell us they can't shop with 
us anymore. Other things will 
come with the war, like increased 
shipping rates, which will really 
hurt us." 

Jean-Luc Gaudry, who runs L.A.'s 
Head Line Records, is also con- 
cerned about the war, as much of 
his store's punk and hardcore 
selection is imported from Europe, 
but it's the tragedies at clubs in 
Chicago and Rhode Island that had 
an unexpected impact on his shop. 

"We've had more than 400 
shows since 1995. but our last 
show got shut down by the fire 
marshal," Gaudry says. "Since the 
accidents, the fire department has 



on the same block, and, with the 
L.A. arrival last year of indie behe- 
moth Amoeba Records, Gaudry has 
also had to narrow his focus. 

"I've had to become more and 
more specialized in punk and hard- 
core," Gaudry says. "I'm trying to 
avoid all the mainstream stuff. Peo- 
ple ask for it, but I know Amoeba 
is going to have it, so I'm trying to 
make sure everything I have is hard 
to find." 

Conversely, New 'fork's popular 
dance destination Eightball 
Records has been hawking DJ 
equipment and accessories to witfv- 
stand the downturn, and Dusty 
Groove is looking at ways to 
expand its inventory. The store 
began in 1996 as an online-only 
venture, a fact that Wojcik says 
makes it easy to branch into new 
product. Dusty Groove is starting 
to stock DVDs and recently opened 
a sister Web site to sell comics 
and graphic novels. 

WORLDWIDE WEB 

"If we had started as a brick- 

Continued on page 20 
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^^^B^used to refer to the creative pain and inward struggles of 
^^^m But now it's pretty much about all the crap the artist has 



an artist. 

to wade 
way. 
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bayside* 

Entertainment Distribution 

on your side. 



800.525.5709 
www.baysidedist.com 



DVD DISTRIBUTION 

Continuecf (mm prf^e 18 

of what Navarre could offer as an 
entertainment company that we 
didn't have a iot of." 

RED Distribution also stepped 
through the door early and sold 
600,000 units of Eaglevision's Up 
in Smoke tour DVD. It has since 
handled a diversity of music and 
non-music DVD from imprints like 
Ground Zero and Redline; its offer- 
ings run from concert videos and 
extreme-sports titles to Latin and 
martial-arts product. 



audio labels, has also operated a 
proprietary U.S. video line, Koch 
Vision, since 1999: it recently 
formed a new DVD outlet, Koch 
Lortjer Films, with Fox Lorber 
founder Richard Lorber. Additional- 
ly. Koch-distributed labels like Epi- 
taph, Righteous Babe and Moon- 
shine have been bringing strong 
DVD titles to the table. 

"We feel that we've got the 
mechanism In place," Rosenberg 
says. "We just need to bring in the 
product through the pipeline that 
we have, and that's what we're 
doing increasingly." 



"By all means, when you're a distributor, to say that you're just 
a music distributor anymore is a flawed way to go forward. 
There's a need for you to be able to prosper In both 
[music and DVD) arenas." 

Jim Cuomo. Ryko Distribution 



RED president Ken Antonelli says 
of the company's growth in DVD, "A 
few short years ago — maybe two- 
ancl*half , three years ago — it repre- 
sented maybe 2% of our business. 
It'll probably end up being almost 
15% of our business." 

Koch Entertainment Distribu- 
tion's experience with DVD has 
been similar to RED's. Koch presi- 
dent Michael Rosenberg says, 
"We had a 25% increase in our 
net sales. Of that increase. 20% 
to 25% was from video, DVD and 
VHS— primarily DVD. So far 
already this year, we're seeing that 
VHS is flat but DVD is taking off 
even more. DVD as a percentage 
of our business already increased 
dramatically in the first two 
months of this year and is up con- 
siderably over last year, in terms 
of overall volume." 

Koch, which has its own family of 



Bayside Entertainment Distribu- 
tion has also been reaping DVD 
sales benefits with lines like BCI, 
Collectables and Laserlight. Presl- 
dent/COO Bill Baumann says. "We 
see the growth. We see that's 
where the sales are going, and we 
want to be in there. On the budget 
side, it's incredible. Every one of 
these budget companies that is 
doing DVD has experienced 12% 
to 25% growth. We want to get in 
on it." 

Surveying his own company's 
success in the field, Bayside VP of 
sales and marketing Glenn Devery 
sums up the indies' experience 
with DVD: "It's got to be up 100% 
[in 2003). It was good last year, but 
this year it's almost overwhelming. 
One label in particular we met with 
[at NARMJ said, 'Audio's saturated. 
All of our growth and all of our profit 
this year is going to be in DVD.'" ■ 



INDIE RETAILERS 

Continued from page 18 

and-mortar store, we would have 
died in a few months," Wojcik 
says. "Even in a city like Chicago, 
with 3 million people, only 37 will 
like a particular record we sell, 
and the chance that all of those 
37 are going to find us is very 
slim. Online, you'll have the 2,000 
fanatics of the world who like that 
record. We've been helped by 
things that don't cost anything, 
like search engines and user 
groups." 

The Internet has also boosted 
the vinyl-only Rock & Roll Col- 
lectibles in New Orleans. Dick 
Turnbull. the owner of the 17-year- 
old French Quarter outlet, says the 
Web has saved him from a slide in 
tourism and the rise of LP reis- 
sues. 

"Ten years ago, I could sell 
Badfinger's Straight Up for $150 
to $200, and now we have a copy 
for $40 that nobody wants 



because its demand was killed by 
reissues," Turnbull says. "Addi- 
tionally, we used to have people 
coming from Europe and Japan on 
a regular basis to buy from us in 
wholesale quantities and resell. 
With the economy and currencies, 
things have changed. So we have 
our own Web site, and I go to the 
post office twice a week, with at 
least 10 packages each trip." 

Vet some, like Lambert, are 
resisting the urge to go online or 
significantly expand inventory. 
While he's been selling some hip- 
hop DVDs, Lambert is sticking, 
almost stubbornly, to a pure brick- 
and-mortar music store. 

"My wife and I pride ourselves 
on our music selection," Lambert 
says. "I'm fighting and trying not 
to become a lifestyle store. I know 
it's a way to increase your margins, 
but I don't want to become a gadg- 
et store, I don't want to be a bou- 
tique, I don't want to be a toy 
store, and I don't want to be a 
video arcade." ■ 
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U I V W Records 
COUNTRY DISCOVERY RECORDS 
104 East 2nd Street 
South Pittsburg, TN 37380 
Phone: 433-837-7152 
Fax: 423-837-1934 
Email: codiscl@aol.com 
Contact: Teri Headrick 





€-CLIPS 

RECORDINGS 

P.O. Box 130 
Oakley, Utah 84055 
435-783-5250 
Email: ngillmor@allwest.net 
Contact Nadine Gillmor 



Be watching for this 
on your desk soon! 



Two independent Country Music labels 
combine to bring you six great artists. 
Watch for the "Stable of Thoroughbreds 
disc #1 featuring: 



Shayne Weems 

Baby Likes My Britches 




Barb Marchuk 

Save The Drama 

For Your Mama 



Shane Worley 

Souped Up 
Purple Truck 



Jacob Lyda 

Photo^aph 



Dee Mehaffey 

Don't Think Tmrice 





Mike Headrick 

steel Rails 



New to Country Discovery 
Richard Frankz 

Tell Me Wliy 



WWW.COUNTRYDISCOVERY.COM 




MPRESS RECORDS S BIG DADD^ ? -^i9UfldSf>RE?r': 



sage 



NEW ALBUM . . 
SUMMER '03 

5/02 River Falls, Wl 

5/08 Poughkeepsie, NY 

5/10 Ithaca. NY 

5/12 Cambridge, MA 

5/21 Los Angeles, CA 

5/24 Albuquerque, NM 

5/28 New York, NY 

6/21 Cleveland. OH 

6/28 San Francisco, CA 

7/26 Harrisburg. PA 

7/27 Asheville. NC 






'i rich lixtui! cf fof , folk li 
reflecting oil 
love !: acceptance.' 

•CMJ, 



The Best or Independent Mnsic 



The chart recaps in the Independent Music Spotlight cover the 
12-nionth period starting with the April 13, 2002, issue, through 
April 5, 2003. The recaps are limited to titles not sold by a major 
distributor. Ownership ties to a major conglomerate do not disqualify 
a title from consideration, nor do pick-and-pack arrangements ful- 
filled by a major. The only critereon for inclusion is whether the title 
is sold by one of the five major distributors or by independent labels 
or distributors. 

Most of the recaps in this Spodight are based exclusively on point- 
of-sales information compiled by Nielsen SoundScan. Recaps for 
The Hot 100 Singles & Tracks and Hot R&B/Hip-Hop Singles & 
IVacks categories use a combination of Nielsen SoundScan sales 
data, audience impressions compiled by Nielsen Broadcast Data Sys- 
tems, and playlist data from non-monitored radio stations surveyed 
by Billboard. Recaps for the Hot Country Singles & Tracks and Hot 
Latin Tracks categories are based exclusively on Nielsen Broadcast 
Data Systems airplay information. Titles receive credit for airplay or 
sales registered during each week they appear on the chart. 

In some instances, titles are originally released independently and 
are later picked up by major distributors. In those cases, tides receive 
credit for points only while being sold independently. Examples of 
that would include Sean Paul's "Gimme the Light" on the Hot 100 
and Hot R&B Singles & IVacks recaps, which was originally released 
on VP and later picked up by Atlantic; and John Tesh's **A Deeper 
Faith" on the Contemporary Christian chart, which was picked up 
by Word after originally being released on Faith MD/Garden City. 

There are two listings for Khia Featuring DSD's "Thug Misses" 
on the Top R&B Hip-Hop Albums recap. One for its original release 
on Dirty Down and one after the title was picked up by Artemis. 

This year, we add recaps of Top Electronic Albums and Hot 
Country Singles & Tracks. After a one-year absence in favor of 
Hot 100 Singles Sales, we once again have recaps for the Hot 100 
Singles Sc Tracks. 



Top Independent Albums 



Po«. Jm£— Artist— Imprint/Label 

1 THE FALLOUT— Defau/t—7Vr 

2 THUG MISSES— K/i/a Featuring 
DSD — Dirty Down/Artemis 

3 KINGS OF CRUNK— I.I7 Jon & 
The East Side Boyz—BME/TVT 

4 THIS SIDE— A//c/(e/ Cree/(— 
Sugar Hill 

5 All£Y: THE RETURN OF THE YING 
YANG Vfl\NS—Ying Yang Twins— 
ColliPark/ln The Paint/Koch 

6 WORLD WRESTUNG 
ENTERTAINMENT PRESENTS: 
WWE ANTHOLOGY 
(SOUNDTRACK)— J/m Johnston- 
Smack Down'./Hoch 

7 THE PUCES YOU HAVE COME 
TO FEAR THE MOST— 
Dashboard Confessional — 
Vagrant 

8 GUESS WHO'S BACK7— 50 

Cent— Full Clip 

9 FAR SIDE OF THE WORLD— 

Jimmy Buffett — Mailboat 

10 IMAGINE— Ewa Cassidy—Blix 
Street 

11 THE WRAITH: SHANGRI-LA— 

Insane Clown Posse— 
Psychopathic/D3/Riviera 

12 HCms— Naughty By Nature— 
TVT 

13 START STATIC— Sugarcu/t— 
Ultimatum/ Artemis 



"IHualon's Carnival" in s'tox'es nowl 
Check the website for tour updates 



( The Industry has a New Sound. 



OsELBesI 



The voice of the 
Emo generation 



Exclusively at 
niRecords.com: 




■Love and Rockets and Tone on Tail 
are alive and iMng Inside (sotljl* 
- Wlngnut @ on-the-l.com 



DAN WALTERS 

Grassroots American rock 
mocte for Adult Top 40 



Label Contact: On-line distribution 1 1 1 Records website- Publicity Contact: \ 

Brad FIschettI • & incentive-based • devotedly supports • 1 1 it}o^™ifrr>m * Glendo Robinson: ) 
info@l 1 1 Records com downloods our troops GlendoRPR@aol.com ^ "^^^ 
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14 REGGAE GOLD 2002— Various 
Artists— VP 

15 VANS WARPED TOUR 2002 
COM PI LATION —Various 
Artists — Side One Dummy 

16 N.Y.C. UNDERGROUND PARTY 
5— touie OeVito — 

Dee Vee/Musicrama 

17 WAIT FOR ME— Susan 
Tedeschi — Tone-Cool/Memis 

18 HALOS & HORNS— Oot/y 
Panon—Blue Eye/Sugar Hill 

19 LOST IN SPACE— Aimee 
Mann — SuperEgo/ United 
Musicians 

20 LOUIE DEVITO'S DANCE 
FACTORY— Louie DeVito— 
Dee Vee/Musicrama 



Top Independent Album 
Imprints 



Po». IMPRINT (No. of Charted Titles) 



1 


yvr(4) 


2 


DIRTY DOWN (2) 


3 


IN THE PAINT (13) 


4 


BME 12) 


5 


VAGRANT <6) 


6 


SUGAR HILL (2) 


7 


SIDE ONE DUMMY (4) 


8 


DEE VEE (3) 


9 


D3 (6) 


10 


SMACK DOWNI (1) 


11 


FULL CUP (3) 


12 


FONOVISA 16) 



13 MAILBOATa; 

14 VICTORY (4) 

15 ANTI- (5) 

16 BUX STREET r3J 

17 MATADOR (7) 

18 ULTIMATUM (1) 

19 VP (1) 

20 COUJPARK (1) 



Top Independent Album Labels 



Poa. LABEL (No. of Charted rnles) 

1 KOCH (22) 

2 JVT(7) 

3 ARTEMIS (13) 

4 EPITAPH (16) 

5 SUGAR HIUr3; 



Top Billboard Hot 100 Titles 



Po«. TITl£ — Artist — Imprint/Latjei 

1 WASTING MY TIME— Defau/t— 
TVT 

2 GIMME THE UGHT— Sean 
Paul- VP 

3 MY NECK, MY BACK— Ktl/a 
Featuring DSD— Dirty Down/ 
Artemis 

4 FEELS GOOD (DON'T WORRY 
BOUT A THING)— Naugiify By 
Nature Featuring 3LW—TVT 

5 SAY I Yl W—Ying Yang Twins— 
ColllParH/ln The Paint/Koch 



Top Billboard Hot 100 Labels 



Po». LABEL (No. of Charted Titles) 

1 TVT (2) 

2 VP (2) 

3 ARTEMIS 

4 KOCH a; 



Top R&B/Hip-Hop Albums 



Po«. TITLE — Artist — imprint/ Lat3ei 

1 KINGS OF CRUNK— Li/ Jon <5 
The East Side Boyz—BME/TVT 

2 AUEY: THE RETURN OF THE 
YIN6 YANG TWINS— King Vang 
Twins — ColliPark/ln The Paint/ 
Koch 

3 THUG MISSES— K/tia Featuring 
DSD— Dirty Down/Artemis 

4 LOVE MACHINE— Sir Charles 
Jones — iMardi Gras 

5 IICONS— iVaugtity By nature— TVT 

6 GUESS WHO'S BACK?— 50 
Cent— Full Clip 

7 MACK 10 PRESENTS DA 
HOOD— /Wack 10 Presents Da 
Hood—Hoo-Bangin '/D3 

8 LIVIN' LEGEND— 8.G.—Ct)oppa 
City/in The Paint/Koch 

9 THIS IS THE LIFE I LEAD— Daz 
Dillinger—OCF/Free/D.PG. 

10 DAT'S HOW IT HAPPEN TO'M— 
Da Headbussaz — FE/Hypnotize 
Minds/Street Level 



11 THE TRIALS AND 
TRIBULATIONS OF RUSSELL 
JONES— Oi' Dirty Bastard— 
D3/Riviera 

12 BACDAFUCUP: PART II— 
Onyx — Other Peoples Money/In 
The Paint/Koch 

13 SPECIAL EDITION— infemous 
Mobb — iM3/Landspeed 

14 WELCOME TO THE DOPE 
HOUSE— The Dayton Family— In 
The Paint/Koch 

15 THUG MISSES— Kh/a Featuring 
DSD— Dirty Down 

16 WILD GREMLINZ— iVature— 
Casino/Sequence 

17 TRUDAWGS— C Murder— 
D3/Riviera 

18 REVOLVERLUTION— Put)/ic 
Enemy — Slam Jamz/ln The 
Paint/Koch 

19 TRIPLE 6 MARA PRESENTS DJ 
PAUL — UNDERGROUND VOL. 
16: FOR DA SUMMA— OJ 
Paul—D-Evil/Street Level 

20 STILL UP IN THIS S#*fl— 
Ffost-HIt A Lick/Koch 



Top R&B/Hip-Hop Album 
Imprints 



Po». IMPRINT fNo. of Cfiarled Vtles) 

1 IN THE PAINT a3; 

2 BM£(1) 

3 DIRTY DOWN (2) 



4 MARDIGRASa; 

5 TVT (1) 

6 FULL CLIP f3; 

7 D3(5) 

8 COLLIPARK (1) 

9 HOO-BANGIN' (1) 
10 IM3 (1) 



Top R&B/Hlp-Hop Album 
Labels 



Pot. LABEL (No. of Charted Titles) 

1 KOCH (15) 

2 TVT (3) 

3 ARTEMIS Ci; 

4 MARDI GRAS (1) 

5 STREET LEVEL (7) 



Hot R&B/Hip-Hop Singles & 
Tracks 



Po». TITLE^rtist— tmprtftVLaliet 

1 GIMME THE UGHT— Sean 
Paul— VP 

2 SAY I Yl Yl— Wng Yang Twins— 
ColliPark/ln The Paint/Koch 

3 MY NECK, MY BACK— Wlia 
Featuring DSD— Dirty Down/Artemis 

4 REALEST NIGGAZ— 50 Cent 
Featuhng The Notorious 
B.I.G.—G-Unit 

5 FEELS GOOD (DON'T WORRY 
BOUT A THING)— iVaugtity By 
Nature Featuring 3LW—TVT 



Are you at a Dead End 

with your One-Stop? 




* 200,000 unique music, DVD and 
video SKU's on-hand. 

* Music, Movies, Books from one source. 

Call us today at... 
1-800-775-2600 exuisi 



BAKER&TAYLOR 

hifornuttum ami Entertmninvut Scrricfs 



.btol. 



com 
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Hot R&B/Hip-Hop Singles & 
Tracks Labels 



Pot. LABEL (No. of Charted mies) 

1 VP (3) 

2 KOCH (3) 

3 tvr(3) 

4 G4JNrT(2; 

5 ARTEMIS a; 



Top Country Albums 



Po«. jm£— Artist— Imprint/Label 

1 THIS StOE— Nickel Creek- 
Sugar Hill 

2 HALOS & HORNS— Do//y 
Partor} — Blue Eye/Sugar Hill 

3 ROOM TO BREATHE— De/bert 
McClinton — New West 

4 JERUSALEM— Steve Earle— 
E-Squared/Artemis 

5 NOW AGAIN— r/ie 
Flatlanders — New West 

6 SIDETRACKS— Steve Ear/e— 
ESquared/Arlemis 

7 KENNY ROGERS LOVE 
SONGS— Kenny Rogers— 
onQ/Madacy 

8 EASY— Ke//y Willis— Rykodisc 

9 CRAZY: THE DEMO 
SESSIONS— mv/ie Nelson- 
Sugar Hill 

10 COUNTRY FAVORITES— t/anous 
Artists — Macfacy 



11 THE COLOR OF ROSES— Lome 
Morgan — Image 

12 REDNECK FIDDUN' MkN—The 

Charlie Daniels Band— Blue 
Hat/Audium/Koch 

13 STEAL ANOTHER DAY— Steve 
Wariner — Selectone 

14 I LOVE n— Craig Morgan- 
Broken Bow 

15 ANTHOLOGY— Vohn 
Anderson — Audium/Koch 



Top Country Album Labels 



Pos. LABEL INo. of Charted Titles) 



SUGAR HIU (4) 
NEW WEST (3) 
ARTEMIS (2) 
MADACY (4) 
KOCH 15) 



Hot Country Singles & Tracks 



PtM. Tm£~Artist—lrt)pcint/Label 

1 ALMOST HOME— Craig 
Morgan — Broken Bow 

2 MINIVAN— Hometown News— 

vm 

3 I WANT MY MONEY BACK— 

Sammy Kershaw— Audium 

4 I'D LOVE TO LAY YOU DOWN- 

Daryle Singletary— Audium 



S HARD CAU TO MAKE— 7. 

Michael Harter— Broken Bow 



Hot Country Singles & Tracks 
Labels 



(No. Of Charted Tlttesi 

1 BROKEN BOW (4) 

2 AUDIUM (6) 

3 VFR (4) 

4 DREAMCATCHER W 

5 SUGAR HILL (3) 



Top Latin Albums 



Pw. JtX\£— Artist— Imprlnt/L^bel 

1 UNA LAGRIMA NO BASTA— 

1.0S Temerarlos — AFG Sigma/ 
Fonovisa 

2 PERDONAME Ml AMOR— 
Conjunto Primavera — Fonovisa 

3 LA REINA DEL SUR— Los 
Tigres Del Norte — FbnoWsa 

4 NO ME SE RAJAR— Sanda a 
Recodo — fbnowsa 

5 EL NUMERO 100— Ramon 
Ayala Y Sus Bravos Del Norte— 
Freddie 

6 EN VIVO: OESDE LA PLAZA EL 
PROGRESO DE 
GUADALAJARA— Joan 

Sebastian — Musart/Balboa 



Dhaima Moon Pr«»«nt* 



OMyOGAMIX 




Hukic for yoga Class • Sequenced by Cyndi Lee 




^ Dharma Moon 

C. PRESENTS... 

a new sound that has exploded from the 
heart of yoga centers into the mainstreatn. 

From New York City clubs to Indie radio 

OM yOGA MIX 

IS making its mark. 
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7 LOS GRANDES— 7oan 
Sebastian & Marco Antonio 
Soli's — Musart/Balboa 

8 GREATEST HITS— i.os SuWs— 
Fonovisa 

9 MAS DE Ml ALMA— Marco 
Antonio Solfs — Fonovisa 

10 LAS ROMANTICAS DE 

PANCHO BARRAZA—Pancho 
Barraza — Musart/Balboa 



Top Latin Album Labels 



Pos. LABEL (No. of Charted Titles) 



1 BAIBOA (11) 

2 FONOVISA flS; 

3 FREDDIE re; 

4 WHITE UON (2) 

5 ST. CLAIR (1) 



Hot Latin Tracks 



Poa. TITLE— Art/St — Imprint/Label 

1 PERDONAME Ml AMOR— 

Conjunto Phmavera — Fonovisa 

2 DEL OTRO LADO DEL 
PORTON— Ramon Ayala Y Sus 
Bravos Del Norte — Freddie 

3 CUANDO TE ACUERDES DE 
Ml — Marco Antonio Solfs — 
Fonovisa 

4 UNA LAGRIMA NO BASTA— 
Los Temerarios — Fonovisa 



5 NO ME SE RAJAR— 6anc/a E/ 
Recodo — Fonovisa 



Hot Latin Tracks Labels 



Po8. LABEL (No. 0^ Charled Titles) 

1 FONOVISA 123) 

2 BALBOA (9; 

3 FREDDIE (2; 

4 LA SIERRA ri;) 

5 LATIN WORLD r?; 



Hot Rap Tracks 



Po». TITLE — Artist — Imixint/Label 

1 MY NECK, MY BACK— K/t/a 
Featuring DSD— Dirty Down/ 
Artemis 

2 SAY I Yl Yl— Wng Yang Twins— 
ColliPark/ln The Paint/Koch 

3 GIMME THE LIGHT— Sean 
Paul— VP 

4 FEELS GOOD (DON'T WORRY 
BOUT A THING)— Naughty By 
Nature Featuring 3LW—TVT 

5 NO LETTING GO— Iteyne 
WoiKler—Greensteeves/VP 



Hot Rap Labels 



Po*. LABEL INo. of Charted Titles) 
1 ARTEMIS (1) 



2 VP(3J 

3 KOCH (2) 

4 TVT (1) 

5 6-uNiTa; 



Hot Dance Singles Sales 



Po8. Tm£— Artist— Imprtnt/LatKl 

1 L'lTALIANO— rf)e Sicilians 
Featuring Angela Msnuto— Nervous 

2 SOLSBURY HIU— Erasure- 
Mute 

3 THE NEED TO BE NAKED— 

Amtyer — Tommy Boy 

4 HEAVEN— Eyra Gai7—24/7/ 
Artemis 

5 FEELS GOOD (DON'T WORRY 
BOUT A THING) (KELLY G. 
CLUB mX)— Naughty By 
Nature Featuring 3LW—TVT 

6 SHADOWS IN THE NIGHT— 
Michael Damian — Weir 
Brothers/Modern Voices 

7 ANYWAY (MEN ARE FROM 
MARS) — Amber — Tommy Boy 

8 TROY (THE PHOENIX FROM 
THE FLAME)— S/nead 
O'Connor — Radikal 

9 THE SOUND OF GOODBYE— 
Perpetuous Dreamer — Nervous 

10 IT'S LOVE (TRIPPIN')— /(ndrea 
Srokvn — Gromilicious/ Strictly 
Rhythm 



Hot Dance Labels 



Pos. LABEL (No. of Charted Titles; 

1 TOMMY BOY (10) 

2 NERVOUS re; 

3 MUTE a; 

4 RADIKAL rs; 
s ARTEMIS a; 



Top Electronic Albums 



Pm. Tm£— Artist— Imprint/Latiel 

1 N.Y.C. UNDERGROUND PARTY 

5— i.ou/e DeWto — Dee Vee/ 
Musicrama 

2 LOUIE DEVITO'S DANCE 
FACTORY— /.ou/e OeWto— 
Dee Vfee/Mus/crama 

3 SIMPLE THINGS— Zero 7— 
Quango/Ultimate Dilemma/ 
Palm 

4 THE RICHEST MAN IN 
BABYLON — Thievery Corporation- 
Eighteenth Street Lounge 

5 DJ ENCORE PRESENTS: 
ULTRA.DANCE 02—07 
Encore — Ultra 

6 ORIGINAL PIRATE MATERIAL— 
The Streets — Vice/Atlantic 

7 ULTRA.DANCE 01— yohn/v 
Vicious — Ultra 

8 COMMUNITY SERVICE— The 
Crystal Method— 3AM/ Ultra 



9 DANCE MIX NYC — VOL 2- 

nie Riddler — Tommy Boy 
10 ULTRA.TRANCE:1— Dawd 
Waxman — Ultra 



Top Electronic Labels 



Pos. LABEL (No. ol Charted Titles) 

1 MUSICRAMA rs; 

2 ULTRA ai; 

3 PALM (3) 

4 TOMMY BOY (7) 

5 EIGHTEENTH STREET LOUNGE 

ID 



Top Jazz Albums 



Pos. VnE—Arxist-lmprint/LatKl 

1 IN THE SUN— Jane Monheit— 
N-Coded/Warlock 

2 IN BLUE— Kamn Allyson— 
Concord Jaa/Concord 

3 MICHAEL FEINSTEIN WITH 
THE ISRAEL PHILHARMONIC 
ORCHESTRA— M/c/7ae( 
Feinstein — Concord 

4 COME DREAM WITH ME— Jane 
Monheit— N-Coded/Warlock 

5 PETER CINCOTTI— Peter 
Cincotti— Concord 

6 FOR ELLA— Ratt; Austin- 
Playboy Jazz/Concord 

Continued on paee 26 
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COMINCL 
TO RECORD 
STORES 
THIS SUMMER! 



Tap That M 

V • MIKE MURPHY ^i:^^^ 



Positive Passionate Powerful Inspiring Exciting 



"DONNA is an accomplished and versatile singer, songwriter, orchestrator, and 
musician, who accompanies her rich textured voice with excellent 
musical performances on the pedal harp, guitar, piano, 
and keyboard synth." .fill Tucker 

"DONNA has buih up a lai^ ftdkiwingof 61ns, and with this album. 
*Strai^t From The Heart*, .-Jie shews her vmati]it>-. 
IX)NNA faas wiD love it. Sit hack and enjo^:" Vic Gray, En^and 

"If you don't know DONNA, you're in for a real treat," says TABC Radio 
Program Director, Shane Wilder. "We started programming DONNA daily and 
the response has been excellent with each album this talented artist releases." 

Check out DONNA^ her latest release 

Gapstoie Records 

22 Princess Street 
Sausalito, Ca. 94965 

www.CapstoneRecords.com 
email:CapstoneCD(a)aol.com 

nh 415-332-8176 800-226-9841 
fx: 866-885-7907 



Visit our website and webstore @) www. Capstone Records.com 





TOP JAZZ ALBUMS 

Continued from page 25 

7 TALES OF WONDER— Nnenna 
Freeton — Concord 

8 THE LAST CONCERT— 

Rosemary Cloorey — Cor)cord 

9 KEELY SWINGS BASIE-STYLE 
WITH STRINGS— Kee/y Smith- 
Concord 

10 WOOD— Bnan Bromberg— 
A440/Rykodisc 



Top Jazz Labels 



Po». LABEL (No. of Oiarted Titles) 

1 CONCORD (121 

2 WARLOCK (3) 

3 TEURC (7) 

4 RYKODISC (1) 

5 DIRECT SOURCE SPECIAL 
PRODUCTS (1) 



Top Contemporary Jazz 
Albums 



Po*. jms— Artist— lmpr(nt/Laliel 

1 STREETWIZE: SMOOTH URBAN 
JAZZ— Various Artists— St^anacl^ie 

2 SOMEONE TO LOVE YOU— Kim 

Wafers — Shanachie 

3 OUT OF THE BLUE— Maysa- 
N'Coded/Warlock 

4 INFINITE LOVE 811— 
Masque— l\^eel< 

5 LOVE S SILHOUETTE— Pieces 
Of A Dream — Heads Up 

6 DRIVE— Ross Freeman — 
Peak/Concord 

7 IN DEEP — Marion Meadows- 
Heads Up 

8 BOTH SIDES— rhe Braxton 
Brothers— Peak/Concord 




> 
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The Reggae Sweethearf ' 



HR 



Matt Garbo 



Musician, Songwriter and Singer. Inslruments: Drums, Guitar, Keyboards, Bass 
Guitar. -Ml compositions are written, arranged, produced and performed by Garbo. 
It you are interested in more compositions by Matt (.arbo, please call or write to; 
Mall (iarbo, I'd- Ho\ 2127^ Cliflon, N| 07015 

w ww.mattgarbo.com 



9 WNUA ISTH ANNIVERSARY 
EDITION— Various Artists— WNUA 
10 KKSF SMOOTH JAZZ 

SAMPLER FOR AIDS RELIEF 
VOLUME 13— Various /Artists— 
KKSF/Rykodisc 



Top Contemporary Jazz Labels 



Pos. LABEL (Mo. of Charted Titles) 

1 SHANACHIE (6) 

2 CONCORD 14) 

3 HEADS UP f3j 

4 WARLOCK 

5 MEEK (1) 



Top Billboard Classical 
50 Albums 



Po«. TITLE- Alist— /mprlnt/Labe/ 

1 BEST OF 25 CLASSICAL 
FAVORITES— Various 4rtists— 
Madacy 

2 DREAMING— /tndre R/eLi— 
Savoy/llenon 

3 BEST OF CLASSICS FROM THE 
MOVIES— Various Artists— 
Madacy 

4 GOD BLESS AMERICA: UNITED 
WE STAND!— Various Artists— 
St. Clair 

5 TCHAIKOVSKY: NUTCRACKER 
HIGHLIGHTS- Various Artists- 
Direct Source Special Products 

6 AN AMERICAN COMPOSER IN 
CONCERT— 7/m Jams— Tim 
Janis Ensemble 

7 THE VERY BEST OF THE IRISH 
TENORS— John McDennott/ 
Anthony Kearns/Ronan Tynan — 
Music Matters 

8 BEST OF CLASSICAL 
MASTERPIECES— Various 
>*rtists— Madacy 

9 25 TRANQUIL CLASSICS— 
Various 4rtis(s — Vox Classics/ 
Vox 

10 LORD OF THE RINGS: 

SYMPHONY NO.l— John De 

Meij — Madacy 



The Billboard Classical 50 
Labels 



Pos. LABEL (No. of Charted Titles) 

1 MADACY ^7; 

2 ST. CLAIR 19) 

3 DENON ID 

4 DIRECT SOURCE SPECIAL 
PRODUCTS (2) 

5 TELARC (8) 



Top Pop Catalog Albums 



Pos. TITLE- 4rtisr— Impnnl/tatiel 

1 CHRISTMAS 
EXTRAORDINAIRE— Mannhe/m 

Steamroller — American 
Gramaphone 

2 NICKEL CREEK— A/icte/ 
Creek— Sugar Hill 

3 A CHARLIE BROWN 
CHRISTMAS— Wnce Guaraldi— 
Fantasy 
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4 HAPPY HOLIDAYS— Various 
Artists — United Audio 

5 CHRONICLE THE 20 
GREATEST HITS— Creedence 
Clearwater Revival — Fantasy 

6 A FRESH AIRE CHRISTMAS— 
Mannheim Steamroller- 
American Gramaphone 

7 SONGBIRD- Ei-a Cassidy—Blix 
Street 

8 CHRISTMAS— Mannfte/m 
Steamroller— American 
Gramaphone 

9 ALL EYEZ ON ME— 2Pae— 
Death Row/Koch 

10 CHRISTMAS LIVE— Mannhe/m 
Steamroller — American 
Gramaphone 



Top Pop Catalog Imprints 



Po». IMPRINT (No. of Charted mies) 

1 AMERICAN GRAMAPHONE (6) 

2 FANTASY (2) 

3 SUGAR HILL a; 

4 UNITED AUDIO a; 

5 BUX STREET ^2; 



Top Pop Catalog Labels 



Pos. LABEL (No. of Charted Titles) 
1 AMERICAN GRAMAPHONE 



2 FANTASY (2) 

3 SUGAR HILL a; 

4 UNITED AUDIO (1) 

5 BLIX STREET ^2; 



Top World Music Albums 



Po«. TrrLE— -4rnsr — impnniyiat)el 

1 ALONE IN IZ WORLD- /srae( 
Kamakawiwo'Ole — Big Boy/ 
Mountain Apple Company 

2 SEAN-NOS NUA— S/nead 
0 'Connor — Hummingbird/ 
Vanguard 

3 BUDDHA-BAR IV— Oawd 
Visan — George V 

4 THE VERY BEST OF THE IRISH 
TENORS— Jo/in McDermott/ 
Anthony Kearns/Ronan Tynan — 
Music Matters 

5 THE IRISH TENORS: ELLIS 
ISLAND— /»n(/iony Kearns/ 
Ronan Tynan/Finbar Wright — 
Music Matters 

6 VAREKAI— Cirque Du Soleil— 
Cirque Du Soleil 

7 MUSIC DETECTED— Deep 
Forest — Red Ink 

8 EVANGELINE MADE: A 
TRIBUTE TO CAJUN MUSIC— 
Various Artists — Vanguard 

9 CELTIC CHRISTMAS— Various 
Artists — Dart 



10 CONGO TO CUBA— Various 

Artists — Putumayo 



Top World Music Labels 



Po». LABEL (No. of Cleaned Titles) 

1 MOUNTAIN APPLE COMPANY 

12) 

2 MUSIC MATTERS ^2; 

3 VANGUARD (2) 

4 GEORGE V (3) 

5 PUTUMAYO (7; 



Top New Age Albums 



Po». TITLE— /lrtrs!—/mpr/nt/La6e; 

1 ROMANTIC MELODIES— 

Mannheim Steamroller — 
American Gramaphone 

2 THE POWER OF LOVE— 7ohn 
Tesh — Garden City 

3 A THOUSAND SUMMERS— 7/m 
Jan;s — Tim Janis Ensemble 

4 SHARING THE SEASON 4— 
Lorie Line — Time Line 

5 SACRED WELL— 2002— Rea/ 
Music 

6 HEAUNG GARDEN MUSIC- 
RELAXATION— Ro/and 
Hanneman — Madacy Special 
Products/ Madacy 

7 ACROSS AN OCEAN OF 
DREAMS— 2002— Rea/ Music 



8 GUITARRA DEL FUEGO— 

Johannes Linstead — Real 
Music 

9 HERITAGE COLLECTION: VOL. 

3— Lorie Line — Time Line 
10 LIVE!— fsteban—Daystar 



Top New Age Labels 



Pos. LABEL (No. of Charted Titles) 

1 AMERICAN GRAMAPHONE (1) 

2 GARDEN CITY (2) 

3 REAL MUSIC (7) 

4 TIM JANIS ENSEMBLE a; 

5 TIME LINE (2) 



Top Kid Audio Titles 



Pos. mLE—Artist—lmpnnt/Latiel - 

1 YUMMY YUMMY— r/ie 
Wiggles — Lyrick Studios 

2 CHILDREN SING FOR 
CHILDREN: 25 CHRISTMAS 
SONGS— Various Artists— 
United Audio/United Multimedia 

3 BOB THE BUILDER: THE 
ALBUM —Soundtrack— BBC/ 
Koch 

4 CHRISTMAS SING-A LONG- 

Wonder Kids — Madacy 



5 SKIDADDLEi- Bucf( Homyy^ 
Prairie Dog 

6 GOD BLESS THE U.S.A. — 
KIDS SING SONGS FOR 
AMERICA— sr. John's 
Childrens Choir — Madacy 
Kidsl/Madacy 

7 KID S SILLY SONGS SING-A- 
LONGS— Wonder Kids— Wonder 
Workshop/ Madacy 

8 KINDERGARTEN SING & 
LEARN: 17 SONGS — WHAT 
KIDS NEED TO KNOW TO 
SUCCEED— Various Artists- 
Wonder Workshop/ Madacy 

9 KIDZUP: ...AND IT'S 
CHRISTMAS: SONGS FOR THE 
HOUDAY SEASON— Wendy 
Wiseman — Kidzup 

10 KIDZUP: BEST TODDLER 
TUNES— Wendy Wiseman— 
Kidzup 



Top Kid Audio Labels 



OS. LABEL (No. of Charted Titles) 

1 LYRICK STUDIOS (1) 

2 MADACY (5; 

3 UNITED MULTIMEDIA a; 

4 KOCH (1) 

5 PRAIRIE DOG (1) 



Continued on page 28 
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CHARTS 

Continued from page 27 



Top Reggae Albums 



Pos. TITLE — Artist — fmprint/Label 

1 REGOAE GOLD 2002— Various 
Artists— VP 

2 ME U WANT— K>e-P;— 
Caribbean Gold 

3 STia BLAZIN— Cap/eton— 
David House/VP 

4 DIWALI: QREENSLEEVES 
RHYTHM ALBUM #27— 
Various Artists — Greensleeves 

5 SOCA GOLD 2002— k'arious 
Artists— VP 

6 RAQQA DANCEHALL ANTHEMS 
2002 — Various Artists — 
Greensleeves 

7 GHETTO DICTIONARY: THE ART 
OF WAR— eounfy Killer— VP 



8 THE BEAT GOES ON— Tartro Metro 
& Devonte—Shocl<ing Vibes/VP 

9 STRICTLY THE BEST: VOL. 
29— Various Artists- VP 

10 GHETTO DICTIONARY: THE 
MYSTERY— eoun(y Killer— VP 



Top Reggae Labels 



Po8. LABEL (No. of Charted Titles) 

1 VP (20) 

2 GREENSLEEVES (8) 

3 CARIBBEAN GOLD a; 

4 JAMDOWN (3) 

5 18,0(1) 



Top Blues Albums 



Pos. rnuE-Artist-lmprint/LatKl 
1 WAIT FOR ME— Susan 



Tedeschi — ToneOool/Artemis 

2 ROOM TO BREATHE— De/bert 
McClinton — New West 

3 NOTHING PERSONAL— Oefbert 
McClinton — New West 

4 HOT&SASSY— Peggy Scott- 
Adams—Miss Butch/Mardi Gras 

5 GET THE BLUES!— Various 
/(rtisrs— W/\/?/M 

6 TALKING TO STRANGERS— 
Shemekia Copeland — Alligator 

7 SO IT'S UKE THAT— Joe 
Bonamassa — Medalist 

8 BLUE MOON— fiobben Ford- 
Concord 

9 CAN'T LOOK BACK— Coco 
Monta^ — Alligator 

10 STORIES— Jo/in Maya» and the 
Bluesbreahers — Eagle/Red Ink 




Keys TO The 
'distribution 

Advantage 

for North America 
Navarre Entertainment Media 



Ace Records • American Gramaphone • Artists Only! 
BOO Records • Bizarre Plane! Records ■ Blueprint Entertainment • Bolero Records 
Canyon Records • Carolines • Catfish Records • Cleopatra Records. Inc. 
CMH Records • Cord International • Diamante Media Group, Inc. 
Dreamcalcher Entertainment Inc • DTS • East Side Records • EFA Medien GmbH 
Etherean Music • Evanijeline Records • Freefalls Entertainment • Repeat Records 
HiiPros. Inc. • Holland Group ■ J-Bird Records ■ JLP Productions. Inc. • JSP Records 
Jamdown Records • Lakeshore Records • Leon Russell Records. Inc. • Lil' Joe Records 
1 iquid 8 • Majestic Recordings Inc. • Manifesto Records • MPS Records Ltd. 
Music Matters • Native Language ■ OCF. Inc. • One Little Indian Records 
Pacific Time Entertainment • Pare Records • Raven Records ■ Revelation Records 
Revolver Music Ltd. ■ Riviera Multimedia • Row Music Group. Inc. • RPH Productions 
Sanctuary Records Group • Snapper Music PLC • Spontaneous • SPV North America 
Stony Plain Recording Co., Lid ■ Studio Distribution, Inc. • Vesper Alley/Three Roads. Inc 
Track Records ■ Triple X Recordings • Tropical Music • True Life Entertainment 
UBL Recordings. LLC • United States of Distribution Ltd. • VP Record Distributors, Inc. 
Valley Entertainment • Vertical Jazz Records (Fine Tune) • Morning Crew Records 
Waveform Corporation • West Coast Mafia • Wildflower 
Windsong ■ YaYa Records/Lunch Records 

Thanks for a Record Year 
NAARRE 

COBPORAtlON 

7400 49th Avenue North, New Hope, MN ;;428 
p: 7o3-5?5-8jjj f:763-535-9i20 / www.navarre.com 



Top Blues Labels 



Po>. LABEL (No. of C/iarted Titles) 

1 ARTEMIS (4) 

2 NEW WEST r2) 

3 ALLIGATOR (13) 

4 MAROIGRASa; 

5 NARM (1) 



Top Gospel Albums 



Poi. mi£— Artist— Imprint/Label 

1 PRAISE IS WHAT I DO— 

Shekinah Glory Ministry— Kingdom 

2 DUETS— Doug & Melvin 
Williams — Blackberry/ Malaco 

3 NOBODY BUT YOU— Norman 
Hutcbms— ;D/ 

4 CHURCHIN' WITH DOTTIE— 
Dottle Peoples — Atlanta Int'l 

5 BEHIND THE VEIL: MORNING 
GLORY 2 — Juanita Bynum — 
Shekinah International 

6 SEND A REVIVAL— Ke/tb 
'Wonderboy' Johnson & The 
Spiritual Voices — World Wide 
Gospel 

7 TURN IT AROUND— fltfer 
Jimmy Hicks And The Voices Of 
Integrity — Amen 

8 I OWE YOU THE PRAISE— 

Georgia Mass Choir—Savoy/ 
Malaco 

9 MEET THE EMMANUELS— The 

Emmanuels — DoRohn 
10 COME RY WITH ME— Lutber 
Barnes — Atlanta Int'l 



Top Gospel Labels 



Poa. LABEL (No. of Charted Titles) 
1 MALACO (5) 



2 ATLANTA INT'L (3) 

3 KINGDOM (1) 

4 DOROHN ra^ 

5 MEEK (3) 



Top Contemporary Chiistlan 
Albums 



1 A DEEPER FAITH— Jo/in 
Tesb— Faith MD/Garden City 

2 BLESSED— Various Artists— 
Hillsong Australia/Integrity 

3 NOBODY BUT YOU— Norman 
Hutchins—JDI 

4 ONE NATION UNDER 
PRAISE— C/int Brown— Tritte 

5 HILLSONG WORSHIP SERIES: 
AMAZING LOVE— Various 
4rt/sfs — Hillsong Australia/ 
Hitlsong/lntegrity 

6 VANESSA— Vanessa 
Williams— Bajada/Light 

7 I WILL BOW TO YOU— Sob 
Fitts—Hosannal/lntegrily/Word 

8 LAKEWOOD LIVE: WE SPEAK 
TO NATIONS— Various 
Artists — Hosannal/lntegrity 

9 OPEN THE EYES OF MY 
HEART 2— Various /Artists— 
Vertical/Integrity 

10 MERCY: LIVE FROM DUBLIN- 
Eoghan Heaslip — Hosanna!/ 
Integrity 



Top Contemporary Christian 
Labels 



Pos. LABEL (No. of Charted Titles) 

1 GARDEN CITY (1) 

2 INTEGRITY (5) 

3 JDI (1) 

4 TRIBE a; 

5 UGHTa; 



MUSIC AUDIO VIDEO 

CD BOOKS MOVIE / MUSIC ' 



VIDEO 



NuMillenni 



TRIBUTION GROU 



Stop" for nationwtste di: 



I P,^N C. 



www.numillennium.co 




5398 E. Mountain Street 
Stone Mountain, Georgia 30083 
phone (770)469-5220 fax (770) 469-5288 
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Blue Man Group Takes Its S how On The Road 



BY SUSANNE AULT 

LOS ANGELES— Blue Man Group 
attracts 1 million people annually to 
its four combined stage productions 
in Vegas, New York. Chicago, and 
Boston. Now, in launching its first 
full-blown tour, the act wants to add 
color to the concert business. 

Supporting the Blue Man Group 
album The Complex (which strected 
April 22 on Lava Records), the tour 
begins .April 26-27 at Indio, Califs 
Coachella Valley Music and Arts Fes- 
tival. Eight theater shows, promoted 
by Clear Channel Entertainment, will 
follow through June 2 at the Keller 
Auditorium in Portland. Ore. There 
are plans to take the road trip — ^also 
called the Complex — on a 40-date 
amphitheater run in July and August. 

Average ticket prices are $30-$35. 
The dates will feature singer Tracy 
Bonham, who performs on two 
tracks on The Complex. 

PUTTING IT Aa ON THE UNE 

Known for engineering innovative 
sounds during its stage shows — such 



as a mallet smashing a piano — Blue 
Man Group creators are investing 
much time and money to ensure 
that the rock tour lives up to the 
ensemble's visionary reputation. 

"We spent everything that we 
accumulated in the last two years." 
says Blue Man Group originator 
Chris Wink. He insists — without re- 
vealing specifics — that this is just a 
slight exaggeration of the resources 
that went into the Complex. "We 
spent everything we had to make 
this our best next show. We're doing 
40 more dates in July and August, 
so our hope is to be in black rather 
than red ink . . . But we're lucky 
that we have the day jobs of our the- 
ater [productions!. " 

Speaking on behalf of other 
group originators Phil Stanton and 
Matt Goldman. Wink says that 
"most bands don't take 50 weeks to 
build a show . . . our record label 
thinks we're crazy." 

Trying to get across just how 
intricate the Complex will be. Wink 
says that at one point a holograph- 



ic image of a jellyfish will swim 
across a number of video monitors 
that have had their glass screens 
cracked. At another time, dragon- 
flies will appear to swarm the stage. 
Seven drummers will be incorpo- 
rated into the act. 

"After 30 years of doing rock'n'roll 
shows, this is the most refreshing 
and challenging project I've come 
across in years," Complex production 
designer Marc Brickman says. "|Blue 
Man Group's] commitment to the 
music world is really staggering. " 

Brickman — who has supervised 
the onstage look for tours by such 
notable acts as Pink Floyd, Paul 
McCartney. Nine Inch Nails, and No 
Doubt — says that he so believed in 
the Complex striking audience gold 
that he packed up and moved from 
Malibu, Calif., to live in New York 
during the months he was laying out 
the show. 

Brickman says the six-truck pro- 
duction, I2-member band, and 
three Blue Man Group performers 
(who will vary throughout the tour 



lEG/BHIhoard Tour Sponsorship Roundup Debuts 



Kecognizing the vital impor- 
tance of corporate sponsorships in 
the concert industr)' — both as a 
vehicle to help underwrite tour 
expenses and as a much-needed 
revenue stream for venues via 
naming-rights deals — Billhnard's 
touring section will run a month- 
ly sponsorship chart in cooperation 
with lEG Sponsorship Report, the 
Chicago-based biweekly newsletter 
covering sports, arts, entertain- 
ment, and marketing. 

Compiled by /A'C Sponsorship 
Report senior editor William 
Chipps and coordinated by /?///- 
hoard senior editor nf touring 
Ray Waddell, the lEG Tour .Spon- 



s<irship Roundup, bel()W. will fea- 
ture information on tour and 
venue sponsorships, estimated 
fees, and the agencies/executives 
behind the deals. 

Since lEG began analyzing spon- 
sorships more than 20 years ago, 
the value of that business has 
soared by billions of dollars. The 
lEG Tour Spnn.snrship Roundup in 
milboard m\\ provide timely, perti- 
nent information regarding key 
movers and shakers in the live- 
entertainment sponsorship game 
and important deals taking place in 
the coming months. 

"We keep our finger on the pulse 
of this industr\' hv constantlv stav- 



ing in touch with the deal-niak 
ers. and as a result we stay on top 
of any trends." Chipps .says. "Com- 
panies are obviously keeping a 
closer eye on their budgets these 
days, given the economy, but 
they're still spending money nn 
sponsorships and still see spon- 
sorships as a viable alternative to 
traditional media," 

The chart is not intended to be 
comprehensive in nature. Instead, 
it will focus on unique and trend- 
setting initiatives in a tough, com- 
petitive market, regardless of the 
size and scope of the artist, tour, 
venue, or deal. The chart will run 
the first issue (tf e\'erv mnntli. 



lEG/BILLBOARD TOUR SPONSORSHIP ROUNDUP 



Sponsor 

AT&TWirtlcss 

iTsrWirelcsi 



Homb Ovk 

Amencan Hwida 
Motor Co. 



Tour 

PeteYorn tour. 
April May, 
26 slops 



Civk tour featuring 
New Found Glor> & 
Good Ourlotte 

April-lune, 
SOplus slops 



Upton Dixie Qlda North 

Unil«vcr Besltoods Amerian lour, 
Nonh America May 1- Aug, 4, 
59 stops 



Eilimated Fee Leverage 



$2.5 million 



Consumers wiio purdiase phone and aatvate 
qualilied ptan receive tidceb and artist meel-and- 
greets. Running dedicated Yom music diannel dur- 
ing the montti ot April, Running online sweeps 
ofiering trip to Yom concert to drive Web-sile traffic 
and compile prospect database On-site, iwill tout 
text messaging by broadcastiitg song requests and 
messages to Yom on video screens. 

Running promos offenng the chance to win one of 
12 customized Ovics, two of the vehicles will be 
awarded through a national promo touted on 
dvictour.com. Also ofiering early lidiel sales 
thmugh the Web site. Hosting Civic Tour Non-Stop 
Music Lounge al each venue- 
Will use talent in TV commercial, sample Liplon 
Iced Tea and Liplon Tea products al concerts and 
run in-slore inslant-win promo ofiering VIP pass- 
es. CDs, jackets, and other tour merchandise. 



Deal-Makers 

Kristine Cross, strategic alliances and seg- 
ment marketing national manager: ian Hail, 
manager, sponsorship co-markeling, AT&T 
Wireless: Tina Hothnan.VP/account director 
RankeLTom Fuelltng, executive VP of finance, 
AnislDirecl: Rick Yom. partner, the Rrm. 



Charles Koch, manager ol regional market- 
ing, and Doug Holfman. national advertising 
manager, American Honda: Rob Tonkin, CEO, 
Marketing Faclory; Sindy Beekman.VP. Rubin 
ftistaer & Associates, 



Virginia Blake West, marketing director, 
Pepsi-Upton Tea Partnership: Sophia Honor* 
Taylor, group account director Aaron Walton 
Entertainment: Constance Sctiwar12.VP 
strategic marketing, the Finn 



, Compiled by William Chipps. senior editor. lEC Sponsorship Report 
sponsorship.com 




Complexity Can Be a Good Ttiing. Blue Man Croup's theater show is being staged in 
four cities. Its innovative concert tour will visit such markets as Indio. Calif., and 
Portland. Ore. The original Blue ,Man Group members — who are not part of the 
touring company — are. from left. Matt Goldman, Phil Stanton, and Chris Wink. 



but will not include Wink, Stanton, 
or Goldman) is a big project for the- 
aters. But the Complex is falling 
within a standard 8 a.m. to 5 p.m. 
load-in and three-hour load-out 
time, so crew costs are manageable. 

While "the guys have definitely 
gone to the wall jwith the expense], 
they've all worked really hard to 
make every penny count," Brickman 
says. "They should come out OK. I'm 
hoping this will tour for years and be 
accepted by the music community." 

SOMETHING NEW TO SEE 

One obvious question regarding 
the tour's concept is whether those 
people familiar with Blue Man 
Group's current productions can get 
something fresh out of the Complex. 
Wink says that the worry of paying 
for the same thing twice is likely 
clouding buyers' minds in New York 
and Chicago. Complex tickets are 
moving slower in those cities than 
tickets at fresh markets, such as the 
now-sold-out May 18 date at the 
Warner Theater in Washington. D.C. 

"Other places, like Seattle, Port- 
land, and Denver — we've ne\'er been 
there before, so I think that people 
are clamoring for any version of 
Blue Man that they can get their 
hands on," Wink says. "But for 
Chicago and New York, the chal- 
lenge is to get people to understand 
that this has nothing to do with the 
theatrical show." 

Granted, signature Blue Man 
Group elements will be infused into 
the rock show, such as the perform- 
ers' deadpan sense of humor and use 
of unique instrumentation — for 
example, their invented "airpole" (an 
antenna that is whooshed through 
the air|. But Brickman says that what 
stands out to him in prepping the 
Complex is "this is great music. It 
really moves like a rock'n'roll show." 

Blue Man Group's debut album, 
the instrumental .Audio, has sold 



414.000 units since its December 
1999 release, according to Nielsen 
SoundScan. And Larry Webman, 
VP/agent at the act's booking agency 
Little Big Man, is confident that 
attention for the Complex album 
will spill over into the tour. The 
video for The Complex'i first single, 
"Sing Along " — which features Dave 
Matthews Band — is currently airing 
on VHl, and the track "The Current" 
will run in ads for the upcoming 
film Terminator 3. 

Also, the Blue Man Group has 
locked in a string of promotional 
spots in April and May on The 
Tonight Show With Jay Lena, Late 
Night With Conan O'Brien, and 
Live! With Regis and Kelly, among 
other T\' programs. 

"All of this is happening at once: 
There's the album coming out, the 
single. Like any other band, there's 
going to be more awareness," Web- 
man says, "Theater is what people 
know IBIue Man Group] for. But we 
have to convince people that (the 
Complex] is different." 

Fostering another family show is 
an exciting premise for Webman, 
who hopes the wide appeal of the 
Blue Man Group's stage shows will 
translate to the Complex. As proof 
that this goal can be reached, he 
points to his having to skip some 
cities on the tour's initial routing 
because the markets lacked a large 
enough theater. 

"The audience range for this is so 
big," Webman says. "We can make 
an amazing tour. " 

For Wink, the Complex shows are 
a natural progression for Blue Man 
Group, since its mission is to take 
risks within the entertainment world. 

" You've got to keep reinventing 
yourself. You've got to keep surpris- 
ing yourself. " Wink says. "You don't 
want to be predictable. You want to 
wake up and think. "What's the most 
exciting thing to do?' Well, this is it" 
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'i^i RilhnnrH* BOXSCORE, 
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ABTOTCS) 






MTENDANCE/ 


PBOMOTEn 


ELTON JOHN A BILLY JOEL 


Xcel Energy Canter, 
St Paul 

April 17 


$2,194,690 

S1»,'S85,'S45 


18,162 

sellout 


Jan Prods. 


B&LY JOEL & ELTON JOHN 


Bra«il«v Canier. 
Milweukee 

April 8 


$197/S47 


17,647 
selkiut 


Clear Channel 
Entaflsinmenl 


ELTON JOHN ft BILLY JOEL 


FargoteiM, 
Farifo. N.D. 
Apnl 13 


S1,67S,4n 
S139/S74/S44 


22J52 

selkiut 


JanPioda. 


BRUCE SPRINGSTEEN 
« THE E SntEET BAND 


ARCO Arena, 
Sacramento. CatH. 


$1,031,176 

S75/S49.50 


14,2B 

14.763 


Clear Channel 
Entertainment 


TIM McGRAW 


Rm Union Spectrum. 
Phll«dal|thia 

April 5 


$796,210 

$S9,75rt39.75 


15JB3 

16,119 


Clear Cbanaol 
Eirteftainmont. 
The Messina Group 


TIM McGRAW 


Nationwida Arana. 
ColiMibHS. Ohio 


$716,145 

$58.75/S38.75 


15.007 

isjxn 


Clear Channel 
EnlattaimnoNt 
The Measina Graup 


TIM McGRAW 


Sawit Canter. 
St Louit 

April B 


$57.7V$37.75 


12^9 

13,703 


Clear Chanaal 
Enlertalmnont The 
Messina Group, in-hoaso 


MOBY 


Audltorio Naclonal, 
Mexico Ctty 

April 7-8 


(6,091 ,950 pesos) 
$91.74/SI6.51 


15,198 

17M6 two shows 


OCESA Presanta, 
CIE Events 


JOHNFAItNHAM 


Dwwenl Efif inm— t 
Canlra. Hobart Auetralla 

March 21-23 


SS8B.7U 

($837,999 Australian) 
S62.64/S50.B9 


11.148 

11.910 three shows 


Glenn Wboatlev, 
TalentWorks 


PEARL JAM. SLEATER-KINNEY 


CnMa Waaris MteMI Piviiian. 
Tie WieillMik Tarn 

April 6 


$456,210 

$4«,«40 


11.660 

15,813 


Clear Chamel 
Enlattainawnt 


PEARL JAM. SLEATER-KINNGY 


VeriiwiWiralMa 
AmphMieMei^ Salma, Taitas 

Apnl 5 


$421004 

$4(V$34 


12.219 

20,000 


Clear Channel 
Emonalnmont 


AVRIL LAVIONE, SIMPLE PLAN. GOB 


Xcal Cnersv Center, 
St Paul 

April 20 


$42(L<73 

$28 50/$23.50 


15336 

SOlkHIt 


Jam Prods. 


ASHA BH05LE, ADNAN SAM! 


Sovaraign Bank Araaa, 
Trenton, N.J. 
April 19 


samiM 

$I50/$100/S75i/S40 


6317 

7.(25 


BahratJotwMii 


TOBY KEITH, RASCAL FLATT5, 

AMY DALLEY 


TallabeBaa-LetHi County 
Chnc Canlec TsBahaaaaa Fte. 

March 22 


$360,003 

$45.75/S35-75 


6jni 

sellout 


Clear Cbanaol 
Enlertalmnent 


AVRIL LAVIGNE, GOBL 
SWOLLEN MEMBERS 


Ball Centra. 
MootiMl 

April II 


$356Jt1 

($517,965 Canadian 1 
^4.06 


14.798 

selkiut 


Gillett EnteitaiMnenI 
Group, HoMsa of Bhws 
Canaida 


TOM PETTY a THE 
HEARTBREAKERS 


TlwVk. 
Chicago 

April 13-14, 16-17, 19 


$Mlt3« 

$49.50 


•332 

rivt sellouts 


Jam Prada. 


QAITHER HOMECOMING 


Bi-Lo Canttr, 
Greenville. S.C 

Apnl 1) 


$3141113 

S29.5(V!tt6.S0 


14,591 

15,462 


Clear Cbannal 
Eninrtainmem 


TOBY KEITH, RASCAL FLATT5. 
AMY DALLEY 


Von Braun Center. 
Huntsvilla. Ala. 

March 23 


$311.24$ 

S44.7S/$29.75 


selkiut 


Clear Channel 
EntertairMnenl 


TOBY KEITH, RASCAL PLATTS, 
AMY DALLEY 


Taeo Arena. 
Esleni, Ra. 

March 21 


$30U37 

$44.75 


6X12 

selkiut 


Clear Channel 
Entartainawnl 


GAITHER HOMECOMING 


Pepsi Cantor. 
Denver 

April 5 


$270,235 

$32 75/519 75 


9,648 

18,017 


Clear Channel 
EnlerlairNnenl 


THE MOODY BLUES 


Went Roaon Thoalra. 
Branson. Mo. 

March 14-15 


$267,116 

$89-5a/S59.S(VS39.50 


4.400 

Two sellouts 


The Sullivaa Co. 


JAGUARES 


Universal AmphithaatTa. 
Universal Crty, Calif. 

March 28 


$255,499 

$54/$43rS46.50/S24 


6.020 

6.139 


House al Bluaa Concerts 


50 CENT, BU5TA RHYMES. CLIPSE, 
FRANKIE J 


Ford Cantar, 
Oklahoma City 

April 15 


S249.497 

S39 50/S1850 


6,817 

7,525 


The Event Group 


AVRIL LAVKiNE. SIMPLE PLAN, GOB 


UlC Pavilion. 
Chicago 

April 19 


S3(VS2S 


8J63 

sellout 


MAJConeoita 


50 CENT, CUPSC 


PershMig CenieK 
Uncoln. Nab. 

April 19 


$2«M14 

$35i«33.S0 


7,412 
stilaut 


Stave LiMan Prasanls. 
Clear Channal 
Entertaimnent 


NEW FOUND GLORY, GOOD 
CHARLOTTE. LESS THAN JAKE. 
THE DISASTERS 


Target Comer. 
Minneapolis 

April 9 


S23a7$2 

$24.90 


10JZS 
sellout 


Clear Channel 
Entertainment 


SILVERCHMR 


Sydney Entwloinnient Centre, 
Sydney 

April 13 


($375,125 Austraiiart) 
S3a22 


7510 
sellout 


John Watson MgrnL, 
Trading Post Agency 


UNKIN PARK. MUDVAYNE. XZUIT. 
BUNDSIDC, SUPERNATURAL 


Don Hasklnt Canter. 
El Peso, Texas 

Apnl 15 


$2ZLI66 

S33.5(V$29.50 


sellout 


Clear Channel 
E ntaria i rwnant 
Stardalfl Concerts 


SILVERCHAIR 


Brisbane Convention 
Csnler, Brisbane, AuaHalia 

March 22-23 


S217J20 

($359,041 Australian) 
S30.22 


7m 

two sellouts 


John Watson Mgml^ 
Trading Post Agency 


FOO FIGHTERS, TRANSPLANTS, 
SPECIAL GOODNESS 


Kaiser Arena. 
Oskland, Calil. 


$2131278 

$3a«27,50 


8,187 

sellout 


Clear Chaimel 
Entartaimneni 


ANfTA BAKER 


Paramount Theatre. 
Oakland, Calif. 

April S 


$207,068 

$8(VS49.S0 


3,013 

sellout 


Clear Chaimel 
Entertainment 


SILVERCHAIR 


Vedafona Aroaa, 
MellKMima. Australia 

April 8 


$193,558 

($319,930 Austtalian) 
S30 22 


6,405 

sellout 


John Watson Mgmt, 
Trading Post Agency 


SILVERCHAIR 


Batvoir Amphitheatre. 
Perth, Australia 

March 28-29 


$182,527 

($301,698 Australian) 
S30.22 


UM8 

two sellouts 


John Watson Mgait, 
Trading Post Agency 


SILVERCHAIR 


Nowcosile CiMeitaiMHioM 
Centra. NavwcMtle, AiNtralia 

April 20 


$167,758 

($277,272 Australian) 
$30.22 


SJS1 

selloul 


John Watson MgnL. 
Trading Poet Agency 


SILVERCHAIR 


PalaiaTbentra. 
MelbBuma, Australia 

April 5-6 


$164,063 

($271,229 Australian) 
S30 22 


5.430 

two sellouts 


John Watson Mgmt. 
Trading Post Agency 




FOND FAREWELL On-sales for the 
Eagles' upcoming Farewell I tour 
have been very positive, according to 
Eagles manager Irving Azoff. "Most 
of the dates are spectacular." he says. 
"But we do have a couple of slow 
ones, like everyone else." 
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Azoff says that of 36 shows, 33 are 
either sold out or close to it, and 
dates have been added in several 
markets. Of those that are not clean, 
"two of those dates need some pro- 
motion: Charlotte jColiseum, May 
22, in North Carolina], where we're 
up against a NASCAR event, and 
Memphis |the Pyramid, June 7|, for 
whatever reason. To say these dates 
are slow is relative; they still sold 
6,500 the first day." 

The better news is that second 
shows have been added in Atlanta at 
Philips Arena (May 19 and 20), 
Houston at Compaq Center (June 16 
and 171, and Philadelphia at the First 
Union Center (July 8 and 9). A third 
concert was added in Boston for the 
Fleet Center (July 15, 16, and 18). 

Promoted by Concerts West, the 
Eagles will play 36 dates in early 
summer, beginning May 9 in Rich- 
mond, Va., at the Richmond Colise- 
um. Eight more dates are set for 
August; the band is tentatively 
scheduled to resume touring in the 
fall, depending on the status of its 
new record, which is being recorded 
for the band's own Eagles Recordings 
label. "They're so close to finishing 
the record, " Azoff says, adding that 
the band definitely wants to com- 
plete the project before the fall and 
that a new single, "Hole in the 
World, " may ship during the tour. 

WHAT CONTROVERSY? Regardless of 
the backlash at radio and retail after 
comments about President George 
W. Bush from Dixie Chicks singer 
Natalie Maines at a London show, 
the Chicks' upcoming Lipton-spon- 
sored arena tour is not suffering any 
ill effects, according to Rob Light. 



the trio's agent at Creative Artists 
Agency (CAA) and head of CAA's 
music division. 

"To be brutally honest, there has 
been no effect, other than the odd 
phone call to a building inquiring 
about a refund. There's a lot more 
noise than action," Light says, 
adding that the buildings are get- 
ting more calls from people want- 
ing to buy any tickets that may have 
been refunded. 

Light adds that requests for re- 
funds will not necessarily be hon- 
ored. "Technically, there are no 
grounds for refunds, and no one's 
gonna get one. But that doesn't stop 
people from asking." 

Light says that of 59 shows, only 
six have any seats left, and those are 
85%-90% sold out and should be 
clean by the time the tour begins May 
1 at the Bi-Lo Center in Greenville, 
S.C. Bi-Lo Center GM Ed Rubinstein 
says his building did receive "quite a 
few inquiries [about refundsj, e-mails 
mostly, but it has died down consid- 
erably. Our policy is no refunds, 
unless the act cancels." 

Rubenstein says there "possibly" 
may be some picketing or protests at 
his building for the show. "As is typ- 
ical, we're making an area available 
to protesters. And we're asking 
(potential protesters who have con- 
tacted the building) to write back to 
us with their name and address, and 
not many have come back, " he says. 
"We have rules and regulations for 
anyone protesting a show, one of 
which is to not interfere with our 
patrons attending the concert." 

And although the uproar seems to 
have subsided, "we're going on the 
assumption that it may get a little 
more active as the show approaches. 
Both sides have rights here, so I 
gue.ss it's a healthy exchange in the 
American way. We'll be prepared." 

The Chicks' March 1 national on- 
sale (which was prior to Maines' 
comments) moved 867,000 tickets 
worth $49 million at the box office 
during the weekend. The tour con- 
cludes Aug. 4 in Nashville at the Gay- 
lord Entertainment Center (GEC). 
"We had some calls and e-mails, but 
we weren't deluged with them. " GEC 
GM Hugh Lombard! says. "The show 
sold out quickly." 

Joan Osborne provides support on 
the first leg. and Michelle Branch 
carries those duties the second. The 
tour works with several different pro- 
moters, cutting separate deals in 
each market. Light says, "The show 
itself is going to be great musically, 
and artistically, (the Chicks'] vision 
will blow people's minds." 
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Prince Paul Stays In 'Business' 

Despite Industry Troubles, Rapper/Producer Contiaues Maldng Musk 

It 



BY RASHAUN HAU 

Concept albums are often trickj' 
fare, especially in hip-hop. However, 
veteran producer Prince Paul has been 
able to create his own niche with his 
hip-hop-driven concept pieces. He 
takes on the music industry with his 
latest. Politics of the Business, his 
debut for Razor & Tie. 

Arriving May 6. Politics is tongue 
in-cheek commentary on the state of 
the industry. A follow-up of sorts to hi.'i 
critically acclaimed Prince Amona 
Thiavs (Tommy Boy). Politics features 
a variety of veteran MCs and newcom- 
ers, including De La Soul's Trugoy, 
Gang Starr. Kardinal Olfi.shall, Masta 
Ace. the Beatnuts. and Black Ice. 

"After Prince Among Thieves, the 
label said. 'Despite the critical acclaim, 
we can't sell this record, because you 
haw no single,' " Prince Paul recalls. "I 
remember feeling bad. The rebellious 
side in me said. 'Oh. that's what you 
want? Then that's what I'm going to 
give you.' I decided to get a w^hole 
bunch of guest arti.sts and |make| this 
real cheesy kej'board music. This was 
in 2000. What's really wild is that the 




label folded before I could put it out So 
the joke was on me in the end. but that 
vas, the whole concept. Plus I figured 
it would be (iin to mimic those stj'les." 

When Tommy Boy ended its joint 
venture with the Warner Music Group 
— it continues as an independent label 
— Prince Paul found himself without a 
label. "I was supposed to go to Elektra, 
but apparently they didn't want me, so 
it left me kind of open. " says Prince 
Paul, who is booked by Peter Schwartz 
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21 QUESTIONS 


i NUMBER ' 1 Wuok Al Numliur 1 

50 Cent Featuring Nate Dogg ^ 




2 




GET BUSY 


Sean Paul v 


3 


i 




CANT LET YOU GO 


Fabolous Featuring Mike Sliorev&UI' Mo v 




1 




IN DA CLUe 


50 Cent s 




4 




BEAUTIFUL Swop Dogg Fsaturing Plumll & Uncle CIlBrlH Wilson 












6 


5" 




1 KNOW WHAT YOU WAKT 


BaMaRlifmat&MafialiCafsvFeaneiBgllMRifMds Squad 9 




7 




ICAN 


Nas V 




8 




EXCUSE ME MISS 


Jay-Z 9 




9 




THE JUMP OFF 


UriOmFaaluring Mr Cheeks v 




10 




NO LETTING CO 


Wayne Wonder v 




17 




MAGIC STICK 


lil' Kim Featuring 50 Cent 


12 


12 




PUMP UP 


JoeBudden V 


13 


11 




PIMP JUICE 


Nelly V 


M 


20 




NEVER SCARED 


Bom Crusher Featuring Killer Mike &TI. v 




22 




P*"YCAT 


Missy "Misdameanoi" Elliott 




18 




GET BY 


TalibKwali V 














13 




SICK OF BEING LONELY 


Field Mob V 


18 


15 




STILL BALUN 

AMAH! -itlhSl.V '.■^K^faPt 


2Pac Featuring Trkk Daddy 


19 




IN LOVE WIT CHU 


Da Brat Featuring Cherish 




21 




SING FOR THE MOMENT 


Eminem v 








GOSSIP FOLKS 


Missy IMiHlenieaBOi^Eltiofl Featuring Ludacris v 




23 




NIGGAS 


SO Cent Featuring The Notorious B.I.G. 


23 


16 




WANKSTA 


50 Cent v 




24 




XGON' GIVE IT TO YA 


DMX V 


; 5 




STEP DADDY 


Hitman Sammy Sam "? 










49 th^i 
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for New York-ba.sed the Agency. "1 had 
a few offers, but in this day and age 
where everyone is getting dropped and 
labels are crashing and burning, the 
deals I was getting [offered] weren't 
stupendous. I was at a point where it 
wasn't about being on a name label but 
rather who shows interest. Razor & Tie 
showed a lot of interest" 

Alttiough Politics serves as Razor & 
Tie's first proper album from a rap 
artist, the label seems confident that it 
is up for the ctiallenge of marketing a 
rap album. 

"Razor cSi Tie has dipped its toe in 
the hip-hop market in the past." label 
product manager Sandi Hemmerlein 
saj-s. "We distribute the Fat Beats label, 
and we also released a compilation 
called We Came From Beyond, which 
was based on Mike Nardone's mix 
show on KXLU Los Angeles. Prince 
Paul's album is coming out at the same 
time as our DTO release of Biggie & 
Utpac (see Reviews & Previews, page 
46). So we have two simultaneous re- 
leases that are helping us really foray 
into the hip-hop market. 

"In terms of hip-hop music, a lot of 
the promotion for it is ver\' similar to 
what you do with indie rock, especial- 
ly with an artist like Prince Paul," she 
adds. "It's hip-hop, but he has a veo' 
strong college base. We plan to employ 
a lot of the .same marketing strategies 
that we do for a lot of other genres, like 
street marketing, college marketing, 
lifestyle marketing, and — especially 
with Prince Paul — a heaw emphasis 
on Internet and online marketing." 

In a case of life imitating art. Prince 
Paul had to deal with the politics of the 
basine,ss when b«)tlegged copies of the 
album started to surfece. To combat the 
leak, he reshaped the album to include 
new edits of .several .songs, a change-up 
of the sequencing, special hidden 
tracks, and new vocals from Biz Markie 
to the song ""Crhymc Paj-s." The album 
will also act as a key to a .secret Web site 
where coasumers can access exclusive 
downloads, remixes, and other sur- 
prises from Prince Paul's studio. 

"1 don't have a problem with down- 
loading and bootlegging." says Prince 
Paul, who publishes songs through 
Prin.se Pawl Musick (BMI). "The only 
problem I have with that [situation is) 
that I gaw it to the label in confidence, 
and that's when it got out. But the 
actual hootleggint? doesn't really both- 
er me because I come from a school of 
thought where if I hear an album first 
and I like it. I will buy the real one. 
When you download a copy, ^xiu're not 
going to get the real thing with art- 
work. I don't blame kids for wanting 
to hear a bootleg, because there is so 
much horrible stuff coming out. When 
you lay down your $15 and you get half 
a song, that hurts! Before, you could 
buy records in confidence. I'm prett^' 
confident that people who hear the 
album will want to pick it up. " 




by Gail Mitchell 



and The Blues. 



DUKE OF RHYTHM: Joining the line- 
up of veteran acts starting inde- 
pendent labels of late (Earth, Wind 
& Fire; Jeffrey Osborne: Chico 
DeBarge) is George Dulce. His Big 
Piano Music (BPM) is represented on 
sister publication Airplay Monitor 's 
Adult R&B chart with "Guess You're 
Not the One" (No. 24) from the 
label's first project. Face the Music. 

"The whole point of doing the 
label is I wanted to make music the 
way 1 used to make music," says the 
singer/songwriter/keyboardisfpro- 
ducer, whose last major-label album 
was the 2000 Warner Bros, set Cool. 
"\ began this record for Warner 
Bros., but they were moving in one 
musical direction and me in anoth- 
er. I got a great exit deal. But own- 
ership is very important to me now. 
It should have been earlier." 

Gigging with Duke on Face the 
Music are such players as drummer 
John Roberts (Musiq, Janet Jacl<sonl, 
acoustic bassist Christian McBride, 
and percussionist Lenny Castro. The 
band takes listeners back to Duke's 
pre-R&B, early jazz roots. For exam- 
ple, the track "The Black Messiah 
(Part 2)" was originally a tribute to 
jazz great Cannonball Adderley called 
"Cannon." The cut even features 
some Adderley raps culled from live 
Blue Note sessions Duke recorded 
with the late musician. 

Handling the Los Angeles-based 
BPM operation is Duke manager 
Herb Cohen with former Verve exec 
Vic McLean overseeing national pro- 
motion. By fall, the Navarre-distrib- 
uted label (U.S. and Canada) plans 
to release two more albums: a live 
set by Dexter Gordon and one by Al 
Jarreau with the George Duke Trio. 
Both albums are culled from mate- 
rial in Duke's tape vault (" actually a 
closet") filled with unreleased, older 
material he has recorded with artists 
through the years. 

'"That's another reason why BPM 
was started. " adds Duke, who hopes 




to sign an artist before year's end. 
He is also set to score the DMX film 
Never Die Alone. "I don't want to 
make this a political thing, but the 
majors are missing something. 
There's a large segment of the pop- 
ulation who is older and buys music, 
but it's not being supplied by the 
labels or radio, I may be over 5(), but 
I'm still young, viable, can talk and 
walk. If I could sign all the other 
artists out here like me, I'd have a 
serious label." 

WHATEVER HAPPENED TO . . . The 

artist formerly known as Terence 
Trent D'Arby returns June 3 with 
his first set in more than six years. 
Now using his legal name as well — 
Sananda Maitreya — the singer/ 
songwriter/producer initially re- 
leased the 19-track Wildcard! — The 
Joker's Edition in Europe. 

The album — which integrates 
R&B. pop. jazz, electronica. and 
rock — was produced by D'Arby. His 
ear-arresting music first surfaced in 
1987 by way of the No. 1 R&B album 
debut Introducing the Hardline 
.According to Terence Trent D'Arby 
and its crossover hits "Wishing Well " 
and " Sign Your Name. " Wildcard! 
also features collaborations with pro- 
ducer Dallas Austin. The new set is 
being issued in the U.S. via Nashville- 
based Compendia Music Group in 
partnership with D'Arby 's self-owned 
Sananda Records. 

BENEFIT UPDATE: Joining Bonnie 
Raitt in a one-time performance 
benefiting the Rhythm & Blues 
Foundation's Pioneer Award hon- 
orees (Rhythm. Rap. and The Blues. 
Billboard. April 26) are R&B legend 
Ruth Brown. Asleep at the Wheel's 
Ray Benson, and guitarist Jimmte 
Vaughan. The concert takes place 
May 28 at the Backyard in Austin. 

TRIBUTE: As the industry continues 
to pray for Luther Vandross. who 

suffered a stroke April 16, and 
mourn the death of Nina Simone 
(see stor%', page ,51, let's not forget 
another legendary innovator who 
died: Cholly Atkins. Like the long- 
unheralded Funk Brothers, the 
famous hoofer (who was one-half 
of the duo Coles & Atkins) was 
another behind-the-scenes .Motown 
genius (see Obituaries, page 60). 
He was the man who crafted the 
smooth dance routines that added 
an extra dimension to performanc- 
es by the Supremes and others. He 
was a Class .Act (his autobiography) 
whose "vocal choreography " left an 
indelible mark on pop culture. 
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Never Scared 


51 


56 




P.I.M.P. 
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Get Busy 

SIAS I't.d iW i'LANnci 




25 




P'**vcal 
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63 




21 Questions {AgainI 

Limy 






Beairiiful 

'^•rji:( jLt,:, iLuiiiifSivittyjiiirYCAl'i'uu 


6i> 

29 


27 




1 Wish 1 Wasn't 

■iurt*ii"W;iii' ifiCAW.'t' 


S3 


54 




Too Much for Mc 

CU"A''.i'.' 
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IKnow What You Want 
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Pimp Juice 
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Crush On You 

•.'II ' ■■■ 1 . , , ■i.'.lH&Al.'ilMB!;! 






Can't Let Voii Go 
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Love (H My Life (An Ode To Hip HopI 


47 




Cry Me A River 
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BME MAKES MOVES: Atlanta-based 
Black Market Entertainment (BME). 
home of Lil Jon & the East Side Boyz 
and Chyna White, continues to get 
crunk this spring. The independent 
company is enjoying the success of two 
new releases — TViUviUe's "Neva Eva" 
and Lil Scrappy's "Head Bussa" — with 
the emerging stj'le of rap that is steadi- 
ly growing in popularity. 

" Head Bussa' is the first crunk 
song that comes with a dance," says 
BME partner Vincent Phillips, who 
attributes Lil Scrappy's success to 
his appeal among high-school and 
college students. "The big thing is 
that |Lil Scrappy] came with his own 
following. They do shows and bring 
out 1,500 kids. They depict the frus- 
trations of the youth." 

Phillips says both acts — which are 
getting airplay across the Southeast 
as well as in the Midwest — are also 
benefiting from the recent success of 
other crunk music progenitors like 
Lil Jon, Bone Crusher, and David 
Banner. "Being the same label that 
has Lil Jon and Chyna White, we felt 
like [Trillville and Lil Scrappy] fit 
right in at BME. Everybody's looking 
for something crunk. " 

Phillips also revealed that BME is 
"in discussions with several major 
record companies about entering 
into a label situation." 

HIP-4I0P ON DISPLAYS Spelman College 
in Atlanta is hosting an extraordinary 
exhibition titled One Planet Under a 
Groove: Hip Hop and Contemporary 
Art. The exhibition, which opened 
March 21 and runs through May 17 at 
the Spelman College Museum of Fine 
Art at the Camille Olivia Hanks Cosby 
Academic Center, features more than 
50 works — including sculptures, video 
presentations, and paintings — by 
African-American, British, and Japan- 
ese artists. 

Spelman Museum Advisory Coun- 
cil member Chaundra Hughes says. 
"One Planet Under a Groove depicts 
the overwhelming influence that hip- 
hop has had as a culture, and its pres- 
ence here at Spelman speaks directly 
to its impact on a universal audience. " 

Dr. Andrea Barnwell, director of 
the museum, says the works in the 
exhibition display how much ""hip- 
hop has really informed the world." 
She explains, "Here you have a trend 
that started in the streets of the 
Bronx |N.Y.]. Who knew that it was 
going to grow into a multimillion- 
dollar industry, let alone go inter- 
national? It's really phenomenal. " 

Examining both old-school and 
new-school hip-hop, the exhibition 
embraces the culture as a whole, not 
just rap music. Barnwell says, " There 



are pieces that do everything from 
talk about specific works of art to oth- 
ers that examine this phenomenon 
about gold teeth and clothing." 

Barnwell says one of the most 
entertaining pieces in the exhibition 
is a video by artist Adrian Piper 
called "Funk Lessons." "She's com- 
pletely sarcastic and tongue-in- 
cheek," Barnwell says. "It's literally 
this woman on video giving funk les- 
sons, and she's in many ways mak- 
ing fun of her audience." 

Unlike most museum exhibitions, 
Barnwell says One Planet Under a 
Groove encourages interaction. "It's 
this concept of you going into a muse- 
um and you know you don't touch any- 
thing and you definitely don't step on 
anytliing. But here we have this break- 
dance board encouraging people to 
dance, to step, to do all these things." 

Aa OR NOTHIN FOR PLATOON: FB 

Entertainment's 54th Platoon is gear- 
ing up for a series of college campus 
appearances in support of its May 6 
FUBU Records debut, /!// or A'o/Am. 
Group member Big Nut says the cam- 
puses of Mississippi Valley and Jackson 
State in Mississippi and of Southern 
University and Grambling State in 
Louisiana are all on the group's tadar. 
""We're doing a little promotion out 
there in those areas, plus hitting some 
of the area schools that we went to, " he 
says. "We went to Grambling, so we're 
going back to show our support " 




Member JS says the group is look- 
ing forward to promoting the album, 
which he says is marked by its wide 
variety of styles. ""No two tracks on 
our album jputj you in the same state 
of mind. There are so many different 
areas that we bring you in musically 
that it's hard to classify us. So when 
you listen to the album from begin- 
ning to end, it's full-circle; we bring 
you back to where we started. And it's 
a complete thought." 

Rhonda Baraka may be reached at 
rbaraka@comcast.net. 
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2 


£? 


81 


65 




TLC A ARlSTAIlTNIIimiHI 30 


4 


27 


17 




KILLER MIKE AOLCMmmtjiwiAtwi-'CRCiiiiiEaniMi 


Monster 


4 








SOUNDTRACK FDX'jM4tii«z[weA<iiM-iiiit Orumlina 


61 


32 


27 




NAS A iLLAllL'COLlMBIASm-i'CKIlinEIVTtMl 


God's Son 


1 




85 |89 




UAKii>BcAri rUL^B niE iDiiii&Maii Stand Up 


81 


33 


28 




WAYNE WONDER v^.ATLANTic>]ta-/Afii«»uj« 


No Holding Back 


10 








ZIGGY fMARLEY TufreQN&PRtvATEMusicncwiCAvicTOfintacoi DraQanllv 


84 


29 


23 




SOUNDTRACK bioooun&du jam oswimojub iiz»uni 


Cradle 2 The Grave 





1 




69 




GERALD LE VERT EUKTMRnvEisnzwitKi The 6 Spot 


2 


36 


34 




NELLY A^ FD ReEuiNtytRSAitimr-.<uMHati:»iitii 


Nellyville 






t 


78 




VARIOUS ARTISTS sn isisoiscdi Slow Jams Velvne 1 A2 


67 


35 


37 




SYLEENA JOHNSON jrvt«iiiv;oMium»T7», m 


Chapter 2: The Voice 


19 




92 


87 






63 


38 


43 




AMANDA PEREZ PCATRHDwsEuiii.'viHoiNotNCDi |H| 


Angel 


37 




89 


72 




ASHANTI A^ MUHKRiNc.'AjMsnuciDJiiiGniib'iiMi AafeMHi 


1 


41 


38 




DONNIE MCCLURKIN vt«iT><iiw7WBA<iiwiMi] 


Donnie IMcClurkin.., Again 


12 








ALICIA Kb T 5 A JjsaaiiUKdmilW SoagtHlAlliMr 


1 


34 


31 




SOUNDTRACK Hounvooo ismeiiiNCOi 


Bringing Down The House 


23 






76 




HEZEXUHWALKER&THELOVEFEliOWSNIPCXUSAOECHOK nT>a»nHtmri>M fiali Mhii t tin Olllfc HfMrilM 


37 


37 


30 




SOUNDTRACK A' shad* <i»rjiNTEiwwfiiuw»w 


BMile 


1 


91 






bliuKT rllVuA£ ointdnrvKutitncDi Decade 


91 


40 


40 




KENNY LATTIMORE ftCHANTE MOORE AttsTAU7»tiz»»« 


Thinss That Lovers Do 


3 




98 


95 




SCARFACE RAP A-ioTitMO trvbe Mm'ivmam \\t.mitt.m Graatast Hits 


10 


39 


48 




KEM MDTDWK HTSWVMRe aM IlW [H] 


Kemistry 


29 




84 


88 




LIL* FLIP A sjCKAfiiEtiDuoMiivcfiGoaca'izjn Undaground Legend 


4 


51 


36 




FIELD MOB ucADntT-iiisicDi 


From Tha Roota To Tlia Toota 


4 








ANITA BAKER ATtANncTswRHiNOiirjicpi The Best Of Anrta Baker 


29 


45 


45 




2PAC A' AMAnuiPtAIHmWMIDV.iMttKiCDPtlllMTtMP 


BtrtlBr Da^i 


1 




88 


SO 




TRINA iur H iUK ATiAxiic ust)-i'Afiiiis*ifsii Dlaiond Princess 


5 


50 


52 




JENNIFER LOPEZ A' EncausMiiMEQCO. 


This is Me.-.Then 


5 


1 


87 


79 




CHICO DEBARGE AiovEiimocHoiMCDi Free 


79 


46 


44 




AALIYAH A BLAi:Ki^nixir4t>,vMUERSAi()UDU\jMRG'iiw-iiji) 


1 Care 4 U 


1 


97 






MOBB DEEP lAwspfRnnznooKitMcoi Free Agents: The Murda Mix Tape 


97 


49 


39 




KINDRED THE FAMILY SOUL moKNBEACHMMPictuMEOcoi |HI 


Surrender To Love 


39 




,6: 


91 




VARIOUS ARTISTS cmEAWMoms i«iijSMNTtRscoK<ii3ini,M Swizz Baatz Presents Gif.E.TTO. Stories 


10 


47 


56 




DRU HILL DEFsouLKiin-iiGJMGdzwiim 


Dm World Order 


2 


99 






COMMON ucAiiiitritiNCDi Electric Cirois 


9 






















48 


33 




JAY-Z a' nDC-A-FcuAiDEFjAuouswi'OJMOiisM'iiai The Blueprint Z: The Gift And The Curse 


1 








504 BOYZ NEwwiUMiTiUiwEKALtanizaiMKiiiwMn Balltn 


13 


60 


62 




THE ROOTS MCAii»M-iiiHC» 


Phrenology | 


11 





Billboard TOP R&B/HIP-HOP CATALOG ALBUMS 



Sales data compiled from a national subset 

panel of core R&B/Hip-ttop stores by • v 

ARTIST IMPBINT & IJUMBER'DISTRIBUTIIStG LABEL 



Nielsen 

SoundScan 



ARTIST IMPRINT 4 NUMBEfl.T>tSTR1BUTINQ LABEL 



2 ; EMINEM I 



The Marshall Mathers LP 



BEASTIE BOYS A' LiuawM 



_ BOB MARLEY AND THE WAILERS mfGiy,^iSLtNC-.o=wiCjM.. 
' JAHEIM A . =p.flri'; .[iM.i;« 



Legend 



THE NOTORIOUS BJ.G. ♦ > »uai 



Life After Oealh 



[Ghetto Love] 



Reasonable Doubt 



DONNIE MCCLURKIN A vlrit. ni»xvaA.i 



Live In London And More 



, BONE THUGS N HARMONY . 
2PAC A' i ■^rKPG.vfOKe-vr.rHnsEaissi 



E. 1999 Eternal 



9 _ MAKAVELI A' Pt*rHiii:nvt3!i;->:Q!:mi?9>'i7Wi 



All EyezOnMe 



AL GREEN A 



2PAC 4 I!, 
EMINEM A ' : 2: 
MARY J. BLICE A 



iNimscc*'tiiaai;>Mi 



The Don Killum inati: The 7 Day Theory 
Graatast Hits 



ThaSlimSh.ihU' 



What's Tha 4117 



THE NOTORIOUS B.I.G. f ucmum-/m. 

ZPAC k , i ■ ,. mr 

DR. DRE *■ \nK^i:DcnimiBMi 



Reatly To Die 



Me Again st The World 
Dr Dre — 2001 



TWISTA acRtAiriR 



ATLANTIC -»nf,AG II I W'l) Ml [M| 



Adrenaline Rush 



. 130 



DR. DRE A' OFA- 



t p - Z.com _ 98 



MARY MARY A aavuwaiAKJwctEijjeear 



'■■'-■fm i-.ni«.MCA liiLii wi 



161 



— _ MARVIN GA YE A MD:ai^riM«n.inivtwsj.iijiBTt 
R.KELLY A ",".F4iu77nMEA|i(«iT», 



Forever My lady 



Every Great Motown Hit 
12 Play 
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KTh* Mil pa(ul*i smglflk tni hmu. Mtwang m iiiM 4L* 
Nielsen Mdlence inipres*«nt meaaurtd tn M-alian eis*llcsil •« NlClSen 

Sroadcmt Oats Omm Sywrni, u<*t itu corntHM br NwlMn Sa(AdSe*n SoundScan 
Systwis * cAi'l pintl ot cora RftB/Hip'Hnp iHrti. ind 

pUvlois Itod MtKinon-mDnnDtrliBdioiuuins 



TITU 

PRODUCER fSONGWRITERI 



Aniat 

IMPRINTS NUMBER/PROMOTION LABEL 



I 



3 S 



TITLE 

PRODUCER (SONGWRTTERl 



Art.« 

i<INT & NUMBER/PROMOTION LABEl 



NUMBER 1 



21 QUESTIONS 



1 Week At NumtitT I 
50 Cent Featuring Nate Dogg ~ 



I KNOW WHAT YOU WANT O Busta Rhymes & Mariah Carey Featuring The FhpmodE Squad 
Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 



BEAUTIFUL O 



CANT LET YOU GO 



Fabolous Featuring Mike Shorey & Lil' I 



IN DA CLUB O 



o iuiwt(S»wiiv.'*mi»Mrw i 



EXCUSE ME MISSO 



Jay-Z " 



R. K»lty « 



THE JUMP OFF O 



Ur Kim Featuring Mr Cheeks ^ 



Aaliyah 



13 ■ 13, 



M6ft.W,j <tAGLJU*[tlvetlL6T.0SES' 



NO LETTING GOO 



Wayne Wonder -■ 



EMOTIONAL ROUERCOASTER O 



Vivian Green ^ 
OOP cotuiffiiA rmt 



.. GREATEST GAINER/AIRPLAY . . 

MAGIC STICK ur Kim Fealuting SO Cent 



WHAT WOULD YOU DO? 



The Isley Brothers Fvutuiiny Roriuld Isley ' 



GIRLFRIEND O 



ur Mo Fialuring Fabolous ' 

O'HtG0U)MlNatmnmrTr-j-li^ 



S GREATEST GAINER/SALES S 

BEWARE OF THE BOYS (MUNDIAN TO BACH KE) Panjabi MC Featuring Jay-Z « 



MiUOnj.i:iJiNIMGMW.Jffij;AHMWU61| 



Monica " 

O-ii'JM-w-. 



JoeBudden 



HELL YEAH O 



Ginuwine Featuring Baby v 



NEVER SCARED O 



Bone Crusher Featuring Killer Mike & Tl. v 



Missy "Misdemeanor" Elliott 



R. Kelly Featuring Big Jigger 



I WISH I WASN'T 



Heather Headley " 



GET BY O 
NIGGAS 



50 Gem Featuring The Notorious B I G. 



PIMP JUICE O 



LOVE OF MY LIFE (AN ODE TO HIP HOP) O 



Erykah Badu Featuring Common 



GUESS WHAT 



Syleena Johnson v 



DONTCHANGEO 



i.LHiLPiM»siQsoiUMmn:H*c&wsia*ms.i.miW<o 



Brian McKniglit - 
Musiq = 



HtWSH Vtmf HP MOWHf AC) 



David Banner Featuring Lil' Flip 



IN LOVE WITCHUO 



Da Brat Featuring Cherish 



2Pac Featuring Trick Daddy 



SICK OF BEING LONELY O 



Field Mob 



Hitman Sammy Sain ' 



HOT CMOT DEBUT 



1 62 



70' 68 
50, 50 



ROCK WIT U (AWWW BABY) 



! « 



ROCK YOUR BODY 
I'LL NEVER LEAVE 



Jennifer Lopez Featuring LI Cool J " 



Justin Timberiahe ' 



Ul Jon & The East Side Boyz Featuring Ying Yang Twins 



GOSSIP FOLKS O 



Missy IMisdemeanor'' Elliott Featuring Ludacris 



H9' 89 
33 90 



I STILL LOVE YOU 



CRY ME A RtVER O 



WHAT HAPPENED TO THAT BOY 



Baby Featuring Ctipse 



50 Cent 



TOO MUCH FOR ME 



21 QUESTIONS (AGAIN) 



CRUSH ON YOU 



Mi. Cheeks Featuring Mario Winans '-" 52 



NEVER LEAVE YOU 



ALL I NEED O 



Fat Joe Featuring Tony Sunshine & Armageddon *^ 



X GON' GIVE IT TO YA O 



LOVE CALLS 



Kern 



LAUNDROMAT 



Aaliyah 



RIGHT THURRO 



Chingy 



Jay-Z 



Loon Featuring Kalis 



i THAT GIRL 



Marques Houston v 24 



Gerald Levert 



MAKE ME A SONG 



Kylie Dean 



Joe Featuring Mr Cheeks 



f "-JiMm SauUP '•Of itiMHTMRAGmiOONt-tlUft. 



HE PROPOSED 



Kindred The Family Soul 
Kelly Price * 



ROLL WIT M.V.R O 



■ ■■F\\^mvMtHf7wmfnahWMi:o;pi 



Stagga Lee 



EXCUSE ME MISS AGAIN 



DIPSET ANTHEM O 



The Diplomats FeaQiiing Cam'ron & Juelz Santana v 



MESMERIZE O 



Ja Rule Featuring Ashanti ' 



BUNNY HOP O 



,1SftWtW0SPP<CEHH6um)WTCWWBai» 



WHAT UP GANGSTA 



THE BATTLE IS THE LORD'S 



Yolanda Adams 



Killer Mike Featuring Big Boi 



PATIENTLY WAITING 



50 Cent Featuring Eminem 

S ,)Mr,5liJ.3i.AnillHi'.- ■ ■ ■ ' ■ I >■! 



ALL LIFE LONG O 



Mo Thugs Family 



Amanda Perez v 



I NEED A MAN O 



Foxy Brown Featuring The Latter M. 



GUESS WHAT (GUESS AGAIN) O 



Syleena Johnson Featuring R. Kelly 



Mary J. Blige Featuring P Diddy 



DOUBLE SHOTS O 



Mobb Deep Featuring Big Noyd 



BACK IN THE DAY O 



Missy "Misdemeanor Ellion Featuring Jay-Z 



IN DA CLUB 



Beyance Knowles 



HOTTEST OF THE HOT O 



IF YOU LET ME O 
I GOT CHA MA O 



Lou Mosley 



Caddillac Tah Featuring Atlhea 



THIS VERY MOMENT 



Roez Boyz f 97 



SOLDIER'S HEART O 



a Kelty 



SUPER B-BOY PIMPIN' O 



The Earthquake Institute 



Freeway Featuring Allen Anttiony ' 



< O <£> O O O 



r, loofli Mt not tlnb'4' 
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U.S. Biggest Latin Market Amid Regional Slump 



BY LEILA COBO 

MIAMI — Bad nws is relatiw. Tcike the 
global music sales figures recently 
released by the International Federa- 
tion of the Phonographic Industry 
(IFPI), which indicate that the retail 
sales value of music in Latin America 
dropped by 12.7% in 2002. 

The dramatic decline is far worse 
than the 7.6% downturn experienced 
by the global market as a whole. But it 
is still far better than the appalling 22% 
drop in value registered for the region 
in 2001. And taking into account the 
115.4% rise in retail value for music 
video and DVD sales, the retail value for 
video and music sales dropped 9.8%, 
with a 5.4% drop in units sold. 

Still, this 2002 figure is far from 
being a cause for celebration. While 
sales in Brazil were up 4.4% in retail 
value, that rise represents only a par- 
tial recovery from the drastic 25% 
decline of 2001. Meanwhile, sales in 
Mexico — the lOth-largest music mar- 
ket and the large.st Latin American 
market — continued to suffer, with an 
18.6% decline in value. This lea\'es the 
U.S. Latin market as the largest mar- 
ket in the world for Spanish-language 
music, with a retail value of $551 mil- 
lion despite a drop from 2001 of 14.3%, 
according to the Recording Industry 
Assn. of America (RIAA). 

That is bigger than the Spanish and 
Mexican markets ($542 million and 
$445 million, respectively). The U.S. is 
the leading market in terms of retail 
value, even though Mexico and Brazil 
outrank the U.S. in units sold. 

As has been the case for the past 
two years, industry officials attributed 
Latin America's slippery decline to 
political and economic factors, as well 
as rampant pirac>'. 

IFPI Latin America regional direc- 
tor Raul Vazquez says, "The region's 
economy and social conditions 
haven't favored the recording indas- 
try at all, but even more alarming is 
the attack of organized crime in the 
form of piracy." 

Vazquez says a prime example is 
Brazil. Sales are up. thanks to massive 



Recorded Music Sales In Latin Markets 





2002 


2001 


Percent 


2002 


2001 


Percent 


Country 


Units 


Units 


Change 


Sales 


Sales 


Change 


Argentina 


6.1 


11.1 


-45.1 


$27.2 


$35.5 


-23.5 


Brazil 


79.5 


78.2 


1.6 


354.0 


341.8 


3.6 


Central America 


3.1 


3.4 


-6.6 


28.2 


25.9 


9.1 


Chile 


7.0 


5.7 


22.5 


40.3 


38.9 


3.7 


Colombia 


7.9 


10.4 


-24.6 


66.1 


90.9 


-27.4 


Ecuador 


0.7 


0.8 


-12.5 


9.2 


10.8 


-14.9 


Mexico 


54.1 


56.7 


-4.4 


445.5 


547.4 


-18.6 


Paraguay 


0.2 


0.2 


8.9 


0.9 


1.4 


-36.0 


Rem 


0.4 


1.0 


-56.8 


2.2 


6.3 


-65.0 


Uruguay 


0.1 


0.4 


-72.3 


1.8 


5.1 


-64.9 


U.S. Utin 


41.1 


48.7 


-15.6 


550.7 


642.6 


-14.3 


Venezuela 


2.1 


5.2 


-59.4 


15.9 


31.5 


-49.5 



Source; IFPl/HIM. Figures In milliom. SaJes converted to U.S. dollars. Sales do not include music video. 



catalog releases and low pricing. But 
the country suffers from the importa- 
tion of millions of blank CD-Rs 
through Paraguay, which are used to 
illegally copy CDs. Brazil's pirac-y rate 
now stands at approximately 53% of 
the total market, with 95 million pirat- 
ed units sold. 

In Mexico, the piracy rate is ap- 
proximately 68% of the total market, 
which translates to 99 million pirated 
units sold. And the Argentine market 
suffered a 23% loss in retail value (com- 
pared with 36.5% in 2001) and a 45% 
drop in units sold — higher than the 
30.7% registered in 2001. The coun- 
try's biggest musical impetus in 2002 
was the Popslars phenomenon, which 
spawned girl group Bandana and boy 
band Mambnj. But the piracy rate is 
astronomical, at 60%. 

Other notable market declines 
were registered by Peru (98% pira- 
cy rate and 65% drop in retail 
value), Ecuador (90% piracy. 15% 
drop in retail value), Paraguay (99% 
piracy — the largest rate in the 
world — and 36% drop in retail 
value), and Venezuela (75% piracy. 
49.5% drop in retail value). The one 



bright spot is Chile, which saw a 
22.47% rise in units sold and a 3.7% 
rise in retail value. 

The decline of the music market in 
Latin America has become a Catch-22 
situation. Because sales arc not signif- 
icant in many countries, international 
and Latin artists have less incentive and 
justification to travel to promote their 
albums, and labels have fewer re- 
sources to promote local acts. 

At the same time, the Latin U.S. 
market has experienced a decline in 
sales and a rise in piracy, with some 
label heads comparing the situation to 
that of Mexico five years ago. In 
response, the RIAA is stepping up its 
efforts to specifically target Latin 
music piracy. Most recently, the RIAA 
board approved $2.5 million in new 
anti-piracy funds that will be used 
exclusively toward that end [Billboard, 
March 22). The new funds came into 
effect April 1. 

According to RIAA VP of Utin music 
Ralph Fernandez, the RIAA is in the 
process of filling four new positions in 
the anti-piracy unit on the West Coast, 
where pirates are using street gangs to 
protect their territories. 



AmericaLatlna... 



In ArqenMna: Argentine rock icon and Latin Grammy 
Award winner Fito Piez has not renewed his contract 
with Warner Music Argentina. Instead, he will release 
his new album, Naturaleza Sangre (Blood Nature), 
through his own imprint, Circo Beat. The album, due 
in May, will be distributed in Chile, Uruguay, and 
Bolivia through Warner Music Chile . . . Pop band La 
Mosca has completed Tango Latino, its new album 
for EMI-Argentina. Produced by Cachorro Lopez, the 
disc is slated for local release April 22. It will be 
released one month later in the U.S., Canada, Mexico, 
Spain, Venezuela, Colombia, Peru, Chile, Paraguay, 
and Uruguay, MARCELO FERNANO£Z BITAR 

In Chile: Warner Music Chile is set to begin distribut- 



ing the 18-album catalog of highly popular Cuban 
troubadour Silvio Rodriguez. Until last month, the cat- 
alog was in the hands of indie label Alerce. The reissues 
will include remastered versions and new liner notes. 

MARCELO FERNANDEZ BITAR 

In Mexico: Cafe Ticuba has finished recording Cua- 
tro Caminos (Four Roads), its first all-new album 
with MCA Records, set for release in July. Produced 
by Gustavo Santaolalla, the disc features 14 tracks. 
The band intends to play several festivals in the U.S. 
and Mexico during the coming months. As is always 
the case with a new Cafe Tacuba album, its lead singer 
has changed his name, this time to Elfego Buendfa. 

TERESA ACUILERA 













by Leila Cobo 



Notas. 



OURTINC PEPE: Pepe Aguilar is such 
a household name in the Latin world 
that it raised few eyebrows when he 
peaked at No. 1 on the Billboard Top 
Latin Albums chart in April with YTen- 
erteOtra Vez (And Having You Again). 




After all, Aguilar's 1998 Balboa 
Records album, PorMujeres Como Tii 
(Because a Woman Like You), scanned 
240,000 copies, according to Nielsen 
SoundScan. And regional Mexican mu- 
sic is vastly undercounted by Sound- 
Scan, so the figure is likely to be sig- 
nificantly higher. It is so undercounted. 
in fact, that despite his sales figures, 
Aguilar had not only previously never 
topped the Billboard Latin Albums 
chart but he had never even made it 
onto The Billboard 200. 

This changed with Y Tenerte Otra 
Vez. currently at No. 3 on the Billboard 
Top Latin Albums chart and Aguilar's 
first album on Univision Records after 
a long tenure with Musart/Balboa. A 
key reason for this sudden good show- 
ing is that Univision product is distrib- 
uted by Universal Music and Video Dis- 
tribution (UMVD), which ensures that 
Aguilar gets racked at the major retail- 
ers, where he hasn't been found before. 

"We had sold thousands — millions 
— of albums in the past, but they 
wouldn't show up on SoundScan be- 
cause they were sold in places like swap 
meets, " Aguilar says. Being able to say 
he's at No, 1 is important "because this 
is a business of news. A new album is 
news. A new sale is news. Everything 
has to be trumpeted. " 

Univision's initial approach to mar- 
keting Aguilar was to let hardcore fans 
know that a new album was on its way 
after hvo years. Univision's second aim 
was to entice new fans to buy his music 

Aguilar was featured on all major 
shows on the Univision TV network, 
and he was also featured on a 
univision.com campaign. "We used 
Univision online to work on getting 
him fijrther reach — further exposure 
out there with people who wanted to 
just sample the music,"' Univision 



Music Group VP of marketing Lupe de 
la Cruz says, adding that the vast 
majority of respondents were under 
30 years old. 

In addition to recording and pro- 
moting his own music, Aguilar — who 
has produced a total of 22 albums — 
is expanding his activities in that field 
by venturing into styles beyond 
regional Mexican. 

"I got my start in this business pro- 
ducing a rock band," he says. ""Now, I'm 
going to produce a regional Mexican 
track for laltemative singer] Ely Guer- 
ra, which will be used in a Mexican 
movie, and another for Julieta Venegas 
that will be included on a tribute to 
Jose Alfredo Jimenez. " Aguilar is also 
in discussions to launch a regional 
Mexican label and a rock label, and he 
plans to bring new acts to Univision. 

These are ambitious plans, given the 
current climate, but Aguilar is unlazed. 
" Indie labels have a huge advantage," 
he says. "We don"t have as many ex- 
penses or obligations. And we have 
authentic product, whose only obliga- 
tion is to be successful." 

In other Univision Music Croup 
news, for the third week in a row, four 
of the five top titles on the ASftoan/Top 
I Jtin Albums chart belong to Univision. 
Disa, or Fonovisa acts — all part of the 
UMG family Topping the chart for the 
second v\'eek in a row \s20 Inoli'idables 
(20 Unforgettables), a joint compilation 
by Los BuMs and Los l^merarios. 

CEREAL SUPPORT: In another indication 
of rising interest in the U.S. Hispanic 
market Kellogg's has animuiKed it will 
sponsor a six-city U.S. tour this summer 
featuring a wide array of Latin acts. The 
MusiKellogg's Tour 2003 kicks off June 
13 in Chicago and travels to New York, 
Miami, San Antonio, Houstoa and Los 
Angeles. Featured acts include Ciupo 
Umite. Jennifer Peiia, Marisela. Bad- 
los, Olga lUidn, and Cabas. Kellogg's 
will make a donation in support of 
music education on each stop. TTie tour 
is supervised and managed by CIE USA. 
Miami-based local promoter NYK will 
assist with tour logistics. 

BillBOARD LATIN CONFAB UPDATE: 

The Billboard Latin Music Conference 
and Awards' inaugural Billboard Bash, 
the pre-awards show taking place May 

7 prior to the Billboard Latin Music 
Awards, has confirmed performances 
by Alexandre Pires, Crupo Mania, Tito 
Nieves. Hector & TOo. and Area 305. 
Marcos Witt, one of the biggest-selling 
Latin Christian acts in the U.S., has 
confirmed his participation on the May 

8 Latin Christian Music panel, a first 
for the conference. 
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DANGE/ELECTROHIG 





BABYLON BEATS: Dance and elec- 
tronic music are integral ingredients 
of Showtime's successful series 
Queer as Folk. The first t\vo seasons 
of the show spawned one soundtrack 
collection each (see Tuned In: Televi- 
sion, page 611. On May 20. Tommy 
Boy will issue the two-disc sound- 
track to Queer as Folk: The Third 
Season, which coincides with the 
show's third season on TV as well as 
its club trek. Queer as Folk — The 
Babylon Tour {Billboard. March 22). 

Disc one. seamlessly mixed by 
Thunderpuss' Chris Cox. perfectly 
captures the vibe and energy of the 
series' Babylon disco and Includes 
such new club jams as the Roc Pro- 
ject Featuring Tina Arena's "Never. " 
Gioia's From the Inside. " Muric Vs. 
Kristine W.'s "Some Lovin . " and 
Yoko Ono's "Walking on Thin Ice." 
Wisely. Cox also includes the original 
version of Divine's 22-year-old clas- 
sic. "Native Love. " which, with its 
electro-hued bassline and tribal beak, 
sounds as fresh as ever. 

But unlike past Queer as Folk 
soundtracks, this one includes a sec- 
ond disc, which spotlights the music 
heard outside of Babylon; in other 
words, the music of the main charac- 
ters' daily lives. Here, tracks by Un- 
derworld, the Soundtrack of Our 
Lives, and Pete Townshend offer a 
wide range of emotions. In addition to 
such aural pleasures. di.sc two includes 
a video for "Some Lovin" ": it was 
lensed in Toronto on the Babylon 
soundstage and features Ms. W. and 
the entire Queer as Folk cast. 




"The show continues to grow and 
mature. it"s soi?o^ one-dimensional." 
Tommy Boy label head Victor Lee 
says. "We felt it necessar>' to treat the 
music featured on The Third Season 
the same w'ay — which is why we 
insisted on including a second disc 
with non-dancefloor material. The 
shovv s core audience s musical tastes 



run much deeper than club music." 

According to Lee. Rosie Lopez, the 
label's head of marketing and one of 
the soundtrack's executive producers, 
worked closely with the series" pro- 
ducers (Sheila Hockin. Ron Cowen. 
and Daniel LipmanI and music super- 
visors (Micliael Perimutter and Scot 
NcFadyen) to produce the "highest- 
quality collection." 

By combining of-the-moment 
dance tracks, alt-leaning rock, and 
moody electronic. Tommy Boy deliv- 
ers, without question, the best vol- 
ume yet in the Queer as Folk sound- 
track series. 

TRACK MASTERS: V\'ith club hits like 
""Don't Want Another Man" and "In 
My Dreams " to her credit. Tina Ann is 
poised to cross overwith her new sin- 
gle. "I Do." Streeting May 13 via RED- 
distributed Heart Records and pro- 
duced by Orange Factory. "I 
Do " — ^with its electro beats, pop sen- 
sibilities, and infectious hook — will 
surely remind some of Kylie 
Minogue's recent hits (or Madonna's 
earliest jams). Top 40 and rhythm 
radio should embrace this potent jam 
with open arms. "I Do"" is featured on 
the artist's debut album. Situations 
(due in July), which also includes a 
cover of Mike + the Mechanics' "All I 
Need Is a Miracle. " 

Soulful house heads are advised to 
snag a copy of "'Don"t Go Lose Your 
Pride " by Whiplash & Turner. Cur- 
rently available as a promo-only dou- 
ble-pack (Purple Music Switzerland), 
the track pumps from beginning to 
end. replete with scorching rhrthms. 
nods to Hugh Masekela's " Don t Go 
Lose It Baby. " and Latasha Jordan's 
gospel-drenched vocals. And. yes. 
that's powerhouse vocalist Barbara 
Tucker you hear in the background. 

100-STRONG: To celebrate its lOOth 
release. Yoshitoshi Recordings is issu- 
ing four of its most popular club hits, 
completely overhauled by today's pro- 
ducer/remixers: Eddie Amador's 
" House Music " (remixed by Filter- 
headz). Luzon's " The Eiaguio Track " 
(Chus & Ceballos). Alcatiaz's "Give 
Me Luv " (That Kid Chiisl. and Halo, 
Hipp-E & Tony Present the 6400 
Crew's "Dubb Me Some'tin Fresh " 
(Phil Kieien). 

Tlie titles will initially arrive May 27 
as one-sided, .separately sold 12-inch 
singles. The following month, the 
label will issue the four tracks on one 
double-pack vinyl release. Also in 
June, the label will release the compi- 
lation In House He Trust 3, mixed by 
Luke Fair and Desyn Maslello. 



Success Of DJ Collections 
Will Reflect State Of Industry 



BY MICHAEL MOLEnA 

With summer right around the cor- 
ner, many of clubland's mast popular 
DJs are gearing up for a busy touring 
season. Making stops in major U.S. and 
international markets — with Ibiza. 
Spain, a pit stop for all — such turntable 
masters as Erick Morillo. DJ Tiesto. 
David Morales, and Deep Dish (aka Ali 
"Dubfire" Shirazinia and Sharam 
Tayebi) will seri'e global dance music 
enthusiasts a healthy mix of cutting- 
edge tracks and classic jams. Under- 
standing the importance of flexing 
their marketing muscle via touring, 
such DJs will also be promoting their 
newest beat-mixed compilations. 

"DJ compilations require several 
elements to be successful. " says Bill 
Hutchcroft. product manager of 
Tower Records in Washington. D.C. 
""Great sound quality, unique art\«)rk. 
and things like exclusive tracks are a 
must. ;\lso. it's important to include 
hits and recognizable songs. I've had 
customers tell me that they will not 
even listen to a featured listening-sta- 
tion CD if they do not recognize at 
least one song |on the CD|." 

Aa EYES ON NEW SETS 

To this end. all eyes within the club 
community will be on several high- 
profile releases, particularly DJ Tiesto's 
two-disc Nyana INettwerk /Vmerica. 
due May 20). Timo t>\a2s' Music for the 
Maases2 (Hope Recording,s/Kinetic. 
June 3). Morillo s two-disc Subliminal 
Sessions 5 (Subliminal Records, July 
1). Deep Dish's Global Underground 
025: Toronto (Global Underground 
U.K.. June 101. Keoki's Keoki Klash 
(Moonshine, late July), and Morales" 
Mix the Vibe: Past-Present-Future 
(King Street Sounds, early July). 

"These projects will be very telling 
about the DJ compilation market in 
general," New York-based music con- 
sultant John Trepp says. "We're talk- 
ing about a market that was down at 
lea.st .50% last year. It didn't matter if 
you were Paul van Dyk or Dimitri 
From Paris, sales of your mixed CD 
were down." 

That said. Trepp does point out that 
while sales of van Dyk's latest mixed 
disc. Global, may be down from his 
previous collections, they remain 
strong. According to Nielsen Sound- 
Scan. Global (Mute Records), released 
Feb. 11. has amassed U.S. sales of 
21.000 units. (Van Dyk's previous 
mixed. 2-year-old CD. The Politics of 
Danciny. has sold 69,000 copies.) 

"DJs like Timo, Tiesto. and Deep 
Dish have the power to bring people 
into stores to make a purchase." 
Hutchcroft explains. "Each one has a 
catalog of titles that consistently .sells. 
Plus, they play at all the major events 
worldwide, are featured in the 
dance/electronic media, and alwavs 



have the best possible production 
standards." 

For Holland's DJ Tiesto laka Tijs 
Venvest). it is about creating some- 
thing special for fans. "It must be 
high quality and include exclusive 
material and special edits of known 
tracks. " he says. "Also, the journey I 
create |on CD] always reflects one of 
my live DJ sets." 

DJ Tiesto's Nyana is divided into 
two distinct halves, with 
Outdoor (disc one) spot- 
lighting harder, peak-play 
jams and Indoor (disc 2) 
focusing on warmer, more 
melodic grooves. 

Similarly. Deep Di.sh's Glob- 
al Underground 025: Toronto 
offers, according to Shirazinia. 
"tons of exclusive material, 
wMth lots of multi-layered 
genre-hopping. Because there 
are so many compilations out 
there, we feel we must offer 
something e.xtra." 



RE-EVALUATING 
EXPEaATIONS 

From the labels" perspec- 
tive, the numbers are clear: 
Compilation sales have been 
declining during the past cou- 
ple of years, says Chris Bar- 
bour. U.S. label manager of 
Global Underground. "So. 
we've stepped back and re- 
evaluated our expectations." 
he .says. "In the process, we 
must offer value-added incen- 
tives to the consumer." 

In addition to the two-disc 
Toronto, the label will issue 
t%vo. separately sold, single- 
disc limited editions July 1 
titled The .A/lerclub Mix, one 
mi.\ed by ""Dubfire."" the other 
by ""Sharam. " The label has 
plans to eventually release all 
four discs as a boxed set. 

" With these various Deep 
Dish releases, we're able to tar- 
get different consumers." Bar- 
bour says. " The collector will 
want all three pieces, the con- 
sumer who is attached to the 
Global Underground series 
will buy the original two-disc 
.set. while the Cf)nsumer hit bv 



hard times may opt for the single disc." 

Although not yet a big-name DJ, 
Louis Osbourne — the eldest son of 
rocker Ozzy — issues his debut mix 
compilation, jifo/K)n./1/;<fe, June 3 via 
Blue Chip Recordings, One retailer 
notes. " The family name alone may 
help sell discs, but I've yet to hear any 
buzz about him." 

Hutchcroft says. "With Louis, it's 
too soon to tell hwv his CD will fare. 
But I do remember a few years back, 
when several sports stars in the U.K. 
decided they could be big-name DJs — 
where are they now?" 

For Trepp. these DJ collections will 
give an honest indication of the state 
of the industry. "'The sales, or lack 
thereof, will make a huge statement 
about today's dance/electronic cul- 
ture — and about its future. Things are 
changing and shifting within the 
scene. We are on the cusp of a gener- 
ation change." 




Friday^ight Experience. On the ntad to promote 
her ntAv Avitont Shaiuuhie album. Miihii</h( 
hfunife- veteran p<)|VKA;lt'ibnce artist JntK- Wat- 
Icy recently pertormed for a sold-nul crowd at 
Joe's Piib in New York. Watie\\ pictured here with 
one of her dancers, treated fans to such Midiiighi 
Umngk.' jamias "Whenever." "Saturday Nigtit 
F.xjvri ence, " "l ix)\x lo U»ve." and "More." 
Kmiwinjj full well that she couldn't leave the 
stage without deliwring a cla&sic or two. Walley 
offered newly arranged versions of such top 10 
hits as "Friends." "Real I/we." and "l>(H»king for a 
New bn't." tPhoto: Stephen Dijiges) 
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2 


4 
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5 
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S 
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Aitastacia 
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12 
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Marr Griffin 9 
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21 


24 
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24 


27 
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22 
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20 
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32 


34 




HEAVENLY LIGHT su^m 
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15 
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28 
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20 
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IF YOU LOVE ME wNmnmuoflitm 


Becky BnliBg 


33 


40 
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23 


13 




1 BELIEVE movounvErnnixncHTsniFf Chris Cox Vs. Happy Clappers 


35 


43 
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tATji.9 


36 


42 


45 
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ion Prasam The Look & Feel 


■J 


38 


44 




SERIOUS Mttx, 


Vemessa Mitchell 
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RELIGHT MY FIRE sonvimport Martin Featuring Loltotta Holloway 
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THE HAPPY BOYS 
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THE POSTAL SERVICE 
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GbsUp 




13 
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15 
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It 


16 
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BAD BOY JOE 
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18 


15 




DJhUUMMY Hmvm 


19 
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VARIOUS ARTISTS 
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20 
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KUMBM^KINGS 
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21 
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THE SICIUANS FEATURING ANGELO VENUTO 
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22 
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JOHN DKiWEED 
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24 
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Piitiiina\'o World Music, 10 years 
after its inception, is now firm- 
ly esiablislied as ihe preniiei" 
independent world-music label. 

Coming ofi'ils most successlul year 
ever with a typically varied skein of 
lop 1 5 Billboard chart albums (Samtxi 
Bossa Xiwa. Mississippi Blues, Latin 
Groove, World Lounge. Congo to Culw. 
Asian Groove), Koch Entertainment 
Distribution-supplied Put u mayo 
began its lOlh anniveisary yeai with 
plans to expand its product line to 
include DVDs and a children's book 
series. It al.so started 200;i by funding 
its newly established non-piolit edu- 
cational project, the Pulumayo Cross- 
Cultural Initiative, with a portion of 
the sales from all its compilations. 

But the New \brk-hased company 
also looked ahead to a return to its 
roots via the marketing of ctdltu'ally 
tliemed journals, calendars and note- 
cards. For, when Dan .Storper found- 
ed Putumayo World Music with 
Michael Kraus in 1993, it was an off- 
slKM)t of his modest chain of interna- 
tional handicraft and clothing stores, 
named after the Ix'autiful Pulumayo 
C-olombian river valley. 

It was also the result of "a 
serendipitous scries of coinci- 
dences," sa)s Storper, who had 
opened his first store on Man- 
hattan's upscale Upper F.ast Side 
in 1975. "It was a little out-of- 
ihe-way place, but we had all 

kinds of famous people coming in." he adds, explaining 
that celebrities weie draw n lo the initial Putumayo out- 
let f(jr the merchandise he had begun importing after 
two trips to .South America. I he chain had grown tc) 
seven stores by 1982, when liandwoven clothing sales 
had increased to the point where he Ijegan wholesaling 
lf> other lK)tui(]ues across the country'. 

By 1991. fashionistas were citing a veritable "Putu- 
mayo look." But that simuiier, while walking through 
San Francisco's (iolden Gate Park. Storper chanced 
upon an f)Utdoor concei t with hundreds ol people of 
all ages and ethnicities dancing to the .Mrican music of 
N'igeriaa'.Anierican group Koloja. "I was mo\'ed In h<m' 
ihe music really struck a common chord," says Storper. 
"ll didn't matter if you woie w hite, black, Chinese, 
.\lrican, t.atin. young *>r old: \'ou found through this 
great music a way of conimunicaling. which is what 
Putumayo was alx)ul — finding a way of introducing peo- 
ple to other cultures." 

nie clothing o|)eralion. however, had taken a big hit 
when a civil war in Sri l.anka wiped oul half its prcKluc- 
tioii lacility. Storper w ;is in the middle of an internutioiKi] 
search for new suppliers when he slopped oil in San 
Francisco; back in New York, he founti ihrash-nietal 
music being played in one of his stores. 

"It was inajjpropriate ior us, s<_) I went lo a record store 
looking for inlernational music and found no one who 




A decade ago, "a serendipitous series of coincidences" 
launched a small but dedicated record label. Now it is an 
institution, offering indigenous feel-good music to the 
world, satisfaction guaranteed, by jim bessman 

knew it and no lisieniiig stations." he says. "There wasn't 
any nidio play, either, so 1 just started buying what lfX)ked 
appealing and making special in-sioie tapes w iih world 
music, mixing in singer-songwiitei^ like Bob Dylan and 
Van Morrison and olliers who hadn't broken through at 
the time, like Sarah McL.achlan and Loreena McKennilt. 
The firsi afternoon we played them, cusloniers came up 
to the counter even few minutes asking alxjut the artists. 
It was a chance for people lo hear interesting songs in 
a noncompetitive, non-lhreatening environment," he 
says. 

NON-TRADITIONAL MARKETING 

.\s .Storper aiul ihen-Rhino Rccoiils president Richard 
Foos were memlx*rs of the socialh progressix^e .Social Ven- 
ture Network, Sloi |k i approached IVxK with the idea of 
creating and marketing world-music collections. On .\j-)ril 
1 3, 1993, Putumayo released its first two CDs, Best of llhrtd 
Mtisif: Vocal and Best of World Music: Imtntmental. 

"They called us [Storper and Michael Kraus. an old 
friend with whom he'd started Putumayo World Music] 
the Ben &: Jen y's of world music," laughs Storper. 
"Rhino did the licensing and manufiicluiing for ihe first 
four discs and stild them to record slores, w hile we slart- 
ed developing the non-traditional market of lMH)k stores, 
gift stores, zo<js, museums, cafes, etc. But Rhino's efforts 
seemed t(j fall on deaf cars, so w-e took over the tradi- 



tional retail, loo, and worked with 
indie distributors, applying the same 
markeling ideas: cover an and pack- 
aging that people could recognize 
and identify, plenty of in-sloi e-play 
copies so people could hear the 
music, and appealing display materi- 
als so stores could featiiie the (3s in 
ways that customers could finct them, 
like colorful bin cards, wciod and 
meial counier displays, and com- 
pelling posteis and flats." 

Such efforts, notes Koch Enter- 
tainment Distribution president 
Michael Rosenlx'ig, makes Putumayo 
"unique" in the marketplace. "For us, 
it's a fantastic lalx'l to work with," he 
adds, citing the "combination of fan- 
tastic packaging and branding, and 
superior .AicR and marketing. It's 
consistently one of our strongest 
labels, w ith sales up last year and 
again this \ear" 

EUROPE AND THE WORLD 

Len Cx)simano. Borders' marketing 
VP for multimedia, lauds I^nlumayo 
as "clearK (he trailbla/.er in driving 
consumer inlerest in all kinds of 
J music, n(>t just countries but 
si\ les ^vithin countries." 

Indeed, Putuma\o prefiguretl 
the Celtic bcx)m with its Women 
of Ihe World: Celtic compilation — 
the besi-selling Celiic collection 
of 1996, uliimatelv selling 
300.000 units, lis One World tide 
from the same year starred Bob Marley, Cipsy Kings and 
Peter Clabi ici and was accompanied by a Onf Woild Fes- 
tival at ihe Washington Monument bringing together 
four gioiips horn the album. 

But the label also focu.sed on singer-songwriters. Its 
1 9i>4 compilation Shelter — The Best of Conlemporary Singei- 
Sfingtrriters featured ilie likes of Laura Love. F'reedy 
Johnston, Sarah McLachlan and Man C^hapin Carpen- 
ter, and was also aflitiated with a Pulumayo feslival, the 
fini .Vni' Singer-Songu'iiter Festi'Ml at Carnegie Hall 
featuring 28 artists, the lai^est number of individual per- 
formers in the venue's histoid,. 

In 1997, Storper sold the Piituma)o clothing compa- 
ny lo concentrate on the label, which was named Bill- 
board's lop independenl wdrld-niusic label that year. In 
1998, Jacob Edgar joined Pulumayo as head of .ViiLR: 
he's since played a kev role in sotircing material around 
ihe world, working with Puliimavo artists and writing 
most of the label's liner mjtes. Two years later, he and 
Punima\o World Music were pioliled by CBS Xeu's Sun- 
day Morning. But, also in li)99, came the launch oi The 
Pulumayo World Music Hour, the first commercially syn- 
dicated world-music r.tdio progriini. now heard on more 
than 100 stations. 

In 2000. the companv esiablished Pulumayo Europe 
in Holland, under lite direction of Clirisiiaii Dalbavie. 

Cimlittttnl lilt fxigc f'-Ct 
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f YORK — It is 9 a.m. on a rainy weekday morn- 
ing, and, at the Lafayette Street offices of Putu- 
mayo World Music, company founder Dan Storper 
and longtime business partner Michael Kraus are at work. 
In this warren of rooms and cubicles, bedecked with colorful 
posters of Putumayo's compilations, Storper, not surprising- 
ly, is planning an upcoming journey. 

"One of the things thai Michael and I do is what we call 
'storebusting, "' says Storper, preparing for a West Coast retail 
swing. "It includes going into stores ourselves and trying to 
see how our CDs are merchandised. You should see the looks 
on people's faces when Michael or I show up in some little 
remote town somewhere, or in Europe, or when I went to 
Japan or Australia this past year. We spend a lot of our time 
out on the road really trying to create a connection with what 
Putumayo is doing. " 

Creating connections has been Dan Storper's lifelong pas- 
sion. The desire to bring the beauty that he found in other 
world cultures to the U.S. led 
him, first, into the handi- 
crafts and clothing retail 
business. Then, a decade ago, 
he launched Putumayo World 
Music, which has grown into 
one of the best-known and 
most successful world-music 
labels on the globe. In this 
interview marking the 10th 
anniversary of Putumayo, 
Storper reflected on the past, 
present and future of his 
unique company. And, prod- 
ded by a visitor, he recounti d 
some of the life experiences 
that subsequently shaped his 
business. 

"When I was a kid, I just 
fen in love with the Doctor Dolit- 

tle books," he says, recalling the children's tales of the vet- 
erinarian who could talk to animals and traveled the world — 
exotic stuff for a young boy growing up in suburban Long 
Island. He found the books in the home of an aunt and uncle, 
EUy and Si Reichlin, who themselves were widely traveled. 
"They told my sisters and me stories about their trips, and it 
just led to me being fascinated about other places. I said, 
'When I grow up, I want to travel. "' 

Storper's uncle, a physician, first made that possible, invit- 
ing his nephew, at 16, to join their family during a month in 
Mexico, where his uncle was giving medical lectures. "The 
trip was one of those magical things, " recalls Storper. His 
aunt, an anthropologist, arranged for Storper and a cousin 
to spend the rest of their summer working on the archeolog- 
ical dig at the Teotihuacan Pyramids outside Mexico City. 
Storper has been uncovering treasures from other cultures 
ever since. 

You majored in Latin American Studies and 
spent part of a semester abroad In Madrid. 
How did tliat later translate into your busi- 
ness? 

After I graduated college in '73, I was able to save 
fiioLigh money and went down to South America. On 
my first day in Barranquilla, Colombia, on the coast, 
there was this vendor selling a woven wall hanging. My 
reaction was, "Oh my God, what a wonderful thing." And 
it was very inexpensive. I bought it and decided that I 
would spend the rest of the trip in Colombia, Ecuador 
and Peru, visiting the towns and marketplaces and try- 
ing to figure out wheic the interesting crafts were. I'd 
saveci up about $3,000 that 1 could use for buying stuff, 
and I'd ship it back. My aunt, who worked at the Pcabody 
Museum in Boston, introduced me to the woman there 
who managed the shop, and that's the first place where 
1 actually sold handicrafts. 

Did you come from a family with retail expe- 
rience? 

No, my father was a lawyer. But his father, my grand- 
father, was in the haberdashery business. After 1 opened 
my first shop, my father's favorite line was, "From rags 
to rags, in three generations." 

So how did the business grow and evolve? 

Over the years, I got into being a clothing designer — 
women's contemporary clothing, inspired by traditional 
cultures; I became a retailer, and, at one point 1 had 
seven retail stores, while selling clothing and handicrafts 
to 600 boutiques around the country. And I think I kind 



Dan Storper 
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A Passion For Creating Connections Between Cultures 
Drives The Founder Of Putumayo World Music, by thom ddffy 



of lost myself in that rat race of designing five clothing 
collections a year. I said, "I'm not really enjoying this." 
TTiis is not really what I started out doing." So I started 
keeping my eyes open for ways to move Putumayo more 
into the kind ofcultural connectedness thai 1 had start- 
ed with. 

How did music enter the picture? 

1 had started to play music in my retail stores that I 
had collected, music from the .^iides. .And it helped to 
create an environment or ambiance that made you feel 
as if you were escaping from the city and traveling to 
South America. I hen. one day in San Francisco, I had 
wandered into Golden Gate Park during a beautifiil sum- 
mer's day. I was going to an Indonesian art exhibit, and 
there was this African gioup called Kotoja playing. .\nd 
they had brought these 300 or 400 people together of 
all ages and ethnicities — all dancing together to this fun, 
upbeat music. This was 1991. 

I made a point, when I went back to New York, to buy 
their cassette — I didn't have a CD player then — and I 
thought: This is great. Then I walked into one of my 
stores, and [the employees] on that day were playing 
some kind of a metal album. I said, "What is going on 
here?" So I commissioned special tapes from the 
company that does in-stoie music; 1 picked the music. 



from Angelique Kidjo to Johnny Clegg to Bob Dylan and 
Bonnie Raitt. The first day, I got a call from one of my 
managers saying, ".'Ul of a sudden, my employees are 
bopping around the store, and people are coming up 
and asking, "What is that music?" 

It was a real eye-opener for me. This was going on for 
a few months, and I said, "You know, it would be great if 
I could somehow create a package of w orld music." The 
bottom line is that I was always seeking tfie universal com- 
mon denominator with nmsic, like the spirit of Bob Mar- 
ley. Music that, whether you're 12 or 6.5, whether you're 
black, white, Chinese, Latin... music that people of all 
ages and ethnicities could love. .\nd I think the whole 
idea behind Putumayo was to identify those melodic, 
upbeat, fun songs that people would appreciate. 

Meanwhile, you had become a member of 
the Social Venture Network, which Units 
entrepreneurs with a similar view of social 
responsibility. That's where you met Rhino 
Records founder Richard Foos? 

Yes, and I lalketl It) him about what was going on in 
my stores, i said, "People arc responding like crazy to 
this. Maybe we can do a collaboration. We'll pick the 
music, and you do the licensing and manufacturing. You 

Omtinufd m pagf P-4 



Congratulations to 

on Your 10th Anniversary 

From Jonathan D. Reichman 
and Your Friends at 



KEN YPN 
KENYDN 



Inlellsctual Prop«rly Law 



Proud to Serve as Your Intellectual Property Counsel 



ITT I 




One Broadway | New York. NY 10004 | 212.425.7200 | www.kenyon.com 



BILLBOARD MAY 3, 2003 



BILLBOARD ANNIVERSARY SUPPLEMENT 



^0 2)an and tLe f^tumai^o team, 

(^on^y*atuiation6 on 
a decade 6ucce66 



6ucce66 



From ei/eruone 




MEANS MUSICl 



SMART CD/DVD replication services - from one to one millionl 

www.americdisc.com 




PuTn'^YOArTn^ 



THE BILLBOARD INTERVIEW 

( .tmtinttftl fttm jxif^f /'-? 

sell it to the record stores, and we'll sell it to the non- 
traditional stores." 

The first two albums, released In April 1993, 
were The Best of World Muste: Vocal and The 
Best of World tMutic: Instrumental. 

We had an argument about it at the time, because 
Rhino wanted to have a distinctive name that people 
would iind catchy. So they wanted to call the series The 
Heal nf World Music. Since I was just getting into it and 
didn't know that much about world music, I fought it at 
first. But they convinced me. And I've gone back since 
and listened to those first albums, and they really do have 
some gicat songs. 

Rhino loved the idea, but [the C^Ds] wound up in the.se 
various world-music bins and, without enough in-store 
play or radio or any support at traditional retail at the 
time, world music was not selling big numbers. 

But what Michael Kraus and 1 saw was that there was 
so much interest in the music in iny stores, if only we 
could offer it to other [non-traditional] retailers. So we 
built the non-traditional network. Rhino found the sales 
weren't there to make it worth their while. So we decid- 
ed to take over distribution to record stores. And we 
began to sell and figure out how to work with record 
stores. The non-traditional and traditional retailers 
would mutually reinforce each other. A non-traditional 
store carries a few CDs, but it's not their core business. 
But a record store could carry a whole selection and be 
the place where people go once there's an introduction. 

We tried to utilize the same kind of merchandising 
awareness. We knew there were thousands of CDs out 
there, and we needed some way that Putumayo could be 
identified. 

Was there a turning point when you linew 
your future was in the music business full- 
time? 

Ai some point — and it was probably late 1993 or early 
'94 — 1 woke up and said, "Man, I want to do this!"- 1 had 
to find a way out of the clothing business and be able to 
do this so it would sustain my life. ;\nd 1 didn't know in 
the beginning that there could be CDs that would sell 
into the hundreds of thousands. But certain albums like 
Women of the World: Celtic clicked and were on the Bill- 
tjoard [Top World Music Albums] chart for weeks and 
sold almost 300,000 copies. We've now had 20 albums 
that have sold more than 100,000 copies. 

What is Putumayo's AftR strategy and 
process today? 

Cioing back to what I said previously about the spirit of 
Bob Marlcy, [we're seeking] melodic, upbeat music that's 
accessible, that we feel is essentially universal. I've always 
been the one who made the final decision on a track. 
Unul Jacob Edgar, our VP of A&R, joined us, I also had 
been the one who did the research. Jacob has this back- 
ground of loving music, being a music writer, an ethno- 
musicologist and having a good ear. He added a whole 
new dimension, reaching out to labels and artists all over 
the world, saying, "We're working on an album, please 
send us material." We also get unsolicited material. And 
we go to conferences like WOMEX and MIDEM. But 
Jacob generally listens to most of it first and will make 
these CDs of tracks he thinks I'll like. And then 1 pick 
the ones I like, both for potential Putumayo CDs and for 
radio shows. 

You've really nurtured your relationship 
with retailers. 

Our goal with every retailer is to figvire oiu what works 
with Putumayo and their store. With every distributor, 
we talk about how we can give them the tools to make it 
work better at retail. Whether that means litde displays, 
colorful bin cards to help organize the section where 
CDs arc displayed — whatever it is, let's try to identify the 
issues and try to provide them with some kind of easy 
solutions. Let's create marketing opportunities, whether 
it's a strategic alliance or something simpler, like a Groo^ie 
sampler. We've been known over the years for these sum- 
mer promotions because summer is a fun, party time. 
Over the years, we've probably done 10 "Travel the 

(Umlmufd on page P-6 




Over the last decade, Putumayo 
has come to mean more to us 
than world music. It is a group 
of people truly worthy of the 
label "world-class" 
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anniversary! 



Borders Group operates more than 410 Borders 
stores around the world, comfortable gathering 
places in the U.S. and abroad - providing millions 
of customers with books, music, and movies that 
delight and inspire. 
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Hundreds of Artists. 



Dozens of Titles. 



One Mastering House. 
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VVoi lcl" promotions. If you have luii. upbeat music that 
is guaranteed to make pet)ple feel gfxjd while introduc- 
ing them to other cultin es, and if yovi can put that all 
together in a paclcage and make people know it's avail- 
able for S15.98, 1 think you've got something there that 
is sure to do at least icasonablv well. 

You've nurtured those customer relation- 
ships outside the U.S., as well. 

We have about 50 distributors around the world. In 
New York, Michele Amar is our director of internation- 
al sales, working with Asia, Latin America. .Africa and 
Australia. The European distributors and some of the 
direct accounts are serviced through our office in Hil- 
versum [outside .Amsterdam]. In .April 2000, we opened 
Putumayo Europe, under managing director C^hristian 
Dalbavie, who used to head the French Music Office in 
New York. Igor Rosclaar is oui sales manager for Spain, 
Portugal and Italy. The\ have really developed a very 
strong presence in some of the European markets. Right 
now, France is very explosive for us. England seems to be 
finally developing as well. Germany has always been a 
strong market. In general, we have seen considerable 
growth internationally over the past year. 

Do you, or your staff, see an advantage to your 
status as an independent record company? 

One thing that's nice recently is thai Susan Rosenberg 
has come back as our VP of sales and mai kcting. She 
works with Mira Prinz. out sales and mat keting manag- 
ei. Susan had spent two and a half years at RC.VBMG 
and did a good job and enjoyed it. But there's something 
about working in an independent environment, being 
able to be, as Seinfeld said, the master of your domain. 
There's a certain amount ol tiinibleness and responsive- 
ness, both as a label and as an individual working in a 
company like this. 

These are difficult times for the music busl* 
ness. How do you view the future for Putu- 
mayo and world music? 

I think, from a practical sense, we've seen a couple of 
years of realh tough times. .And it has (breed us not just to 
Ije leaner and more Ibcused but to do a better job of what 
we're doing. We're hoping that Putumayo now^ is a better 
company. Now there's tnoi e competition. You want to dis- 
tinguish yourself more. You want the CDs to be better. 
Everything we do has to he thought through. But it's a 
moment when world music is clefinitelv breaking through 
into the mainsti eain. And it's an opportunitv not just for 
Putumayo, and not just for die retailers who sell Putumayo, 
but for the artists and global culture in a way. H 
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fortncr head of the French Music Office in New York. 
More recendy, Putumayo has beefi^d up its domesuc staff 
with the addition of former Tuff Gong label head Ca.s- 
sandra Coins as promouon director and the return of sales 
and marketing VP Susan Rosenberg. 

Observing the glowing intcicst in world music, Storp- 
er cites a "stepped-up presence" for the label in com- 
memorating its 10th -anniversary year, lliis will include a 
six-week U.S. summer tour by Zimbabw'en legend Oliver 
Mtiikiirbi, accompanied by the release of The Oliver 
Mlukudzi Collection, a French Caribbean collection in May 
and Salsa Around the World in June. There'll al.so be a con- 
tinuation of the successful Groove and Lounge dance/ 
electronica series with African Girmie and Euro Lounge, the 
contemporary world-R&B anthology Global Soul and Cowt 
the World, a novel CD of classic pop and rock covers by 
world-music stars. The label is also developing two TV 
specials for BE F/BE'r Jazz: Global Soul, hosted by .Arrest- 
ed Development's Speech, and a lOth-atinivci sary special 
ftraturing world-music videos and concert f(K)tage, which 
will serve as the basis for a lOth-anniversary DVD to be 
released in conjuncuon with a two-C;D retrospective this 
fall. Various concert events celebrating the E'utumayo mile- 
stone are also slated. • 
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The Oliver Mtukudzi Collection 



Cover Art not final 



The 

Oliver Mtukudzi 
Collection 




Catch Oliver at these tour dates! 



The Oliver Mtukudzi Collection features 
some of the most enduring and appealing songs 
by this extraordinary artist from Zimbabwe. 

Release Date: July 8, 2003 



7/03/03 


Chicago, IL 


Summer Dance Concert Series 


7/05/03 


Dayton. OH 


City Folk Festival 


7/06/03 


Toronto. Can. 


Afrofest 


7/09/03 


Chicago. IL 


Hot House 


7/1 1/03 


Detroit, Ml 


Concert of Colors 


7/13/03 


Chicago. IL 


The Folk and Roots Festival 


7/18/03 


Providence. Rl 


Waterplace Park 


7/19/03 


Montreal. Can. 


TBA 


7/20/03 


Ottawa, Can. 


Ottovra International Jazz Festival 


7/25/03 


Atlantic City, NJ 


Kennedy Plaza 


//zo/UJ 


brooKlyn, IN T 


Celebrate Brooklyn Festival 


7/27/03 


Albany, NY 


Washington Park 


7/29/03 


Roseburg, OR 


Music on the Half Shell 


7/30/03 


Portland, OR 


Oregon Zoo Amphitheatre 


7/31/03 


Albany, OR 


Monteith River Park 


8/01/03 


Piercy, CA 


Reggae on the River 


8/03/03 


San Francisco, CA 


African Odyssey Festival 


8/06/03 


Los Angeles 


TBA 


8/09/03 


Sedona.AZ 


Putumayo World Music Festival 




More dates to be announced 
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www.putumayokids.com 



Putumayo Kids, a new division of Putumayo World Music, creates world music CDs and multicultural activity kits that entertain, 
educate and inspire cultural curiosity. The World Playground children's series has won critical acclaim and top awards. 



tjO Kids Presents 



Arrican|.^ Plasj3round 
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African Playground 

An entertaining and educational musical 
expedition to Africa for children and families. 
Features an unreleased track by Angellque KIdjo. 
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Dreamland: World Lullabies & Soothing Songs 

Gorgeous songs from around the world 
for relaxation and bedtime. 
Release Date: May 20 



A portion of the proceeds from the tale of aJI Putumajfo compilations from 2003 and beyond will be contributed to the non-profit Piituma)fo Crois-Cultural Initiative, www.piitunnayo.org 
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Gilman Gives Stepanek s 
'Heartsongs'A Musical Voice 




BACK IN THE SADDLE: It s not every 
day an act re-signs with the label that 
dropped it. but that's exactly what hap- 
pened to the Warren Brothers. 

The duo. Brad and Brett Warren, 
recently renewed its relationship with 
BNA Records and has a new single at 
country radio, "Hey Mr. President," 
which is No. 29 on the Hot Country 
.Singles & Tracks chart this issue. 

.After reconnecting with BNA a few- 
weeks ago, the brothers have had to 
work quickly to meet a June 3 street 
dale for their album. "We're enjoying 
it because nobody's over-thinking 
things. " saj-s Brett Warren, who notes 
that RCA Label Group chairman Joe 
Calante was pragmatic about their 
previous relationship with his com- 
pany. "Joe said. 'There's two ways of 
looking at this: baggage or histoo'. 
Let's look at this as history.' If it works, 
it's going to be a great story." 




THE WARREN BROTHERS 



Warren says they used the time 
wisely since their last BNA deal ended. 
"We took a year off and wrote a bunch 
of songs. Tim McGraw and Lynyrd 
Skynyrd cut songs of ours." They also 
came back to the majors with a new 
attitude. This time around. Warren 
says. 'Nve're just really calm. " In their 
downtime, he says. '\ve became bet- 
ter .songwriters and better singers, just 
better at our craft. If wu're not grow- 
ing you're dying, and this album 
shows a lot of growth." 

The Warrens have some high-pow- 
ered friends in the producer's chair. 
Their forthcoming album is being 
produced by McGraw and Byron Gal- 
limore [Billboard. ,April 5). It will be 
their third project for BNA. 

"Tim was so excited about our mu- 
sic, " Warren says, noting that McGraw 
"was so into it and believed in it so 
much" that even if the brothers did 
not reconnect with BNA, he offered to 
produce the project and shop it to 
other labels himself. 

A likely highlight of the forthcom- 
ing project is "Sell a Lot of Beer. " a 
song the brothers wrote with Bill 
Anderson that includes a hook any 



veteran club performer can relate to: 
"I don't sell a lot of records but 1 sure 
sell a lot of beer." Warren sajis .McGraw 
and Kenny Chesney have agreed to 
sing on the track, and they are work- 
ing on recruiting Kid Rode as well. 

The album's likely second single is 
called "What If Women Ran the 
World." Warren describes it as "a 
socially conscious countr\' song that 
kind of panders to women." 

ARTIST NEWS: Alabama will receive 
the Academy of Country Music's 
(ACM) Pioneer Award during the liw 
May 21 telecast of the ACM Awards 
show on CBS. The award recognizes 
outstanding achie\'ements in the field 
of country music. Alabama will per- 
form "Tenne,ssee Riwr" on the show. 

Warner Bros, artist Faith Hill will 
release her first DVD, U ?iot the Lights 
Go Down. May 6. The bulk of the DVD 
is taken from Hill's 2002 NBC-TV spe- 
cial, including a performance of 
"Breathe " with Carlos Santan^ But it 
also includes three songs not shown 
on the TV special and some behind- 
the-scenes material. 

SIGNINGS: Sony/ATV Tree has signed 
Amanda Williams to a songwriting 
deal. She is the daughter of veteran 
Sony/ATV T^ee writer Kim Williams. 

Asylum/Curb Records has signed 
new act Blue County to its artist 
roster. The duo consists of Aaron 
Benward and Greg Reeves. Also, a 
previously announced deal to sign 
the group Carolina Rain to the 
label's roster has fallen through 
{Billboard. April 19). 

Singer/songwriter Jesse Winches- 
ter has signed with Nashville-based 
Pathfinder .Management Winchester 
currently resides in Quebec. 

ON THE ROW: Gasper Milazzo is pro- 
moted firom director to senior direc- 
tor of sales at RCA Label Group. 

Nina Rossman joins Dreamcatcher 
Records as promotion director. She 
most recently was publisher of indus- 
try newsletter The Conference Call. 

The Grand Ole Opry has hired 
Grammy Award-winning engineer/ 
producer Ceor;ge Massenburg as an 
audio consultant on a limited-term 
basis. He will work on improving the 
sound quality of the Opry's weekly TV 
broadcast on C.MT and the new syn- 
dicated radio show .America's Grand 
Ole Opry Weekend. 

Laurie Dashper joins the Country 
Music Hall of Fame and Museum as 
event services manager. She previous- 
ly was manager of author relations for 
txx)k publisher Thomas Nelson Inc. 



BY JIM BESSMAN 

E\>en at age 12 when he .scored with 
his debut single. "One Voice," Billy 
Gilman showed unusual maturity. 
Now. with Music Through Heart- 
songs — Songs Based on the Poems of 
MattieJ.T. Stepanek. Gilman, who 
turns 15 May 24, has matured more, 
both in deepened voice and especially 
in album content. 

The unique new disc, which Epic 
Records released .April 15. matches 
the words of Stepanek — the 13-year- 
old best-selling poet with an incur- 
able form of muscular dystrophy 
that has debilitated him since 
birth — with music by lop Nashville 
songwriters, including Richard 
Leigh, Tom Douglas, Bruce Roberts, 
Randle Chowning, James Slater, and 
the album's producer, David Malloy. 
It debuts at No. 15 on the Top Coun- 
try Albums chart this issue with 
sales of 13,000 copies, according to 
Nielsen SoundScan. 

"It's his poetry and mes.sage. All I'm 
doing is putting a voice to it, " says 
Gilman, who met Stepanek Feb. 15 
on The Larry King Show. "My vocal 
coach Angela Bacari called after the 
show and said it would be cool to put 
his poems to music. 1 wasn't really 
sure, but then I saw my father crying 
and realized Matlie's message doesn't 
just reach kids but adults as well. He 
also touched me so deeply because I 
relate to everything he's saying." 

'SOMETHING VERY PERSONAL' 

Indeed, Gilman's project essen- 
tially complements the themes of 
peace and hope that motivated 
Stepanek to write his poetry books — 
all of which employ the key word 
"hearLsongs" in the title. Stepanek 
defines a heartsong as the song in 
one's heart that helps make you a 
better person, and he has clearly 
.struck a similar chord with others in- 
volved in the album concept, 

"Angela called my manager Scott 
Siman [of RPM Management] and he 
was out buying the books, so it was 
like a chain reaction," Gilman con- 
tinues. "He got the writers together, 
and they came up with great ideas in 
fitting the music to the words." 

Gilman also credits Siman with 
enlisting record-company support, 
which fell in line accordingly — even 
though the album did not fall into 
standard artist development plans. 

"When we started the project, it 
was like. 'OK, it's certainly an inter- 
esting strategy and piece of busi- 
ness,' " says Sony Music Nashville 
executive VP/GM Mike Kraski. who 
then met Stepanek at a muscular 
dystrophy fundraiser. "He touched 
my heart too, and it stopped being 
about business and became some- 
thing very personal. He's just an 



extraordinary young man and an 
incredible inspiration." 

Kraski says country stations are 
free to choose their own focus track. 
"We think it will vary by market," he 
predicts, adding that "a lot of mar- 
kets have been strong supporters of 
Billy Gilman all along, and we w-ant 
them to lead the way." 




While a video will be available for 
the track "I .Am/Shades of Life." Kras- 
ki points out that "it's one of those rare 
opportunities where we're not look- 
ing to synch up a single choice with a 
video choice because it's not that 
apparent. So we're choosing a focus 
track that lends itself best for video." 

COMBINED AUDIENCE 

Kraski says the overall marketing 
perspective imwlves "children, moms, 
and grandmothers and is all over the 
place, which makes it so intriguing. 
You have a little boy who's sold 
between 1.5 |million] and 2 million 
books of poetry, and a young man 
who's sold over 3 million CDs, so it's a 
combined audience for retailers who 
sell books and CDs, with a tremendous 
opportunity to co-brand at chains like 
Borders and Barnes & Noble." 

Borders Books & Music country cat- 
egory manager Susan Scott is on 
Kraski's wavelength. She says, "It's a 
great opportunity' for retailers like Bor- 
ders who can tie the books and music 
together, and we're Iix)king to do a lot 
of cool ft'ont-of-store promotions." 

The project is "tailor-made for TV' 
too. Kraski adds, reporting that Gilman 



appeared on Good Morning America 
on street date and that pay-per-view 
concert potential is being e.xplored. On 
the print side, he says a People piece is 
slated, while Web marketing 'Vill be 
huge because Billy's audience is very 
Internet-active, and his site is |Sony 
Music Nashville's] most-visited, aside 
from the Dixie Chicks'," 

Kraski and Scott also agree that 
Music Through Heartsongs, which is 
Gilman's first album since 200rs 
f)are to Dream, works as an ideal 
transitional release. 

Scott says. "It's a great way for 
Billy to come back after a period of 
time where he's been off and as his 
voice is changing." 

Gilman. who is booked by Creative 
Artists Agency, is recovering from a 
lengthy bout of double-pneumonia, 
which hit him after he finished an 
exhausting 90-city tour in 2001. 
"Plus, on top of that, my voice start- 
ed changing around January 2002, 
and I went from mezzo-soprano all 
the way down to high tenor, and let 
me tell you. that was a drop," Gilman 
says. "Right now 1 can get down 
lower You sit at the piano and say. 
'There goes my high "F. " ' — and then 
my high 'C — but you can't let it affect 
you because you can't stop Mother 
Nature, and compared to Mattie's 
problems, mine are like nothing." 

Gilman — ^whowas recently named 
national youth chairperson for the 
Muscular Dystrophy Assn. — modest- 
ly asserts that he only put his voice 
to Stepanek's poetry and message. 
"To sing these songs was really hard, 
because I had to portray his life." he 
says. "He had three siblings die of the 
same disease, and his mother is in a 
wheelchair with the same disease. 
That's a lot to digest, and ]that is] 
why we have to get the message out 
as soon as we can. because it could 
kill him tomorrow. " 

Stepanek's involvement from here 
on is likely to be limited. "He's in 
pretty bad shape now." Kraski says, 
"which makes (the album] all the 
more emotional and personal." 













At Ease Randy Travis and his wife/manager, Elizabeth, met with den. Tommy 
Franks at the Strawberry Festival near MacDill Air Force Base in Tampa. Fla., 
shortly before the start of the war in Iraq. Travis, left, is pictured with Franks 
and Elizabeth following his performance at the festival. 
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FOREVER AND FOR ALWAYS 
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THEN THEY DO 

S l«ENOBLC«S,tBRU(^IJ C^ILEJitS.S RL;SSI 


Tract Adkins 

UPITOL AOUM CUT 


32 


3 


4 


5 




SHE'S MY KIND OF RAIN TunMcGrawv 
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ONE LAST TIME 
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1 WANT MY MONEY BACK 
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AUDIUU AlfiUM CUT 


33 




5 


6 




CONCRETE ANGEL Martina McBride f 
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LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) 
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RAINING ON SUNDAY KaMi Utban 1 
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RED DIRT ROAD 
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1 BELIEVE Diamond Kio v 
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WHEN YOU THINK OF ME 
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THREE WOODEN CROSSES Raodr Travis 

K-lEwiinGiOjaHNiOMLlS'lUlAMSt AQflB-ClMeWARtliR BHOJ CBMSriAM AlBVM CUTVMIM 


S 


39 


44 


46 




THREE MISSISSIPPI 

B OAtLMORE LN LLtdDSEYJYERSEILANGEEOL 


Tarri Clark « 

9 O MMCUHY I^ZSZ 


39 


9 


9 


9 
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BROKENHEARTSVILLE Joe Nidiols 
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ROCK YOU BABY 
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ROCK-A-BYE HEART 
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THE LOVE SONG Jeff Bates 
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AFTER ALL 
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MAN TO MAN Gary Allan 
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1 RAO AND ROLL 
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Clint Black 
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THERE'S MORE TO ME THAN YOU Jessies Aadravis v 
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A BOY LIKE YOU 
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THIS FAR GONE 
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THE TRUTH ABOUT MEN Tracy Byrd 
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A FEW QUESTIONS 
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WAS THAT MY LIFE Jo Dee Messina 
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LOVE CHANGES EVERYTHING 
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IT DOESN'T MEAN 1 DON'T LOVE YOU 
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ONE OF THOSE DAYS 
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WHATEVER IT TAKES 
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Kellie Coffey V 
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OLD WEAKNESS (COMING ON STRONG) 
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Tanya Tucker 
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► CHANTAL KREVIAZUK 
What If It Ml Means SomdMiig 

PRODUCER; Cregg Wattenberg 
G>lunibla 86482 
RREASE DATE: April 22 

Canadian Chantal Krevtazuk should al- 
ready be a major star in the U.S. She 
has previously delivered exactly what 
most discerning consumers require: 
solid, infectious songs that she per- 
forms with maximum charm and a 
lovely, camera-ready image. She has 
amassed an ardent cult following in 
the States that may finally grow to 
mass audience size with the onset of 
What If. an album that combines the 
literate-rock sound of past efforts with 
cleaner, more pop-sawj' production. 
Highly commercial songs like the jan- 
gly "Weight of the World" and "Miss 
April '— with its cynical. Alanis Moris- 
sette-influenced sound — are easy radio 
programming choices. Ail Krcviazuk 
needs are a few heroes at radio to start 
the hall rolling. From there, stateside 
stardom is hers. — If 

★ GOLOFRAPP 
Black Clwny 

PRODUCER: Goldfrapp 
Mute 9206 

RELEASE DATE: April 29 

Coldfrapp's very fine 2000 debut al- 
bum. Fell Mnunlain. was a tantalizing 
mLx of twisted torch song, lush cine- 
matic orchestration, and post-Massive 
Attack electronic beaLs. While the 
British duo's sophomore set, Black 
Cherry, deviates from this formula, it 
is by no means a complete break from 
what came before: an air of myster>' 
and drama remains omnipresent. This 
time around, though. Coldfrapp's Ali- 
son Coldfrapp and Will Gregory mine a 
decidedly electro-laced landscape, re- 
plete with twitchy beats and Giorgio 
Moroder-hued synth patterns {witness 
the "1 Fee! Love''-inflected "Strict 
Machine"). Elsewhere, a track like 
'Train " veers off into David Bowie-styled 
glam-rock territory, while the playfully 
sex>'and oh-so-pop "TVvist" recalls lat- 
ter-day Human League — albeit with 
Coldfrapp's sublime vocals replacing the 
deadpan delivery of Phil Oakey. Of 
course, those desiring the Coldfrapp of 
three years ago are encouraged to 
immediately savor the title track. "Deep 
Honey." and "Forever." — MP 

DANIEL LANOIS 
Shine 

PRODUCER: Daniel Lanois 
Antl-/Epltaph 86661 
RELEASE DATE: April 22 

Shine is a minor-key album from a ma- 
jor-key producer, Daniel Lanois. who 
has worked on landmark recordings 
with U2, Peter Gabriel, and Bob Dylan. 
Since Lanois' edg>' 1993 album. For 
the Beauty of Wynona, he's grown 
even more melancholic, with intro- 
spective moods and bare-bones, trash- 
can production. Lanois' wice is hoarse 
and yearning, sometimes straining into 
falsetto as it sits in a stark instrumen- 
tal landscape of blues, Cajun. and 
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DARRYLWORLEY 

Have You Forgotten? 

PRODUCERS: Franli Rogers, lames Stroud 
DreamWorks B0000064 
RELEASE DATE: April 15 

Regardless of one's politics, few 
could doubt the sincerity and pas- 
sion of Darryl Worley's now-signa- 
ture hit and title cut — and the 
magnitude of the single's connec- 
tion with country listeners speaks 
for itself. But to simply pigeonhole 
Worley as a patriotic flagwaver does 
the artist a disservice, as he had 
already proved himself as a song- 
writer on two previous releases, 
with much of that material recycled 
for this album. Clearly geared to 
tap Worley's surge in popularity, 
only four of these 16 cuts are new, 
and packaging and promotion make 
obvious the focus, as do such cuts as 
the stubborn "I Will Hold My 
Ground." But the best stuff is the 
less obvious, like the Cajun raveup 
"Tennessee River Run." bluesy 
"Family Tree," top-shelf "Second 
Wind," and easy-rollin' "A Good Day 
to Run." It is the ability to write 
songs like these that best define 
Worley's substantial talent.— BW 



YEAH YEAH YEAHS 
Fever to Tdl 

PRODUCERS: Dave Sltek. Yeah Yeah Yeahs 
Interscope B0(XXI349 
RELEASE DATE: April 29 
Armed with an EP. a single, a moun- 
tain of buzz, and singer Karen O's 
fashion sense, Brooklyn, N.Y.'s Yeah 
Yeah Yeahs have chosen Interscope 
to make their full-length debut. One 
of the rawest-sounding major-label 
releases of the year. Fever to Tell 
bears a fleeting resemblance to the 
White Stripes, in that neither band 
has a bassist and both acts are 
(properly) fitted with "garage" tags. 




That said, the Yeahs add more dis- 
parate influences, such as indie- 
rock and '80s music, to their sonic 
pallet. Ms. O uses her voice as an 
instrument, at times repeating 
words and syllables until they lose 
meaning. Yet when 0 drops her 
voice to sing, like she does on the 
beautiful "Maps." she sounds not 
unlike Chrissie Hynde. Feivr to 
Tell is well-poised to become the 
■'cool" soundtrack to those in and 
well beyond the 718 area code.— BT 



MRABE DE PALO 
Bonilo 

PRODUCER: loe Dwornlak 
Warner Music UUita 60006 
RELEASE DATE: April 1 

Spanish group Jarabe de Palo's debut 
on Warner (after a long stint on Vir- 
gin/EMI) is simply — and optimisti- 
cally— titled Bom'/o (Pretty). And it 
is pretty, from the title song to the 
entire sunny disposition of the 15 
tracks here, many unabashed cele- 
brations of life. But Bonilo is too 
light a word to describe this gor- 
geous album, featuring some of the 
most well-crafted songs lead singer 
Pau Dones has turned out in years. 
Eminently international. Bonilo 
mixes Spanish elements freely with 
lots of Brazilian touches — the ser- 
loneja accordion in the catchy "Yin 
Yang" is a standout — and goes out 
on a limb with the delicious "Las 
Cruces de Tijuana," a kind of Span- 
ish corrido, and "Gambia la Piel, " a 
salsa track with aggressive piano 
and percussion improvisation. This 
is the kind of album that could 
boost sales in the U.S. Latin market, 
with the proper marketing^promo- 
lional budget behind it. — iC 



country ambiences. You can hear influ- 
ences from many of the artists with 
whom Lanois has worked, including 
Dylan ("Sometimes"). U2's Bono guesLs 
on "Falling at Your Feet" and Emmy- 
lou Harris sings harmony on "I Love 
You." But at the heart of Shine 's mood 
are several haunting instrumentals 
with Lanois on pedal-steel guitar, cre- 
ating an ambient country music. — JD 

THE FLESHTONES 
Do You Swing? 

PRODUCER: Rick Miller 
Yep Ro< 2050 
RELEASE DATE: April 22 

Vou have to love this band. After some 
25 years, these hard-lovin'. apparently 
hard-drinkin' guys from Queens. N.Y., 
are still hangin' out vintage, backbeat- 
driven, gang-vocal-laden guitar rock 
recalling the Cramps and a blusier, 
mainstream-leaning Iggy. It's the kind 
of stuff that makes you want to get 
sloppy drunk and dance your ass off. 
And, really, what else can you ask for 
from a rock'n'roll record? The foot 
stompin', throat-shredding, string- 
breakin' retro barroom rock of Do You 
Swing.' — especially the gloriously rau- 
cous "Are You Ready for the Moun- 
tain?" and "Headlock on My Heart, " 
which recalls Echo & the Bunnymen, 
oddly — has at least this writer count- 



ing the days for the next Fleshtones 
gig. If the garage-rock revival isn't 
over yet, here's a potentially brilliant 
touring mate for the likes of the White 
Stripes and Mooney Suzuki. Check out 
the fantastic — albeit completely out of 
place — cover of Led Zeppelin's "Com- 
munication Breakdown" and the "my- 
my-my"-Iaced. Tom Waits-y ballad "In 
My Mind," Bartenderl— IW> 

OPETH 
Damnation 

PRODUCERS: Steven Wilson, Opeth 
Kodl8652 

RELEASE DATE: April 22 

Swedish death-metal outfit Opeth wal- 
loped fans with a blistering attack with 
last year's set. Deliverance, but the 
quartet look a 180-degree turn with 
Damnation, the sister project that was 
recorded along with it. Cone are the 
growls of singer Mikael Akerfcldt and 
the in-your-face assault of musicians 
Martin Lopez. Peter Lindgren. and 
Martin Mendez. This time out, listen- 
ers are treated to a tapestry of eerie, 
minimalistic soundscapes, such as the 
stark "Hope Leaves." The Pink Floyd- 
ish "Closure" picks up the tempo a bit, 
as does "To Rid the Disease," but open- 
ing track "Windowpane" and "In My 
Time of Need" are the drowsy compan- 
ion pieces to gloomy Sunday after- 



noons. Of course, the lyrics are equally 
dark, touching on haunting loneliness, 
death-whispered lullabies, and wounds 
that forever bleed. The set clocks in 
with eight songs that barely span more 
than 40 minutes, but their chill — espe- 
cially that of closing song "Weak- 
ness" — reverberates long after. — CLT 

THE CRAMPS 
Fiends of Dope Island 

PRODUCERS: Poison Ivy, Lux Interior 
Vengeance 675 
RELEASE DATE: April 15 

Remember when rock'n'roll was fun? 
Psychobilly progenitors the Cramps do, 
and they've come crawling out of the 
Black Lagoon with their first album of 
new material in five years to prove it. 
Thrill to the "Theme From Peter 
Gunn"-like riffing and sweet lyrical 
reprobation of "Big Black Witchcraft 
Rock" ("Supermodel head on the chop- 
ping block." no less), the ride-'em-cow- 
boy psycho spoof "Dr. Fucker M.D. 
(Musical Deviant)," and the runaway 
rockabilly peyote fest "Wrong Way 
Ticket" — a hot-rod suicide song that 
shoots straight through the cliff rail on 
Dead Man's Curve. Throw in three cool 
covers, some surf and boogie, and leop- 
ard-skin bags full of mondo-sexo. C- 
movie sci-fi/horror imagery, and you've 
got 45 minutes of goooorrgeously 



trashy entertainment that's as Ameri- 
can as capital punishment. — AZ 

R&B/HIP-HOP 

► UL'MO 

Meet Hw CIrt Next Door 

PRODUCERS: various 

Tlie Cold MInd/Elektra 62835 

RaEASE DATE: April 29 

While promoting her promising 2001 
debut. Based on a TYue Story, Lil' Mo 
was hit over the head with a cham- 
pagne bottle after a San Francisco con- 
cert. During the recording hiatus that 
followed, she married, became a moth- 
er, and worked as a radio personality. 
Those personal experiences are reflect- 
ed in this love- and family-themed 
sophomore set, Lil' Mo plugs back into 
hit momentum with the hip-hopped 
wedding ode "4 Ever," which teams her 
again with "Superwoman Pt. 11" part- 
ner Fabolous. .A merging of traditional 
R&B and hip-hop, .^eel the Ctrl Ne.vl 
Door showcases a deeper, more lyrical- 
ly frank Lil' Mo who definitely still has 
the chops — as evidenced by such infec- 
tious cuts as "Shoulda Known" and "So 
Lost Without V." However, the set is 
ultimately weighed down by unneces- 
sary interludes and a formulaic same- 
ness to several of the songs. That aside. 
Lil' Mo remains a talent to keep an ear 
on.— CM 

>■ BONE CRUSHER 
AttciiCHUN! 

PRODUCERS: various 
So So Def/ Arista 50995 
RELEASE DATE: April 29 

Bone Crusher grabs hip-hop by the 
throat with his So So Def/Arista de- 
but, MtenCHVN! The aggressive At- 
lanta native is one of many new 
Southern MCs who are making a 
name for themselves in the hip-hop 
game by any means neces.sary. In fact, 
fellow Atlantans Killer Mike and T.l. 
turn up on Bone Crusher's lead single, 
"Never Scared." The appropriately 
titled single ser\'es as a fitting intro- 
duction to the set. Sounding both 
grimy and gruff. Bone Crusher proves 
he is a no-nonsense MC who goes all 
out over the Avery Johnson-produced 
kinetic track. On "Hate Ourselves." 
Bone Crusher teams with Goodie Mob 
for a little self-reflection. Other high- 
lights include the laid-back "Crippin' 
the Grain." the Lil' Jon- & Chyna 
White-featuring "U s Me (Lane to 
Lane)." and "For the Streets."— «W 

DANC E/ELECTRONIC 

► LOUIE Devrro 

Dance Db/as 

PRODUCERS: various 

Dee Vee Muslc/Miislcrama 0005 

RELEASE DATE: April 15 

It's a boa paradi.se on Dance Divas, a 
non-stop. 75-minute tour de force of 
beats and bellows, courtesy of popular 
Nevv York-based DJ Louie DeVito. This 
set. issued by the DJ's own Dee Vee im- 
print (distributed by .Musicrama). is 
squarely aimed at mainstream dance- 
flo<ir enthusiasts, resurrecting such 
classics as Amber's "Sexual." Diana 
King's "Say a Little Prayer, " Ultra 
Nate's "Free," and Toni Braxton's "Un- 

(Continued on next page) 
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Break My Heart." Elsewhere, familiar 
names like Deborah Cox. Gloria Cay- 
nor. Sandy B.. Charlotte, and Alice 
Deejay pervade, making Dinas a singa- 
long party pal that's perfect for the Sat- 
urday-night drive to clubland. — CT 

► VARIOUS ARTISTS 
Trance Qassics 

PRODUCERS: various 
Moonshine Musk 80200 
RELEASE DATE: April 22 

What makes a trance classic? For 
some, angelic vocals surrounded by 
cascading .synths are mandatoo*. For 
others, classical arrangements punctu- 
ated by stabbing basslines are essential. 
Whatever, chances are pretty good it's 
here. On board are BT. Darude. Moby. 
Energy 52. ATB. Grace. I'aul van Dyk. 
Kernkraft 400. Nalin & Kane. System K 
Binary Finary. and Chicane, among 
others. Of course, at two discs. Tyance 
Classics can't possibly include every 
classic within the genre (perhaps Lus- 
tral's "Everytime" will make it to the 
next volume). One essential set. — MP 



songwriter here, having a hand in nine 
of 11 tracks.— (W 



LATIN 



COUNTRY 



P- JESSICA ANDREWS 
Now 

PRODUCER: Byron Gallimore 
DreamWoriu 50356 
RELEASE DATE: April 15 

Five years into a recording career 
though only 19. Jessica Andrews is con- 
fident on .\'ou\ which showcases a more 
mature artist — one who remains a 
powerhouse vocalist. Even so, in can't- 
miss helmsman Byron Callimore's 
hands, she's also a pure countr>' pop 
singer, as evidenced on the ultra-con- 
temporao' girl-power anthem "There's 
More to Me Than You," the sonically 
interesting 'To Love You Once," and 
punchy "Second Sunday." Andrews 
shines like a diamond on the Elton- 
esque "Wlien Gentry Plays Guitar" and 
the blockbuster "Windows on a Train." 
Elsewhere, the bombastic "I Wish for 
You" is a calculated, vaporous stab at 
an event ballad, but the more subtle "1 
Bring It to You" and "They Are the 
Roses" both manage that feat better. 
Andrews is all grown up on the yearn- 
ing "You're the Man (That Brings the 
Woman out of Me)." and the title cut 
owns a haunting melody. Sounds like 
Andrews' time is. indeed, now. — RW 

CHRIS CAGLE 

Chris Cagle 

PRODUCERS: Robert Wright. Chris Cagle 
Capitol 40516 
RELEASE DATE: April 8 

Chris Cagle's follow-up to the 2000 set 
Plat/ It Loud offers up a more confi- 
dent, seasoned version of the part>' out- 
law that first caught countr>' listeners' 
ears and expands on that image to 
include more mature, melodic fare. 
That's not (o Cagle's detriment, as evi- 
denced by the catchy "What a Beautiful 
Day,'* the edgy "I Love It When She 
Does That." and power ballad "Look 
UTiat 1 Found." That said. Cagle can 
still deliver an endearing no-brainer: 
"Chicks Dig It" is a good-natured rock- 
er that is better than it deser\'es to be. 
and "Night on the Countr>'" is redneck 
cooi with major summertime poten- 
tial. Also effective are a brace of mighty 
fine midtempos ("It Takes T^'o" and 
"Growin" U)ve"). Still, production is at 
its best when it bares musical teeth, as 
on the vigorously roiling '■Ever>'thing," 
and Cagle shows nice progression as a 



► JAQ VELASQUEZ 
Mllagro 

PRODUCERS: various 
Sony Discos LAK87652 
RELEASE DATE: April 1 

Jaci Velasquez's continued expansion is 
exident in an album that traverses st>'les. 
from unadulterated pop to more urban 
tracks. The choice of material suits 
Velasquez, who sounds relaxed and in 
control of her songs, dmvn to the sauc>' 
"No Me I lace Falta un 1 lombre ' — a track 
from her current film. Chasing Papi — 
and "Mi Vida No es Nada Sin Tf," a trans- 
lation of Gloria Estefan's "I Don't Want to 
Lose You Now." Saw for a more organic, 
acoustic sound in the arrangements. 
Milagro is not ground-breaking nor does 
it mark any departure for V'elasquez — de- 
spite the array of producers and .songwrit- 
ers im-olwd in the project, including 
Emilio Estefan Jr. and Kudy P^rez. Still, 
Milagro is a well-e.\ecuted pop album tliat 
should satisfy V'elasquez fans while reel- 
ing in new ones.— 1£ 



BLUES 



^ MARQA BALI 
So Many Rivers 

PRODUCER: Stephen Brulon 
Alligator 4891 
RELEASE DATE: April 22 

PianistAxx:atist Marcia Ball's last album. 
Presumed innocent (2001), won the 
W.C. Handy Award for blues album of 
the ytAX. Such success is bound to pro- 
duce heightened expectations for this 
follow-up. Ball is a consummate pro, 
however — a killer pianist, a great singer, 
and a very credible songwriter. For such 
an artist, success breeds success. So 
Many Rubers is every bit as powerful as 
Presumed Innocent while offering an 
even more sophisticated stylistic palette. 
Ball's longstanding love of R&B is writ 
large in this album, as is her affection 
for what Dr. John calls "New OHeans 
fonk." Because of this, the feel of her 
music, from arrangements to vocals to 
her piano work, has never been more 
righteous. In 2W\\, Presumed Innocent 
was the best album Ball ever released. 
It s 2003 now. and So Many Ricers is the 
best album Ball has ever tracked. This 
could go on for years. — PW 



JAZZ 



★ JANIS SIECa 
Friday Night Special 

PRODUCER: Joel Dom 
Telarc 83566 
RELEASE DATE: April 22 

This is a very cool piece of work. Pro- 
ducer Joel Dorn matched vocalist Janis 
Siegel with an organ/tenor group and 
made magic. Hammond B3 boss Joey 
DeFrancesco handles the keyboard 
chores, and Houston Person plays 
tenor sax. Guitarists Russell Malone 
and Peter Bernstein and drummer 
Buddy Williams round out the quinteL 
DeFrancesco and Person rule the 
groove, and Siegel s vocals are inspired. 
The optimal word here is swing: Friday 
Night Special swings effortlessly, 
relentlessly, and Siegel seems thor- 
oughly in-the-pocket on ever>' track. 
Make a point to listen to her luscious 
renderings of "My How the Time Goes 
By" and "Misty." She achieves maxi- 
mum cool on "There's a Small Hotel" 



and "My Love LVMy Babe." Siegel slips 
into the cozy jazz vibe pioneered b>' 
cats like Jimmy Smith and gives it a 
bracing update.— PI'V 

CLASSICAL 

ir PETERISVASKS: Symphony No. 2, 
Violin Concerto ("Distant Ug^tl 
Ostrobothnian Chamber Orchestra and 
Tampere Phil harmonic/ John Storgards, 
conductor and violin 
PRODUCER: Seppo SIrrala 
Ondlne 1005-2 
RELEASE DATE: April 22 
Born in 1946 in Lat\'ia, composer 
Feteris Vasks counts as kindred spirits 
such Eastern contemporaries as Ar\'o 
Part. Giya Kancheli, and Henr>'k 
Gor^cki, as well as forebears Schnittke. 
Lutoslawski. and Shostakovich. Yet 
Vasks has developed a highly organic 
and individual sonic signature, one in 
which even the darkest moments 
admit light. His emotive music has 
proved popular on disc, and this latest 
album presents the premiere recording 
of his dynamic, dramatic Symphony 
No. 2. as well as the second rendition 
of his seraphic \1olin Concerto. "Dis- 
tant Lighf (Gidon Kremer having pre- 
miered the piece on Teldecl. The 
Finnish performances here are excel- 
lent, as is the recording; the entire pro- 
duction does justice to this great 
music, which manages to be both 
potently meaningful and accessible. 
Distributed in the LI.S. by Koch.— BB 

VITAL REISSUES 

SOUNDTRACK 
Fame 

REISSUE PRODUCER: George Feltenstein 
ORIGINAL PRODUCER: Michael Gore 
Turner Classic Movies/Rhino Movie 
Music 73862 
RELEASE DATE: April 22 
In 1980. when Fame literally tapped 
into pop culture, the marriage of film 
and music was at its peak, with Grease. 
Saturday Night Fei^r. and Urban Cow- 
boy paving the way. and Flashdance 
and Footloose waiting in the wings. 
Some 23 years later, the compositions 
that gave the Hick its flair stand up as 
more than rhythmic reminders of by- 
gone innocence. Michael Gore's "Out 
Here on My Own." sung by Irene Cara, 
remains as simplistic and memorable a 
statement of isolation as has ever been 
written, while the Oscar-winning title 
track, downtown romp "Hot Lunch 
Jam." and steeple-chasing "I Sing the 
Body Electric" could put up dukes with 
the baddest beat box in hip-hop and 
walk away proud. Also featured are 
three bonus tracks, including the pre- 
viously unreleased "Miles From Here." 
No doubt, this digitally remastered 
reissue's greatest appeal lies with those 
on board the first time; for us, this 
Fame is hardly fleeting (a Warner 
Home Video DVD arrives June 3).- 
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Also reviewed online this week: 

• The Eaves. The Eaves (Ace Fu) 

• Califone, Quicksand/Cradle- 
snakes iThrill Jockey) 

• Duke Robillard & Herb Ellis. 
More Conversations in Sivinff Gui- 
tar (Stony Plain) 
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FlSOiERSPOONER, April 9 

Hammerstein Ballroom, New York 

New York-hased electronic 
pop/performance art duo Fischer- 
spooner (frontman/lyricist Casey 
Spooner and composer/producer 
Warren Fischer) brought its lavish, 
sexually provocative show to a 
packed Hammerstein Ballroom on 
the second stop of the group's first 
North American tour. 

Tickets were $24 in advance and 
$27 at the door, with more than 
2,200 tickets trading hands. 
Attempting to recapture the avant/ 
post-modern theatrics of Andy 
Warhol and the Factory, early Bowie, 
and Sigfried & Roy. the group staged 
an imaginative performance that 
was nothing short of a spectacle — 
and a campy one. 

Sidestepping traditional rock con- 
cert conventions like instruments 
and live singing in favor of a more 
conceptual and cheek>' approach, 
Fischerspooner s performance incor- 
porated elaborate theatrical lighting, 
dizzying plot turns, couture costum- 
ing, wind machines, and confetti. 

Led by consummate showman 
Spooner — who was joined by a hand- 
ful of well-choreographed dancers 
(Fischer oversees the production 
from backstage) — Fischerspooner 
treated fans to a highly energized set 
of songs from its recently issued 
debut, #7 (Capitol). 

In this setting, such tracks as 
"Invisible." "Natural Disaster. ' a 
cover of Wire's "The I5th." and lead 
single "Emerge" came to life, per- 




FISCHERSPOONER 



fectiy capturing the throbbing ener- 
gy of the underground electroclash 
scene, which is where this outfit has 
been most embraced. 

The crowd — which included 
Moby, actress Chloe Sevigny. and 
ex-Talking Heads/Tom Tom Club 
members Tina Weymouth and 
Chris Frantz — erupted into cheers 
and applause throughout, particu- 
larly during Spooner's onstage 
antics — stage diving, joking with 
the audience ("Let's pretend this is 
a live show"), and general laissez- 
faire spirit. 

The biggest problem with Fisch- 
erspooner live is that, ultimately, 
this show is about suspended belief: 
unfortunately, as it progresses, the 
proceedings become increasingly 
one-dimensional and farcical. The 
pretentious posturing loses its 
appeal, not allowing for any real 
spontaneity or sustained interest. 
Perhaps context is the key element 
in conveying Fischerspooner's 
conceptual commentary. That said, 
a more intimate theater or 
gallery — or conversely, an extrava- 
gant Las Vegas stage— would pro- 
vide the ideal setting for Fischer- 
spooner's performances. — Ot 



KATHLEEN EDWARDS/ 
RAMSAY MDWOOD. April 19 
House of Blues, West MollywDod. Calif. 

Despite on-air support from local 
NPR station KCRW. Canadian singer/ 
songwriter Kathleen Edwards faced a 
sparse house at the House of Blues for 
her Los Angeles debut. Maybe it was 
attrition because of the Easter/Pass- 
over weekend or the lateness of the 
midnight gig (the second show of the 
evening at the Sunset Strip show- 
place), but many chairs on the floor of 
the 1.0()0-capacit>' venue were empt\'. 

Edwards commented on the lack- 
luster attendance with self-deprecat- 
ing humor: "I can't fill clubs at 
home, either." the Ottawa native 
confessed drily, "but there, there's 



usually three hockey games going." 

It was not the last joke about 
Canada's national sport that Edwards 
would make during the show. Her 
wr>'. sometimes hectoring stage pres- 
ence drove a compelling but not 
entirely satisfv'lng set drawn 
from her Zoe Records bow. 
Failer. 

Armed with an acoustic 
guitar for most of the perform- 
ance. Edwards led a tight, 
three-piece band through a 
no-frills, often hard-rocking 
show. The album's economical 
arrangements were expanded 
in concert to make room for 
guitarist Colin Cripps' prick- 
ling fretwork. 
Failer's most sharply observed 
short-stories-in-song — "One More 
Song the Radio Won't Like." "West- 
by." and "Six O'Clock News" — were 
convincingly delivered, and the show 
concluded with three crackling solo 
numbers. However, the night's lan- 
guid moments served to point out 
that Edwards, who is only 24, hasn't 
yet crafted an evening's worth of top- 
flight tunes — even with the addition 
of some unrecorded material. 

But even if her songbook is still a 
work in progress. Edwards does pos- 
sess a keen melodic sense: the on- 
stage poise of a veteran: a strong, 
affecting voice; and charisma to bum. 
all of which bode for a bright future. 

Austin emigre Ramsay Midwood. 
who played several solo West Coast 
dates with Edwards, reunited with 
his old LA club band (including gui- 
tarist Randy Weeks and bassist Kip 
Boardman. both local bandleaders in 
their own right) and turned in a droll 
opening set of shuftling. shaggy-dog 
roots-rock songs from his Vanguard 
debut. Shoot Out at the O.K. Chinese 
Restaurant. Midwood's spacey pres- 
ence, his originals' loopy humor, and 
the group's laid-back grooves drew a 
warm response from the house. — CM 
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★ MONICA So Cone (3:26) 
PRODUCERS: Missy Elliott. Spike & 
Jamahl 

WRITERS: M. Elliott. K. Cunningham, 
J. Rye, 1. Ahmonuel 

PUBLISHERS: Mass Confusion/WB/Rashi 
N' Leroy/Portralt Solar/ Sony /ATV, 
ASCAP 

J Records 21260 (CD promo) 
After a false start last year with lead 
single "All Eyez on Me." Monica 
rebounds nicely with the latest single 
from her forthcoming J Records 
debut. The sparse, hip-hop-influenced 
"So Gone." with its vintage touches 
(courtesy of samples of the Whispers' 
"You Are Number One"), is instantly 
infectious. Vocally, the Atlanta native 
hasn't lost a step; her voice floats over 
the track, exercising its power when 
necessary. Monica really gels down 
when she takes a turn at rapping. While 
this attempt at rapping surety won't lead 
to her making a full-length rap album, 
it's certainly cute. The around-the-way- 
girl persona we've grown to love is on 
full display. With mainstream R&B 
radio already picking up on the single, 
"So Gone" could be just what Monica 
needs to stay relevant. — RH 

COUNTRY 



► JOE NICHOLS She Only 5 
When She Drinks (3:18) 
PRODUCER: Brent Rowan 
WRITERS: C. Harrington, T. Martin, 
T. Nichols 

PUBLISHERS: EMI April 
Music/Sony/ATV/Mosalc/EMI Black- 
wood, Ty Land, ASCAP 
Universal South 02418 (CD promo) 

Joe Nichols has emerged as one of 
country's breakthrough artists this 
year with debut "The Impossible" and 
follow-up "Brokenheartsville." He 
scores another winner with this 
affecting ballad about a barroom 
angel nursing a broken heart with 
cigarettes and whiskey, while fending 
off advances from would-be suitors. 
Brent Rowan's production is simple 
and understated, letting Nichols' 
smokey baritone paint the portrait of 
a "complicated girl . . . who ain't that 
hard to figure out." Nichols has a 
winning way with a good lyric, and 
songwriters Connie Harrington, Tony 
Martin, and Tim Nichols have given 
him a fine song with which to display 
his musical charms. — DEP 

R&B 

★ DA BRAT FEATURING CHERISH 
InLovcWnChu (4:13) 
PRODUCER: L.T Mutton 
WRITERS: S. Harris, L.T. Hutton 
PUBLlSHERS:Tliowin'Tantrums/Alr Con- 
trol/EMI-April, ASaP-,T Funk Publlsh- 
ing/Nottlnghill, BMI 
So So Def/Arlsta 51342 (CD promo) 
With female MCs being few and far 
between these days. Da Brat's return 
is well-timed. With "In Love Wit 
Chu." the lead single to her forth- 



SPOTLIGHTS 





TRAIN Calling All AngeU (3:51) 
PRODUCER: Brendan O'Brien 
WRITERS: Colin, Morwhan, Stafford, 
Underwood 

PUBLISHERS: EMI April/Blue Lamp. 
ASCAP 

Columbia 59577 (CD promo) 

Grammy hero Train delivered one of 
200rs most intelligent and well- 
constructed hits in "Drops of Jupiter 
(Tell Me)." The band returns with the 
first cut from the forthcoming Afy 
Private Nation, another significant, 
smartly produced track that raises 
the bar for adults craving more than 
50 Cent's worth. "Calling All Angels" 
addresses the need for positive signs 
amid a contentious world, where 
"children have to play inside so they 
don't disappear/And private eyes 
solve marriage lies 'cause we don't 
talk for years." Of course, the timing 
is right-on for a message beseeching 
hope, but this is a song with the 
melodic depth to resonate far beyond 
current events. The best link in Train 
remains lead Patrick Monahans 
urgent, pleading vocal signature, one 
of the finest around. "Angels" radi- 
ates with class. — CT 



SHANIA TWAIN Forever and 

for Always (4:02) 

PRODUCER: Robert John "Mutt" Lange 

WRITERS: S.Twain, RJ. Lange 

PUBLISHERS: Universal Songs of Poly- 

Gram/Loon Echo, BMI; Out of Pocket, 

ASCAP 

Mercury 02388 (CD promo) 

Mercury Records is betting the 
farm on Shania Twain's midtempo 
chugger "Forever and for Always" 
to rejuvenate cross-format interest 
in Up!, which is steadily edging 
down The Billboard 200. Two pre- 
vious releases at country radio 
have failed to lop the singles chart 
(It's tough going for all country 
females nowadays), while "I'm 
Gonna Getcha Good!" sparked 
moderate interest at top 40 and 
AC. "Forever" thankfully relies less 
on cutesy gimmicks (and exclama- 
tion marks) and focuses themati- 
cally on steadfast love — but this is 
hardly vintage Shania. a la the 
lush "From This Moment On" and 
strikingly simple "You're Still the 
One." Twain remains an essential 
artist across the board, but "Forev- 
er" is fleeting.— CT 



coming So So Def/Arista debut. 
Limelite, Luv. & Niteclubz, the Chica- 
go native continues to capitalize on 
her feminine charms. The previous 
success of "What Chu Like," featuring 
Tyrese — which peaked at No. 9 on the 
Hot R&B/Hip-Hop Singles & Tracks 
chart — proved that her fans will 
embrace a sexually provocative yet 
lyrically deft female MC. "In Love Wit 
Chu" follows a similar formula, mix- 
ing an R&B-driven track with the rap- 
per's witty lyrics. The single's breezy 
feel should find a home at main- 
stream R&B radio, while serving as an 
able reintroduction of the rapper into 
the marketplace. — RH 



ROCK 



> UVE Heaven (3:49) 
PRODUCER: lim Wirt 
WRITER: E. Kowalczyk 
PUBLISHER: not listed 
Radioactive 26011 (CD promo) 
For those who like to listen — really 
listen — when they rock. Ed Kowal- 
czyk and his band Live have always 
provided a heady alternative to the 
frat-boy grinding that traditionally 
serves radio. Fortunately, some nine 
years after breaking through with 
"Selling the Drama," the singer/song- 
writer has lost none of his magic 
touch: that gutteral, sweat-soaked 



singing: masterful, sophisticated 
melodies that infuse traditional rock 
instruments with a sense of pulsating 
theatricality — and of course, the lyric, 
here a cry of defiant solitude. Always 
welcome, seldom faltering. Live con- 
tinues to be among the most apprecia- 
ble bands rock has ever known. — CT 

BLUR Crazy Beat (3:15) 
PRODUCERS: Blur, Ben Hlllter. 
Norman Cook 

WRITERS: D. Albarn^A. James, 
D. Rowntree 

PUBLISHERS: EMI/EMI Blackwood, BMI 
Virgin 17761 (CD Promo) 

While the forthcoming Think Tank is 
Blur's first album without founding 
guitarist Graham Coxon. "Crazy Beat" 
is one of the most guitar-driven songs 
of the enduring act's career. Co- 
produced by Norman Cook — aka Fat- 
boy Slim — the song begins with an 
electronic flourish before kicking into 
a riff that mirrors "Song 2," the 
band's most popular American single 
to date. The combination of Cook's 
production and the aggressive guitar 
riff gives "Crazy Beat" a shot of adren- 
aline, and it seems destined to follow 
in the footsteps of "Song 2" as a fix- 
ture at sporting events. Note: "Crazy 
Beat" is not representative of the rest 
of the set, which was partially re- 
corded in Morocco and finds the band 
dabbling in world music. — 07 



DVD REVIEWS 



f i" 

BKXnE 
& TUPAC 



BIGGIE & TUPAC 
Razor & Tie 81 108 
RELEASE DATE: April 29 

Director Nick Broomfield is among 
many who have recently examined 
the connection between the mur- 
ders of rappers the Notorious 
B.I.G. and Tupac Shakur. Broom- 
field, who also directed Heidi 
Fleiss Hollywood Madam and Kurt 
& Courtney, delivered Biggie & 
Tupac to theaters last year. The 
documentary features interviews 

with the 

Notorious 
B.I.G.s 
mother, 
Voletta Wal- 
lace: former 
members of 
the Los 
Angeles 
Police 

Department: 

and notori- 
ous Death 

Row Records chief Suge Knight. 
The DVD also features the 
discographies of both rappers, pre- 
viously unseen footage, commen- 
tary from Broomfield. and infor- 
mation on the Christopher Wallace 
Memorial Fund (BackBeal. Bill- 
board. March 29). While the docu- 
mentary draws several conclu- 
sions. Biggie & Tupac — like many 
of the articles and narratives writ- 
ten on the subject — never really 
offers concrete answers to such 
big questions as who actually com- 
mitted the crimes. That said, it 
still makes one ponder the whys 
and what-ifs. — RH 

KUNC FAUX VOLUME 1 
Tommy Boy Films 1559 
RELEASE DATE: April 8 

Such hip-hop acts as the Wu-Ting 
Clan have long been fans of kung- 
fu films. So it makes perfect sense 
that Tommy Boy Films and Dub- 
titled Entertainment pay homage 
to the genre with its new Kung 
Faux series. The premise here is 
simple yet 
smart: lake 
vintage 
kung-fu films 
and inject 
them with 
new life via 
voiceovers 
from rappers 
like Guru of 
Gang Starr, 
Jean Grae, 
the X-ecu- 
tioners' Roc Raida, and Sadat X. At 
the same time, comic-book-style 
special effects and a hip-hop sound- 
track are added. The result is a 
high-flying, hilarious send-up of 
the kung-fu genre. The DVD also 
includes access to various Web sites 
via its DVD-ROM feature: a karaoke 
feature allows viewers the opportu- 
nity to create their own dialogue 
for the films. Expect Tommy Boy/ 
Dubtitled to release future volumes 
in the near future. Also. Kung Faux 
fans can watch the new series of 
the same name on Fuse (formerly 
MuchMusic USA).— iW 





HARRY POTTER AND THE CHAMBER 
OF SECRETS 

Warner Bros. 35922 
RELEASE DATE: April 11 

A staggering amount of bonus fea- 
tures embellish the DVD release of 
Harry Potter and the Chamber of 
Secrets. The two-disc set has an 
entire DVD devoted to extras, in- 
cluding games, interviews with 
the cast and crew, and a conversa- 
tion with author J.K. Rowling. Of 
special note is the inclusion of a 
staggering 19 additional scenes. 
While most are of the short, 
inconsequential variety, one long 
segment has the original intro- 
duction of Lucius Malfoy. .\lso, a 
specialty filmed, interactive, self- 
guided tour of the film's Diagon 

^ Alley is 

included, 
where one 
can walk 
through the 
shopping 
area and 
poke 
around 
stores. The 
DVD-ROM 
elements of 
the set (available only to PC 
users) boast puzzles, a Hogwarts 
timeline, and the One VoiceDVD 
technology. The latter enables the 
viewer to navigate the DVD-ROM 
features using only their voice. 
Oh. the film itself is pretty darn 
good, too. — KC 

CBGB: Punk From the Boweiy 
Music Video Distributors DR-4348 
RELEASE DATE: April 22 

When Hilly Kristal. now in his 
early 70s, opened the legendary 
New York club CBGB in December 
1973, he was planning to present 
country, bluegrass, and blues acts 
(hence, CBGB). Instead, the club 
became the incubator for a revo- 
lutionary brand of music that 
came to be known as punk. In 
this 97-minute DVD — the first in 
what Kristal hopes will be a series 
of such releases — the viewer is 
not only presented with a crop of 
contemporary punk and hardcore 
acts performing live (in Dolby 
Digital 5.11 
but also with 
a tour of the 
hallowed 
rock estab- 
lishment 
conducted by 
the owner 
himself. It is 
this latter 
component, 
which runs 
30 minutes, that makes the disc 
special. It's a kick to see the actu- 
al stage that helped launch such 
bands as the Ramones, Blondie, 
and Television, not to mention 
the bar where Sid Vicious and 
Dead Boys guitarist Cheetah 
Chrome once got into a brawl. 
For those who never experienced 
the club first-hand (as it was 
then). Hunk From the Bowery is 
the next best thing. — 47 
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MERCHANTS&MARKETING 



Essential Series Expands 

Collection Showcadng Fundamental Work Now Features Slagle-DIsc CDs 



BYTRUDIROSENBLUM 

NEW YORK — Since its introduction 2 Vz years 
ago. Legacy's The Essential . . . series — a col- 
lection of 17 titles, as of March 1 — has sold a 
combined 2.3 million units (according to 
Sony Music), resulting in $50 million in sales 
for the Sony Music imprint. Three million 
units have shipped. 

This month, Legacy expands the series of 
t\\'o-CD collections with the launch of new, sin- 
gle-CD titles. By the year's end, the collection 
will total 48 releases, making it the biggest 
sequential series in Sony Music's history. 

April 1 saw the launch of the single-disc 
titles, with 11 releases by 
acts including Adam Ant, 
Thelonious Monk, Blue 
Oyster Cult. Ricky Skaggs, 
Electric Light Orchestra, 
Fishbone, and Men at 
Work. Eleven more single- 
disc titles will be released 
June 10; artists include 
Krank Sinatra, Bing Crosby, 
Redbone, Jimmie Vaughan, 
Cyndi Lauper, Charlie Dan- 
iels, and Babyface. The sin- 
gle-CD Essentials retail for 
$11.98. 

Legacy senior VP Jeff 
Jones says the decision to 
create single-CD Essen- 
tials was a natural one. 
"Some artists haven't had 
as long a career or as many 
hits, but the artists still 
lend themselves to an Es- 
sential release." 



B 

'Essential titles 



Interscope, Lost Highway, and Columbia. It's 
a comprehensive overview of his career. " Like- 
wise. The Essential Heart album was a joint 
venture with Capitol, including recordings 
from both the band's Epic and Capitol periods. 

Cassidy says the low price and instant name 
recognition of the artists makes the series an 
easy sell with consumers. "People look at other 
material priced $15 to $18 for one CD. realiz- 
ing that they may or may not like more than 
one or two songs. Then they look at Essentials, 
and there's consumer recognition that For a 
low price. I can get Tony Bennett or Bob Dylan 
or Barbra Streisand — I'm going to get value 
for my money, the best of 
the catalog.' Sony has a very 
rich catalog, and those guys 
at Legac)' do a great job of 
mining the catalog consis- 
tently and attaching great 
creative [graphics) to it." 



KEYS TO SUCCESS 

Retail support has played 
a big part in the series' suc- 
cess. For example. Tower 
Records senior VP of retail operations Kevin 
Cassidy says his company is working with 
Sony on a promotion for May that involves 
using Sony's own fixturing to create a stand- 
alone Essentials display in Tower stores. Cas- 
sidy says, 'We're also discussing the possibili- 
ty of an ongoing display." 

Jones adds, "Our primary marketing thrust 
is at the account level. We've been able to posi- 
tion the titles as a group in many of our key 
accounts, with distinctive display material, 
bins, and header cards. The packaging is eas- 
ily identifiable, which has helped us establish 
a clear brand [in the eyes of both retail 
accounts and consumers]." 

Beyond effective branding, retailers say the 
series has also benefited from competitive pric- 
ing and from compilations being comprehen- 
sive overviews of the acts' careers, not just a 
retrospective of their Sony output. 

"When we have an artist whose career has 
spanned four different labels, we've tried to 
license songs from all parts of their career, " 
Jones says. "For example, for our new Willie 
Nelson release, we went out of our way to find 
recordings from his days at Liberty Records. 



are even more 
important to 
accounts that 
can 't carry as 
many recordings 
of a given artist as 
one might hope. ' 



.JEFF JONES. LEGACY 



WHAT IS 'ESSEMTIAL'? 

Jones says that choosing 
acts for Essentials is a group 
process. "We go through 
our catalog with the label 
salespeople as a committee, 
saying, 'How about this?' " 
Legacy VP/GM Adam 
Block adds that after devel- 
oping a core list, "we take 
the list to the accounts. We 
work ver>' closely with retail 
and take their input very 
seriously. The idea is never 
to create these collections 
in a vacuum. I think this 
has a lot to do with the suc- 
cess of the run. " 

In addition, whenever 
possible, Jones says the artist 
or his/her estate is involved 
in the project. "For The Essential Heart, Ann 
and Nanc>' [Wilson] were very involved with 
choosing the tracks." he says. "Johnny Cash, 
Willie Nelson, Kenny Loggins, and Leonard 
Cohen all worked with us on the mastering of 
their titles and made sure it was properly done." 

The series of two-CD sets, which retail for 
$24.98 each, launched OcL 31, 2000, with The 
Essential Bob Dylan; Jones says the title is the 
series' biggest seller so far, with 505,000 units 
sold, according to Nielsen SoundScan. In second 
place is The Essential Billy Joel, which has sold 
480,000 units, according to Nielsen SoundScan. 

In a tough economy, with retailers carry- 
ing fewer catalog titles. Essentials is one they 
do stock up on, Jones says. ""It's disappointing 
that retail is not carrying more deep catalog 
titles. But I think the Essential titles are even 
more important to accounts that can't carry 
as many recordings of a given artist as one 
might hope. If they can't carr)> five Fishbone 
albums, they have maybe one catalog album 
and one Essential Fishbone. It helps retail 
provide the consumer with a good overview 
of Fishbone's career, even if they can't afford 
all the catalog titles." 



Licensing Liaisons Serve As 
Middlemen For Labeis, Acts 



BYSUSANNEAULT 

LOS ANGELES — The rise in demand for 
music content in everything from film and TV 
shows to videogames and advertising is creating 
a cottage industry for companies that specialize 
in connecting artists and labels with nontradi- 
tional distribution opportunities. 

This is especially true for compa- 
nies that can bridge relationships 
between licensees and acts that are 
often featured on smaller independ- 
ent labels. The holy grail for many of 
these firms — which include Position 
Music, June Street Entertainment, 
and Cornerstone Promotion — is to 
land a TV commercial for one of its 
clients. Industry sources estimate 
that one song alone can bring in to 
its corresponding label and publish- 
ing company from $45,000 to as 
much as several hundred thousand 
dollars in licensing revenue. 

Such companies as 2-year-old June (which 
operates in partnership with composer agency 
Corfaine Schwartz! and 4-year-old Position 
lake a finder's fee, typically a percentage of the 
licensing money, for their involvement as 
liaisons; other companies, such as New York- 
based Cornerstone, are put on retainer by 
labels or hired on a project-by-project basis. 

EXPLOITINC ANCILLARY OPPORTUNITIES 

Many of these emerging "middlemen" firms 
also market acts' work to other entertainment- 
related but ancillao' arenas, such as TV shows 
and films. While not as lucrative as commer- 
cial participation, T\'-show and feature-film 
deals also are proving to be a good source of 
income. Sources say an established group's 
song can earn $10,000-$15,000 per 
TV placement and up to $100,000 
per film placement. A fledgling act's 
song can gain $l,000-$5,000 and 
$2,500-$15,000 in TV and film, 
respectively. Varying residual pay- 
ments for repeat airings will also 
come from these arrangements. 

Some companies, including Posi- 
tion and June, also help secure 
videogame placements — which on 
average can fetch $2,000 per fea- 
tured song for up-and-coming acts 
and $25,000 for name ones. 

Typically, these companies will do 
the clearance leg work between 
labels and publishers and the interested TV. 
film, advertising and/or video party. 

NBC director of music supervision Alicen 
Schneider says the vastness of catalogs that 
middlemen firms offer to programmers is a big 
plus. "If you only have one hour to find a song 
[which is often the case with fast-paced TV pro- 
duction], you know that they will have some- 
thing," Schneider says, noting that support 
companies normally work with several record 
companies at once. ""And with all the problems 
the labels have been having, they can bring us 
small indies out of Sweden [when today, a label 
strapped for resources might not[." 




Capitol senior director of marketing Ricky 
Riker credits CD compilations by Cornerstone 
for elevating the profiles of such groups as 
Coldplay and the Vines. A key part of the busi- 
ness model for Cornerstone — which has 
grown from three employees to 48 full-time 
staffers after seven years in opera- 
tion — is bundling undcr-the-radar 
bands (which are sometimes 
unsigned) onto compilation CDs 
that are sent to approximately 
10,000 film, TV, ad, and radio exec- 
utives. Labels pay for artist space 
on the CDs, new versions of which 
are usually sent out each month. 

Many middlemen firms have 
become refuges for former label 
executives. Position owner Tyler 
Bacon hails from now-defunct 
Atlantic label Pioneer, June Street 
CEO Art Ford ran BMG's TV and film 
division for eight years, and Corner- 
stone co-president Jon Cohen is former VP of 
alternative promotion at Columbia Records. 

"They are ver>' in tune |with[ what's on the 
street, " Riker says, noting that Cohen was pro- 
moting such tracks as Coldplay 's "Yellow" 
through Cornerstone before the act was really 
known in the U.S. "[Cornerstone and others] 
have the tendency to find new groups early on." 

VALUABLE EXPOSURE 

Meanwhile, operators of these firms point 
out that they are providing a valuable service 
to artists. "Indie artists can survive because 
of this," Bacon says. "[Position clienti Cell- 
dweller is completely independent and makes 
a large portion of its income through film and 
TV. And you're seeing artists like Dirty Vegas 
break solely because of being asso- 
ciated with a [Mitsubishi] car com- 
mercial." 

Ford adds. "If a new artist can get 
on a TV show, they can finance a 
record just off two or three licenses." 

Executives at these support 
music outfits explain that it has 
never been tougher for new music 
to receive exposure through such 
traditional promotion outlets as 
radio and MTV. Not only are play- 
lists tighter, but layoffs inside the 
label system are also resulting in 
fewer people to promote more 
music to radio and record retailers. 
At the same time, the Internet has created 
more music choices than ever for consumers. 

"In an age of sensory overload, presenting 
music in tasteful ways through advertising is 
a great way of making people aware of new 
music," Ford says. "This is a new business — 
labels are coming to us because a lot of artists 
want to be in commercials. With radio as frag- 
mented as it is, advertising is a powerful way 
to get noticed." 

Riker adds. "In this day and age, what's 
wrong in getting more impressions with great 
music? I just think you can't be dependent on 
normal vehicles like radio to get exposure." 
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Sites + Sounds 



MULLIGAN MOVES: Brian Mulli- 
gan — who was CFO of Seagram 
from November 1999 to December 
2000 and a key player in Marvin 
Davis' hid for Vivendi Universal's 
entertainment assets {.Billboard Bul- 
letin, Nov. 22. 2002)— has joined 
the board of Roxio. a maker of CD- 
burning software. 
Roxio chairman/CEO Chris Gor- 
og says. "Mulli- 
gan's expertise 
will be extremely 
valuable" as the 
Santa Clara. 
Calif. -based 




company con- 
tinues with its 
planned re- 
launch of Nap- 
ster as a legiti- 
mate, for-pay sen-ice later this year. 

MATTHEW BENZ 

LIQUID AUDIO NAMES CEOS: Shut- 
tered digital-music firm Liquid 
.Audio has named Seymour Holtz- 
man and James Mitarotonda co- 

chairmen/co-CEOs. replacing for- 
mer chairman James Somes and 
former CEO Raymond Doig. 

Following Liquid's failed merger 
with Alliance Entertainment Corp. 



last year, Holtzman and Mitaroton- 
da were instrumental in persuading 
Liquid to cease operations, sell its 
assets, and distribute its cash to 
shareholders. Liquid distributed 
$57.8 million to shareholders and 
.sold its digital-music assets to Ander- 
sen Merchandisers for $3.2 million 
earlier this year. MAHHEW BENZ 

D&M WINS BID FOR SONICBLUE: As 

expected, D&M Holdings, the Tokyo- 
based parent of audio-equipment 
makers Denon and Marantz, has 
emerged as the winning bidder for 
the Rio digital-audio player and 
Replay TV video recorder units of 
SonicBlue, which filed for bank- 
ruptcy in March. 

D&M's $36.2 million bid. which 
was less than a failed previous $40 
million offer that included the 
assumption of about $.5 million of 
debt, was accepted by a federal bank- 
ruptcy court in San Jose, Calif, 

A SonicBlue spokesperson says 
"nothing has been decided" regard- 
ing possible cuts to the Santa 
Clara, Calif.-based company's 260 
employees. ERIK CRUENWEDEL 

FUTURE IN 'DOUBT': Loudeye in- 
creased its sales and cut its net loss- 



es in 2002. but its accountants have 
expressed "substantial doubt regard- 
ing the company's ability to contin- 
ue as a going concern." The Seattle- 
based digital-media firm — which 
has twice reshuffled management 
this year and recently cut 35% of its 
staff — says it is looking for ways to 
boost revenue, cut costs, and con- 
serve cash. 

Loudeye's 2002 sales totaled $12.7 
million, up 22% from 2001, and its 
net loss shrunk to $31.2 million from 
$76.4 million. Loudeye had cash and 
investments of $13.4 million as of 
Dec. 31, 2002. MAHHEW BENZ 

GEniNG DIGITAL: About 99% of 
EMI Recorded Music s catalog is 
now available for mobile distribu- 
tion and other digital applications, 
according to EMI president of digi- 
tal development and distribution 
Jay Samit. 

Speaking at the Mobile Entertain- 
ment Forum 2003 conference this 
month in London. Samit said the 
remaining 1% belongs to the "big- 
gest names in rock'n'roll." but he is 
confident about winning them over. 
It is known that the Beatles' materi- 
al has not been cleared for digital dis- 
tribution. tUUANA KORANTENG 
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DISTRIBUTORS 




by Chris Morris 



Of Independents, 



ARTEMIS MOVES ON: After bubbling 
as a rumor in recent weeks. Artemis 
Records' new. exclusive U.S. distri- 
bution deal with Koch Entertain- 
ment Distribution was formally 
announced April 15 (Billboard Bul- 
letin, April 161. 

Artemis, founded by chairman/ 
CEO Danny Goldberg in 1999, had 
been handled by RED Distribution 
since its inception. Only last June, 
RED announced that it had renewed 
its deal with Artemis for three years 
(Declarations of Independents, Bill- 
board, July 6, 2002), 

A spokeswoman for the distribu- 
tor said that Artemis and RED 
"couldn't come to terms on a busi- 
ness agreement to move for\\'ard. " 

RED will continue to distribute 
Artemis in Canada. The label, whose 
international deal with Sony expired 
at the end of 2002, will disclose 
details about representation in other 
territories soon. 




The new arrangement conies at 
an interesting juncture for all three 
of the companies involved. 

Still one of the most formidable 
indie labels around, Artemis has had 
a sometimes bumpy ride lately. 
While still capable of delivering bona 
fide hits like Khia's Thug Misses 
(552.000 units sold to date, accord- 
ing to Nielsen SoundScan). some of 
its high-profile and heavily promot- 
ed recent releases have not attained 
major sales peaks, if one considers 
the track records of the acts in- 
volved. These include the Pre- 
tenders' Loose Screw (57.000 units) 
and Steve Earle's controversial 
Jerusalem (88,000 units)— not at all 
shabby figures for indie releases but 
perhaps not commensurate with the 
sums spent to garner them. 

On the upside, blues guitar slinger 
Susan Tedeschi's Wait for Me has 
sold 175.000. while classic rock act 
Boston's Corporate America has 
racked up a less dramatic but still 
impressive 112.000 units so far. 

In March. Artemis laid off 10 
staffers (Billboard, March 22). Later 



that month, one of the label's top 
acLs, all-female Canadian hard rock 
band Kittle, sued the company for 
breach of contract (Billboard Bul- 
letin,. \pri\ 2). 

On the face of things. RED ap- 
pears to be absorbing some damage 
from Artemis' departure: It was one 
of the imprints that carried the dis- 
tributor through an uncomfortable 
transition back into the Sony fold, 
after the collapse of RED's majority 
purchase by Edel and the exit of sev- 
eral high-volume distributed labels 
two years ago. 

But sources suggest that RED 
may soon reap some benefits from 
an as-yet-not-totally defined repo- 
sitioning within the newly restruc- 
tured Sony Music family, which 
could help make up for the loss of 
volume sustained by Artemis' 
leave-taking. 

Meanwhile. Koch, which claimed 
a huge chunk of the indie market 
share last year, continues to build 
one of the most significant portfo- 
lios of distributed labels in the busi- 
ness (see belowO. 

ANOTHER KOCH ARRIVAL Koch has 
also signed a nonexclusive U.S. dis- 
tribution deal with Van Nuys, 
Calif.-based Hopeless/Sub City 
Records. The 10-year-old punk 
rock label's roster includes the 
Weakerthans. Against All Author- 
ity, the Queers. Samiam. and Mus- 
tard Plug: Sub City is a charitable 
subsidiary that has raised more 
than $250,000 for nonprofit organ- 
izations since its formation in 1999 
(Declarations of Independents. 
Billboard, }u\y 3. 1999). 

In an agreement not unlike those 
favored by other punk labels who 
pact with national indie distributors. 
Hopeless/Sub City's deal with Koch 
is not entirely exclusive. The labels 
will continue to be sold to inde- 
pendent accounts by a handful of 
boutique indie-rock distributors. 

A NEW M.C. AT NAVARRE: Navarre 
Entertainment Media in New Hope. 
Minn., has signed an exclusive U.S. 
distribution deal with M.C. Produc- 
tions. The 7-year-old New York-based 
blues label, owned by Mark Carpen- 
tieri, features Odetta. Joanna Con- 
nor, Big Jack Johnson, and Luther 
"Guitar Jr." Johnson on its roster. 
The company has collected two 
Grammy Award nominations, more 
than a dozen VV.C. Handy Award 
nominations, and six Living Blues 
nominations during the course of its 
existence. On June 10. M.C. will 
release Lookin' for Trouble, a new- 
album by Fabulous Thunderbirds 
vocalist/harp player Kim Wilson. 
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REAPING THE REWARDS: llastinf^s 
long-ago diversification into many 
product categories continues to pay it 
dividends. The 146-store entity posted 
a 5% comparable-store gain for the 
year ending Jan. 31, during a period 
when most music-oriented chains 
struggled even to maintain flat sales. 
That 5% gain follows the 4.7% increase 
the chain posted in the previous year. 

According to its 10-K filing with the 
Securities and Exchange Commission, 
Hastings turned in a net income of $1.9 
million, or 17 cents per diluted share, 
on total revenue of $495.4 million last 
year, compared with net income of $4 
million, or 34 cents per diluted share, 
on sales of $471.6 million in the previ- 
ous fiscal year. Although income was 
halved, sales grew by 5.04%. 

Operating income was $2.4 million, 
compared with $5.9 million in the 
previous year. The company's gross 
profit was 32.5% of revenue, up from 
31.8% in the previous year. Hastings 
attributed the increase in profit mar- 
gin to a boost in profit from its movie 
rental business, a decrease In shrink- 
age, and a decline in inventory mark- 
downs. But it noted that merchandise- 
sale gross profit for music and video 
was slightly down, while book gross 
margin was slightly up. 

Selling, general, and administrative 
(SGA) expenses increased to 31.9% of 
revenue from 30.5% In the previous 
year. The company attributed that to a 
pretax charge of $2.6 million to settle a 
lawsuit and a $2.4 million charge to 
close three stores last year. Also aSect- 
ing SGA was the fact that the company 
increased its advertising spending to 
$11 million last year, up h-om $9.2 mil- 
lion in 2001 and $5.9 million in 2000. 

Last year, 1 lastings joined the con- 
sortium of retailers backing Echo, 
which plans to sell digital music online. 
Meanwhile, Hastings continues to 
operate Its own online store selling 
physical goods. Last year, that store 
generated sales of $281,000 and an 
operating loss of $1.07 million, which 
follows the previous-year sales total of 
$166,000 and an operating loss of 
$955,000. In 2000. the online store had 
sales of $182,000 and an operating loss 
of $2 million. That means tlie chain has 
generated about $630,000 In sales dur- 
ing the past three years while losing 
almost $4 million. 

In 1972. Hastings became the fore- 
runner of the multimedia entertain- 
ment software store by carrying music, 
books, and magazines and adding other 
entertainment formats as they were 
inwnted. That merchandising strategy' 
has become extremely popular during 
the pa.st five years — particularly In the 
past two. as chains seek to further off- 
set declining music sales and profits. 



While the chain did not break out 

revenue by product category, it noted 
that comparable-store merchandise 
sales increases were driven by movies 
and videogames, which enjoyed gains 
of 52% and 102%, respectively, last 
year. Books also showed a slight gain 
to 3.6%, but same-store sales for music 
were down 8.7%. Still, that is better 
than the U.S. industry's overall decline 
of 10.7% last year. 

A typical Hastings store ranges In 
size from 10,000 to 25,000 square feet: 
the average is 20,000 square feet The 
company builds each store's inventory 
by market, but its music selection typ- 
ically ranges from 9,000 to 30,000 
titles, while books typically range from 
17,000 to 60,000 titles and movies from 
4,000 to 13,000 titles. A Hastings store 
also offers 1,000 to 2,000 videogames, 
2,000 to 3,000 magazines, and an addi- 
tional 1,000 to 4,000 accessory items, 
including T-shirLs. music and video 
accessories, candy, soda, and coffee. 

USED PRODUCT: Moreover, Hastings 
was one of the first large chains to add 
used product to Its stores when It 
started carrying used CDs in 1994. 
Last year, used CDs accounted for 10% 
of the chain's music business. It is a 
higher-margin business than new 
music titles and drives customer loy- 
alty, according to the company. Hast- 
ings says it is trying to duplicate that 
success for movies and videogames. 
Currently, used inventory can range 
from 3,000 to 12,000 titles. 

Overall, movie and game rental rev- 
enue totaled about $100 million, or 
20.2% of total sales. It increased 8.1% 
from the pre\'ious year's total of $923 
million, while comparable-store sales 
increased 5.8% for the product category. 
Movie and video Inventorj' ranged from 
12.000 to 20,000 tiUes per store. 

In looking at the balance sheet, 
shareholders' equity stood at $792 mil- 
lion as of Jan.31, while total assets were 
$237.5 million, both up modestly from 
the previous-year totals of $77.3 mil- 
lion and $229.9 million, respectively. 

Cash on hand at the end of the year 
totaled $4.4 million, and Inventory 
totaled $148.4 million. Accounts 
payable stood at $75.7 million. Also, the 
company had drawn douTi $45.7 mil- 
lion of its $80 million res'olving credit 
facility, which is supplied by Fleet Retail 
Finance and CIT GroupUusiness Cred- 
it; it matures Aug. 20, 2005. 

The chain says it will open five 
superstores in 2003 and continue to 
remodel existing stores. So far this 
year, the chain has closed one super- 
store. 

On April 23, Hastings' share price 
closed at $3.80, up 20 cents from the 
previous day's close. 



Stopptng By. EMK Records act the 88 slopped by Borders Books & Music's West Hollywood store in Los Angeles. The 
band recently signed a distribution deal through Allegro/Nail. Pictured, from left, are Borders multimedia supervisor 
Phil Hanson; 88 members Mark V'asapolli, Adam Merrin, Keith Slettedahl, Carlos Torres, and Brandon Jay; and Borders 
staffer Tiylor Horsley. 



'Vibe/Virgin Megastores 
Spotlight Rising Artists 

NEW YORK — Virgin Entertainment Group is team- 
ing with Vibe magazine to promote emerging 
R&B/hip-hop artists. 

The program. Next, will spotlight four such artists each 
month, both in the pages of Vibe and in Virgin Megastores. 

Virgin Megastores will offer customers an opportu- 
nity to hear four past or present Next artists on Multi- 
play listening stations and a chance to meet and greet 
the artists at special live In-store performances. 

The program kicked off April 23. with an in-store 
at the Virgin Megastore in New York's Times 
Square, featuring performances by Skillz, Goapele, 
and Bone Crusher. BRIAN CARRITY 



MTV Offers News, Games 
On Virgin Mobile USA 

NEW YORK— MTV has launched a new free program- 
ming service through Virgin Mobile USA. 

The feature, known as '*MTV ("Star-MTV"), offers access 
via mobile phones to updates on MTV programming, 
games, news stories, video voting, and audio postcards fiwn 
music and TV celebrities to send to friends. MTV also 
recently premiered a new program. Video Clash, that 
enables viewers to vote for their fawrite videos through 
their phones. Voting results are displayed in real time on- 
air. The winning video is Immediately played on MTV. 

MTV/MTV2 president Van Toffler says the service 
"allows our audience to Interact and immediately impact 
our programming." BRIAN CARRITY 
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Rental Companies Report Ql Gains 



BY JILL KIPNIS 

LOS ANGELES— Hot on the heels 
of the Video Software Dealers 
Assn.'s announcement that DVD 
rentals helped make first-quarter 
2003 the largest rental revenue gen- 
erator ever {Billboard. April 26). 
rental companies Netflix. Holly- 
wood Video, and Blockbuster each 
reported first-quarter gains year 
over year. 

Los Gatos. Calif.-based Netflix's 
revenue reached $55.7 million in 
the first quarter, an 82% increase 
over the same period in 2002, This 
first-quarter total is also 23% more 
than the S45.2 million generated in 
fourth-quarter 2002. By the end of 
the first quarter. Netflix had approx- 
imately 1.05 million subscribers. 
Netflix customers choose DVDs to 
rent at netflix.com and then receive 
the discs in the mail. 

Netflix CEO Reed Hastings 
attributes this success to "im- 
provements in ser\'ice, including 
more inventory and more local 
shipping. Customers are now stay- 
ing with us longer, and they are rav- 
ing to their friends about Netflix, 
which is generating more sign-ups." 

The company expects second- 
quarter revenue to be between $60 
million and $64 million and antici- 
pates a subscriber base of up to 1.16 
million. Revenue for this entire year 
is expected to be between $255 mil- 
lion and $275 million. Hastings also 



predicts that Netflix will have 5 mil- 
lion subscribers in the next five to 
seven years. "We will be improving 
the Netflix recommendation service 
and the design and layout of the 
site." he says. "We also plan on 
opening more distribution centers." 




For the Wilsonville, Ore.-based 
Hollywood Video chain, first-quar- 
ter revenue was $417.6 million, a 
15% increa.se over the $363.6 mil- 
lion generated in first-quarter 2002. 
The increase is attributed to an over- 
all 13% increase in same-store sales 
year on year. DVDs accounted for 
54% of rentals in the first quarter. 

During the first quarter, the 
chain opened 11 new stores and 
now operates a total of 1,837 out- 
lets. It added Game Crazy depart- 
ments, which offer games for rental 



or purchase, to 84 stores. 

Hollywood expects an increase in 
same-store sales of 9%. 12%, and 
16% during the next three quar- 
ters, respectively. It also plans to 
open 150 new stores this year and 
to add Game Crazy departments to 
300 stores. 

The Dallas-based Blockbuster 
chain earned $1.52 billion in rev- 
enue in first-quarter 2003, a 14.5% 
increase over 2002's total of $1.33 
billion in the same time frame. 

Worldwide same-store revenue 
increased 5.3% overall, with same- 
store rental revenue rising 1.1% 
and .same-store retail revenue rising 
29.6%. Blockbuster reports that 
DVD sales, which were up 74.4% in 
the first quarter, largely drove the 
same-store retail revenue increase. 

Blockbuster, which acquired an 
additional 526 stores in the past 
year, expects to add 300 to 400 
stores by the end of 2003. It also 
anticipates worldwide same-store 
revenue to be in the "low single- 
digit range" for second-quarter 
2003 because of the less favorable 
box-office revenue earned by the 
titles being released in the second 
quarter. Further, it reports that 
"mid-single-digit-range growth" in 
worldwide same-store revenue is 
expected by the end of the year and 
that total revenue growth for the 
year will be in the "high single- 
digit range," 




'Antwone Fisher' A Healing Project For Its Author 



.■\nhmne Faher. the moving story 
of how a Nav\' man learned to deal 
with his abusive childhood, intrigued 
Academy Award-winning actor Den- 
zel Washington so much that he 
chose the project as his directorial 
debut. On May 20. the film will be 
released on DVD ($27.98) from 1\ven- 
tieth Century Fox Home Entertain- 
ment. It will include such features as 
a commentary by Washington and 
producer Todd Black, a behind-the- 
scenes documentary, and an interview 
with the real Fisher, who discussed 
his hopes for the DVT) with Billboard. 

Other than the featured interview, 
what was your involvement mth the 
DVD? 

Well. I had some input. Denzel and 
Todd would make jokes about putting 
in this picture of myself when I was 
15 years old and really skinny. They 
were always threatening to put it in. 

Will the film appeal to a wider 
audience now that It is coming out 
on DVD? 

With movies like mine that make 
people "feel," I think a lot of people 
don't like to feel these things in pub- 
lic. So they'll be looking for the DVD 
to come out. People have told me 



that they are waiting for the DVD 
because they've gotten accustomed 
to watching movies at home — par- 
ticularly movies like this — where 
thev can control the environment. 



6 Questions 




In the film's documentary, Joy 
Bryant — who plays your girlfriend 
Cheryl — calls your story "a triumph 
of the human spirit." What is it 
about you that makes it this kind of 
stoiy? 

As I was growing up, 1 was always 
a reflective kid. .^nd I just dealt with 
my reality. Once you can get through 
episodes, they tend to make you 
stronger. Some people are made of 



certain things that others are not I 
can't explain it. 

Do you credit the .Navy with taking 
you away from your problems? 

Yeah, a lot of things I had given up 
on. But when you join the Navy, of 
course, you can't give up. becau.se 
you're .surrounded by mentors. If you 
have your head hung down, some- 
one's gonna ask. "Hey. what's going 
on?" I was in the right environment. 

How did your therapist help you 
work through your problems? 

He didn't really do anything but 
listen. He was there for me to express 
myself to. But that was healing, and 
writing the screenplay, being on the 
set. it was all healing. There's some- 
thing about telling someone else that 
helps. 

Did Denzel Washington, who 
played your therapist in the fllm, 
have any advice? 

When 1 first started working with 
him, he would tell me, "Never tell 
the actor what to do." That really let 
me off the hook, because I didn't 
have to try to direct the movie with 
the writing. 

CATHERINE CEOA 



This 



PREPARING FOR TAKEOFF: Unlike 
other high-definition (IID) DVD for- 
mats currently being developed. 
Pixonics' just-announced HD tech- 
nologj' is fully backward compatible, 
meaning that its HD discs will play on 
today's DVD players. 

The Pixonics technology — known 
as pHD (Pixonics high definition) — 
works by encoding DVD content into 
two separate streams. Current DVD 
players are capable of playing content 
in standard definition using only the 
"base stream." while HD players will 
read both the base stream and the 
"enhancement stream" to create an 
HD experience. 

The Palo Alto. Calif -based Pixonics, 
led by CEO Paul Culberg — an indus- 
try veteran who is the former COO of 
Columbia TriStar's home video divi- 




sion and former president of the DVT) 
Entertainment Group — says pHD is 
likely to interest retailers and con- 
sumers wanting to eventually make a 
transition to HD equipment. "If other 
|HD| formats are adopted, it would 
require an additional SKU, which 
would infringe upon shelf space." he 
notes. "My experience over the years 
with retailers is that shelf space does 
not expand in direct response to offer- 
ings. With pHl). consumers also do 
not have to buy new equipment now. 
Consumers will have pre-boughl the 
software when HD TVs and players 
start taking off." 

Pixonics has submitted its HD pro- 
posal to the DVD Forum, the inter- 
national association of hardware 
manufacturers in charge of establish- 
ing next-generation DVT) guidelines. 
Last September, the forum an- 
nounced its endorsement of Toshi- 
ba/NEC's blue-laser format (Billboard. 
Sept. 28, 20021. 

'SPIRITED' PROMOTION: Hayao Miya- 

zaki's Spirited .Mvay . winner of this 
year's .Academy .Award for best ani- 
mated feature film, has just been 



released as a fantastic two-disc DVD 
set from Buena Vista Home Enter- 
tainment ($29.99, April 15). The 
story of Chihiro, a 10-year-old girl 
who overcomes her fears to save her 
parents from a strange, surreal world 
of spirits, is presented in both its 
original Japanese-language track and 
with an English-language cast 
including Michael Chiklis, Lauren 
Holly, and Suzanne Pieshette. The 
set also includes a detailed "making- 
of" special, a feature on the film's 
intricate animation, and a storyboard 
comparison extra. 

""There are a lot of people who have 
just heard about Miyazaki," Buena 
Vista senior VP of marketing Gordon 
Ho says, "We have taken the time to 
introduce him as an animator and 
[explain] why he has become so 
famous in the bonus features. " 

Buena Vista is backing the release 
with an extensive broadcast and print 
marketing campaign and has also stick- 
ered the title to announce its Academy 
Award win. Consumers will instantly 
save $4 if they also bu\' one of the other 
new, $29.99-priced two-disc DVD sets 
from the filmmaker — Castle in the Sky 
( 1986) and Kiki's Delivery Service 
( 1989)— with Spirited Away. 

Randy Hargrove, spokesman for 
the Dallas-based Blockbuster chain, 
.says that "as time goes on. more peo- 
ple are becoming interested in anime. 
The purists are going to want to pur- 
chase this, and there will be a lot of 
rental activity surrounding it." 

All three Mivazaki titles are also 
available on VHS for $19.99. 

ON THE VIDEO BEAT: The Walt Disney 
Co. will launch the Moviebeam video- 
on-demand (VOD) service this fall. 
Using a technologj' called " datacast- 
ing. " Moviebeam users will be able to 
download movies to a set-top box sim- 
ilar toa DVT) player {Billboard Bulletin. 
April 10) . . . USA Video Technology 
Corp. is suing VOD service Mo\ielink 
for infringing on USA's patented online 
movie delivery system {Billboard Bul- 
letin, April 161. A co-branded version of 
Movielink was just launched at holly- 
wood.com . . . Mirroring its strategy for 
The Lord of the Rings: The Fellowship 
of the Ring. New Line Home Enter- 
tainment has announced a multi-tiered 
release for The Lord of the Rings: The 
Tivo Towers. On Aug. 26. a theatrical 
cut will be released on \T1S ($22.99) 
and as a two-disc DVT) ($29.95). A four- 
disc extended-edition DVD will arrive 
Nov. 18 . . . Universal Studios Home 
Video's Academy Award-winning proj- 
ect The Pianist will be available May 27 
on DVT) ($26.98). 
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Biiibcx^d TOP DVD SALES 



Sales data compilad by ^* ,,, , 

Nielsen 

VideoScan 



TTTIE 

LABEL/DISTRIBUTING LABEL & NUMBER 



Prindp«I 
Performers 



NUMBER 1 



t Week At Number I 



HARRY POTTER AND THE CHAMBER OF SECRETS {RAN & SCAN) Daniel fladdiffe 
wARNFfl HOMF vKifo W5> EiTima Watson 



PG 



HARRY POTTER AND THE CHAMBER OF SECRETS (WIDESCREEN) Daniel Radcliffe 
MARWR ncMc wwo zfiw Emma Watson 



Jennrf Bf Lopez 
Ralph Rennes 



PG 
PG-13 



Anthony Hopkins 
Edward Norton 



Johnny Knoxville 
Steve-0 



Anthony Hopkins 
Edward Norton 



Ice Cube 
Mrke Epps 



Johnny Knoxville 
Steve-0 



Mekhi Phifer 
Wood Harris 



WHO FRAMED ROGER RABSm 

lOUCHSTONt HOME VlMOBUtSA VIST* MC« f MTtBaiMMtNI » 



BobHoskjRs 
Christopher Uoyd 



Jultanna Margulles 
Gabriel Byme 



NiaVHdalos 
Jo^n CortMtt 



FRENDS: COMPl£TE THIRD SEASON 

IMUMM HOW vtMO nrs 



Jennifer Antston 
Matthew Perry 



UtmnSAL STUDIOS HOW V1M0 » 



John Leguizamo 
Denise Rtcharrls 



Julianna Margulies 
Gabriel Byrne 



Jullanne Moore 
Dennis Ouaid 



NatalteWood 
Richard Beynwr 



Daniel Radbtitfe 
Emma Watson 



Eddie Murphy 
Owen Wilson 



Judy Garland 
Ray Bolger 



Sean Astin 
Josh BmUn 



Tom Hanks 
Tim Allan 



Daniti RadcMffe 
EmmaVtatson 



Tom Hanks 
Tim Allen 



MarkWahlberg 
Thandie Newton 



Reese Witherspoon 
Josh Lucas 



SPY KJDS 2: THE ISLAND OF LOST DREAMS 

0 W45K)N HOME VIOFQiBUCNA VIST* HCMf f MTEFrujtMENT SW 



Antonio Banderas 
Alan Cumming 



Jenmfer Lopez 
Matthew McConaugney 



Robert De Nira 
Chazz Palmintert 



Keamj Reeves 
Lawence Ftstibume 



James Spader 
Maggie Gytlenhaal 



Anthony 



Molly Ringwald 
MichaiS Hall 



PG 



G 

PG-13 



PG-13 



P6-13 



29.95 



26.95 



4.95 



26.95 



26.99 



29.95 



R i 19.95 



Biitegid TOP VHS SALES 
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1 




Sales data compiled by fs* ^ , , , 

4r9 Nielsen 






<9 










TITLE VideoScan 

LABEL'DISTRIBUTING LABEL & NUMBER 


Principal 
PvrforrTMrs 


s| 

>■ (C 


i 


PRICE 






NUMBER 1 


1 WeeiAiNuTtir i 












HARRY POTTER AND THE CHAMBER OF SECRETS 


DanMRaddrfle 

Emma Walson 


2002 


PG 


24.99 


m 


1 




THE WILD THORNBERRYS MOVIE 


2002 


PG 


19.95 


11 


7 




INSPECTOR GADGET 2 

rtWI D'JNfl MUMl LM1BIA[\MINI BU(H4V1SI*H0MI WIIRr*««NTa«l 


French Stewart 


2003 


G 


22.95 








CHARLOTTE S WEB 2; WILBUR'S GREAT ADVENTURE tnin,^ 


2002 


NR 


14.95 




5 




SPY KIDS 2; THE ISLAND OF LOST DREAMS 

DtMf «;0S HCft* ■.TjiflB.lFS* -ICW EWmAINMENT MB 


Antonio Banderas 
Alan Cumminq 


2002 


PG 


22.95 


!l 


9 




MY BKj FAT GREEK WEDDING 


NiaVadalos 


2002 


PG 


22.95 








ma HUM vtutQ'WJfmti mMt votovmi 


JohnCoitMtl 




6 




JACKASS; THE MOVIE 


Johnny KnonrWe 

Steve-0 


2002 


R 


22.95 




13 




BABY NEPTUNE 

WM.I DONE' HOW EKTWAIWEIiMlKNA VISTA MOW STTtmAfMENT 3Din 


BabyBnstem 


2003 


NR 


14.95 




4 




GHOST SHIP 

WMNEHMOMEmOaKt 


JuHanna Margulies 
Gabriel Byme 


2002 


R 


22.95 




10 




JONAH-A VEGGIETALES MOVIE 

«n|-J.Kmi,H [HTEmAJMMENT lj« 


Animated 


2002 




19.95 






RUGRATS EASTER 

t.l • - . t\r!FUISMEVIg71tM 


Aniniated 


2002 


NR 


12.95 




7 




WHO FRAMED ROGER RABBTH 

TOKHilL'tC KiM£ Vi:i[i^*lUtSJt',1SIJ)t(:iM'tN'^tBTW«M(NTlSmi 


Bob Hosklns 
Chnstopher Uoyd 


1988 


PG 


19.99 




12 




BOB THE BUILDER: THE KNIGHTS OF FIX-A-U>T 


BobTheBuiWer 


2003 


NR 


14.99 




21 




HERE COMES PETER COTTONTAIL ArknaM 


1971 


NR 


9.98 




ie 




MEET STRAWBERRY SHORTCAKE 

WC fMcRIWM.IfM.'nAWf'5 »»tM 


ShsMtMiy Shortcake 


2003 


NR 


12.98 




8 




FRIDAY AFTER NEXT 

NCW 1 IM >-QU; FIJTf H:AIIJU(r4T.mR'«R HOME V1K0 BIT] 


IceCiOe 

Mike Epps 


2002 


R 


22.95 


17 




SWEET HOME ALABAMA 

lauCHSrCM: WME wraSUEUt VTSIAHOW tNTHIIAINMNI Bin 


Reese Witherspoon 
Josh Lucas 


2002 


PG-13 


22.95 


y 


16 




ULO & STTTCH A„i™taH 

WALT aSMt XQW EMTHirjUMWNliBUtNA WSU HOME BrTBttJWMENt ZBU HWlfgOX 


2002 


PG 


24.95 




11 




THE RING 

DAUMWOMS MME UTUTMNMENT BR 


Naomi Watts 


2002 


PG-13 


22.95 




14 




POKEMON4GVER 

WW D«NE* HOW ENr0»TAIW«tjr.flUtN» VIST* HOME E»fTEI«*«lWNT am 


Pokamon 


2003 


NR 


19.95 
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THE OTHER SIDE OF HEAVEN 

D -.M- HCWF fSrfmiSMfNTfilltrWVI^rAHnMffMTBirJWWNIZMIl 


Christoptief Gortiam 
Anne Katliawav 


2002 


PG 


19.99 






BARNEY'S READ WTTH ME DANCE WTTH ME 


Barney 


2003 


NR 


14.95 
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SCOO8Y-DO0 AND THE LEGEND OF THE VAMPIRE 

W*RseH fUJlf [■.TtHTA.SMrST V.Mit«P HCW WWD lt» 


Scooby-Doo 


2003 


NR 


19.95 
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SPfMNG FOR STRAWBERRY SHORTCAKE 


Strawberry Short^ 


2003 




NR 


12.98 






rrS THE EASTER BEAGLE, CHARUE BROWN 


Animaled 


1974 


NR 


12.95 
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RED DRAGON 


Anthony Hopkins 
Edw^ird Norton 


R 






HARRY POTTER AND THE CHAMBER OF SECRETS 


Daniel Radclifte 
Emma Watson 


PG 


■ 


2 




MAID IN MANHATTAN 


Jenniter Lopez 
Ralph Rennes 


PG13 


I 
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GHOST SHIP 

WAmfH HOW .TIIO 73t\a 


Julianna Maraulies 
Gabriel Byrne 


R 


I 
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JACKASS: THE MOVIE 

PAnOMDUNt HOME LVTB^TJUSM^r MttU 


Johnny Knoxvtlte 
Sleve-0 


R 


1 


5 




SMILE 


Eminem 
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6 




THE RING 


Naomi Watts 


PG-13 


1 
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FRIDAY AFTER NEXT 

NEW IINE HOUE EMTERIAirMf NT.WUIWII HOME VIDEO I7H 


Ice Cube 
Mike Epps 


R 


■ 


7 




l-SPY 


Eddie Murphy 

Owen Wilson 


PG-13 
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ROAD TO PERDITION 

DWAMWEMASKlUtENIEnUJNMEN) 


Tom Hanlts 
Paul Newman 
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Daniel Radclifte 
Emma Watson 
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Jennifer Lopei 
Ralph Fiennes 
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RED DRAGON 
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Anthony Hopkins 
Edward Nodon 
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GHOST SHIP 

WAfWR HCMt MDCD ZnSS 


Julianna Margulies 
Gabriel Byrne 


R 




5 




8 MILE 

UNrvUSAl. STUDIOS HDMH MXOtm 


Eminem 


R 




6 




JACKASS: THE AAOVIE 

MKbMCUSI HOMt [hrVTWMEMT MIW 


Johnny Knoxville 
Staves 


R 
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THE RING 

ORLUnvOlkS HOME EKIEAUUMMENI BHD 


Naomi Watts 


PG-13 
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FWOAY AFTER NEXT 

WW UNE HCM EMTBtrARMNTiNWJMK HOkH VKIKI SOi 


Ice Cube 
Mike Epps 


R 
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l-SPY 
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Eddie Murphy 
Owen Wilson 
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Fairlight Acquired By Former CEO 

Lanckea On New Direction: 'We Want To Invent Tilings Again' 



BY CHRISTOPHER WAL5H 

Shortly after being placed under 
the control of administrator Giles 
Woodgate and Co.. the intellectual 
property of Sydney-based Fairlight 
ESP — manufacturer of a range of 
audio production and post-produc- 
tion equipment — has been acquired 
by former CEO John Lancken. 

Founded in 1975, Fairlight was 
an early player in the development 
of digital audio equipment, later 
specializing in audio post-produc- 
tion for film and TV. More recently, 
the manufacturer reinvented its 
product line, introducing the 
DRE.\M (Digital Recording, Editing, 
and Mixing) family of integrated 
audio production systems, which 
allows users to configure systems to 
their individual requirements by 
virtue of a modular approach. 
DREAM components— the DREAM 
station (an integrated editing and 
mixing system), the DREAM Satel- 
lite editing workstation, and the 
large-format DREAM console — 
work as either stand-alone units or 
as an integrated system. 

Most recently, however, the com- 
pany was unable to meet its finan- 
cial obligations, and most of its staff 
was dismissed. "1 .saw a point in time 
where the company became discon- 
nected from its customers, which 
led to my resignation," says Lanck- 
en, who left in December 2001. 




"The company became quite large 
and 'departmentalized.' To tr>' and 
get, from a customer's point of view, 
into the heart and soul of the com- 
pany required negotiation through 
certain departments. The pro audio 
industry and the customers are a very 
tight-knit group. My view of a com- 
pany like Fairlight was that it should 
have been really dedicated to those 
customers. Saying that it became 
very big and bureaucratic and depart- 
mentalized also Imeansl that the 
company had a very high overhead. 
So over the course of the last 18 
months, it found itself in a position 
where it needed to restructure 
through an administration process." 

Lancken has secured new facili- 
ties in an industrial complex located 
in a suburb of Sydney, which the 



company will occupy May 1. Lanck- 
en notes that one of the company's 
primary subcontractors is located in 
the same complex. More notewor- 
thy, he adds, is that the company has 
several months' worth of work in 
progress; he expects to resume man- 
ufacture and delivery of Fairlight 
.systems within seven days of the 
new operation's commencement. In 
the meantime, he has met with cus- 
tomers in cities including London, 
Paris, New York, and Los Angeles. 

"We want to work very closely 
with our customers," Lancken says. 
"We want them to give us the direc- 
tion of where to go next in terms of 
future products and designs. We 
want to actually invent things again, 
in conjunction with our clients. We 
want to go into their world, find out 
what their problems are, and be a 
problem-solving entity. That really 
comes from the business-to-busi- 
ness concept, where we inject our- 
selves inside other companies so 
that we can solve problems, which 
could be anything from the software 
that's used in their editing process 
to the accounting side. It's a whole 
new business approach. 

"The feedback I'm getting in 
terms of emotional support from 
clients, customers, and staff is mak- 
ing it a really wonderful experience, 
even through the turmoil of the 
restructuring of the company," 
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ROCKET REBORN: Almost as quickly 
as it ceased operation, the assets of 
Rocket Network, the San Francisco- 
based Internet collaboration and 
delivery company, were acquired by 
Avid Technology'. Through its Digi- 
design unit — manufacturer of the 
Pro Tools digital audio workstation 
platform — Avid plans to re-launch 
collaboration and delivery tools 
based on Rocket Network technolo- 
gy, although probably under a dif- 
ferent name. 

Rocket Network enabled simulta- 
neous, multi user access to files, 
updated as participants posted ses- 
sions to the company's servers. The 
ser\'ers coordinated master arrange- 
ments of audio posted by users 
through their particular "Rocket- 
Powered" software — a number of 
partners. Including Digidesign, im- 
plemented Rocket Networks tech- 
nology into their products. 

DigiStudio, Digidesign's imple- 
mentation of Rocket Network tech- 
nology, was unveiled in early 2002. 
While Rocket NeUvork was unable to 
secure continued financing in this 
poor economic climate, Digidesign 
CM Dave Lebolt feels that remote 
collaboration and delivery will re- 
main a vital tool for audio profes- 
sionals. Avid and Digidesign, he says, 
will unveil a new rendering of Rock- 
et Network early next year or possi- 
bly sooner. 




"There were two big problems with 
the business model." Lebolt says. 
"One, with pipes as they are, anything 
but the largest facilities would have 
to pay quite a bit more attention to 
getting all the materials uploaded, 
because they could be literally giga- 
bytes of material. Second, a lot of 
facilities felt, 'We really have to have 
absolute control over our material. 
As much as this is a secure means of 
delivery", we want everything to hap- 
pen behind the firewall in our facili- 
ty and have control over the server 



infrastructure, and we don't feel com- 
fortable with the idea that it's going 
to the outside world to another re- 
pository and then to an individual.' 
Those two things — and general early 
adoption fears — prevented people 
from jumping on the bandwagon, to 
some extent. " 

Rocket Network's technology will 
be integrated into Avid and tJigi- 
design products, supplementing the 
already formidable features of the 
Pro Tools platform and products. 
One aspect of the companies' blue- 
print for the future is closer inte- 
gration between Avid and Digi- 
design products. Initial focus will be 
on audio collaboration, though not 
to the exclusion of video applica- 
tions: The technology works with 
any type of media. 

But Rocket Network's usefulness 
in audio production was well-docu- 
mented. "A lot of times, people need 
to be able to deliver stuff to somebody 
for approval, " Lebolt says. "People 
also want to be able to collaborate 
over longer distances on projects and 
not have to fly just to do a single 
overdub, things like ttiaL All the ba.sic 
things that were going on from the 
system are cool and useful. We're try- 
ing to find a way, from a business per- 
spective, that makes sense. That way, 
to us, is that we provide software 
tools and. potentially, hardware — be- 
cause Avid, our parent company, 
makes workgroup server systems. 

"These days," Lebolt continues, "a 
lot of people are using our software, 
Pro Tools. The normal way they 
would collaborate is with drives that 
they would sneakernet' around — 
they'd have different hard drives, 
bring them from one room to the 
other, plug them in, and open them 
up. If somebody's working simulta- 
neously on a project, they have to 
wait until somebody's completed 
something (and) bring it over, or 
they might use a network and send 
some individual files. But it's hard to 
keep track of everything. Properly 
implemented, this system can give 
permission to the producer and their 
clients and let everybody feed every- 
thing into a common project and 
know that all the files are delivered. 
People can use it for review and 
approval, so they can get a secure 
delivery of real CD-quality files. 

"They can also work on projects 
together without having to move from 
state to state or country to country. If 
we can find a way to do that that's not 
overly expensive — and I think we 
can — that's going to be a great thing 
for people making records." 
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'Reverse Importing' Blights SE Asia 

Widespread Practice Affects Sales, Local-Artist Development 



BY STEVE McaURE 

It's the Asian music industry's 
"dirty little secret" — only it's not so 
little and not that secret, even 
though few industry figures will talk 
about it publicly. 

The 'secret," informed industry 
sources say. is the systematic export 
of international-repertoire CDs to 
Europe and Japan by 
some Asian affiliates 
of the "big five" ma- 
jor labels. Sources 
confirm to Billboard 
that the practice is 
widespread in South- 
east Asia, supporting 
International Feder- 
ation of the Phono- 
graphic Industry 
(IFPI) Asia-Pacific 
chairman Lachie 
Rutherford's claim 
that such exports 
mean that actual 
sales figures for 
Southeast Asia are 
far worse than the IFPI's recently 
released 2002 sales data indicate 
(Billboard. April 19). According to 
the IFPI, music sales in the whole of 
Asia, excluding Japan, fell 16.5% in 
value in 2002. 

Industry sources say it is common 
practice for some local affiliates to tell 
their head offices that people in Asia 
prefer CDs manufactured in Europe 
to Asian-made CDs. The CDs are then 
sent out from Europe, but instead of 
being sold in Southeast .Asia, they are 
exported to Japan or back to Europe, 
according to the sources. 

The problem with this kind of 
activity. Rutherford says, is that 
record companies start to pay less 
attention to the local market as they 
become increasingly reliant on ex- 
ports, neglecting unexploited de- 
mand for music. And their sister 
labels in the territories to which the 
product is exported find themselves 
having to deal with a flood of unwel- 
come parallel imports from which 
they derive no revenue. 

Not all the blame should be laid 
at the door of the offending local 
subsidiaries, one informed source 
notes, because head offices can sad- 
dle them with unrealistically high 
sales targets. "Managers feel they 
haven't got a choice [but to export]." 
the source explains. "You get stuck 
with an unrealistic number, and so 
what do you do?" 

Rutherford says that he does not 
want to condemn the whole Asian 
music business: "Not all companies 
and not all affiliates ... are involved in 
this. " he says. But sources tell Bill- 
board that the practice has been espe- 



cially common in Thailand, Malaysia, 
and Singapore since the regional eco- 
nomic crash of 1997. One industry 
observer says. "The market statistics 
|in those countries) don't work any- 
more. Companies don't even use them 
to check market share any more." 

In Thailand and Malaysia — mar- 
kets where the cassette is still the 




dominant format — sources say CD 
shipments account for around 40% 
of the units shipped on an average 
international title. They claim that 
any case where that figure rises 
above 50% is questionable and prob- 
ably a result of exports. 

Universal Music Malaysia manag- 
ing director Sandy Monteiro says. 
'We are aware of such instances. We 
do our best to reduce them, as we 
know it would be detrimental to our 
company in the long run. " 

The problem is said to be worse in 
Singapore, where CDs account for 
close to 100% of all music sales and 
where, according to the IFPI. music 
sales were up 9.2% in unit terms in 
2002. "Singapore has big problems 
with exports." one source says. "If Sin- 
gapore's economy is so bad. how can 
music sales be that good?" 

Recording Industry Assn. of Singa- 
pore chairman Valerie Lim says, "Of 
course. CD exports occur, not only in 
Asia but in other regions as well. But 
I doubt that this is as widespread as 
it's been made out to be |by Ruther- 
fordl in the [Billboard] article. " 

Lim notes that, because Singapore 
is an open port, it is impossible for any 
of the labels there to ensure that every 
CD shipped stays in Singapore. "In the 
same way, it is impossible for us in 
Singapore to stop wholesalers and 
retailers from parallel importing 
stocks h'om Malaysia. Indonesia, Tai- 
wan, Australia, and even Canada. " she 
says. "Often, due to our stronger cur- 
rency, music retailers find themselves 
much cheaper overseas options. 

"I do agree with |Rutherford| that 
Southeast Asian markets can im- 



prove." Lim continues. "We just need 
to get our act together and be longer- 
term in our thinking and planning." 

Universal Music Southeast Asia 
president Harry Hui says, "Univer- 
sal does not encourage or support 
the practice of parallel exports.' We 
try to do the best we can to enforce 
this policy." 

Opinion is divided 
as to what effect 
these exports are hav- 
ing on the markets to 
which such product 
is shipped, but one 
industry source says: 
"Japan has been ham- 
mered. It's not good 
for labels or retailers; 
all this business goes 
into the wholesalers 
and then into the dis- 
count stores, so all 
the professional retail 
infrastructure gets 
hammered." 
But one executive at 
a major Japanese music retailer is less 
convinced that such a great deal of 
this product comes into Japan. "I have 
seen major-label European goods 
shipped to Asian affiliates, who then 
sell them back into Europe." he tells 
Billboard, "thus making their quota 
and a decent profit. This will be round- 
ly denied by all the majors, but they 
would probably accuse their competi- 
tors of doing this. The majors could 
and should do more to police their 
own affiliates in this regard." 

Additional reporting by Steven 
Patrick in Kuala Lumpur, Malaysia. 



Kiwi Industry Celebrates 
With Music Month 



BY JOHN FERGUSON 

AUCKLAND, New Zealand— This 
year's New Zealand Music Month is 
shaping up to be the biggest ever, as 
the industry looks to build on the 
momentum generated during a 
groundbreaking year for local music 
in 2002. 

An annual celebration of home- 
grown music, the 2003 New Zealand 
Music Month kicks off April 30 with 
the New Zealand Music Awards, or the 
Tuis. The following weeks will see a 
series of concerts featuring the best in 
local talent (under the banner of the 
True Colours Festival), a 
string of live performance 
broadcasts, a showcase 
hosted by indie assixiation 
Independent Music New 
Zealand (IMNZ) and stu- 
dent radio network bFM. 
retail promotions, and a 
range of industry seminars. 

New Zealand Music 
Month is jointly funded by 
the Recording Industry 
Assn. (RliXNZ). the Radio 
Broadcasters Assn. (RBA), 
the Australasian Performing Rights 
i\ssn.. and government broadcast fund- 
ing agency New Zealand On Air. The 
event, which began in 1996 as New 
Zealand Music Week, is being coordi- 
nated by another government body, 
the New Zealand Music Industry Com- 
mission (NZMIC). 

The event aims to build upon a year 
that saw huge growth locally and inter- 
nationally. Indie rockers the D4 
(signed to Holly^vood Records for the 
U.S. and Infectious/Festival Mushroom 
Records |FMR] for Europe) and the 
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'Halfway' Then. Jodie Brooke Wilsm ^ I !■ .. i ,i' I .K. nalional .'\C network 
BBC Radio 2 to thank it for its support and airplay of her album Hallway lo 
Paradise. .Signed to EMI Publishing, renowned producer/.songwriter Wilson 
landed a worldwide record contract with l^niver.'al/Decca Records for her 
debut set. Wilson has penned No. 1 hits in her native Australia and has spent a 
record 10 weeks at the top of the Danish charts with "I Want VMiat She's Cot." 
which she wrote lor local T\'' talent-search winner Eye Q. Pictured at the BBC 
studios, from left, are Wakt^ Up to Wogan (which spearheaded Eva Cassidy's 
international success! executive producer Paul Walters. Wilson, and Universal 
Cla.ssics and Jazz I'.K. divisional director Bill Holland. 



Datsuns (V2) led the charge on the 
world stage, while on the home front, 
six New Zealand albums made it to No. 
1 on the RIANZ sales chart, with local 
repertoire accounting for 9% of the 
market — ^well up from the previous 
year's 6%, according to the RIANZ. 

NZMIC director Cath Anderson 
says this year's event has attracted 
unprecedented support at all levels of 
the music business and will be the 
perfect celebration of local musicians' 
achievements at home and abroad. 
But both she and New Zealand On Air 
music manager Brendan Smyth note 
that the event is also 
about showcasing the 
next generation. 

Smyth says. "As well as 
the IMNZ event, the RBA 
will be staging its showcase 
for unsigned acts at its 
annual conference, which 
is also being held in May. 
These showcases have a 
good track record — artists 
such as Betchadupa |on 
indie Flying Nun], Anika 
Moa [on Warner], Nesian 
Mystik Ion indie Bounce], and Stellar 
|on Epic] have all gone on to great 
things after playing it " 

As well as the RBA event, Smyth 
says New Zealand radio and TV will 
devote more airtime than ever to local 
music during May; "There will be more 
than 25 live-to-air broadcasts across all 
the major nebvorks this year — double 
the number we had last year." 

The second annual True Colours 
Festival, taking place May 23 in 
Christchurch, May 24 in Wellington, 
and May 30-June 1 in Auckland, wnll 
feature appearances from some of the 
success stories of 2002 — including nti- 
melal hand Blindspott (Virgin), reggae 
act Salmonella Dub (Virgin), and DJ P- 
Money (Kog Transmissions), among 
others — and the first live shows in 
years from former Flying Nun stal- 
warts the Chills. 

Festival organizer Brent Eccles of 
Auckland-based concert promotion 
company Sequel adds: "It's really 
important to put together a show 
for the best New Zealand music, 
regardless of the genre, so that we 
can all celebrate and enjoy the 
depth of local talent. " 

Retail will also be lending its sup- 
port to the event. Sean Coleman, man- 
aging director of New Zealand's biggest 
specialist music chain — Sounds — 
says, "There certainly seems to be a lot 
more happening this year, and we will 
be backing it in-store. Overall. 2002 
was a great year for New Zealand 
music, and that's why our marketplace 
hasn't been as badly affected |by declin- 
ing sales] as the rest of the world." 
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The 48lh annual Eurovision Song 
Contest will be held May 24 in Riga. 
Latvia. The event will be carried live 
by 37 broadcasters belonging to the 
European Broadcasting Union (EBUI. 
A CD featuring 26 of the songs en- 
tered for the contest will be released 
.May 15 by EMI subsidiary CMC in 
conjunction with the EBU. Past win- 
ners of the competition have includ- 
ed ABBA and Celine Dion: hot fa- 
vorite to win this year's contest is 
Russian duo T.a.t.u. with "Ne Ver, Ne 
Bojisya" (Don't Trust. Don't Be Afraid). 
This issue, we look at several more of 
the leading hopefuls. 

HE'S A STAR: Ireland has a good his- 
tory of success in the Eurovision 
Song Contest, with the country's 
previous winners including Dana 
and Johnny Logan. This year's hope- 
ful. Mickey Harte. was chosen in a 
telephone poll voted on by a stag- 
gering I.,'? million Irish callers, fol- 



1 




lowing a TV talent contest. Harte, a 
personable 29-year-old singer/song- 
writer from I.ifford. County Done- 
gal, will perform "We've Got the 
World." Now a major star in his 
native country, Harte recently 
struck a five-album deal with Sony 
Records Ireland. "We've Got the 
World. " penned by Martin Branni- 
gan and Keith MoUoy (who have also 
written for Irish boy band Westlifel 
was released April 24 in Ireland. 
Harte's debut album. Sometimes 
Right Sometimes Wrong, is sched- 
uled for release May 23, the day 
before the contest. "Having come 
this far, 1 have to win Eurovision, " 
Harte says, "because it's the biggest 
stage on Earth — a place from 
which you can travel on to so many 
other places. " Nia keily 

BORDER BREAKERS: Poland will be 
represented by the trio Ich Troje, 
the most successful pop act in 
Poland for the past three years. The 
Universal act's fourth album. AD 4. 
sold more than 700,000 units; the 
follow-up. the double-CD.4 Po Piate 
(And Fifthly) released in June 2002. 
has sold 250.000. The band Is front- 
ed by charismatic vocalist/lyricist 



Michal Wisniewski. whose flamboy- 
ant lifestyle and controversial opin- 
ions have made him a papular fig- 
ure in the local tabloid press. He also 
stars in a reallty-TV show called 
Jestem Jaki Jestem ( I Am Who I 
Am). Ich Troje won Its slot on the 
contest after a poll on nationwide TV 
channel TVPl, when it won by a 
huge margin over 11 other entries 
with "Kelne Grenzen Zadnych 
Granic" (No Borders). The song, 
written by Wisniewski in conjunc- 
tion with Andre Franke. Joachim 
Hom-Bemges. and J Lagwa. is sung 
partly in German, as Wisniewski 
spent his teenage years there. In 
fact. Ich Troje also applied to be the 
German Eurovision entrant but only 
came sixth in that contest. 

ROMEK ROGOWIECKI 

HEAVENLY DUO: The U.K. s Eurovi- 
sion contribution comes from one of 
the country's traditional pop capitals: 
Liverpool. Jemini will represent the 
U.K. with "Cry Baby." Far from being 
another hastily contrived, TV-friend- 
ly act. Chris Crosbey, 2 1 . and Jemma 
Abbey. 20, met in their mid-teens at 
the Starlight Performing Arts School 
in Liverpool and have been perform- 
ing together since 2000. They won a 
live vote on the BBC's Song for 
Europe show in early March, beating 
seven other regional finalists. It has 
been si.\ years since the U.K. last won 
Eurovision, with Katrina & the 
Waves' "Love Shine a Light. " Jemini 
is managed by Martin O'Shea of Liv- 
erpool-based Integral Management, 
who also manages hugely successful 
U.K. female trio Atomic Kitten. "Cry 
Baby " was written by Martin Isher- 
wood. an experienced Manchester- 
based singer/songwriter who is also 
head of music at the Liverpool Insti- 
tute for Performing Arts. 

PAUL SEXTON 

ALPHA PLUS: Pop star Mando will 
represent Greece at the Eurovision 
Song Contest with the English-lan- 
guage song "Never Let You Go." 
The Athens-based singer/song- 
writer has already tasted Interna- 
tional success: One of her songs, 
"Where You Are." was covered by 
Jessica Simpson. The track made 
The Billboard Hot 100 in 2000. 
Mando, who made her debut in 
1985 with the English-language 
"Fill Me Up " — a minor hit across 
much of Europe — trained with Hal 
Sheaffer, who has also acted as 
voice coach to Barbra Streisand 
and Liza Minnelti. She recently left 
Sony Music and signed a three-year 
deal with Independent label Alpha 
Records. The label Is releasing 
' Never Let You Go " in five different 
versions. She was the first Greek 
artist, in 1992, to launch a fan club, 
which now boasts 20,000 members. 

MARIA PARAVANTES 
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Vancouver's 604 Records Takes Shape 

Kroeger, Simkln Expect Further Success WItii Receat Slgnlngs 



BY LARRY UBLANC 

TORONTO— One year after Nickel- 
back singer/guitarist Chad Kroeger 
and entertainment lawyer Jonathan 
Simkin launched Vancouver-based 
604 Records, the label is beginning 
to take shape. 

"We have a ton of new bands on 
the roster, and it is now starting to 
feel like a label," Kroeger says from 
Vancouver's Greenhouse Studio, 
where Nickelback is recording the 
follow-up to its Silver Side Up album, 
which has sold 4.6 million units in 
the U.S. and 673,000 uniU in Cana- 
da, according to Nielsen SoundScan. 

"It feels like a label when I'm sit- 
ting in on creative meetings about 
other bands' videos and we are con- 
cerned that the band looks good and 
is dressed well. I never thought I'd 
be saying stuff like that." 

Since it launched in April 2002, 
604 has signed such Canadian bands 
as Theory of a Deadman and Marianas 
Trench, both from Vancouver; alt- 
rockers Sonic Bloom from Winnipeg, 
Manitoba; and, in a joint venture with 
Vancouver's Mint Records, '80s Brit- 
styled female group the Organ. 

The label's inaugural signing. The- 
ory of a Deadman, debuted with its 
self-titled album at No. 4 on the Cana- 
dian album sales chart in September 
2002. The album— on 604 in Canada 
and on Roadrunner elsewhere — has 
sold 60,000 units to date in Canada 
and 130,000 units in the U.S., accord- 
ing to Nielsen SoundScan. 

On April 6, Theory of a Deadman 
won a Canadian Juno Award for best 
new group. Backstage was a beaming 
Kroeger, who also snapped up top 
songwriter honors with Nickelback. 
He recalls, "I felt like a proud father." 

Also delighted was Randy Lennox, 
president/CEO of Universal Music 
Canada, which distributes 604 in 
Canada. "It's a wonderful way to start 
a label," he says. ""Chad and Jonathan 
now have a number of projects we 
are excited about." 

Roadrunner Records president 
Jonas Nachsin says, "We expected 
success right off the bat with 604. 
Theory of a Deadman is an indicator 
that Chad and Jonathan have the 
ability to continually find new talent." 

Since launching 604, Simkin has 
downsized his law practice to focus on 
Nickelback's business affairs, the label, 
and managing Maverick Records teen 
pop-rock quartet Lillix. 

Kroeger admits to having some 
difficulty in managing his time to 
allow a hands-on role in 604. He also 
co-produced Theory of a Deadman's 
debut album and has produced tracks 
with Sonic Bloom. "It's a lot of jug- 
gling, especially when Nickelback is 
in full swing." he says. "I feel the 
weight of taking care of the lives of 
anybody on our label. These people 
are part of our family now. " 

Vancouver may be far away from 
being a music industry center on par 
with Toronto, but Simkin — ^who be- 




lieves the west coast city's talent pool 
is unique — is thankful that it lacks a 
similar industry infrastructure to 
Toronto. "If there are 100 great bands 
in Vancouver, there are not a lot of 
labels for people to go to," Simkin 
says. '"They will call Nettwerk or us. I 
like those odds, rather than trying to 
fight with 800 industry people in 
Toronto for 900 bands. " 

The duo's experience in discovering, 
recording, and then landing a label deal 
for Langley, British Columbia, band 
Default in 2000 with TVT Records con- 
vinced Simkin that they could at least 
develop a production company with 
greater financial rewards. "I realized if 
we had done the deal differently, we 
could have made more money and we 
could have stayed involved," Simkin 
says. "We got a percentage of the re- 
cording deal. In and out, boom." 

A chance meeting in 1999 at a Van- 
couver party between Kroeger and 



Theory of a Deadman singer/guitarist 
TVler Connolly eventually led to the 
launch of 604. After Kroeger agreed to 
listen to demos, he began mentoring 
the band. But U.S. labels' interest in 
the group only developed in 2001, as 
■iales of Default's album The Fallout 
took off in tandem with Nickelback's 
single '"How You Remind Me" com- 
manding U.S. radio. 

Simkin recalls, "An A&R guy at a 
major label in LA asked if we were 
shopping the band or a label. The 
light went on in my head. Then there 
were five majors bidding on our so- 
called label. I phoned Chad and I told 
him I had started a bidding war on 
our label. His response was. What 
label?' We realized it was an oppor- 
tunity to start a real label." 

Simkin and Kroeger opted for a deal 
with Roadrunner, which agreed to let 
the two retain Canadian rights. The deal 
gives Roadrunner first right of refusal 
to any acts 604 signs. While Roadrun- 
ner has picked up Sonic Bloom (which 
will bow with its label debut later this 
year) and Theory of a Deadman, Sim- 
kin is looking for U.S. releases for Mar- 
ianas TVench and the Organ. 

Kroeger dismisses any notion that 
604 is only seeking bands to follow the 
Nickelback/Default/Theory of a Dead- 
man mainstream rock career path. "I 
want anything that is good," he says. 
"If I smell talent, I want to be involved 
with it I don't have to like the act " 



BP\ 'Disappointed' Witli MCP5' 
DVD Licensing Sdieme idea 



BY LARS BRANDLE 

LONDON— The U.K.'s Mechanical- 
Copyright Protection Society (MCPS) 
looks to be on a collision course with 
labels body the British 
Phonographic Industry (BPI) 
about the collecting society's 
plans to introduce a licens- 
ing scheme for DVD music 
products. 

The DVDl licensing sys- 
tem, scheduled to laurKh May 
1 , will allow producers to clear 
both the mechanical and synchroniza- 
tion rights needed to include works by 
MCPS members on DVD. The MCPS 
claims that its 15,000 members have 
not been paid for use of their works on 
the format since its introduction some 
three years ago. 

DVD miisic prod- 
ucts are those with 
music as the primary 
theme, including 
any combination of 
live-music performances, promo- 
tional videos, music documentaries, 
or music awards shows. 

Sandra Cox, executive director of 
the body, says, "After two years of dis- 
cussion with the recorded-music 
industry, which have resulted in sev- 
eral revisions to DVDl, MCPS 




believes the time is right to imple- 
ment this scheme to ensure that our 
members begin to receive the royal- 
ties that are rightfully theirs." 

MCPS lias set a DVD roy- 
alty rate of 10% of PPD, or 
published price to dealer. 
Under the 20-year-old U.K. 
system, mechanicals for VHS 
music products (not includ- 
ing synchronization rights) 
are calculated at about 6%. 
In contrast, CD mechanicals 
in the U.K. are 8.5%. 

In a statement issued on its Web site 
to inform its members of the situation, 
the BPI said that it is "disappointed 
that the MCPS |has) taken the decision 
to implement a DVDl Licensing 
Scheme in terms that 
we believe are inap- 
propriate." 

MCPS contends 
thattheDVDfomiatis 
"more analogous with 
that of audio product than it can possi- 
bly be with the licensing of VHS." 

BPI director general Andrew 
Yeates admits, "We're having to look 
at what we can do legally to best pro- 
tect our members' position." Cru- 
cially, he does not rule out taking the 
dispute to the Copyright Tribunal. 



NEWSLIAfE... 



Swedish first-quarter 2003 prerecorded music sales — including music- 
related DVD and VHS titles— declined 8.5% in volume to 6.2 million 
units, a value drop of 12.3% to 309.6 million Swedish kronor ($36.9 
million) compared with the corresponding period of 2002. Compiled 
by GLF, the Stockholm-based affiliate of the International Federation 
of the Phonographic Industry, the figures reveal that all non-DVD for- 
mats show dramatic declines, with CD-album units down 9.9% in vol- 
ume to 5.2 million units, a drop in value of 13.6% to 287.1 million 
kronor ($34.2 million). Other non-video formats show exceptionally 
large slips, including singles, down 20.4% in volume to 730,000 units 
with a 32.9% loss in value at 10.5 million kronor ($1.3 million); vinyl, 
falling 61.5% in volume to 5,000 units, a 46.2% drop in value to 
318,000 kronor ($37,900); and music cassettes, dropping 17.7% to 
26,000 units and 7.3% in value to 428,000 kronor ($51,000). The only 
increase was in music-related DVD, which saw an exceptional bounce 
of 231.9% in volume to 75,000 units and a 192.1% gain in value to 
7.96 million kronor ($950,000). JEFFREY DE HART 

The integration of BMC Ricordi and Zomba Italy continues, with the 
news that Zomba managing director Roberto Biglia will become man- 
aging director of the group's Ricordi label in June. Biglia will report 
to BMC Ricordi president/CEO Adrian Berwick. The two worked 
together at PolyGram Italy, where Biglia was initially marketing direc- 
tor and then CM of the Polydor division. Biglia left Polydor after the 
Universal merger and took up his post at Zomba in 2000. The posi- 
tion of Ricordi managing director became available after the resigna- 
tion of Giovanni Arcovito. who left the company for personal reasons. 

MARKWORDEN 

The U.K-'s Musk Managers Forum has elected four industry veterans to 
its board of directors. Richard Griffiths of Modest! Management, Albert 
Samuel of ASM, Marc Marot of Terra Firma Management, and Jazz 
Summers of Big Life Management were elected at the trade body's 
recent board meeting in London. All four are directors of their respec- 
tive firms. The board now has 19 members. LARS brandle 

Creek culture minister EvanoeiosVenizeios hosted a two-day conference 
April 7-8 on "Culture, Copyright and Information Society." The event 
was held in Athens and comes during the Greek government's six- 
month tenure of the European Union presidency. Academics, EU gov- 
ernment and European Commission officials, industry representatives, 
the World Intellectual Property Organization, and collection and copy- 
right agencies discussed, among other issues, measures to tackle pira- 
cy and attempted to draw a line between ideas, art, and information 
and how these can be exploited in the digital era. MARIA PARAVANTES 

The British Phonographic Industry (BPi) is readying its third annual 

campaign to promote British music in the U.S. at Virgin Megastores. 
Throughout June, the Best of British promotion will place imports 
and domestically distributed British albums at listening posts at the 
chain's six U.S. stores, in Los Angeles, San Francisco, New York, Chica- 
go, and Boston. The BPI says last year's campaign generated an addi- 
tional $1 million in sales of British repertoire. Virgin selects the titles 
it wants to use in the promotion and charges the relevant labels £600 
($942) per title. U.K. company Windsong will supply the product to 
the U.S. stores. LARS BRANDLE 

Sony Music Greece has inked a deal with business-to-business book 
distributors Ermis SA, effective April 1. Sony will retain its own sales 
setup and hopes to take advantage of Ermis' far-reaching distribution 
network of 860 sales points throughout Greece to ensure the best cir- 
culation of its products. Sony Greece currently has a 16%-20% share 
of the music market. MARIA PARAVANTES 

U.K. royalty collection society Phonographic Performance Ltd. (PPL) 
has struck a bilateral agreement with the Swedish arm of the Inter- 
national Federation of the Phonographic Industry (IFPI) covering 
record company rights for broadcasting and public performance in 
the U.K. and Sweden. Under the new pact, IFPI Sweden will represent 
U.K. indies in Sweden for broadcast and public performance. PPL will 
collect and distribute licence fees to Swedish indies through IFPI Swe- 
den. This marks PPL's seventh reciprocal deal during the past year. 
The previous agreements were with French Society SPPF, German 
society GVL, Australia's PPCA, Dutch society SENA, Canada's AVLA, 
and Irish society PPI. URS BRANDLE 
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U.K. Retailers Aid Unsigned Acts 



BY OLAF FURNISS 

EDINBURGH. Scotland— 1\vo prom- 
inent specialist music retailers in the 
U.K. are currently running initiatives 
aimed at helping unsigned acts in a 
variety of areas, including distribu- 
tion, management, and securing a 
recording contract. 

HM\' Europe — the country's mar- 
ket-leading music specialist — launched 
its HMV New Music Search early this 
month, while expanding Glasgow, 
Scotland-headquartered independent 
chain Fopp launched its cum "micro- 
distribution" service in February. 

Under the latter .scheme, Fopp takes 
a minimum of 20 units — album or 
single. CD or vinyl — and distributes 
them across its 14 stores nationwide. 
Each outlet has a dedicated in-store 
section: the company hopes to add a 
listening post to each during the next 
few months. In its first full month in 
operation, Fopp .says 65 acts took part 
in the scheme. 

In the London area Fopp has joined 
forces with local alfernatKv rock broad- 



caster XFM. which features unsigned 
bands in iLs programming; the station 
is .sent a cop>' of each release. According 
to the retailer's Glasgow-based manag- 
ing director, 
Peter Ellen, 
Fopp plans to 
reach similar 
agreements 
elsewhere in 
the U.K. and 
feature live 
in-store per- 
formances. 
"The idea is 
to work with 
other media 
partners," he 
says, adding 
that XFM will 
broadcast a 
weekly top 
five chart of the most popular "un- 
signed" releases. 

Fopp s Web site also provides details 
of recording studios. CD manufactur- 
ers, and contacts for various industry 
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organizations, including the Musi- 
cians Union and collecting societies. 

The shop pays £6 (S9.451 wholesale 
for a CD album retailing at £10 
($15.75); a CD single retailing at £3 
($4.72) will earn the act a royalty of 
£1.70 ($2.68). .Acts are paid on a 
monthly basis <ind are free to withdraw 
their release from sale at any time. 

"The main aim is to make a success 
of this simple format. ' Ellen e.xplains. 
"We want to get an unsigned band 
signed and work on ideas on how to 
bring acts to the marketplace." 

That philosophy is reflected at HMV, 
which launched its ongoing New Music 
Search initiative in conjunction with 
independent label DB Records; Chan- 
nel Fly, which publishes a live music 
fanzine and owns the Barfly chain of 
venues; and Modest! Management 

"If we can help break one ne\v trand, 
it will justify the whole initiative," an 
HMV spokesman explains. "We are 
very optimistic that it is .something 
that will catch on. Our stores essen- 
tially act as a conduit for talent: we are 
offering a wide introduction to the 
music industo'. 

"We are looking to evolve this ini- 
tiative." he adds. "It has to be sensitiw 
to local needs and regional variations." 

Although HMV does not plan to act 
as a distributor, each of its 160 stores 
in the U.K. and Ireland functions as a 
point of contact, where acLs can drop 
off a demo recfirding and submit their 
details on a specially designed form. 
Artists will receive an acknowledge- 
ment that their demo has been re- 
ceived, and HMV promises to deliver 
all submissions to DB Records with- 
in seven days. 

DB Records founder David Bates has 
committed his company to listening to 
eveo' demo, after coming up with the 
idea for the New .Music Search in con- 
junction with H.MV execs. "This is the 
anti-A)p Idol" he explains. "From my 
experience, real artists would never 
enter a competition. This is a more 
gentle way of finding real artisLs." 

In contrast to Fopp's policy of con- 
sidering all acts that submit a 
release, the HMV venture is geared 
more toward younger guitar acts. 
This is further reflected by the par- 
ticipation of Channel Fly. which gen- 
erally features "indie" acts at its 
Barfly venues and in its fanzine-style 
publication. The Fly. HMV will also 
consider acts for its Playlist CD com- 
pilation series, which features tracks 
from selected new releases and is 
given away with certain purchases or 
sold for £i;.9a ($4,701. 

Alison Wenham. chairman/chief 
executive of 700-member labels body 
the Assn. of Independent Music. sa>'s 
she welcomes the ventures. Although 
insisting that major retailers need to 
"reaffirm their commitment to the 
independent sector." she acknowl- 
edges that "the focus [of unsigned ini- 
tiatives] is generally verj' positive. In 
the past, the emphasis was on very 
established acts, and now you also 
have a focus on unsigned artists." 



Australian Jaaers Find 
New Outlets In Japan 




BY CHRISTIE ELIEZER 

MELBOURNE. Australia— Many 
Australian jazz musicians feel shut 
out of the U.S. and European mar- 
kets — but they are finding steady 
acceptance in Japan, which has 
become an important additional 
income source for a sector that 
makes up only 5% of annual ship- 
ments in the .Australian market. 

"Japanese consumers know 
what they want." says Philip 
Mortlock. managing director of 
Sydney-based indie Origin Rec- 
ords. "They're interested in piano 
trios and female singers but not 
avant-garde records." Origin is 
currently putting together an 
eight-volume CD 
scries. Jazzscapes, 
for export only, tap- 
ping tracks from other 
Aussie indies, such as 
Jazzhead. Rufus, and 
Newmarket. 

Underlining Mort- 
lock's point. .Mel- 
bourne jazz pianist 
Joe Chindamo recalls 
that three years ago, 
he took a call from 
the Tokyo-based Saw- 
ano label, which was 
seeking 2,00(1 copies 
of his 1997 Burl 
Bacharach tribute CD. Anyone 
Who Hud a Heart, to distribute in 
Japan. I'nfortunately. Chindamo's 
/\ustralian label. Larrikin, had ju.st 
been bought by Festival Records, 
and the album was unavailable, all 
old stock having been scrapped 
during the takeover. Sawano 
instead paid ftjr Chindamo to re- 
cord another album. The Joy of 
Standards. Released February 
2001. the album has 
shipped 5.000 units in 
Japan, double what it 
shipped in .Australia, 
where it was issued on 
.N'ewmarket Records. 

.Another chance 
encounter benefited 
Sydney singer Sean 
Wayland. who. while 
browsing in a Tokyo 
store of Japan s 35- 
outlet specialist jazz 
retailer Disc Union in 
late 2001. di.scovered 
that a huge array of 
Australian releases — 
including his own — were racked. 
When he announced himself to 
the counter staff, he was put in 
touch with Japanese label DIW 
Records, the retailer's parent 
company, which subsequently 
signed him and released his 
Colossus of Rhodes album in 
.April 2002. 

Pianist Mike Nock, whose Nov- talking to Japanese labels. 




ember 2002 album. Changing Sea- 
sons, came out on DIW. says. "It's 
been a slow process, but the cre- 
ativity of .Australian jazz music has 
seen Japan open up as another 
place to build your profile." 

Chindamo. who regularly 
toured in the '90s as part of U.S. 
drummer Billy Cobham's band, 
adds, "The Japanese aren't inter- 
ested in us because we're Aus- 
tralian; they think you're making 
great music, which just happens to 
be from Australia. That they rate 
your music alongside great artists 
from America and Europe is a 
boost to your confidence. " 
Other Australian jazz artists cur- 
rently making waves 
in Japan include trum- 
peter James .Vlorri- 
son. He has toured 
Japan several times 
and heads his own 
^lorrison Records la- 
bel in Australia; he is 
negotiating a major- 
label deal in Japan 
after healthy sales on 
import. Singer Janet 
Siedel returns to Ja- 
pan in October for 
her fourth tour, after 
notching 5,000 Jap- 
anese shipments of 
her November 2002 album. 
Don 't Smoke m lied, on Tokuma 
(released in Australia by La 
Brava Music). 

But one lingering problem, 
Jazzhead managing director 
Andrew Walker points out. is that 
many .Australian players have to 
supplement their income with day 
jobs; this curtails the overseas 
touring that can stir record sales. 

But in the wake of 
n)ajor radio airplay 
for such North Amer- 
ican artists as Norah 
Jones and Diana 
Krall. young .Austra- 
lians are searching 
for new jazz-oriented 
acts in their back- 
yard. Walker says, 
"The local jazz scene 
is definitely gaining 
strength as a result 
[of the interest in 
Jones and Krall]." 

Such newcomers 
as Jazzhead-signed 
Red Fish Blue (which mixes jazz 
with Cuban and Korean percus- 
sion), swing outfit E-TNpe Jazz (on 
its own self-titled label), and 
vocalist/bass player Lucinda 
Peters with her self-released 
debut. Show .'/t the Way to Your 
Heart, have all attracted hugely 
positive reviews. .All are currently 
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Bacharach/David Catalog Hits Stage 

'The Look Of Love' Brings Legendary Songs To Broadway 



BY IIM BESSMAN 

NEW YORK— They were on Broad- 
way before with the 1969 Grammy 
Award-winning score for Promises, 
Promises, but when The Look of 
Love — The Songs of Burt Bach- 
arach and Hal David opens May 4 
at the Brooks Atkinson Theatre, 
legendary pop music songwriters 
Burt Bacharach & Hal David will 
have a Broadway show devoted 
solely to themselves. 

The song and dance revue, cho- 
reographed by Ann Reinking and 
featuring vocalists Liz Callaway and 
Kevin Ceballo among the cast, 
Involves many of the best-known 
Bacharach/David classics and may 
include a newly composed tune. It 
also succeeds where previous at- 
tempts at bringing the revered song 
catalog to Broadway fell short. 



"The Roundabout Theatre 
Company kept on It and brought 
in jdirectorj Scott Ellis, who 
brought in Ann Reinking — and 
this time the team was fantastic." 
Uavid says, also singling out the 
two others who were most 
responsible for the production: 
music director and vocal arranger 
David Loud and writer David 
Thompson. "It's a revue with a 
very interesting production — and 
with a cast to die for." 

Bacharach likewise praises the 
production team and additional- 
ly cites the show's "brilliant" 
orchestrator Don Sebesky. "He's 
got the mentality of being in the 
studio and in the theater — which 
is what's needed," Bacharach 
says. "So many of the songs were 
born with the sound — the in- 
struments and arrangements — 
going along with them. That's 
the record mentality, and Don 
had that foundation. I made 
some suggestions: I fought real 
hard for the size of the band, 
which was influenced by eco- 
nomics and the size of the 
orchestra pit. But Hal's seen a 
couple previews, and he's really 
excited about the production." 

Of course, the show's set list 
contains some of the most memo- 
rable songs of the 1960s and '70s: 



"The Look of Love," "I Say a Little 
Prayer," "Raindrops Keep Fallin' 
on My Head," "I'll Never Fall in 
Love Again," "Anyone Who Had a 
Heart, " "What's New Pussycat?," 
"Alfie," "What the World Needs 
Now Is Love," "Close to You," 
"Wishin' and Hopin ," "Walk On 
By," "One Less Bell to Answer," 
"Do You Know the Way to San 
Jose," and "Promises, Promises." 

The duo have worked together 
occasionally since their extraordi- 
nary hit-making run, and they 
reteamed to write "Beginnings" for 
The Look of Love. 

"We talk to each other all the 
time, so writing together seemed 
like it always was," David says. "It 
was very natural, writing with a 
certain amount of fluidity in trying 
to get as close to where we know 
[the song] should be: You know — 
or should know — when a song 
arrives at where it should be, and 
with us, we try awfully hard to get 
as close as we can." 

Bacharach submitted the melody 
for "Beginnings," David recalls, 
and "the minute 1 heard it, I fell in 
love with it — which is the first 
requirement! I kind of knew what 
1 wanted to do and sat down and 
worked on it: ordinarily, we'd get 
together at Burt's house in Los 
Angeles, but I had a cassette of it 
and wrote part of the lyric in New 

'Everybody thinks we 
have a style — and I 
wouldn 't disagree — 
but if you look at the 
song "This Guy's in 
Love With You," it's 
nothing like "Walk 
On By"— and that's 
nothing like "What's 
New Pussycat?" ' 

—HAL DAVID 



York, part on the plane to London, 
and part of it in London and then 
faxed it to him." 

The theme of the new song is 
expressed in the line, "There will 
always be a beginning, never any 
ending to my love," David notes, 
then places it within the stylistic 
context — or lack of one — of previ- 
ous Bacharach/David work. 

"Everybody thinks we have a 
style — and I wouldn't disagree — 
but if you look at the song 'This 
Guy's in Love With You,' it's noth- 
ing like 'Walk On By'— and that's 
nothing like 'What's New Pussy- 
cat?' " he says. "Our style has prob- 



ably more to do with originality 
than with formula." 

Bacharach credits David with 
coming up with a typically "killer 
lyric" for "Beginnings," but 
whether it makes the final cut of 
The Look of Love is unclear. "I 
found out doing concerts that you 
have to be very careful, when you 
have so much known material, 
[about] how much new material 
you can get away with — and 
where you can get away with it," 
Bacharach says. "And it also has 
to work, theater-wise — but I think 
it's one of the best songs we've 
ever done, whether it winds up in 
the show or not." 

Bacharach adds that the jury's 
also out on the relatively obscure 
Dionne Warwick-delivered Bach- 
arach/David title "Check Out Time." 




"It's an old song that |the produc- 
ers] fell in love with when they 
heard it. but if/ don't even know it 
that well, I venture to say most of 
the audience doesn't know it. Even 
if it's a great song, it might not sur- 
vive in this climate: 1 hope it makes 
it in, but it could be like a great 
scene that doesn't work overall in a 
movie." 

The Look of Love — The Songs 
of Burt Bacharach and Hal David 
is initially slated for a limited run 
through June 15. Meanwhile. 
Bacharach has recorded "What the 
World Needs Now Is Love" with 10 
American Idol finalists for a future 
release benefiting the American 
Red Cross, and he has also fin- 
ished a cut for Aretha Franklin 
that he wrote with Jerry Leiber. 
The New Hidden Valley Music 
(ASCAP) writer also plans to rec- 
ord an album of his own in Eng- 
land. "It will be a different kind of 
album — more cutting edge," he 
says. "It's more challenging and 1 
may fall on my ass, but it's what I 
want to do." 

For his part, Casa David (ASCAP) 
writer David has completed a sec- 
ond album of songs written with 
TV/film composer John Cacavas, 
Singers and Swingers, which 
follows last year's two-disc set 
It's Showtime! 




by Jim Bessman 
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BERGMAN, LIGRAND & AUSTIN: Patti 
Austin had a great comment leading 
into her performance of "Ask Your- 
self Why" at Feinstein's at the 
Regency, the top-shelf Manhattan 
supper club where she joined Alan 
Bergman and Michel Legrand in the 
latest installment of its Singers & 
Songwriters series. 

At that precise moment, however, 
my date leaned over and inappropri- 
ately started appropriately raving 
about the show, and I never did get 
the whole thing down. 

"People watch too much TV and 
don't know how to behave at shows 
anymore!" Austin says, laughing 
heartily at my reportorial catastrophe 
by phone a week later. She's speaking 
particularly of the cabaret crowd. 

"Cabaret's always been a small and 
elitist audience that's as much a part 
of the show as the artist because it's 
such a confined space," Austin con- 
tinues, understanding but unforgiv- 
ing. "Everybody has to be a partici- 
pant, whether they want to or not." 

She graciously recalls her "Ask 
Yourself Why" quote. "I called it "The 
Kvetch Song" and said how the songs 
of Alan and Marilyn Bergman and 
Legrand are often very gentle yet 
caustic. Alan's and Marilyn's lyrics are 
usually very metaphoric, particular- 
ly the stuff they wrote with Michel: 1 
didn't realize how frequently they use 
seasons and nature to describe 




human nature. And they always have 
a kinder and gentler way of saying 
things than I certainly would: If I'd 
written 'Ask Yourself \Vhy,' it would 
have been 'What the Fuck' and 
wouldn't have been anywhere near 
the piece of art it is." 

But Patti, pray tell: How is it gen- 
tle yet caustic? 

"It's a very Jewish thing — and I 
can say that because I'm Jewish by 
injection!" she replies, again laugh- 
ing heartily. "I grew up in New York, 
and it's part of Jewish culture and 
Middle Eastern culture and South- 
ern culture to say Up yours!' in a 
very romantic and flowery way. 
Telling somebody off in such an ele- 



gant fashion is an art form, and it's 
Alan's and Marilyn's forte. 'Ask Your- 
self Why' talks about things that are 
really evil: playgrounds becoming 
parking lots and people getting away 
with murder — yet it's woven like a 
beautiful tapestry, like they do so 
much with Michel's music because 
of his French thing, which is so very 
complicated and rich. " 

"Ask Yourself Why," of course, was 
sung by frequent Legrand/Bergmans 
mouthpiece Barina Streisand on her 
1969 album What About Today.' 

PEGGY LEE TRIBUTE SET: Singer/ 
songwriter/event producer Richard 
Barone is putting together There'll 
Be Another Spring: A Tribute to Miss 
Peggy Lee as the flagship show for 
this year's JVC Jazz Festival. 

The concert is slated for June 23 
at Carnegie Hall. Signed up so far, 
Barone says, are Deborah Harry, 
Ronnie Milsap, Jane Monheit, Dee 
Dee Bridgewater. Shirley Horn, 
Peter Cincotti, Eartha Kitt, Petu- 
la Clark. Bea Arthur. Maria Mul- 
daur, Cy Coleman, Mike Stoller, 
Freddy Cole, Rita Moreno, and 
Nancy Sinatra. 

Song choices will favor the late 
Lee's own compositions (with collab- 
orators like Coleman. Duke Elling- 
ton, and Johnny Mandel and includ- 
ing such classics as "Manana" and 
"He's a Tramp ") and those written 
especially for her by the likes of 
Leiber & Stoller and Paul McCart- 
ney. Original arrangements by Gor- 
don Jenkins, Nelson Riddle, and 
Quincy Jones, among others, will 
also be featured. 

McGRAW-MILL MAKESTHE'USr: Toby 

Keith's 2002 country airplay hit "My 
List" is the focus of an inspirational 
hardcover book by its songwriters. 
Rand Bishop and Tim James. 

The My List: 24 Reflections 
on Life's Priorities, which McGraw- 
Hill issues this month, takes the 
lyrics of the song and expands upon 
its self-fulfdlment theme with per- 
sonal musings and recollections from 
Bishop, a Weightless Cargo Music 
(BMI) writer with cuts by Tim 
McGraw, Cheap Trick, and Indigo 
Girls to his credit, and James, who 
writes for Paddock Music (ASCAP) 
and has been covered by Brad Martin 
and Sawyer Brown. Related quotes 
from Martin Luther King Jr., Helen 
Keller, Oliver Wendell Holmes, 
Ralph Waldo Emerson, and Arthur 
Ashe are interspersed, and a CD of 
the song is included — along with a 
forward by Keith. 
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The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 19TH EDITION OF THE J^tfjl^ 

Musician's Guide to^jfff 
Touring and Promotion 

Includes: 

• City by city club directory 

• Tapeldisc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&R! 

• And much more 
Only $15.95 - $18.95 overseas, 
(includes shipping) 

Order by phone 800-745-8922 or on our website 
wvvw.musiciansguide.com 

Mention code TGBB when ordering! 




#V1 MEDIAWORKS" 

WCOs a> KOIIi. CO Oft OH SIM luia. 
ffFtoil Iteady CompMt CD Pafkagti 

1-800211-4689 

Cati For Quotes and a Free Info Packet ! 

www.mediaworkscd.com 



FOR SALE 



HEAVY DUTY POSTIR 1UHS 

. End Mugs t, UPS Includad 
. faclofy Dir«t oaaom \^ 
. 46 Sim In Shxk 




VINYL PRESSING 



WITH OVER 60 YEARS OF EXPERIENCE S. IN-HOUSE FACILITIES. WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT OESERVESI 



D.J. VINYL ^ROMO 

too 13'' viHYL 8775.00 

in wr-ffrc jackct w/ mole 

Si 30 each for odd^lional IP t 



300 f 2" VIMYl (IM WHIU MW w/ HOUl $1,249.00 KfCXttXIl SA99.00 

A 300 7" viNri. ^S's lYftm wtm sutvi) S675.00 gfonoER - $299.00 

I 1000 7" VINTl ^S'S iWTH WMTt iUlVt) S849.00 StOKMIt • S479-0O 
V ^ AU PAaAGIS maUDI: MASTIRING / fULl PROCISSIHG / TEST PRISSIHGS / «ii fOt 0 

2-COlOR lABELS (stod IraikgroBiid) / SHRINKWRAP |ir OUKK TURN AROUND FRfrniXHl 



Rainbe Records and Cassettes sj 

1738 Berkeley St. • Santa 
(3 I 0) al8-H76S • www ra.n 



i.CA 90404 - (310) 829-3476 



REACH FORTHE STARS! 
MOVING? RELOCATING? 
BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 

TO THE STARS 
CIASSMED SECTION 
EVERYWEEKIN 
BILLBOARD MAGAZINE. 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
infotdiscmakers.com 



DISC MAKERS 



j\SHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 
I Check out our website catalog: 

' www.baekstage-faghion.eom 

or call for a free price ILit/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520^3-0100) 



MUSIC MERCHANDISE 



WANTED TO BUY 



BUY DIRECT AND SAVEI 

Whd« oth«r people are raising their prices, we 
are slashing our«_ Major label CD's. cftMetlM 
arK] LP's as tow as SOt Your ctxMce from the 
moit extenswe listings availabta. 

For frM eattlog call (600) S8O-AO0O. 
~ mm or wrtla 



P.O,Box A Tr«nton, N J. 00991 -O02O 



TOP $ PAID 

For: Cds, Lps Cassettes. 
Videos & DVDs 

Call (201)966-0909 
Fax (201)986-7755 



^Looking fona^ 
record deal ?? 

Golliliy bigr^cd i:. vOly tkilJ ii; .Jo Bul we will 

gel the record deal yoii aw looking tor' Guar- 

iinvtiri Si-iivicG Call now to loceive your 
FREE mlorriuilion 



BILLBOARD MAY 3, 2003 



www.blliboarii.com 



HELP WANTED 



NOTICES/ANNOUNCEMENTS 



BMG 



8MG Music is looking for a Vtcfi Prestdenl of Sales, for the Strategic Marketing Group. 
This position overall is responsible for the sates of BMG Heritage product (New Releases 
arKl Catalog) including sales volume generated by artist ar>d product ltr>e as well as super- 
vising a staff of regional sales directors, working with Director Inventory Control in maintaining 
adequate product inventory at plants, collaborating with product management in developings 
sales programs, administenng National Sales advertising budget and developing 
Advertisin^Discount Programs, working with Distribution person eel in Senir>g/Merchandising 
all national accounts, and forcasting Product Sales. 

Our requlrsmanta Includa: 

• Minimum 10 years Sales experience in the music Industry also having worked In a 
Distribution setting. 

• 5-7 years managerial experience with empfoyees In renwte locatfons. 

• Proven track record of motivations a sates team. 

• Very strong interpersonal and communication skills. 

• lndeper>dent and strategic thinker. 

■ Desire to work In a creative and coUabontlve envlroniranL 

• In-depth analytical skills. 

• Strong negotiating skills. 

BMG offers a competitive compensatton and benefits package. Interested candklates who 
meet If^ above requirements should fax a resume and cover letter Including salary require- 
ments to (212) 930-4862 or can apply on-line at my future. Bertelsmann. com (click on 
advance searcfi and enter job number 36115). 

BMG Is an equal opportunity employor. 
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Urban Radio 
Programming Manager 

Profesuonal needed to piogiam and refine music 
stations within Radio^AOL's 'Urtun' genre. The 
position IS based in San Francisco, CA and tt>e se- 
lected individual should nave a minimum of tour 
years music prDorammmg exp. aitd expertise utilizing 
music programming software. Deep music 
knowledge & a passion lor Urtun music required. 
Excellent vertial & wrinen communication skills 
needed- Extensive industry contacts a big ptus. 
For immsdlate considsntlon, 
emill yoDt rnume lo bloyceta9aol.com 



Label GM 

NYC based if>tJy seeks entrepreneurial GM 
with proven sKilis in financial planning, team 
leadership, project management, and all as- 
pects of A&R, Mktg, DIsI, & Promo. Resume 
and cover letter witfi salary reqs. to 

resum* 041 OQyahooxom 



HELP WANTED 

II you Will be in Miatiii liom May 3 - 6 and want 
lo volunteer to help oui at the BillDoard Latin Music 
Conference & Awards show please send an 
email to 

bbemts^bHIboard.coni. Of call 646-8M-40S0 
IBIIIboard does nol cover expenses}. 
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Announcing 
BILLBOARD'S NEW 
<<TOURING SERVICES" 
Classified Section 

Billboard's recent expansion of its weekly and special 
quarteriy coverage of touring gives advertisers 

a new and unique opportunity to reacti 
artist managers, promoters, agents, venues 
and touring product and services providers. 
And no advertising opportunity in Billboard 
costs as little as a high impact ad in our new 
Touring Services Classified Section! 

In 2003, Billboard will also feature 
five touring spotlights with bonus distribution 
at the major touring industry shows. 
But, whether your ad appears In a special touring spotlight Issue, 
or a regular weekly issue,each classified ad in Billboard will 
also be posted on Billboard.com at no extra charge. 

For more information alMMit reacliing 

decision makers in the touring business, reach 

Jeff Serrette at 1-800-223-7524 

or via e-mail at 
jserrette@biilboard.com 
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Douglas "Noel" Fox, 63, of complica- 
tions from a stroke, April 10 in Hen- 
dersonville, Tenn. Fox sang in gospel 
groups the Tennesseans Quartet and 
the Harvesters Quartet, but he is best- 
known for his membership in the 
Giammy Award-winning act Oak Ridge 
Boys. In 1978, Fox took over the man- 
agement of Oak Ridge Boys' publishing 
group, Silverline/Goldline Music, and 
went on to serve as VP of MCA Music 
Nashville and president of Maypop 
Music Group. He is survived by his wife, 
three children, and one stepchild. In 
lieu of flowers, donations may be made 
to the American Heart Assn. or the 
American Stroke Assn. 

Marty Mooncy, 60, of heart lailure, April 
16 in Cleveland Most recently VP of rock 
promotion for Cleveland International 
Records, Mooney was a promotion vet- 
eran who began his career with Colum- 
bia in the early 1970s. In 1977, he joined 
Cleveland International, working with 
such acts as Meat Loaf, Ian Hunter, and 
Soutfuide Jofinny & the Asbury Jukes. 
He moved to PolyGtam in tfie 1980s and 
later worked as an independent in 
Nashville before rejoining Cleveland 



International in the late 1990s. 

ChoUy Atkins, 89, of pancreatic cancer. 
April 19 in Las Vegas. The tap dancer 
who created the moves behind Mo- 
town. Atkins is credited with inventing 
the "stop" stance the Supremes would 
adopt while singing "Stop! In the Name 
of Love" and the "train pull" performed 
by Gladys Knight & the Pips when they 
sang "Midnight TVain to Georgia. ' Call- 
ing it "vocal choreography." Atkins also 
invented the moves and twists of Mar- 
vin Gaye. Smokey Robinson & the Mir- 
acles, the Temptations, and the Four 
Tops. He is survived by his wife and 
daughter (see Rhythm, Rap, and The 
Blues, page 31). 

TWdy Edwards, 78. of cancer, April 20 
in Los Angeles. A key player in the '40s 
bebop scene on Los Angeles' Central 
Avenue. Edwards recorded for Dial 
before leading sessions for Contem- 
porary. Prestige. Muse, and Antilles. 
Edwards had a solo role in Tom Waits' 
score for the 1982 film One From the 
Heart and was profiled in Don McG- 
lyrm's 200 1 documentary The Legend 
of Teddy Edwards. 



Bush Backing 
Aids RIAA Case 

Continued from me 1 

and long-distance telephone company. 

The suit seeks to compel the phone 
company, which also provides Internet 
services, to turn over the name and 
address of an alleged copyright in- 
fringer. At stake in the case are First 
Amendment and privacy issues. In its 
brief, the DOJ finds no legal impedi- 
ments against the RIAA subpoenaing 
Verizon for the data. 

Judge John D. Bates of the US Dis- 
trict Court here ruled in January that 
the subpoena section of the Digital Mil- 
lennium Copyright Act (DMCA) allows 
the recording industry to get a name 
and address of an alleged infringer from 
Verizon without filing a lawsuit against 
the alleged infringer {Billboard, Feb. 1). 
Verizon asked for a stay in the case so it 
could petition the U.S. Court of Appeals 
for a re\iew. 

Lobbyist/lawyer Michael J. Rem- 
ington says it is not clear how Bates 
will rule on the stay, "but he under- 
stands the implications of the brief 
better than most. He worked for the 
DOJ for 17 years as a prosecutor and 
an assistant district attorney." 

Marci Hamilton, a leading copyright 
law professor at Cardozo School of Law, 
believes the judge will defer to the IX)J. 
"Their briefings are usually done by 
first-rate attorneys, so even weak laws 
can get a strong defense. And the courts 
tend to be fairly deferential to the DOJ." 

The brief argues that the DMCA sub- 
poena section "does not significantly 
compromise or impair the First Am- 
endment rights of third parties so as to 
render this provision overbroad." 

RIAA senior VP of business and legal 
affairs Matthew Oppenheim says the 
DOJ filing "supports the proposition 
that we have long adv'ocated — copy- 
right owners have a clear and unam- 
biguous entitlement to determine who 
is inftinging their copyrights online." 

Verizon general counsel Sarah 
Deutsch says she is "disappointed " wiUi 
the DOJ brief but adds tfiat as a matter 
of policy, "the DOJ nearly always takes 
the position that a challenged U.S. law 
is constitutional." 

Deutsch says Verizon is concerned 
that "somebody other tfian a legitimate 
copyright owner could file for a name 
and address with a court clerk instead 
of going before a judge." 

But the DOJ brief holds that the 
DMCA "'has protections tiiat ensure that 
an ISP will not be forced to disclose its 
customer's identifying information 
without a reasonable showing that 
there has been copyright infiingement" 

It says the DMCA also calls for penal- 
ties on "any person who makes inten- 
tional misrepresentation in seeking a 
subpoena" for "damages, costs, and 
attorneys' fees incurred by the alleged 
infringer or by a service provider." 

The RIAA had successfully filed 98 
such requests with ISPs before Veri- 
zon balked. 

The DOJ has stepped in once before in 
championing provisions in the DMCA, 
in a New York case last year challenging 
its anti-circumvention sections. 

Bates is expected to consider the 
DOJ brief this week. 
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Television 



'FAME,' REALITY-STYLE: First there 
was Fame the 1980 movie, whose 
music won Academy Awards for 
best original song ("Fame") and 
best original score. Then there was 
Fame the TV drama, which ran 
from 1982 to 1987 and featured 
Debbie Allen (who was in the 
movie) and Janet Jackson among 
its stars. .\ext came Fame: The 
Musical, a touring stage produc- 
tion that began in the mid-1990s 
and has enjoyed periodic revivals 
ever since. 




Now comes Fame the reality 
show/talent contest, which debuts 
on NBC this summer. The show's 
producers say they are lool<ing for 
multitalented performers ages 16 
and up. 

Celebrity judges will narrow 
down the field of contestants, and 
the audience will vote on which 
performers will advance to the 
final rounds. Actor/choreographer 
Allen will have an on-camera role 
in the new show as she recruits 
contestants and leads a "boot 
camp" for the finalists. 

Fame the reality show is the lat- 
est in a slew of T\' talent contests 
that have emerged after the success 
of Fox's smash hit American Idol 
[Billboard. April 26). Allen said in a 
statement. "The enormous success 
of the movie Chicago, as well as tal- 
ents like Jennifer Lopez. Usher, 
and Justin Timberlake. have rel<in- 
dled the countr>''s appetite for per- 
formers w^ho sing, dance, and have 
that bigger-than-life presentation 
that have helped them achieve 
fame. I am looking forward to find- 
ing the best of the best." 

TV SOUNDTRACK NEWS: .American 
Dreams Original Soundtrack: 
196.1-1964 will be released May 6 on 
Hip-0/Univer,sal Records. Much of 



the action of NBC drama .tmericuw 
Dreams — which is set in the 1960s 
— takes place on the set of classic 
music show .American Bandstand. 
The soundtrack features a mix of 
classic '60s songs performed by the 
original artists (including the 
Beach Boys. Otis Redding, and 
Simon & Carfunkell. as well as 
cover versions by current pop stars 
who have made guest appearances 
on the show. They include B2K as 
the Temptations (singing "My 
Girl"). Vanessa Carlton as Dusty 
Springfield ( "Wishin' and Hopin' "). 
Duncan Sheik as Bobby Darin 
("Beyond the Sea"), and India.Arie 
as Nina Simone ("Come Ye"). 

The soundtrack to Queer as 
Folk: The Third Season is set for 
release May 20 on Tommy Boy 
Records (see Beat Box, page 39). 
The Showtime drama series has 
yielded two previous dance/elec- 
tronic soundtracks for the U.S. ver- 
sion of the show. (Queer as Folk 
originated in the U.K.) On The Bill- 
board 200, the first Queer as Folk 
.■soundtrack peaked at No. 152, 
while Queer as Folk: The Second 
Season reached No. 1 67. 

IN BRIEF: Willie Nelson's 70th 

birthday concert, which took place 
April 9 at New York's Beacon The- 
atre, will premiere May 26 on the 
USA Network as a two-hour TV spe- 
cial. The tribute program Willie 
h'elson & Friends: Live & Kickin ' 
will feature Nelson performing with 
an all-star lineup that includes Sha- 
nia Twain. Ray Charles. Eric Clap- 
ton. Norah Jones, Jerry Lee Lewis. 
Sheryl Crow. Toby Keith. Kenny 
Chesney. John .Mellencamp. Steven 
Tyler of Aerosmith. ZZ Top. and 
Merle Haggard. A full concert re- 
view may be found at billboard.com 
. . . NBC program Cher: The 
Farewell Tour has become the 
highest-rated concert special so far 
of the 2002-2003 TV season. The 
show, which aired April 8. drew 
16.6 million U.S. viewers, accord- 
ing to NieLsen Media Research. The 
program surpassed the ratings for 
recent CBS concert specials on 
Celine Dion (13.8 million U.S. 
viewers on March 25) and Bruce 
Springsteen (5.5 million U.S view- 
ers on Feb. 28) . . . VHl's annual 
Divas Live concert will air May 22 
as Dii'as Duets, to be televised from 
the MGM Grand Arena in Las Vegas. 
Queen Latifah will host the show. 
Confirmed performers at press time 
were Mary J. Blige, Jewel, and 
Chaka Khan. 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 




by Geoff Mayfield 



Counter 



THE EASTER PARADE: Album volume looks 
mighty this week, with units standing 25% 
ahead of the same week last year (see Market 
Watch, page 5|. Before you throw a party to 
celebrate those zesty numbers, understand 
that this uptick comes by way of a quirk of 
the calendar, as Easter fell later this year than 
it did in 2002. 

Comparing apples to apples, tlie 1.3,.3 million 
album units sold during this )"ear s Raster frame 
are down 6.7% from the week that ended March 
31, 2002, which was the date when Easter land- 
ed last year. If yim're looking for an optimistic 
slice of information, you can celebrate that this 
issue's Billboard 200 has more titles abow the 
100,000 mark— 13— than the eight we had in 
last year's holiday frame. If yvu prefer pessimism. 
TOU can grouse that each of last Easter's top two 
albums shifted 400,000-plus— when Celine 
Dion's .4 Neu' Day Has Dime entered at No. 1 
with 527,000, followed by AW'.' .9 with 
463,000 — while none did so this time around. 

IDOL-IZED: Apparently, the fame of Kelly 
Clarkson. American Idol's first-season win- 
ner, lasted longer than "A Moment Like 
This." Despite delays in the album's release 
and a faster start by 50 Cent's new video/ 
audio combo, her Thankful rallied strong 
during the 
high-traffic 
Easter week- 
end, snag- 
ging The Bill- 
board 200's 
crown (see 
story, page 
3). Clarkson's 
chart-top- 
ping Nielsen 
SoundScan 
total of 297,000 units is even larger than 
her opening-day numbers had suggested, 

A bevy of release-week TV appearances 
helped accelerate her come-from-behind win, 
including stops on The Tonight Show With 
Jay Leno, Good Morning America, Dateline, 
The View, and Extra, among others. Prior to 
that, she tiad also been seen on American Idol, 
Lire! With Regis and Kelly, Entertainment 
Tonight, and other shows. 

SEE ME, HEAR ME: MTV is more than 20 years 
old, which means that even geezers of 30-plus 
were raised not just listening to music but 
watching it, too. The DVD/CD combo from 50 
Cent that arrives at No. 1 on Top Music Videos 
and No. 2 on The Billboard 200 is a step 
toward what Interscope says will be a not-too- 
distant version of an album: a hybrid disc on 
which all content can be played on either DVD 
or CD players {Billboard. April 19). 




In the meantime, 50's The New Breed fol- 
lows the path of such offerings as MetalUca's 
1993 boxed set and last year's Josh Groban 
title In Concert, packaging audio and video 
components together. 

While Groban's was offered to stores in 
either DVD-styled boxes or CD jewel boxes. 
Breed was only sold in the CD-type package. 
Breed's CD includes four tracks, the bare min- 
imum content 
for what Bill- 
board would 
deem to be an 
EP (although 
initial ship- 
ments only 
housed three 
tracks). This 
becomes the 
eighth title to 
chart simulta- 
neously on the big chart and Top Music Videos. 
50 Cent's opening sum of 246,000 units is the 
largest week by any video title — including 
those released on DVD, VHS, or both — since 
our music video list flipped to Nielsen Sound- 
Scan data in 1993. 

CANDY, EGGS, AND MUSIC For the first time 
since last year's June 1 issue, new titles enter 
each of the top four slots on The Billboard 
200. Aside from the aforementioned Kelly 
Clarkson and 50 Cent titles, the batch in- 
cludes career-high Nielsen SoundScan 
weeks for Fleetwood Mac (No. 3. 218.000 
units) and Danyl Worley (No. 4, 214,000), 
with the latter earning his second No. 1 on 
Top Country Albums. 

.Although Mac's 1997 reunion The Dance 
reached No. 1, its biggest sales week was 
205,500 units. This, however, is only the third 
Fleetwood set to chart since The Billboard 200 
switched to SoundScan data in 1991, 

Worley more than quadruples his best 
week, earned last year when sophomore 
album / Miss My Friend began with 42,500, 
which was good for No. 1 on the country list 
and No. 21 on The Billboard 200. Also scor- 
ing his best-ever SoundScan week is concert 
favorite Jimmy Buffett (No. 9, 127,000). This 
hits set beats his previous best of 123,500, set 
by Banana Wind in 1996. Last year's Far Side 
of the World, on his own Mailtioat label, start- 
ed at No. 5 with 78,500. 

Last week's issue saw seven titles by acts 
that appeared at the April 7 CMT Flamewor- 
thy Video Awards bullet on the big chart or on 
Top Country Albums. Each rides Easter's tide 
to gains again this issue, with Toby Keith 
owning the biggest unit spike of the seven for 
the second straight week (34-39 on The Bill- 
board 200, up 43%). 
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ALL-AMERICAN: ' God Bless the U.SA, " by the 
10 finalists from tlie latest installment of Fox's 
American Idol, debuts at No. 1 on Hot 100 
Singles Sales and No. 4 on The Billboard I lot 
100, with first-week sales of 101,000 units (.see 
story, page 3). It is the first song to crack the 
six-digit sales barrier since the last American 
/(/o/-related single. Kelly Clarkson's "A 
Moment Like This," moved 146,000 pieces in 
the Oct. 12, 2002, issue a week after opening 
with 236,000 units. 

At the time, Clarkson ended a 14-month 
drought of 100,000-sellers, last achieved by 
"Loverboy" from Mariah Carey Featuring 
Cameo in August 2001. The finalists' version 
of "Bless" is the second rendition of the song 
to top Hot 100 Singles Sales in the past 18 
months. One of the many versions that Lee 
Greenwood recorded of the song (which was 
on Curb Records) hit No. 1 in December 2001. 
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GOD BLESS THE U.S.A. 




The No. 4 debut by "Bless" on the I lot 100 is 
the highest entry since we began including 
radio-only singles on the chart in December 
1998 (see biart Beat page 771. With most songs 
debuting on the Hot 100 solely on the strength 
of their radio popularity, the starting point 
has — more often than not — been the lower half 
of the chart A single that sold enough to impact 
the Hot 100 was usually already on the chart 
and would then climb higher than its radio- 
fueled rank. "Bless" has an audience total of 3 
million listener impressions, easily the lowest 
figure of any song on the chart. This is not sur- 
prising, giwn the nature of the song and the 
fact that traditional patriotic fare has been tem- 
pered since the military campaign in Iraq has 
been winding down. 

The arrival at No. 1 by "Bless" on Hot 100 
Single Sales pushes Kid Rock Featuring Alli- 
son Moorer's version of "Picture " to No. 2. even 
though the latter posts the highest one-week 
sales total of its chart run (19,000 units). "Pic- 
ture" has spent 12 weeks at No. 1, including 
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the past eight weeks, and its 2,000-unit gain 
this week is enough to make it Greatest Gain- 
er/Sales on the Hot 100, even though audience 
erosion causes it to drop two spots to No. 9. 

TWO FOR FIFTV: For the second time this year, 
50 Cent takes the top slot on Hot R&B/Hip-Hop 
Singles & Tracks, as "21 Questions" featuring 
Nate Dogg follows the path taken by "In Da 
Club," After 21 chart appearances, "Questions" 
is Dogg's first No. 1. Driven by an airplay 
increase of 5 million listener impressions, 
"Questions" ends Sean Paul's stay at No.l with 
"Get Busy" after one week. 

.Another of 50 Cent's eight charting tracks, 
Lil' Kim's "Magic Stick, " is this issue's Great- 
est Gainer/Airplay, rising 24-17 on Hot R&B/ 
Hip-Hop Singles & Tracks with an increase of 
9.1 million listeners. The track also owns the 
same distinction on The Billboard Hot 100. 
climbing 75-46 with an 11.5 million airplay 
gain. The No. 46 rank is the lowest for an air- 
play gainer on the Hot 100 since Mystikal's 
"Shake Ya Ass" earned the honor at No. 65 in 
the August 26, 2000, issue. The last time the 
airplay gainer increased by le.ss than 1 1.5 mil- 
lion listener impressions was June 22, 2002. 
when Nelly's "I lot in I lerre" improved its audi- 
ence by 11 million. At that point, however, it 
was already above 100 million listeners. On 
this issue's chart, the upper echelon remains 
fairly stable, as no song climbs more than 
three spots in the top 20. 

On The Billboard Hot 100, "In Da Club" holds 
on to No. 1 for a ninth consecutive week, as last 
issue's challenger — "Ignition " by R. Kelly — fal- 
ters. It loses 5 million listener impressions and 
is owrtaken for the No. 2 slot by Paul's surging 
"Busy," up 10 million in radio audience. 

UP THE DOWN STAIRCASE: The traffic jam on 
Hot Countr>' Singles & Tracks worsens this 
issue, where no new titles break into the top 
10 for a second week. The bottleneck on the 
chart's upper end extends to the top 20 and top 
30 this issue, resulting in seven titles that 
increase in detections but decrease in rank. 
Those seven titles compete in the most slug- 
gish area of the chart, between No. 19 and No. 
36. This type of logjam in that part of the chart 
would not typically bode well for any title to 
achieve Airpower status, but Craig Morgan's 
""Almost Home" manages to do so with a back- 
ward move ( 19-20). "Home" is boosted over the 
Airpower threshold by advancing 21-19 on the 
Nielsen Broadcast Data Systems audience tally 
with 14.8 million listener impressions. 

TWo titles that decreased in spins last issue 
reclaim bullets: TVavis TVitt' s " Country Ain't 
Country" (No. 26) and Sara Evans' "Backseat 
of a Greyhound Bus" (No. 31 ). Those titles gain 
38 and 205 detections, respectively. 
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12 


117 


76 




JAY-Z A' 


TlM Bluaprlat £ The Gift And Tlie Corse 


^ 


164 


140 


i 


BLAKE SHELTON 

EVARNEfleROS IMAWVIUi|«IIIW1tN(ltlVIBStt 


The Dreamer 


6 


199 






TRACE ADKINS • 

lUPiTOi. iSASf. .If 1 SJliS ilil » 


ChrooM 


59 


ISO 


151 




VARIOUS ARTISTS • 

iNrtfiBrrv 8H»fcspn: ji 


IWorship: A Total Worship Experieaca 


60 


178 


178 




COUNTING CROWS • 


Hard Caodf 




130 


117 




KENNY LATT1MORE & CHANTE MOORE TMiss Tliat Lovers Do 

ARISTA 147SI|l2M1ini 


31 


166 


181 




BON JOVI • Bounce 


2 


176 






VANESSA CARLTON ▲ 

AftM«O3D?i1NT{KSCaPEIllJBC0l 


BaMotNohody 


5 


146 


105 




ANI DIFRANCO Evolvo 

RUHTtOUS BABE UD 1 11 IB COI 


30 


146 


197 


1 


1 GEORGE JONES Tlio Goe^l ColhcliMt: 
BANDitifMAtToaiunim'tue 


Gaorie Joaas Sinfs The firaMeM teiies Ever TbM 


148 


142 


123 




BEE GEES ▲ 

''ri.riiiR l.T', II'. .■fR>AL5*»«aDMBCiUlH4*; 


Their Greatest Hits— The Record 


49 


151 


152 




MUDVAYNE 

CPICIMIjltWEQCOl 


The End 01 All Things To Come 


17 




wl 




VARIOUS ARTISTS 

MAlT 01SNE< mm M 1 4 CD' 


Radio Dtsaey Jems: Vol. 5 


122 


127 


150 




LOS BUKIS/LOS TEMERARIOS 

rONOviu jsonzvG ium coi 


ahMlvidablas 


127 








LOUIE DEVITO 

DEE Vll OOO&WUSICKAMA tia M COI 


l^ee Divas 


177 


180 


177 




NIRVANA ▲ 

OGC^mtN •USaiUNTfRSCQPf < lUI GDI 


Nirvana 


3 


138 




ILM POINT OF GRACE 

WKm Mt)MM:UMKaiWUtNDIMDS|nL«C01 


24 


138 


147 


122 




CELINE DION A' 

EPiCH4dei)intii'iiJ» 


A New Day Has Coma 


1 


134 


111 




(HED)PLANET EARTH 

vncANa'jnf 4iii7iZ[)w«Aiu«aii 


Blackout 


33 


155 


107 




FIELD MOB 

iyKAii3niMuaCD» 


Fram Tha Roota To Tha Toota 


33 








TONY BENNETT ft ICD. LANG • 


AWonietlulWorM 


41 














SOUNDTRACK 

FO:c,JIVf ••Ha'70MeAI1!»l»l» 


Dnimliae 


133 










JARS OF CLAY 


Ftftheraore: From The Studio, From The Stage 












ESssMi*i ia(fflroM6AiiiiecDt 






192 


195 




UNCLE KRACKER 

UkVAnMr'AGilIMUHl 


Ne Stranger To Shanie 


43 


161 


136 


W3 CHOPPA 

jSa TAJCf FOMWttailMITOnaiE.RMIGIIlWtUM 


Straight From The N.O. 


54 


157 


172 


n| DRU HILL 

Ipg DEFSDULai3STI*/1DJMQI1Z»ltMI 


Dra World Order 


21 


115 




Q YOLATENOO 

IB MATAOOflDSW-WGeAESGROOPnEMCDllNI 


Summer Saa 


115 






H CRAIG MORGAN 

BR0REN&3EV 'nAniTRRCUltH] 


ILovaH 


190 


167 


142 


g SYSTEM OF A DOWN • 

Wh '^'i'' :.-.Mj:..'.'si.Kft>i--iR0ii««EQCOI 


Steal ThisAlbam! 




156 


138 




INDIA.ARIE • 

MOTOWN DWrKUMRS llZXIIUai 


Voyage To ladia 




177 


155 




ASHANT1 A' Ashinti 

MuflDtB i.'.i->)!«r'iio>M3ii;!e'ti«. 


1 


170 


157 




5YLEENA JOHNSON 

jr^<ll'l.7CMHAI1tM<ITMI|M] 


Chapter 2: The Voice 


104 






Tl STEVIE WONDER 

MOTOWkUEVEWIMWEIIiaCOl 


The Definitive Collection 


35 






MERCYME • 

m MtntURB IIBHOli IN] 


Mmost There 


67 






189 179 


^ CREED A' 


Weathered 


1 








SOUNDTRACK A' Mealia Roufe 

iNT(RscoPE Hxm nimiM) 


3 


88 






BOOMKAT 

LiRFAMWBRK^iUm'IMTCRSaiPEtliaCDI 


Beonkatalog.Ona 


88 






NEW FOUND GLORY • 

CBvi.-HRMii?.ift»r.AM.^:n 


Sticks and Stones 


4 



• Albuna MtMhe greaifcst KKkit gaiiu ihit 
symbD< nihcalat albums rr.ulti pla' 
ts IMuni-Plaimol 'Aueriili indi 



_ Recording livduKiry Ass" 0' America IftlAA) certi'icalian iai net shipment of 500.000 alburr> urids (Soldi A RIAA cettficanon far net shipmBnl of 1 milhan unitj JPialinuml. ^ R1AA caftrlicat , 

ttve< For boKad sats. and doublii albums witti a funning time o' 100 minutes or mora, the RIAA mu«ip1iei shipmer^u trv the number at diici and/Of tapei. RIAALailn awardi C«rufication lornei ihipmem ol lOO.OOO uniti lOral :'. CenificatMnol 200.000 ur 
LP is available. Most tape prices, and CD prices lor ^M^ and WtA lalMis, are tug^esiad Itm Tape^ncet nurktd EQ. and all olFiar CD prices, are equivalent pricci, which are proiected Itom nt^Dlesale prices Greatest Gamer ihoM chsiT's lef gest unit mcietse Pacesener ir 



percentage Qrovrth Healseaker Impact shows albums removed from HBatsealiers triis weak 
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Billboard TOP JAZZ ALBUMS.. 




i 

3 




Slits data coinpiicd by • • 

*> Nielsen 

SoundScan 

ARTIST IMPR;NT ft NUMBER/DISTRrBUTlNG LABEL Title 




3 




NUMBERS '5 VVesksaiNum.r 1 
TONY BENNETT & K.D. LANG* A Wonderful Wmld 




1 




DIANA KRALL • Live In Patis 


2 




PETER CINCOTTI PMn Cincoltl 


5 
7 




DIANA KRALL A Tils Looh Of Love 


VARIOUS ARTISTS Ljiilv Sings The Blues 


6 




GLENN MILLER Platinum Glenn Miller 






BILL FRISELL Tfie Intfirconlinenlals 






NATALIE COLE Ask A Woman Who Knows 


? 


lo" 




WAYNE SHORTER Alegria 


B 




VARIOUS ARTISTS Jan After Dark 


11 




THE BAD PLUS These Are The Vistas 


13 




MARK O'CONNOR'S HOT SWING TRIO In Full Swing 






NAT KING COLE Love Soigs 


16 




THE MARSALIS FAMILY A Jan Colebtstion 


n 


18 




VARIOUS ARTISTS Bossa Nova For Lovers 




THE DETROIT EXPERIMENT Tile Detroit ExperimeM 


■ 




LYNNE ARRIALE TRIO Arise 


9 




THE DAVE BRUBECK QUARTET Parfr Avenue South: Live At Starbucks 


STACEY KENT In Love Again 


19 




STEVE TYRELL Standard Time 

: -IHl 


14 




KENNY GARRETT Standard Of Language 


17 




JANE MONHEIT InTheSun 




' 




VINCE BENEDETTI MEETS DIANA KRALL Heaitdrops 






HARRY CONNICK, JR. Songs 1 Heard 


23 




CHRISTIAN MCBRIDE BAND Vartical Vision 



MAY 3 
2003 


D iL _i TOP CONTEMPORARY 

Billbood JAZZ ALBUMS. 






LAST WEEK 




Sales data cc^l>itad bv 4^9 

i>i Nielsen 

SoundScan 

ARTIST MPRINT 4 NUMBER.O'STRieUIING LABEl Title 




1 




■ ; NUMBER 1 ' eO WeeVsAiNi-mber ; 

NORAH JONES A Come Away With Me 

■'.»■■ -wi 




3 




THE CRUSADERS Rutal Renewal 




4 




KENNYG* Paradise 


2 




VARIOUS ARTISTS Streelwize: Work h! 


b 


MINDI ABAIR K Just Happens That Way 




STANLEY CLARKE 1.2. To The Bass 


7 




JEFFLORBER Philly Style 




8 




STEVE COLE NYIA 








SOULIVE Soulive 






VARIOUS ARTISTS Hidden Beach Recordings Presents: Unwrapped Vol. 2 






CHARLIE HUNTER QUINTET Right Now Move 


O 10 




SPYRO GYRA Original Cinema 


i 


11 




KIM WATERS SoMMisToLovaVou 


< 


'2 




WALTER BEASLEY Go With The How 

■. rr,Dirui>v,.»ijt. lal 




15 




BOBBY LYLE Joyful 

'.("if «;v-;MMi.UGKt¥tAH 


18 




FOURPLAY Heartfelt 




GALACTIC Vintage Reserve 




14 




BWB Groovin' 




17 




BONEY JAMES Ride 


16 




AL JARREAU All 1 Got 


PIECES OF A DREAM Love's Silhouene 




PETER WHITE Glow 

[Ml 


20 




NORMAN BROWN JustChillin' 


22 




WALTER BEASLEY Midni|M Love - Hie Ultlmsle Colleclion 01 WaKer's Romaalic Classiisl 






CHIELI MINUCCI Night Grooves 
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Billboard TOP CL.ASSICAL ALBUMS^ 


1 

ri 


1 lASTWEFK 




ARTIST IMPRINT & NUMBERD-STRlBUTING lABEl Title 




1 








2 




ANDREA BOCELU A Sentimenio 


3 




VARIOUS ARTISTS The Most Relaxing Classical Album ...Everl II 






YO-YO MA French Sonatas 


E 


5 




YO YO MA Classic Yo Vo 


4 




JUAN DIEGO FLOREZ Una Furtive Lagnma 






CHANTICLEER APotUsit 


6 




GLENN GOULD State Of Wonder 


ID 




CARRERAS DOMINGO-PAVAROm The Best Of The 3 Tenors 


9 
8 




SOUNDTRACK Callas Forever 


VIENNA PHILHARMONIC ORCHESTRA (RATTLE) Baediovea: CeeiplaM Symphooies 




RICHARD JOO Billy Joel: Fantasies & Delusions 




ANNE SOPHIE MUTTER Tango Song S Dance 


FABIO BIONDI. EUROPE GALLANTE YivaU: Magdolia Coecerc Concnli Con Moiti Inslmnienli 


r 


14 




RENEE FLEMING Bel Canto 

:,.ii:i«i'- ■ ■, ,r a .:«'aci |;k:'i ■ |»1 



SilBsdaUtorClassioi. flt • 
New Afe, and Kill Audw 



Billboad TOP CLASSICAL CROSSOVER 





1 




ARTIST iMRftlNT A NUr^ef RUIS7RI8UTING LABEl 


Title 




1 




JOSH GROBAN A 


NUMBE 


- ! Za Weeks At tauniD«f 1 

Josh Groban 


mji 2 




JOSH GROBAN 




Josh Groban In Concert 


^ . 


3 




CHARLOTTE CHURCH 




Prelude: The Best Of Chariotte Church 




4 




OPERA BABES 
rnl 




Beyond Imagination 




5 




BOND 


•INI 


Shine 




7 




MARIO FRANGOUUS 
inl 




Soimlinies 1 Dream 




9 




ANDREA BOCELLI A 




Cieli Di Toscana 




8 




RUSSELL WATSON 




Encore 




11 




SARAH BRIGHTMAN* 




Classics 




6 




THE AMERICAN TENORS 




The American Tenors 




To" 




RENEE FLEMING/BRYN TERFEL 


Under The Stars 


13 




CHARLOTTE CHURCH* 




Enchantment 




12 




DANIEL RODRIGUEZ 

. . f. IMl 




From My Heart 




14 




rO.YO MA S THE SILK ROAD ENSEMBLE 


Silk Roail Journeys: Wiea Slraagers Meet 




THREE MO' TENORS 




Three Mo" Tenors 













MAYS 
2003 


Billboard TOP NEW AGE ALBUMS.. 


n 


1 

3 




ARTIST iWPtfiNT S, NL'MBER.'t>STRllkfTING LABEL Title 




1 




YANNI 


'M iMprp <o WpfiksAi Number 1 
Ethnictty 






ESTEBAN 


Back 2 Back 


3 




ESTEBAN 


Migic Moments 


4 


2 




YANNI 


Ullimate Vanni 


■ 


4 




MANNHEIM STEAMROLLER 


Romantic Melodies 


I 






JIM BRICKMAN 


Love Songs & Lullabies 


I 


~F 




GEORGE WINSTON 


Night Divides The Day: The Music Of The Doors 


I 


6 




GEORGE WINSTON 


Velveteen Rabbit Anniversary Edition 


I 


10 




CUSCO 


Inner Journeys 


I 


7 




VARIOUS ARTISTS 


Pure Moods IV 


I 


9 




VARIOUS ARTISTS 


Windhm Hill Chill 




11 




JOHANNES LINSTEAD 


Zahuce 




8 




AMETHYSTIUM 


Aphelion 




14 




DANNY WRIGHT 


Healer Of Hearts 


% 






JtM BRICKMAN 


Simple Things 




Nielsen 
SoundScan 



Billboard 



lj^ssical budget! 



uMHWSMnsrs 



OOOIU$SAMfnCA:UN(TEDWCmMD) UJKUSKlim 



vunuiMnsn 



KUtEM«CK CLU9CSrO»BUAMnON U 



I hlOZART: SYMPHONY NOS. 40* 41 WMOUtMntlt 




[•eSTIUDmONALIMBOMCMUStC (MMMtMntTS 



WUMUIMTISn 



BCETHOVEN: SO OASSKAt HKHUCHTS « 



BABT S FIRST CLASSKS 



•JSoV Billboard" 



iSSICALMIDi 



DfSNEY-S BABY BEETHOVEN WUK 

MAITtilSMi* 




VIVALD4 S GREATCST HFTS MMH 

KA (fit TO* itm 


NJSAimSTS 


EASY NCPTUNE WM 




THE t1 OPERA ALBUM VMK 
IMCCA UNIVlRUll CUtSSlCS fiHOUT 


NBurmn 


inLCHELBEL CANON & OTH» BUDQUE HTTS UUBUS Mtm 


THE ONLY CLASSICAl. CD VOU NEED WJUUUS MTlSTt 

RCA VICIOd 


SASY BACH WME 

WAlTCKtMV 


MSAKTIStS 


BASY VIVALOl WME 
WAltEHSM* 


KSAMtlSn 


MICHAEL AMANTl HOtl 

'MDUilI 


taUHMTT 


AirrOFSEGOVU AMOKS Si bOVM 

■OG VHTAnSM. ClASSKSeitOUf 


50 GREATEST CLASSICS VMR 

ST cuw 


WSAKTISn 



THERE IS LOVt WUKM UnSTS 

niAsc 

BRIDE'S OUlOe TO WEDDING MLTSIC MNDUt««lTint 



6«!tw«en 3 38 ^nil 12.38. CDs w<l 
B.98 Bppear an Clasaiot Budget 



Billboard 




VARIOUS AimSTS 



niMfriGMuiiTm: 



UnOOtSMCVJUkMI VOL ' 



• Allwmt wrthit>Bgr8*wn s»1bs gmniihii week. •ReeofOing Inausuy 01 Amsncfl (RIAAI codificaliiw (or rwt sliipmeni ol 500,000 aitmm until (Goldl. * fUAA cer^icat^on for n« shuoirwrii erf t iratton unM IPUtmiOT) ♦ BUA certiticaiion tm net ihipmHni of 10 
symbol irtdiCRits iLbum's mulb-plalinutn level Tot Oaxea sets, and double alburns wnh ■ running mi* oI 100 minuiBs or mora. ih« RIAA muttiplies shipmenis by V)e number at d>us and^w lapBi HIAA Latin nvaidt CaniltcaMn tor net thipmeni ol 100.000 uniu lOiol . 
uMs (MwHi-Plaiirwl *Asl«riili indicales LP it a»»ilalile Heaiseelief Imoaci ihoyrt albums famowd (fom HMW8«lief» llw nwiik [H] irwltc ates pail or present Healsaelie' litte. taBH. VNU Busmsss Mwlia, Inc . and fiwlstn SoundScan, Inc All riBtiis reserved. 
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Biiib^d- TOP POP. CATALOG., HEATSEEKERS. giiiS TOP INDEPENDENT ALBOMS, 



1 



£ 
3 


o 

s 




Sales data compiled by 11* 

• « Nielsen 

SoundScan , . 
ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


1 


1 




MIIMRPP 1 1 Weeks At Ni-mbL'r 1 
THE BEATLES A' 1 


8 


8 




BOB SEGER & THE SILVER BULLET BAND A Greatest Hits 


2 


3 




LtN KIN PARK A [Hybrid Theory] 


5 


' 




BOB MARLEY AND THE WAILERS ^ Legend 






S GREATEST GAINER S 

KENNY CHESNEY a' Greatest Hits 


6 1 6 




COLDPLAY A Parachutes 


3 


4 






7 


5 




EMINEM A The Marshall Mathers LP 


17 


24 




RASCAL FLATTS A Rascal Flatts 

L.1F111: sTUiiT liMii H^uvivnca :i}iiiM IH| 


4 


2 




PINK FLOYD ^ ' Dark Side Of The Moon (SACD) 


19 


25 




u vwi/ ^n#\nLv 1 lev uoou v^riarione 

:i.i'.iGHT(^,,.:,i' : ij«;ij.:.. (h| 


34 


43 




QUEEN A Greatest Hits 


9 


11 




lAf kf mHNCnN A Sriickflr* Palrwtklac 

jMw^ jwni^9WPi A Drusnnrv rairyxaieft 

FV.i. ■■■■■■■■ IMl 


10 


13 




SOUNDTRACK A O Brother Where Art Thou? 


13 


12 




TIM MCnPAW A ' f^raatAC*- Hit* 


23 


34 




THE BEACH BOYS Ttie Greatttt Hits Vohme 1 : 20 Good Vibrations 


16 


26 




DEC UBB3 A unB ratgnt uniy 


18 


15 




MBTALI ICA A" Matallira 

UltlHi !lf3- tuli ill 


IS 


10 




EMINEM A* The Slim Shady LP 

Wf9 A'TrF!'.WHt>::fl7'.-.\mSC0P[ OJM'IIW 


26 


35 




BEASTIE BOYS A^ Licensed To III 

Di=JiMV"3' \u'J':, i6aa-,iaBi 


14 


7 




JAMES TAYLOR ^ Greatest Hits 

'.'.■iiir,E1 jn; 


22 


19 




DIXIE CHICKS Wide Open Spaces 


37 






Jinn ncn^fiA A CAp9iWiK« nvndriXk ine vvti WT jmi nvfionx 


21 


20 




SHANIA TWAIN ^ ' Come On Over 








38 






VAN MDDRI^nM a Tha Rect IM Van Mfwicnn 


32 






KUoUN A ureatest nits nyoo-iTTO 

J-APlTflL Wl'll 


20 


18 




DISTURBED A' The Sickness 

Guv.mijnviRHEs m/i '1 [H] 


41 


29 










FLEETWOOD MAC A* Greatest Hits 






3 DOORS DOWN A^ The Better Life 

-iF-i: ■■■■fS ll2»1B9BlfH| 






GUNS N' ROSES Appetite For Destruction 


25 


22 




npP 1 FPPARn A ' Vault - nraatac* M>t< 1 Ofln 1O0^ 


24 


21 




ORtGtNAl BROADWAY CAST RECORDING • Mamma Mia! 


36 


32 




Dun jwi V Slippery vvnvn wvi 

Wfl':jB<'.5»W.IO.W3 li'MliS*! 


46 






STEVE MILLER BAND a' Greatest Hits 1974-78 


33 


17 




VMIOUS ARTISTS A' Songs 4 Worship - Shout To The Lord 


27 


23 




KID ROCK ^ Devil Without A Cause 

rc^DCGLA'.Asim-ij ii;»'ini [HI 








29 


28 




r^infv ruuTU ^ L^arK 9iae vr i ne moon 

UMT31 WCI iin«-»«i 


30 


16 




TUB BEAYI EC ^.^i ALL... a^-^J 

THE BEATLEa ^ Abbey Road 

APPlf »M*i't*PlTE<, llI9il«MI 


35 


42 




Di^Pi JWI A t_ross noao 

■■ - ■■■ :. ■ ii:inj« 


31 


30 




ABBA A Gold - Greatest Hits 


47 


38 




rPPBD A ' Hiimsn TIau 

■.MS[, i;T>r^j- ihmiumi 


39 |27 




LfiAic i_ni^>\9 ^ riy 

■/:jM.'.'C.ts*ri ^n\. i-.a^.h'. i..Fi iif »ECi-.t» 












ERIC CLAPTON a' Time Pieces - The Best Of Eric Clapton 


42 


31 




JOHNNY CASH A 16 Biggest Hits 

i[:*:-'\:iLiAiBA sask.ille «i-n.so'.- ir<ii<i'.\,.Et i'w£i;t- ft 


50 


48 




FRANK SINATRA OasikSiiutrs: His GrMt Performances 19S3-1960 


49 


39 




AC/DC ^ ' Back In Black 



1 


o 




Sales data compiled by VL* 

•» Nielsen 

SoundScan ^ . 
ARTIST Title 
IMPRINT i NUMBER/DISTRIBUTING LABEL 








L NUMBER 1 


; '■ 5 We&fes A! P^uE^Sef 1 


1 


1 




FINCH 


What It Is To Burn 


4 


9 




S GREATEbi uAINEK S 
J>UON MRAZ Waiting For My Rocket To Com* 


3 


3 




BOWLING FOR SOUP 


Drunk Enough To Dance 






. nOTSHOTDEBLT 

THICKE A Boautiful World 

rii iwf-. twj^s srfRSCOPt rtiacDi 


2 






YO U^TENGO ,^^^ ^^^^^ 


Summer Sun 


12 


15 




CRAIG MORGAN 


1 Love It 


8 


7 




SYLEENA JOHItlSON 


Chapter 2: The Voice 


5 


2 




PEPE AGUILAR 


Y Tenerte Otra Vez 


11 


12 




SMOKIE NORFUL 


1 Need You No%v 


7 


10 




CONJUNTO PRIMAVERA 


Nuestra Historia 


10 


14 




KEM 


Kemistry 


6 


8 




BRONCO 


30 Inolvidables 


18 


23 




TAKING BACK SUNDAY 


Tell All Your Friends 


14 


20 




IBRAHIM FERRER Bmm Hormanos 

. ■ 'iiCHrKWAC litSlXI 


16 


19 




JUANES 


Un Die Normal 


21 


29 




PETER CINCOTTl 


Peter Cincotti 


33 


17 




THE RAVEONETTES 


Whip It On (EP) 


15 


11 




KINDRED THE FAMILY SOUL Surrender To Love 


13 


13 




JOHNNY VICIOUS 


Ultra. Dance 03 


44 






NICHOLE NORDEMAN 


Woven 8i Spun 






SYSTEMATIC 


Pleasure To Burn 


41 


40 




CHRIS RICE Run The Eanli, Watch The Sky 


24 


33 




SONICFLOOO 


Cry Holy 


25 


26 




SHEKINAH GLORY MINISTRY Praise Is What 1 Do 


26 


37 




MAROON 5 


Songs About Jane 


19 


24 




OAR WILLIAMS 


The Beauty Oi The Rain 


32 


36 




INTERPOL 


Turn On The Bright Lights 


22 


27 




RA 


From One 


23 


21 




PHILLII>S. CRAIG AND DEAN Let Your Glory Fall 


28 


25 




CAT l>OWER 


You Are Free 


34 






BREAKING BENJAMIN 


Saturate 


27 


30 




SOCIALBURN 


Where You Are 


9 






LAGWAGON 


Blaie 






HOT HOT HEiAT 


Make Up The Breakdown 


20 


4 




BOYSETSFIRE 


Tomorrow Come Today 


35 


34 




LIL' WYTE Hypnotiie Min 


ds Presents: Doubt Me Now 


40 


41 




BYRONCAGE^^^^ 


Byron Cage 


31 


42 




MS. DYNAMITE 


A Little Deeper 


36 


39 




DJ WHOOKID 


Hood Radio V.1 






E.TOWN CONCRETE 


Renaissance 


39 






THE RIDDLER 


Dance Mi« NYC - Vol. 3 






12 STONES 


12 Stones 


50 


47 




LINDA EDER 


Broadway My Way 


42 


35 




THE MUSIC 


The Music 


30 


6 




LUCY WOODWARD 


While You Can 


45 






LIAM LYNCH 


Fake Songs 


47 


31 




THE STREETS 

. :! E3i!i- vu.ti\-z mstm 


Original Pirate Material 


46 


44 
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22 




CRADLE OF FILTH 


Damnation And A Day 






DEITRICK HADDON 


Lost Ar>d Found 



Sales date compiled by 



t{ Nielsen 

SoundScan 



ARTIST 

IMPRINT S NUMBER/DISTRIBUTING LABEL 



NUMRFR 1 
LIL JON & THE EAST SIDE BOY2 



Kings Of Crunk 



VARIOUS ARTISTS Rswird: The Hip.|top DVD Magazine Issue 1 



B.G. 



Livin' Legend 



Atticus: Dragging The Lake N 



ANI DIFRANCO 



Evolve 



HOT SHO"^ r^i^RI!- 

LOUIE DEVITO 



Dance Divas 



YO LA TENGO 



Summer Sun 



S GREATEST GAINER 

CRAIG MORGAN 



TAKING BACK SUNDAY 



Tell All Your Friends 



DARYL HALL JOHN OATES 



Do It For Lovt 



TRANSPLANTS 
PETER CINCOTTl 



Transplants 



Peter Cincotti 



VARIOUS ARTISTS 30tli Anniversary Collection: Ultimate Disco 
Ultra. Dance 03 



JOHNNY VICIOUS 



Praise Is What I Do 



Magic Moments 



Turn On The Bright Lights 



SUSAN TEDESCHI 



Wait For Me 



50 CENT 
CAT POWER 



SXL. 



Guess Who's Beck? 



You Are Free 



RINGO STARR 



Riitgo Rama 



NICKEL CREEK 



This Side 



Hatchet Wanior 



Blate 



HOT HOT HEAT 



Make Up The Breakdown 



Hypnotize Minds Presents: Doubt Me Now 

.M-:fJiiT,i.E iiuf.:. mi 



DJ WHOOKID 



Hood Radio V.1 



Dance Mix NYC - Vol. 3 



JOE JACKSON BAND 



Volume 4 



THE STREETS 



Original Pirate Material 



CRADLE OF FILTH 



Damnation And A Day 



[l«.EDHONTGOW!innESENTSMAIIKTmO<IAIIOU.C Ibt^ Uvt Eiptfimi 



SISTER HAZEL 



Chasing Daylight 



Pig Lib 



DAVID VISAN 



Buddha^arV 



VARIOUS ARTISTS 



Streetwize: Work Itl 



THE POSTAL SERVICE 



Gh/e Up 



PANCHO BARRA2A Las Romanticas De Pancho Barraza 



INSANE CLOWN POSSE The Wraith: Shangri-La 



X-ECUTIONERS Scralchology: Miied By The X-Ecutioners 



THE BEN TAYLOR BAND Famous Among The Bams 



DOTTIE PEOPLES 



Churchin' With Dottie 



Little People Sing.Atong Favorites 



Regaining Unconsciousness (EP) 



THE WIGGLES Hoop^Dee^Dool It's a Wiggly Party 



DASHBOARD CONFESSIONAL MTV Unplugged V 2.0 



CURSIVE 



The Ugly Organ 



VARIOUS ARTISTS 



Ultimate Power Of Love 



C.iKlag Ribumt art t-^tac-M inlai thai Eigvn tgllen baiow Ho 100 on The Oilllioard 210 of re-issues ol oldiir Abumi TmH Weeks coEiimn tctlsclx comlnncd weeis lEtl« Eisi appeBivd on Tlie Bilbdinj ZD and Tew Peip Catalog Alb^jms Iho Et«gisa«tert chat Ittis the best sating aibimt tr/ tetv and davetoping attisis. datined as d<ose whEi hav« nevai 
apiiiarad in tha Inp lEW olltia Bihbnaid 200 It a Haatinaknn titla feachcirhnt il nd dia ncti uhianumnl albiimj are iny^ndialaEy inoiqibin Id appoai wi Iha Hnatuiahaia ciian Tnp Indapanient Atiiims aio cuncnttBai dial a'a kW) ma irdapa^dBfTI dialribiiton. fficludina'hOTaEhat are iLlMled via lT>aBf bianchdiRnhutDES aA^unii*";h Itia gieal' 
asl »4( Oaira ma waali eflatofdino Indyait Asan 0( America lRIAAlcart*caton hjinat ihipmanE pt XO.nE) abum kinds IGpkl^ A RIAA cartrfkaPon lof nat slnpmeni ol I million i/ins IPIabr^imE ♦ RIAAtaitlicanDn tor na; sbipnent pi 10 mihc^ pnita iDiamc^) Numaiat foElEwnEJ PlBbnumoi Diamond symbol 'idicates album's muEo-wnnum levet 
Far boaed sals, and double albums vulti a running tana at 100 minuias or mom. die RIAA nxiltiplias jhipmenis by die numbaE ol discs ao^'oi tapes RIAA Labn awaids ' Ceitdicaton leu nel shiiHnaniol lOElKIOunns IQrol .' Ceitdicaton at JOOtXU units IPIa*^ol Cendicatipn ottoCtDDi^nslMidEi-Placoa) 'Aatenak indcaiet ymrit LP is available Most 
tape poces. and CO prices loi BtvlG and WIA labels, are suggested lists Tape pnces madied EQ. end all oUvi CO pnces. ere equna^ Etnoes. «vtt«h ate pnaectad Itont vstiplasale pnces Greatest Gamer SIvpvvs cheEis EeEgast one itcrease [H] ndicales past pi ceseni Heatseeket IMs & 2003. VttU Busaiess Media, Inc. and Nielsen SoundScan. Inc AH 
nghts resanvat] 
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CHICAGO A 


tPtC 1701 B 


m 




FLEETWOOD MAC i<nUE<imv»inui>»s Say V<Ki Will 


3 






3 




LIZZIE MCGUIRE* 


BUiNA VISTA KOni.'WALT OlSMV 


3 




JIMMY BUFFETT ujjwucuninwi MMtMalliMaijanlavilli .liiiiiiiieillfMTInUllnau CollMlin 


9 




3 


2 




8 MILE A 


SNAOV 48»0r '1 NT E Rscon 


4 




DARRYLWORLEY owAMmiRKsmASNviuEjmMkiNiuiscm Hive Yni Forgonen? 


4 




4 


4 




DAREDEVIL: THE ALBUM • 


WIND Uf 130TH 


s 






KCUYOARKSON >c.>ii»«<c TIniMul 


1 




5 


5 




CRADLE 2 THE GRAVE 


E.GaD.;\r.D!f JlM S> 1 5- 'IDUP-ir. 


6 


2 




NOMH JONES k' tMwnsmlm Come Away Willi Me 


8 






7 




WHAT A GIRL WANTS 


AT,^H"ICB3H1'AG 


7 


1 




LUaNDAVMLUAMS lost hiuwu imM Worid Wlthoul Tears 


43 






10 




DISNEY'S LILO 8, STITCH* 


WALT DtSNfv maii* 


8 


3 




JAMIS TAYLOR wmneiibws T»7.muiMtiisTiurEfiiCUAiiKHM The Best 01 James Taylor 


27 






6 




HOUSE OF 1000 CORPSES 


GtfflNWJWiNTtnSMI'E 


9 


7 




THE WHITE STRIPES rMieoMANrrnr.w Elephanl 


21 






8 


O BROTHER, WHERE ART THOU? A' 


lOST MtGMWAWUERCURY ITOOraiOJUG 


10 


D 
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GEORGEJONES MroieMpioiiic Ttt Gospel Collection; li«ei|aJ«ies Sings Hit Greatest SlwiMEvw Told 


172 
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SWEET HOME ALABAMA 


HOILVWWIO IH3H 


Mm 


ID 




BUCK HOWDY iuihiedogw m Skideildlel 










DRUMLINE 


FOlbJiVEJUiaTOMBA 




10 




SOUNDTRACK! m,m; Chicago 


20 






13 




MOULIN ROUGE A 


INTERSCOPf ««30JS 




13 




CELINE DION 1' >pc>7w DneHeeit 


11 
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15 




SHREK A 


DfKAMWOWS *503lftiMEBSCOI'E 






PETEYORN luLMBuMsn-.CM Day 1 Forgot 


18 




14 


14 




A WALK TO REMEMBER* 
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VARIOUS ARTISTS ^m\.nim* Worship Together 1 Coeld Sing (M Your Leve Forever 


49 
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16 




SPIRIT: STALLION OF THE CIMARRON 


AAM lUMHirrrCRSCOPE 




5 




USA MARIE PRESLEY CApriixaa To Wlmii II May Concan 


14 




16 


11 




BRINGING DOWN THE HOUSE 


HOLLrWDOO 1SZ3K 




15 




UNKIN PARK vuiMiiBaos in- MeHoie 


6 




17 


18 




THE LORD OF THE RINGS: THE TWO TOWERS 


',VM'3S0UNDTfiAC1SR£PHISE«3T»WUWI>BI»l 


,8 


19 




EVANESCENCE A mourim Fallen 


12 
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HOLES 


WAlt DISNEY 8800W 




18 




COLDPLAYa um»«»i' A Rnh 01 Blood To The Heed 


26 




19 


22 




SMALLVILLE [THE TALON MIX) 


ElEllTRA6;782,EEG 








THE JAYHAWKS A'^FRJCAHogaaoiDSTHicmvAv Rainy Day Music 


114 




20 
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NASHVILLE STAR: THE FINALISTS 


COLUMSlAiMASHVILUHTlflBl'SONV l»*ASHVIlLEt 




20 




DIXIE CHICKS a" '.>:Mi^iEN7iCciuMBUKe4(r.'CRG Home 


33 




21 


19 




PIGLET'S BIG MOVIE 


WAiiDiSNrfaEorai 


22 




LEE WILLIAMS AND THE SPIRrrUALQC'S Muaiicna Love Will Go All The Wey 






22 


25 




THE WILD THORNBERRYS MOVIE 


NICK.J<VE4Ha'20MBA 


23 


3 




GODSMACK HEi'LjL _ jrii,vjr.ii:,r,i*gMai; Faceleet 


13 




23 
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XXX* 


UNIVERSAL ISCK-UMAG 
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23 




THE EARLY NOVEMBER driie iewougii wu For All 01 This IEPI 
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SPONGEBOB SQUAREPANT5 ORIGINAL THEME HIGHLIGHTS lajm 'tirazaueA 
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24 




JOHN MAYER A' AwAHLcoiuMeEAaum- CRC iNl Room For Squares 


40 




■ 


24 




BLUE COLLAR COMEDY TOUR: THE MOVIE 


'.■-ARNtRBWOS 'NASW.'lllt-WIAWfiS 



Jon lnterr>et Albtjm Salts ren«ctt pfiysicsl albumt ordefsd tlNuoh Internet mefchtiUs, b«ed on data cohcted by NntSfin SoundScan. UnHe most Billboard album chans. catalog Dtles are tncludcd on The Inteniet and Soundtrack charts.* Alliums vwth the greatest sales gam this vii«el(. • Recording Assn Of 

AfTwnca IRIAA) certification for net shi|»neniotSOO;000 album units (Gold). A RIAA certificatior> for rwl shipnwd of 1 mibon units (Platinuril. ^ RtAA certification tor net shipment of 10 million units (Diamond!. Numeral folowng Platinum or Diamond symbol mdicates album's mub-platinum tevet. For boxed sets, and 
doutiie albums wtt^ a running time bI 100 rranutas or mora. th» RIAA mult#at titvnictns by dw nutiib Certification lof nei sniomam onOQJXIO units lOro I ^ OrOficstion of ZOOXKnuniU(Plat)no». CeriilicaticnolWjOOO units (Mulli'hslinol 'Asterisk indtcites vinvl 

availDbJe [H] mdicaias oast or i>ros«n( Heatstekaf tnle XI03. VNU Buslnau Madia, inc. and NielBan SoundScan, Inc. All rii^nsBivad. 



RTIST INDEX 



Chart Codes: 
-ALBUMS- 

Tbe BrStoand ?oo (Biod^ 
Blaegmss (86) 
BIws (BO 



CbasiarifCU 
Ciassicat Crossover (OO 
Coomwiuy ChiiBien (CO 
Country (CA) 
Countiy Catalog (CCA) 



GosptKGA} 
Heotteeken (HS) 
Holiday (HOL) 
Independertt (IND) 



Inttmtt OUT) 

Conlemporary laa (CO 
Latin Albums (lA) 
latin: latin Pop (IPA) 



PopC^ogl^CA) 

ft&BMip-Hop (RBA) 



-SIN6LES- 

Hot \oo (Hloo) 



mporory(AO 

Adult Top 40 (A40} 

CountrY (CS) 



CounvySittgin Salts (CSS) 
Oante/Club Play (DC) 
Dance/Sales (DS) 
Hot Latin Tracks (LTi 
latin: latin Pop (LPS) 



liHiKiirgioviiiktkeKm) 

lain: Trvfiitat/ScliO (TSS) 
Haa HIp-Hop (KBH) 
SAB hip-Hop Airjiiai(StA) 
«S lip-tod S/<i?>jSo(*siffS,i 



ftop Troths (ftp) 
Mehntreom Hock (RO) 
Modtm llo<k (MO) 
Tap 40 Tracks (Tao) 




aPaci Bzoo iat: RBA 44: RBC ^. 6. 7. 11; Hioo 8^: RA 40; 
RBH 40; RP iS 

3 Doan Ovtm: B200 41: PCA 31; A40 4; Hioo 6: HA 5: MO 

19, 39; RO a. li: T40 3 
a Stones: CC 39; HS 42 
30 Olrty lunMes: DC 23 

SO Cent: B200 2. s; IND 20: RBA 1. 2: Hioo i. y 46; HA l. 

4. 44; HSS ij: RA 1, 6. 16, 34. 51. S7. 75: RBH i, 6, 17. 

30- 57. 79.S2:RPi.4. 11. 22. 23;RSi4;T4oi.iS 
S04 Soyz: RBA 100 

70a: RBA ss; HSS 6s; RA 48: RBH 49: RS 62 
-A- 

Aaltyah: 8200 105: RBA 46: Hioo 12: HA lo; RA 11, 65; 

RBH 12, 62; RS ;4;T40 13 
Hindi AbalnCJs 
Abb«:PCA43 
ASK: IND 24 
Above The Uw:RS7S 
AC/DC PCA 50 
LssAcasta:LA3S 
VBlarMla Adamt: GA 15; RBH 80 
Trace Adklns: B200 165; CA 16-. CS 33 
AFI: B200 39: MO 8: RO 33 
ATrocetts: WM 7 
Antonio Agullar: LA S9 

Pepe Agullar: HS S: LA 3; RMA 2; IPS 28: LT 27: RMS 25 
Owistlna Agudtcfa: Bjoo 29; A40 161 AC t; DC 10; Hioo 27, 

38; fiA J7, 39; HSS 13; T40 15, 28 
Oay Aiken: Hioo 4; HSSi 
AJ:HSS 38; R$12 
Alabama: B200 150; CA 22 
ALC:GAi3;IND 33 

The AU-American Rejects: 8200 38; MO 27 

Gary Allan; CA 33; CS 18; Hioo 79 

The Altman Brothers Band: B200 149: RO 37 

Allhea: RBH 95 

Amerie: RA sj; RBH 53 

AffiCthysUum:rtAi3 

ToriAnKis:A40 35:HSS 26 

Anastacia: DC ^ 

Jesslu Andrews: B200 34; CA 4; CS 19 

Lot Angeles AiuIm: LA 65 

Alten Anthony: RBH 100 

Marc Anthony: TSA 7; TSS tl 

Aphex1Mn:EAi3 

Area 305: LPS 29 

Tina Arena: (K 41 

Rkanlo Aijona: LA 23; LPA 9; LPS 5, 16: LT 10 
Armageddon: RA ^9; RBH s8; RS 6s 
lynne Arrtale Trio: |Z 17 

Ashanti: Bzoo 193; RBA 88; Hioo 42: hiA 49: RA 41: RBH 

A3- 77;Ti(OJ3 
The Ataris: B200 66; MO 12 
Natacha Atlas: DC 20; DS 24 
Aubrey: DC 39 
AudioAdrenallne:CC22 

Audtoslave: 8200 31; Hioo 37; HA 36; MO 3; RO 1 
11 B200 161; CC14 
l:T5A6 



BaK: B300 48: R6A 20; Hioo 30; HA 31: HSS 59: RA 19: 

RBH 19: RS 2$. 74; T40 32 
Baby: RBA 63: Hioo 17-, HA 18; HSS 40: RA 24. 50. ^31 

RBH 24. ^1. ^3; RS 27; T40 14 
Baby EMva: HSS 27; RS 9 

S.IA75;LPS26;LT43:TSS23 



B«lBoy»oe:EAi6 
The Bad Phis: |Z 11 

Erykah Badj: HSS 31. RA 30: RBH 32; RS 21 

Becky Baeling: DC 32 

Baha Hen: WM 9 

Anita Belter: RBA 94 

Banda El Umon:LA57 

Banda El ftecodo: LT 34; Rl^ it 

Banda Pelltlos; RfAS 30 

David Banner: Hioo 96; RA 39; RBH 38 

Buju Banton: RBA 77; RE 4 

LuttMf Bames: GA 21 

Pancho Bamza: iND 40: LA 12; RMA 13; LT4S; RMS 18. 
33 

kfl Bates: CS15 
TheBeadiBoy5;PCAi6 
Beanie Sigal: RS ^5 
Walter Beasley: C| 14. 24 
Beastle Boys: PCA 20; RBC 13 
The BMtlMi PCA 1. 41 

Daniel BedlngftHd: B200 98; A40 34; AC 19; DC 21; DS i; 

Hioo 21; HA 23; HSS 4; 14012 
Bee Gees: B200 173; PCA 17 
BeenleMan: RE 6 
Vbice Benedecd: |Z 13 
pMiy Bennett; B200 183; (Z 1 
Dierks Benttey: CS 47 
Berkig Strait: CA 5^ 
Sophie Ellis Bcxtor: DS 19 
B.G.: B200 130; IND 3; RBA 22; RBH 92 
BlsBd: RBH 81 
B«g-C": HSS 52. 63; RS 17. 43 
BteMoyd:RBHS8 

BlgTlaer: Hioo 41: HA 40; RA 22; RBH 27 

FaMoBtondhCLiA 

David BIsbal: LPS 9; LT 15: TSS 21 

aim Black CS 49 

BLACK5treet:RBA62 

Ruben Blades: TSA iS 

Bobby "Blue" Bland: St 7 

Mary J. Blig*:RBC9; RBH 87 

The Blind Boys Of Alabama: GA 36 

Blur: MO 14 

Andrea Bocelli: CL z; CX 7 
toe Bonamaua: 5t s 
Bond:CX^ 

Bone Cnishen Kioo 73: HA 73: HSS 39; RA 26: R8H 25; 

RP14; RS8 
Bone Thu^hN-Harmony: R BA 78; R BC 4 
Bon lovl: Bzoo 169; PCA 35, 42; A40 19 
Boomkat: Bzoo 199; HSS ]6 

t DC 46; DS 7; HSS 49 
g For Soup: Baoo 133; HS 3; Hioo 71; T40 36 
BayBlgtHSS34:RS33 
BoySetsFIre: HS 35 

Mlchede Branch: A40 11; AC 3; Hioo 33; HA 30 

Breaking Benjainim HS 31: MO 40; RO 24 

Jim BrkkmaniNA 6.15 

Sarah Brigtitman: CX 9 

Bronco: HS iz;LA^; RMA 4 

Gaith Bnwks: CA 69: CS 24 

Brooks ft Dunn: CCA 18; CS 37 

Norman Brown: CI 23 

The Dave Brubeck Quartet: 17 iB 

Michael BuUe: Bzoo 151 

|oe Budden: Hioo 66; HA 62; RA zj; RBH Z3; RPiz 

iknmy Buffen: B200 9; INT 3 

Los Bukls: Bzoo 176: LA 1. 13. 40: RMA 1. 8 



l: 820065; RBA 10; Hioo 7; HA 7; HSS 29; 
RA4; RBH 3: RP6; RS 18. 64; T4021 
bwb: CI 18 

fuinAa Bynum: CA 24 
Tracy Byrd: CS 21 

-C- 

torse Luis Cabrera: LT 26; RMS B 

CaddWacTah: RBH 9^ 

CMdmon^CaU:CC36 

Byron Cage: CC 37: GA 8; HS 37 

Chris Cagle: Bzoo 73; CA 10; CS 9; Hioo 48; HA 45 

Xlmbedy Caldwell: Hioo 4: HSS 1 

CamVon; B200 47; RBA 6: HSS 74; RBH 76: K 30 

Candhh> Y Su Huella Nortena: RMS 24 

Hkk Cannon: HSS zS; RS 58 

Cardenales De Nuevo Leon: LA 63 

Mariah Carey: Bzoo '.31; RBA S4; DS 2; H100 7; HA 7; HSS 

5, 29; RA 4: RBH 3: RP 6; RS iB. 20; T40 21 
Cartbbewi Putse: RBA 83: /7f B: RS 
Vanessa Cartlon: 8200 170; A40 5; AC 6; Hioo 47; HA 51; 

T4027 
>ose Carreras: CL 9 
Rodney Carrlngton: CA 34 
Desna Carter; CA 31 

fohnny Cash: Bzoo 79: CA 11; CCA 8; PCA 48 
HosanneCash: CA39 
Cat Poiwer HS 30; IND 21 
Chanttdeer: CL 7 

Steven Cutis Chapman: Bzoo 162; CC 15 
KChas«z:HSS 14: RS 46 
Chayanne: LA 74 

Cher: B?oo 10; iNT 1; DC 26; DS 11, 16; HSS 73 
Cherish: Hioo 80; HSS 60: RA 43; RBH 39; RP 19; RS 67 
Kenny Chesney: Bzoo 57; CA 8; CCA i; PCA 5; CS 2; Hioo 

28; HA 26 
Chawlk: Bzoo 51: MO 10; RO 9. 19 
fheOMIainsiCA?!; WMii 
pRA64;RBH63 
tt Bzoo 187: RBA ^3: RS 52 
ChaHottaChurth:CX3.i2 
PMer Oncottl: HS 16; IND 12; |Z 3 
Chque Du SoWl: WM $ 
C^anae: RS 29 
Erk Clapton: PCA 47 
Corey dark: Mioo 4; HSSi 
Maurette BroMm Clark: GA Z3 
TerftCUrfcCA y/-. CS 39 
Oorinda Clark-Cole: GA 37 
Stanley Clarke: CI 6 
Karen Clark-Sheard: GA 3^ 
Kelly Oarkson: Bzoo u INT 5; HSS 19 
Patsy One: CCA 10 

aipse: RBA 76: HSS S7. 65: RA 50; RBH 51; RS sa 62 

Tamnry Cochran: CSS 7 

KellleCor^:CA63;CS59 

Cold: Hioo 92; HSS 9; MO 17: RO 17 

Coldplay: Bzoo z6; INT 19; PCA6: A40 7; Hioo 31; HA 3Z; 

MO 38. 33:T40 22 
NMlieCole: |Z8 
Nat King Cote: IZ 13 
Steve Cole: CI 8 
PhR ColUns: AC 3. 18; Hioo 86 
Common: RBA 99; HSS 31; RA 30; RBH 32: RS ai 
Conjunto Prknavera: HS lo; LA 4. 66; RUA 3; LT 3; RMS 1. 

10 

Harry Canirick,|i;: |Z 24 
Control: LA s6: LT48; RMS Z3 



RyCooderLA9: LPA3;WMz 

Costumbre: RMS 29 

The Countdown Singers: CA 72 

Counting Craws: B joo 167: A«o 5; Hioo 47: HA si: T40 27 
Chris Cox: DC 34 

El Coyote Y Su Banda Tletra Santa: LI 24. 42; RMS 7 
Cradle Of FiUh: HS49; IND 32 
Creed: Bzoo 197; PCA 44; RO 36 
Ehns Craspo: TSA 19 

Sheryl Crovr Bzoo 140: A40 6: AC 7, 23; CS 23; CSS 1; 

Hioo 9; HA 14; HSS 2; T40 9 
TheCnisaders:C| z; RBA 80 
Anthony Crui: TSS 7 
Cetia Cruz: LA 33: TSA 3, 9 
CulsRIos De Arturo Madas: LT 44: RMS 17 
81l»yCurTtngton:CSs6 
Curskre:IND49 
Cusco: NA9 



0« Bnt: Hioo 80; HSS 60; RA 43: RBH 39: RP 19: RS 67 

Oa EnbMiiage; RBH 78 

Amy Daltey: CS 36 

Dashboard Con^skmat: I ND 48 

Tyrone Davis: Bl is 

Spencer Day: HSS 67 

Xytie Dean: RA70; RBH 70 

Chico DeBafge: RBA 96 

Oebreca: RAs2;R8H54 

DerLeppanl:PCA33 

Daf S«U^ HSS 50; RA6S; RBH 68; RS 48 

BiIUmi mo 37 

lulla Dtmito: K1004: HSSi 

john Denver: CCA jt 

The Oerailers: CA 70 

The Detroll EKperlmenI: |Z 16 

Louie DeVRo: Bzoo 177: EA 1. IZ; IND 6 

Diamond Rk>: Bzoo 132; CA 18; CS 7: Hioo 44: HA 43 

Ani DiFranco: Bzoo 1711 IND 5 

|chn Digweed: EA zz 

CetirM Dion: Bzoo 11, 180; INT 13; PCA 7; A40 40; AC 9, 24: 

DC 19; Hioo 88 
The Diplomats: Bzoo 47; RBA 6; HSS 74: RBH 76: RS 30 
Dirty: RBA s8 

The Olrty South Oivss: RS 55 

Disturbed; Bzoo 135: PCA z8; MO 31; RO 6 

Dixie Chicks: Bj(i« 33; CA 3; CCA 5. 7; INT zi; PCA zz. 45: 

A40 31; AC 30; CSSz; HSS 7 
01 Icey: DS 21 
0(K«ysUy:RA53:RBH53 
0( Sammy: EA 18 

D| WhooUd: HS 39: IND 28; RBA 87 
DMX: Hioo 89: RA 6a; RBH S9; RP 24 
Placldo Domingo: CL 9 
Dom>flk:TSS34 
The Donnas: Bzoo 122 
douWaCrtve: RO 28 
Dusty Drake: CS 34 
Dr. Dre: RBC 12. 20 

Dru Hill; Bzoo 1B8; RBA 48: Hioo 9$: RA 37: RBH 37 
Drwtkennmnky: DC 48 
OuHo Voces Del Rancho: LT 47: RMS 20 
Dystwn & Squabble: RS 53 

-I- 

The Eafty Movembw: INT 24 

The Earthquake Institute: HSS 25: RBH 99: RS 5 

Easy Star All-Stars: Rt 7 



Unda Eden HS 43 

Electric Six; DS 14 

Valentin EUzatde: LT ^o: RMS zz 

Misty "Misdenwanor EtUotL- Bzoo 59; RBA 30: DCi: DS 

13: Hioo S9; HA $8; RA 27. 49; RBH 26.48. 89: RP 

15. 21; RS47. 57. 63;T4O40 
Emerson DrivK CA 5Z: CS 42 

Emina«n:B20D36;PCA8.i9; RBA 24: RBC 1.8: Hioo 16. 

76; HA IS, 74; RA 69: RBH 69. 82: RP 20? T406 
jocetyn Enriquez: DC 43 
enya:HSS42 
Ensure: DS 12 
Esteban: IND 16. 17; NA Z. 3 
Gloria Estefan: LPS 22; LT 37 
LTown Concrete: HS40 

Evanttcenc*: Szoo 12; INT 18: A40 15; Hioo u: HA 13; 

MOz; RO 14;T4o8 
Mth Evans: HSS 57: RS 50 
Sare Evans: CS 31 
TWany Evans; HSS 67 
Eve: HSS 66; RS 59 
Everything Bui The GM: EA9 



i: Bzoo 28. RBA 8; Hioo 8, 60; HA 6. 57; HSS 32. 
61: RA 5, 20: RBH 5. 20; RP 3; RS 38, 40: T40 19 
r:DS9: HSS 54 
naMrMX^(tBA64 
hi Joe: RBA 71: RA 59; RBH 58; RS 65 
Feel:A4o 32 
lose Midano: LPS zs 

Aleja n dro famandez: LA 51. 58; LPS 17; LT 32 

Vkcnle Fernandez: LA 70 

Ibrahim Ferrer: HS 14; LA 6; TSA i; WM i 

Tlziano Feno: LPS 3; LT 4; TSS 18 

FfH: B200 8q:CC% 

Held Mob: Bzoo iSz; RBA 43; RA 38; RBH 41: RP17 
Finch: Bjoo u6. HS 1; MO 15; RO 39 
Fischerspooner; £A ij: DC 40 
fh/t For Ttghtif^: AC 14 

Fleetwood Mat B300 3, 87: INT 2; PCA 25. 30; A40 17; AC 

IJ; Hioo 84 
Renee Fleming: CL 15; CX 11 

The nipMode Squad: Hioo 7: HA 7: HSS 29; RA 4: RBH 3: 

RP6; RS 18; T40ZI 
Floelry: Bzoo RBA ii; HiOO 39; HA 38; RA 14; RBH 16 
Juan Diego Florei: CL 6 
Celso Fonseca: WM i^ 
)OMph Fonseca: TSS 8, 16 

Fm Fighters; Bzoo 91; Hioo 65; HA 65; MO 7. 20; RO 7 
Fourplay: C| 16 

Fmy Brawn; RA 53. RBH 53. 8$; RS 71 

Mario FiangouUs: CX6 

Frankie): Hioo so; HA47: T40 zo 

Klik Franklin: CC 24: GA 5; RBA 72 

Freeway: Bzoo 104: RBA Z3: RBH loo; RS 4S 

FrtbumftUrik:DC33 

BHt Fri>dl:tZ7 



Kenny G: C| 3 

Mn Gabriel: LT 9. RMS 13; TSS 9 
BHI a Gloria Gaithar:CC34 
GaUcUc C] 17 
EuropaGalante;Cli4 
Manuci Galban: LA 9; LPA 3; WM z 
Gang Starr: HSS 34: RS 32 
Ullan Garcia: HSS 46 
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Kenny Garrett: ]Z 21 
M«rv4n G«y« RBC 14 
Georgia Mass Choir: 70 
Ghosttand: DC 2a; DS 24 
VInuGHhCA 32;CS40 
Bilty Gllman: B200 109: CA 1$ 

Gimnriiw: 6200 22: RBA 4; Hioo 17; HA iB; HSS 40: RA 

111. RBH m; RS 37;T40 14 
Gisselle: LPS 35 
Dana Glover. A40 39; AC 2 2 
GodsRiack: 8200 13; INT 23; HiOO 81; MO 11; RO 4 
Fabian Gomez: IT 22; RMS 6 

Good Chartone: B200 34; PCA ii: Hioo ^1; HA ^3: WO 23; 

T4D 26 
Goo Goo DoUs: A40 12 
Glenn Gould: CLH 
Joshua Gracin: Mtoo 4: HSS 1 
Et Gran Combo De Puerto Rko: TSS U 
Nathan Granneti CX 10 
El Gnn SMencio: U 9. RMS 12; TSS 9 
NataUe Grant: AC 2S 

Dobie Gray: A4o 3; AC ly. Hioo 36; HA 34: T40 30 
Al Green: RBC 17 

Vivian Green: B200 64: RBA 18; DS 6; Hioo ^y. KA 56: 

HSS6iRA>8; RBHij; RS6 
Lm GrMnwood: CCA 9; CSS 4; HSS 44 
MarvGrtinn:DC6 
El Gringo Dt La Bachala: TSS 19 
)osh GnbtK B200 77; CX 1, i; AC 16 
Gnipo Mania: TSS 26 
Gnipo Moiado: LA 49 
Guns rr Roses: PCA 32 
GusGuS: DC 47 
G-Wii: HSS 55; RS IS 
Nee-Nee Gwynn: HSS 27; RS9 
Gyrlj Society: RS s6 

Deitrick Haddon: GA 12: HS so 

Kahi The RIppa: RS 70 

El HalconDe La Sierra: RMS 26 

Daryt HaU )ohn Oates: IND 10: ACS 

Re^Hamm; AC 2$ 

Fred Hanmiond: GA 17 

)ennlfef Hanson: CA 65; CS 51: CSS 8 

The Happy Boys: £A 10 

Happy Ciappert: DC 34 

Ken Harpcf: B200 94 

Barry Harris: DC 49 

Heather Headlcy: B200 78; RBA i^; Hioo 78: HA 7s; RA 

28^ RBH 28 
(hed)Pltn«l Earth: B200 i8t; MO jj: RO 23 
Pete HeUer. DC 36 
JimI Hendiix: PCA 23 
Eddy H«rr»n: TSS 38 

Faith Hill: B200 142; CA 21: CCA 20-, AC 20 

Hitman Sammy Sam: RA 44: RBH 42: RP 25 

Darwin HoUs:&4 3i 

LoieattB Hotloway: tX 38 

Steve Holy: CS 45 

John Lee Hoolter: BL 9 

Hootle & The Blowflsh: A40 25; AC 29 

Hot Boys: B200 115: RBA 25 

Hot Hot Heat: MS 34;IND26 

Marques Houston: RA 66; R BH 66 

Whitney Houston: RBA S7: AC 10; DC i); Hioo 93: HSS 22; 

RS39 
Bud(Ho«rdy:IKTii 
Charlie Hunter Quintal: CJ u 
Los Huracanes Del Norte: LA 36 
Norrnan HutcMns: GA 39 



Enrique Igleslas: LA 19; IPA 7: ACii; IPS 6, 33; LT 13 

India: LA 30; TSA 2; DC 11; LPS 23: LT 20; TSS 3 

Indla>r1e: B200 192; RBA 61 

Industria Del Amor: lA 41 

Insane aown Posse: IND 41 

Inspector: LPS 37 

Interpol: HS 27; IND 18 

IntocaUe: LA 7. 25, 27; RMA 5. 15. 16; LT 8, li; RMS 3. 4 
Lot Invaiores d« Nuevo laon: LA 60: RMS )9 
Ronald Isley: Hioo S4; HA S4; RA 17; RBH 18 
The Isley Brothers: Hioo S4: HA ^4: RA 17: RBH 18 

_J_ 

Alan lacloon: B200 136; CA 20; CCA m CS 41 Hioo 40; HA 

|oe ladoon Band: I ND 30 
jaguaret: LA 46; LPA 14 

laheim: B200 69; RBA 12; RBC 3; Hioo 35; flA 33; RA 13. 

13; RBH 13. 34 
Btthop 1.0. }akM: CC 26; GA 6 
Boney tames: CJ 19 
Brett lames: CS 48 
Etta James: St 13 
Al Jarreau: CI lo 
Jars Of Clay: B200 185; CC19 

la Rule: Bioo 127; RBA ^1: Hioo 421 HA 49; RBH 77: T40 

J3 

The Jaytiawt(S: B200 114; INT 20 

Jay-Z: B200 62, 163; RBA 14. 49; RBC 15; OS 5, 13: Hioo 
19. 49; HA 17. 48; HSS 18, 58; RA 7. 13. 63. 73; RBH 
7. 21. 64. 75. 89; RS 13. 33. «- 47 

Pedro lesui; TSS 20 

Jewel: A40 iS; DS 22; T40 3 J 

Thejicks: IND 35 

Joded: RBC 23 

Joe: RBH 71 

Elton lohn: B200 101 

Jacklohnson: PCA 13 

Syleena Johnson: B200 194: HS 7; RBA 36; HSS ii; RA 32; 

R8H33.B6;RS3 
Mly GreM: HSS 41; RS 16 
Georp Jones: B200 ]72:CA27:CCi7; INT 10 
Norah >on«S: 8100 8; CI i; INT 6; A40 14. 33: AC 4 
Roy tones, jr.: HSS 12; RBH 90: RS 2 
Richard Joo: CL 12 
toseJose:LAs3: Lmi7 

>uanes: HS 15; LA 8; LPA 2; LPS 15, 20. 2i; LT 3S; TSS 31 

TheJudds:CCA 19 

Julio: LPS 27; IT 40; TSS 24 

)ump5:CC25 



Kalmani: DC 31 

Israel KamakawiWOte: WM 12 
Kardbul Offlshall: HSS 68; RS 36 
K-Ci&|0)o: RBH 96 
John P Kee: &4 18 

Toby Keith: Bioo 30, 45; CA 3, 5. 36; CCA 17. 34; CS 17. 41; 

H iDO 74; HA 71 
Kriis: RA62:RBH65 
Josh Kelley: A40 33 

R. Kelly: B200 16; RBA 3: RBC 19. 25; Hioo 3. 41. 91; HA 3. 
40. HSS 11, 20, 48.62: RA 10. 22, 10, 27. 46, 



86, 98; RS 3, 22. 23. 5UTV> 2 
Kan: HS u; RBA 42; RA 98: RBH 60 
Stacey Kant: jZ 19 
Sammy Kershaw: CA 66; CS 3s 
LasKalchup:LA69; LPA 20 
Alicia Keys: RBA 89; HSS 66; RS 59 
Kid Rock: B200 15; PCA 38; A40 6; AC 23; CS 23: CSS i; 

Hioo 9; HA U; HSS 2:T409 
Kid2 Bofi IGds: B300 23. no. no 

KMlrr Mike: 6juo 86; RBA 31. Htoo 73; HA 73; HSS 39; RA 

26;RBH2S.8l;RPl4;RS8 
Kindred The family Soul: HS 18: RBA47; RA 71; RBH 72 
Kira:DC 44 

Beyonce Knowles: RBH 91 

Diana KnlL |2 2. 4. 23 

Allsoa Krauss: BG 3; CA 46: CS S7 

Alison Krauss ••- IMon Station: 8200 1^6; BG i; CA 24 

Oiantil Krcvianik: A40 22 

Kumbla Kings: EA so; LA 2. 45; LM 1, 13; LT9; RMS U; 
TSS 9 

-L- 

Lagwagon: HS 33: IND 3S 
Sonny Landrvth: SI. 11 
k.d.lang: Bioo lB3;|Zl 
Lasgo: DS 23 

Kenny Laltimore: B200 168: RBA 41 

Avril Lavigne: Bioo 19; A40 2; AC Ji; Hioo 33, 68; HA 32. 

68; HSS 23; T40II.33 

Donald Lawrrnce & The Tri-Oty Singers: G<t 32 

Raphy Lcavln Y La Selecta: TSA 15 

Jalmie Lee: HSS 38; RS 12 

Stagga Lee: Hioo 94; RA 74; RBH 74 

The Letter Mj RBH 83: RS 71 

Gerald Levwt: RBA 85; RA 67; RBH 67 

L«xx: RS 42 

Uberacnn: LA 32: RHA 18: RMS 31 

Ufchouse: CC 40; A40 27 

Ur nip: RBA 93; H 100 96; RA 39; RBH 38; RS 42 

Ul Jon a The East Side Boyi: B200 96; IND i; RBA 13; 

Htoo 98: HSS 12: RA 47: RBH 47. 90; RS 2, 69 
Ltt' Kim: 8100 35: RBA g; HioO II, 46; HA 19, 44: HSS 14; 

RA 12, 16; RBH II. 17; RP9. lU RS 10 
LH' Mo: Hioo 8. 60; HA 6, 57; HSS 61; RA 5. 20; RBH 5. 20; 

RP3;R538;T4019 
Ul'Wyle: HS 36; IND 27: RBA 70 
Alison Umerkk: DC 28 
Umile: LA 35; RMA 20: LT 31; RMS 14 
Aaron Lines: CA 6t; CS 53 

LInkin Park: B200 6; INT 17; PCA 3; Hioo 32; HA 29; MO i; 
RO3 

Johannes Unstead: NA 12 
Live: MO 39 

LLCool J: B200 144; flBA 74; Hloo 26; HA 3;; RA 42; RBH 

44; T40 16 
Kimberley Locke: Hioo 4; HSS 1 
Lonestar: CA4S; CS ii; Hioo 63; HA 60 
Loon: RA 62: RBH 6^ 

Jennifer Lope?: B200 44; RBA 45; DS 16; Hioo 26. 64: HA 

2$. 63; RA42; RBH44:T40 16, 31 
JefFLorber: CJ7 
Patty Loveless: BG9 

Ludacris: DC 1; HiOO $9; HA 58; RA 49; RBH 48; RP 21: RS 

S7;T40 4O 
Uimidee: RA 36; RBH 36 
Bobby Ly(e: CI 15 
Liam Lynch: HS 46: MO 34 
Lynyrd Skynyrd: PCA 39; RO 35 

-M- 

yo-YoMa: CL4. 5: CX 14 

MadoTMta: DC 22; DS 4; Hioo 52; HA67; HSS 3. 2t;T4D 34 

Magic: RBA ^3 

Stephen MaUonus: IND 33 

Mana; LA 14; LPA s . LPS 11; LT 16 

Mannheim Steamroller: NA 5 

Victor Manuelle: TSA 13; LPS 39: LT 2B: TSS 1 

Marascia: OC 4 

Marilyn Manson: MO 38; RO 27 
Mario: RBH 93 

Bob Martey; PCA 4: RBC 2; fff 10 
Damlan "Jr. Gong" Martey: RS 34 
Ziggy Marley: B200 138; RBA 84; 3 
Maroon 5: HS 25:A4o 21 
The Marsatlt Hwibf. \Z 14 
Billie Ray Martin: DC 8 
Brad Martin: CS 5 s 

Ricky Martin: DC 38; LPS i; LT i; TSS 15 
Mary Mary: GA 10; RBC 23 
Masshw Attack: EA 4 
Master P: RS ^2 

matchbox twenty: Bioo 60; A40 1; Hioo isi HA 34; T4o 10 
John Mayer: B200 40. 82; INT 25: A40 9, 10; AC 17; Hioo 

34; HA 37 
Christian McBride Band: JZ 23 
Martina McBride: B200 56; CA 7: CS $: Hioo S3; HA 46 
Dclbert McCUnton: 81 4 

Donnie McQurUn: B20D 121: CC9; GA 1; RBA 38; RBC 16 
Br^fl MeComas: CS 27 

Paul McCoy: A40 1^; Hioo 14; HA 13; MO 2; RO 14; T40 8 
Refaa McEnIke: CA 7s 

Tim McGraw: B200 53: CA 6. 42; CCA 4. 16; PCA is; CS ); 

Hioo 29; HA 28 
McHayes: CS ^ 

Brian McKnlght: B200 so; RBA 17: RA 33: RBH 35 

MercyMe: B200 196; CC 20, 35 

>ol>ttMasslna:CS22 

UetalUca:PCAiS 

LulsMI(Ua):LA63:LRA 19 

Stem Miller: JZ 6 

Steve MiUer Band: PCA 36 

MHlle: LPS 7; LT 12; TSS 35 

CMeUMInuccl:Cl 15 

WarKMU MltcheU^ DC 37 

Mobb OMp: RBA 97; RBH 88 

Moby: EA 35 

MolotOv:LA47; LPA 15 

Monchy a Alexandra: TSA 10 

laneMoniwtt: 17 n 

Monica: Hioo 62: HA 59; HSS 69; RA it; RBH 22; RS 35 

Daniel Montenegro: CX 10 

PaUo Montero: LA 43: LPS 19; LT 23; RMS 34 

Dr. Ed Montgomery: CA 13; IND 33 

Montgomery Gentry: B200 IS51 CA 23, 74; CS 16: CSS 3; 

Hioo 77; HSS 15 
Chante Moor«: B2oo 168; RBA 41 
Allison Moorer: CS 23; CSS 1; H1009; HA14; HSS 2 
Beny More: TSS 32 

Craig Morgan: Bioo 190; CA jS; HS 6; IND 8; CS 20 
Van Monisoti: PCA 26 
Utu Mosley: HSS 16: RBH 94; RS 4 
Brandy Hoss-Scott: HSS 30; RS 11 
Mo Thup Family; HSS 10; RBH 83; RS i 
jason Mnu: B200 128; HS 2; A4a 8; Hioo 70: HA 69; T40 
38 

Ml Cheeks: RBA 65; Hioo 22; HA 19; HSS 24: RA ii. S4: 



RBH 11. 5S. 71; RP9; RSio 
Ms. Dynamite: HS 38 
Mudvaync: 8200 174; RO 15 
Maria Muldaun SI 12 
Anne Murray: CA 62 

Kefth Murray: HSS 50; RA 68; RBH 68; RS 48 
TTw Music: HS 44 
Musiq:RA36;RBH 36 
Anne-Sophie Mutter: CL 13 



Has: 8200 7'2; RBA 32; DS 18; Htoo 13: HA 12; RA9. 53; 

RBH 9,S5;RP7;T40 25 
Nate Dogg: Hioo s; HA 4; RA i; RBH I; RPl; T40 18 
FrinUe Negron: TSS 13, 33 

Nelly: B2oa 37; RBA 3s; Hioo 72; HA 70: HSS 4S; RA 19; 

RBH 31; RP 13; RS 37 
VAUic Nelson: CA 30. S7. 60: CCA 12; CS 17; Hioo 74; HA 

71 

Aaron Neville: CC 38; GA 9 
New Found Glory: Bzoo 200 
Newsboys: Bzoo 70; CC 3; DS 20 
|oe Nichols: B200 116; CA 16: CS 10. 58; CSS 5; Hioo 56; 
HA so 

Nlckd Creek: BG 3; CA 44: IND 23 

Nirvana: B200 178 

The NHty Gritty Dirt Band: BG 6 

Nh'ea:RBA69;RA6i; RBH61 

No Doubt: Bzoo 139; A40 26; Hioo 99 

Noella: LPS 4. LT 5; TSS 22 

NOFX:IND46 

Nichole Nordeman: CC yy. HS 20 

N.Oit.E.: RS 68 

Smokie NorfuL GA 4: HS 9; RS 49 

The Notorious B.I.Gj RBC 10, 14: RA 34: RBH 30; RP 32 

Les Nubians: B200 113; RBA 16 



Mark CConnor^ Hot SwiT« Trio: JZ U 

SInead OtoniMM: WM 14; DC 20; OS 34 

Daniel O'Donnell: WM 8. 10 

|anus3 Olen)nluak: CL 1 

YokoOno: OC 2; OS 8; HSS SI 

Opera Babes: CX 4 

RoyOlblson: CCAzz 

Mauricio O'Reniy: a 10 

OroNorteno: RMS 40 

Stade Orrko: Bzoo 93: CC 6; T40 37 



Brad Pabley:CA5o:CS28 
Palomo: U 39. S3; LT 6; RMS 3 

Panjabl MC: DS 5; Hioo 49; HA 4B; HSS 18; RA 23; RBH 

11; RSlJ 
Pafia San: RE 11 
DaltyParton:BG8 
Pastor Troy: HSS 12; RBH 90; RS 2 
Tedd Patterson: DC 36 

Sean Paul: B200 17; RBA 7: HE \; Hioo 2; KA 2; HSS 35; 

RA2:RBH 2: RP2;RS i6:T405 
Laura Pauslnl: DC 16 
Luciano Pavarotti: CL 9 
P. Dlddy: RBH 87; RS 74; T40 3; 
Pearijam: HSS 47 

Jennifer Pena: LPS 13; LT 7; RMS 38; TSS 27 

Dottle Peofries: GA 16; IND44; RBA 7s 

Amanda Perec Bioo 83; RBA 37; Hioo 20; HA 20; RBH 

R^c 7 
franky Perei: A40 30 
Perpetuous Dreamer; DC 25 
Pesado: RMS 28 
Pet Shop Boys: OC is 
Kelly Joe Phelps: Bib 
Phairps. Craig And Dean: CC 33: HS 29 
Pieces Of A Dream: CJ 21 
Pink: B2O0 108; HSS 43 
Pink Floyd: PCA 10. 40 

Alexandre Pires: LA 26; LPA lo; LPS z; LT 2. TSS 4 
RO.D.;Cf 28; MO 26; RO 39 
El Poder Del Norte: LA 37 
Point Of Grace: B200 179: CC 18 
Poison: PCA 27 

Pooh And The Young Inspirations: GA 27 
TTw Postal Service: EAii; IND 38; HSS 75 
The Potter^ House Mass Choln CC 26: 6A 6 
Powerman 5000; RO lo 
Poww Bros.: RS ho 

Julio Preciado Y Su Banda Perla Del Pacifico: RfAS 36 

Elvis Prvslcy: B200 126: CA 17 

Lisa Marie Presley: 8200 14; INT 16: A40 20 

Kelly Price: RA 721 RBH 73 

Prontl: DC 31 

Prosperity: GA 34 

Puddle Of Mudd: Bzoo 160; A40 37 
Puretone: DC 42 

-Q- 

QTip: HSS 31; RS21 
Queen: PCA 12 

Queens 0( The Stone Agt: B200 117; Htoo 87; MO 13. 18; 

RO 38 

A.B. QuinlanlUa 111: LA 2; LPA t; LT 9: RMS 12; TSS 9 

-R- 

RA:HS 28 
Racket City: RS 41 

Rascal Flatts: 6200 88; CA u; CCA z: PCA 9: CS 11: Hioo 

6i;HAs5 
Carmen Rasmusem Hioo 4: HSS 1 
Simon Rattle: CL 11 
The Ravnnettes; HS 17 
Los Razos: LA 20; RMA 12 

Red Hot Chili Peppers: B200 84; Hioo 75; HA 72: MO s: 

RO30 
Redman: HSS 13 
Los Rahenes: LA 16. 73: RMA 10 
Relrta: DS 15: Hioo 100 
Relient K: B200 123: CC 10 
Revenue: HSS 56; RS 24 
Revis:M0 2s;R0i6 
Chris Rke:i:C 31: HS22 
Lionel Richie: B200 71; RBA 73 
The Riddler EA s; HS 41; IND 29 
Los Rieleros D«l Norte: LA 24; RMA 14: LT 41; RMS 16 
lAknn fUmes: CA 48: CS 43; CSS 9, 10; DC 24 
Jerry Rivera: TSA 12; LPS 34: LT 29; TSS 5 
Luptllo Rh>era: LT 49; RMS 21 
Lourdes RoMas: LPS 32: TSS 37 
Pete Rock K CL Smooth: RS 61 
The Roc Proied: DC 41 
Daniel Rodriguez: CX 13 
Hoei Boyi: HSS 33; RBH 97; RS? 
The Rolling Stones: B200 112 
Linda RonsladI: CA 73 
Roomful Of Blues: SJ: 8 
TTk Roots: B300 123; RBA sO 



Rosario:LPS38;TSS 38 
Paulina RtMo: LPS 30; TSS 25. 40 
Russell: HSS 62; RS33 



Sade: RBC 21 

Salktt B200 148; MO 32; RO 11. 13 

Adan ChalltM Sanchtr LT 46; RMS 19. 37 

Sartana: Bzoo 111; A40 11; AC i; Hioo 33: HA 30 

luelz Santant: HSS 74: RBH 76: RS )0 

GIbertO Santa Rosa: TSA 8; LPS 34: LT 19; TSS 2. 30 

Sarai: HSS 71; RS 31 

VDskarSaranta: TSS 14 

Scarface: B200 52; RBA s. 92 

loan Sebastian: LA S4. 68; LPS 40 

M Sccada: LPS zi; LT 37 

Seether: Hioo 90; MO 21; RO 10. 21 

Bob SegerlTTwSlhw Bullet Band: PCA 2 

Seiko: DC 29 

Seiaiia:LA2i;LRA8 

Shaggy: fff 5. 13 

ShaMra: LA 10; LPA 4: LPS 8: LT 16 
Duncan Sheik: DC 7 

Sheklnah Glory Ministry: GA 7: HS 24; IND is 
Blake Shetton: Bioo 164; CA 25. S3; CS 46 
The Shepherds: GA 28 
Shine Down: RO 32 

Miki Shorvy: Htoo 8: HA 6; RA 5; RBH 5; RP 3; T40 19 

WWyne Shorten tZ 9 

The Sicilians: EA 21 

The Silk Road Ensemble: CX 14 

Simple nan: B200 42: Hioo 97 

Frank Sinatra: PCA 49 

Sin Bandera: LA ss; LFW 18; LPS 12, h; LT 23 

Sir Ivan: DS 17 

Sister Hazel: IND 34; A40 29 

SlxperKC None The Richer: A40 24; AC i2 

Size Queen: DC 12; DS 23 

RltkySkaggs a Kentudcy Thunder: BG4;CA49 

Richard Smilhraod WRh Vbkxu G4 40 

Smllei a Southstan RBA S9 

Michael W. Smith: B200 158; CC 12, 21 

Rkkey Smith: Htoo 4; HSS i 

Snoop Dogg: Bzoo 63; RBA 21; HiOO li; HA B: HSS 37; RA 

3; RBH 4; RP 5; RS 28; T40 24 
Socialbum: HS 32; MO 36; RO 18 
Solange:RBA67; RS68 
Solid Sesskms: DC 31 
Marco Antonio Solb: LPS 31: IT 33; RMS 37 
Soluna: DS to; HSS 72 
Son De Call: TSS 10 

S00icfl00d:CC32;HS23 

Soulive:CJ9 

The Spanish Hariem Orchestra: TSA 14 
Renee Spearman And Piez: GA 34 
Splinstar.RS64 
Spyro Gyra: C| 12 

Staind: Hioo 67; HA 64; MO 9; RO 5 
ReneeStakey: DC17 
Ringo Starr IND 22 
Rod Stewart: B200 So 
Stid^Hngaz: RBA 91 
Rebecca St lames: CC 27 
Angie Stone: DC tB 
Stone Soun RO 34 

George Strait: B200 102: CA 14. 35. 51; CCA 23; CS 25 

The Streets: EA6; HS 47: IND 31 

Tadeus2 Stnigala: CL i 

Ruben Studdanl: Hioo 4; HSS 1 

Styx: PCA 39 

Sugarcult: IND 39 

Sum 41: Bzoo 129; MO 14 

Tony Sunshine RA 39; RBH s8; RS 6s 

Supa Nat: RS 73 

Supreme Beings Of Leisure: DC so 
Switchfoot: CC 23 
Systematic HS 21; RO40 
System Of A Down: B200 191 

-T- 

Taking Back S«mday: HS 13; IND 9 

Talib Kweli: B200 93; RBA 29; Htoo 82; HSS 64: RA 31: 

RBH 29; RPi6:RS44 
Dawn Tallman: DC 27 
OlgaTanon: LPS 18; LT 17; TSS 6. 59 
Taproot: MO 30; RO16 
tA-ToL: B200 74: DC 35: Hioo 83: TSS 29 
The Sen Taytor Band: IND 43 
James Taylon Bjoo 27; INT 8; PCA 21; AC 26 
Mark Taylor: GAi3:IND33 
5u5anTedes<hl:&:i;lNDi9 
LosTemeraiios: B200 176; LA i; RMA 1; LT 39; RMS 33 
The Temptations: PCA 46 
Bryn Teffel: U 11 

Thalia: EA 8; LA 18. 18; im 6. Ill LJ>S 10: IT 14: TSS 17 

Tha Rayne; RA 33; RBH 34 

Theory Of A Deadman: A40 36; RO 25 

Thkke: B?<x) js?. HS 4; HSS 53; RS 71 

Thievery Corporation: EA 14 

Third Day: B?oo 73; CC 4 

Third Eye BIbtd: A40 }8; MO 33 

George Thorogood a The Destroyers: Bi 3 

Three Mo" Tenors; CX 13 

T.I.: Hioo 73: HA 73; HSS 39; RA 16; RBH 25; RP 14; RS 8 
LosTigTTS Del Norte: LA 34: RUA 19; LT 21: RMS 5 
justin rimbertake: Bzoo 23: RBA 27; DC 14. 45; DS 3; 

Hioo 10. s8; HA 9. 61; HSS 8; RA 46. 33; RBH 43, 30; 

RS 19; T40 4. 39 
Aaron TTppln: CA 38; CS 44; CSS 6 
Thea Tippin: CS 44 
TLORBASi 

RigoTovaT:LAi7; RMAu 
Train: A4013 
TtanspUntsi IND 11 

TrapL B200 34; Hioo 37; HA 32; MO 4; RO z 

Randy Travti: 6200 134: CA 19: CCn; CS 8; Hioo 45: HA 43 

Trenyce: Hioo 4; HSS 1 

Trick Daddy: Hioo 83; RA 40: RBH 40; RP iS 

Trick Pony: CA 68: CSjo 

Trina: RBA 95 

Trin-i-tee57; GA 25 

Travis TritkCA 36; CS 26 

Los Tucanes De Tijuana: LT 36: RMS 13 

Tanya Tucker: CS 60 

Shania Twain: B200 38; CA 9; CCA 6; PCA 24: AC 27; CS 32 

TMsta: RBC 18 

SteveTyrelL:|Z2D 

Tynsc: Bzoo 81; RBA 26; Hioo 1$; HA 11; RA 8; RBH 8; T40 29 
-U- 

Uncle Kracken 6200 186; A40 3: AC 15: Hioo 36; HA 34: 

T40 30 
UnderwNxld: DC 30 
Union Station: BG 3: CA 46; CS 37 
UnlocD: RO 31 

Keith Urban: 6200 92: CA 13; CCA 33; CS 6: Hioo 43; HA 



Adotfo Urias Y Su Lobo Hwttno: LT 30. 3B: RMS 9. iS 

PoloUrias: RMS 32 

The Used; B200 141; MO 16 

Usher: HSS 70 

-V- 

PaulVMDyk:EAl7 

PhPVBSSar:CA43;CS30 

Stevie Ray Vai«han And OmiMe Trouble: BL 2 

Jaci Velasquez: Bzoo 103; CC 7; LA 31; LPA 12; LPS 3$ 

Venus Hum: OC 9 

Angcio Wsnuto: EA 21 

Marcus VUna: TSS 36 

Johnny VickMis: EA 3; HS 19: IND H 

Vienna Philharmonic: CL 11 

David Visan: EA 7; IND 36: WM 4 

CariosVhi«s:rSAi6 



The Waileis: PCA 4: RBC Z; fff 10 
a»y Walker; CS33 

Hezeklah Walker a Ttw Love Fellowship Crusade Chok: 

GAii. HS48: RBA 90 
The Warren Brothers CS 19 

Warsaw Philharmonic Halk»al Orchestra Of Polaiid: a I 

KimWMer$:ai3 

Muddy Waters: SI 9 

Russell Watson: CXS 

Iknmy Wayne: CS 14; Hioo 69; HA 66 

Weekend Players: DC 3 

Peter White; C| Z2 

The White Stripes: Bioo 3i; INT 9; MO 6 

Widespread Panic: B200 61 

OarMAUium: HS26 

OoUBWUiams: GA 33 

Hank Wlliams: CCA 11 

HankWIIianislr.: CCA 13 

Lee WHIiams And The Spirttual QC\: INT 22 

Ludnda WfUiams: Bzoo 43; INT 7 

MehrinWilliams:GA33 

Pharrall WVlians: Hioo 11; HA 8: HSS 31, 37. 68; RA 3; 

RBH 4; RP 5; RS 21, 18. 36;T40 24 
Robbie WRllams: Bzoo 137: A40 28 
Mari(Wais:CA39;CSl3, 3B 

Charila WlUon: Hioo 11; HA 8; HSS 37: RA 3; RBH 4; RP s: 

RS28;T40 24 
Mario WInans: RA 34: RBH 33 
George Winston: NA 7. 8 
Stevie Wonder: Bzoo 193 

Wiyne Wonder: B200 99; RBA 33; i?£ 3; Hioo 18; HA 16; 

RA ts; RBH 14; RP 10; RS 66; T40 17 
Lucy Woodward: HS45 

Darryl Wortey: B200 4: CAl. 67; IKT4; CS l; Hioo 34; HA 

21 

DannyWright:NAi4 

Zakk Wylde^ Black Label Society: RO 23 



X-Eculkmersi IND 42 



-Y- 



Yknnt: B200 124; NA 1. 4 
YIng Yang Twins: Htoo 98; RA 47; RBH 47: RS 69 
Yo U Tengo: B200 189; HS 3; IND 7 
LosYonicVLA64 
PeteYom: B200 i8;lNTi4 
Young Blaze: HSS 3a;RSi2 

-z- 



RACKS- 



8 Mile: Bzoo 46. RBA 40; STX3 
Ber>d It Uke Beckham: WMb 
Blue Collar Comedy Tour The Movie: CA 40: STX 23 
Bringing Down The House: RBA 39: STX 16 
CalLas Forever: CL 10 
Chicago: B200 20; INT iZ; STX 1 
Coyote Ugly:[CA;3 

Cradle 3 The Grave: Bzoo 97; RBA 34; STX 3 
Daredevil; The Altwm: Bzoo 85; STX 4 
Deliver Us From Eva: RBA 79 
Disney^ LHo & Stitch: B200 143: STX 7 
Down From The Mountain: 8G 11 
Dnimllne: Bzoo 184; RBA 82; STX u 
Frida:LAn; RMA6;IVM3 
Holes: STX IS 

House Of 1000 Corpses: Bzoo 1461 STX 8 

Lizzie McGuire: 8200 31; STX 2 

The Lord 01 The Rings: The Two Towers: STX 17 

Mamma Mia!: PCA 34 

Moulin Rouge: Bzoo 198; STX 12 

Nashville Star: The Finalists: CA 36; STX 20 

0 Brother. Where Art ThouT: CCA 3; PCA 14: STX 9 

Paid In FulhRBA&8 

Piglets BIG Movie: STX 21 

Shrek: STX 13 

Smalhrllle (The Talon MUt STX 19 
Spirit: StatUon Of The amarion: STX 15 
Spongebob Squvepanls Or^nal Theme HighUgMs: 

STX 24 

Sweet Home Alabama: B200 133: STX 10 
Talk To Her: LA 48; LPA 16 
A Walk To Remember: STX 14 
What A Girt Wants: B200 106; STX 6 
The Wild Thomberrys Movie: STX 23 
XXX: STX 23 

-VARIOUS ARTISTS- 

TV:.- KMIb^,';-.! 200 
Atticus: Dragging The Lake II: 143 
DIsneymania: Superstar Artists Sing Dtsrtey _Thelr 

Wayl:68 
Dove Hits 3003: 119 
Got Hits!: id; 

Grammy Homir>ees 2003: 76 
iWorshlp: ATotal Worship Experience: 166 
LMng Ti>e Gospel: Gospel Greats: 154 
Howu: 90 

How 13; 7 

Radio Disrtey Jams: Vol. 3: 173 
Rewind. The Hip-Hop OVDIMagBzkte Issue i: 100 
Worship Together: I Could SIrtg Of Your Lowe Forever: 49 
WOW Gospel 3003: 137 
WOW Hits 2003: 159 
WOW Worship (VHlow): 67 
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Billboard MODERN ROCK TRACKS. 



%V Billboard 







Airplay mDmiored by JsJ 


Nielsen 














TITLE ■vi'-'ii nr PHni.inTnTj li^f' . 


Artist 






SOMEWHERE 1 BELONG 


LinkinPafk v 


2 




BRING ME TO LIFE a'.u. i.p 


Ev3n8SC6(iC€ F6dturMiQ Pdul McCoy ^ 


OB 




LIKE A STONE ■.■E=s:nf^EPc 


Audnslave v 


^4 ] i 




HEADSTRONG .i'tii- -, 




mm 5 




CAN T STOP 


Red Hot Chiii Poppets ■? 


8 




SEVEN NATION ARMY - ^ va>>\': 
TIMES LIKE THESE .var.v 




7 




GIRL'S NOT GREY ■ - -.v^it 


Foo Fighleis 

AFI V 


f 9 j 10 




PRICE TO PLAY 


Staind T 


OD 




SEND THE PAIN BELOW ■.-l 


Chevelle v 


■!■ 11 




STRAIGHT OUT OF UNE i'\it>. C' f<vik^Ai.i 




(QIEI 




IN THIS DIARY i ' ' Mb« 




12 




NO ONE KNOWS n'usc^ 


Queens Of The Stone Age ■? 


(DEI 




THE HELL SONG ■'^^•mj^i 


Suin 41 « 






WHAT IT IS TO BURN ><t,> i->i. -ji < 


Fincti v 






AlfDICn UVCCI C Al ..r- 
DUHICU MT^CLr AUVC 


1 Tic UacD S' 






STUPID GIRL 1 i riirM'. Ill J 


•4 AIKPOWER ^ Cold V 






GO WITH THE FLOW -.ti-^ hp! 


Queens Of The Stone Age v 


19 mi 




WHEN I'M GONE t*.;u...-.-.>,m'u>MN. 


3 0oorsOawn 


20 BH 

C9E1 




ALL MY LIFE .■.?.,^*»Mii 
DRIVEN UNDER .Mhou* 


Foo Fighters v 
Seeiher v 




REST IN PIECES -i<.vn~Mj 


Saliva 


23 MSI 




THE ANTHEM .-mi-. 


Good Charlotte 


21 Q 




CRAZY BEAT 


Blur V 






CAUGHT IN THE RAIN ReviS 


OH 


— 


SLEEPING AWAKE MA.ioo.ot*^ ;,i 


PO O. V 


; O 




SWING. SWING ■»K.<:'^nn*'j'.y:>^-; 


The AJI-Amencan Rejects 


27 




CLOCKS ---'■-■i 


CoWplay V 






THE ROAD I'M ON •EninicuMLiiM.'Aw 


3 Doors Down 






MINE .1 -c-^'.^tFiviwirt 








REMEMBER :< 


Disturbed v 






THE SCIENTIST u-tn 


CoNtolay V 


33 




BLACKOUT 


{herflPlanel Earth v 






UNITED STATES OF WHATEVER v:.".f 


Liam Lynch -v 


oca 




BLINDED (WHEN 1 SEE YOU) i-t<-tL<.ftu 


Third Eye Blind 


Ea 




DOWN -..iy-t^it: 


Socialbum v 






MINERVA >.u.f>.u>.>t.-N:.^ 


OefUmes 




MOBSCENE 'i'lti'^tMi-iso^ 


Marilyn Manson v 




HEAVEN ^.un.tviji 


Uve 




SKIN ..T,:.;. 


Breaking Benjamin 



Billboard ADULT CONTEMPORARY^ 



s 
3 




Airplay monitored by ^ 

TITLE IMPRINt.PROMOTION lABEl 


Nielsen 

BroMCMl Dat» 

Artist 






' NUMBER 1 


3 Weeks At Number 1 


1 




BEAUTIFUL 'o^nvc 




Christina Aguilera v 


/ 




THE GAME OF LOVE 




Scntana Featuring MicMte Brand) *.' 


3 




CANT STOP LOVING YOU uuwnc 




PhH Collins 


4 




DON'T KNOW WHY uui wtlvkm 




Norah Jones -.' 


5 




CRY iMUMdWdl 




Faith Hill V 


6 




A THOUSAND MILES uui^itscwt 




Vanessa Carlton v 


8 




SOAK UP THE SUN uuiNifitscoK 




SherylCrow v 


9 




FOREVER FOR YOU usmich 




Daryl Hall John Gates 


7 




1 DROVE ALL NIGHT if c 




Celine Dkm v 


12 




TRY IT ON MY OWN oisi* 




Whitney Houston v 


It 




HERO <HitnscDn 




Enrique Igtesias 


13 




DONT DREAM ITS OVER nuMttuMKmst 




SlKpsnce None The Richer 


15 




PCACCKCEPCR iHKE 




Fleetwood Mac v 


10 




SUPERMAN (ITS NOT EASY) MMCoitMBM 




Five For Fighting <? 


18 




DRIFT AWAY u» 




Uncle Kradter Featuring Dobie Gray v 


14 




YOU'RE STILL YOU ^Hy*ai 




JoshGroban 


t/ 


YOUR BODY IS A WONDERLAND mM^xx 




John Mayer 


16 


COME WITH ME (LULLABY] xuwc Ptll) Collins 


25 




IF YOU'RE NOT THE ONE ijjoo^vq 




Daniel Beding^ld 


23 




ONE AIRPOWER ► Faittt Hill 


19 




I'M WITH YOU >fl : ' 




AvrilLavigne 


20 




THINKING OVER -«,-,v,vi,>.? 




Dana Glover ? 


21 




PICTURE j.vtv.tv.: 




KWnockHiluilngSherylOnw v 




HAVE YOU EVER BEEN IN LOVE (pc 




CMIne nan 


22 




BABIES MriKiLkMMinM scutm FlBgie Hamm 


26 




SEPTEMBER GRASS cmjMiiui 




James Taylor 


2J 




I'M GONNA GETCHA GOOOl wxojr. ium 




Sltania Twain v 


30 




NO SIGN OF IT cim 




Natalie Grant 


27 




INNOCENCE > lAK.K 




HooUeSTheBlowfish 


28 




LANDSUDE M.r.jviM.ccujMu 




DbiieCtiicfts v 



Compiled Irani a national samplfl of airplay suppli«d by Nitlun Bio»i]C4ist OaU Sysiems' Radio Track seftnce 106 min- 
nr«am r«k stSMns. 89 rnodcrn lock sI&Ihkii. 91 adult cofitempornrv stations and M aduH Top 40 slatmns are elecUoiii- 
cellv momtoted 24 Niws a day. 7 days a week. Top 40 Tracks is compiled Irom a national sample o( Mainstraam Top 40 . 
Rhythmic Top 40 and Adult Top 40 stationi. Thfl 257 Top 40 Tracks stations are elaclromcaNy nwniioicd 24 tmors a day. 1 
ttoyt a week. Top 40 Tracks awards bullets based ort mcreate in audience •mpressions On the remaining detection-based 
charli. tracks willt increase in deiecdons ouer the previous week are bulleted regardless ol chart movement. A record 

Mtiach has been on the chan tor more ttian 20 weeks will genera^y not receive a bvHet. even if it regmers an increase Records bek)wthetop20ltop 15 for AC and AditttTop 401 are removed from the chart after 2B weeks. Atrpower awarded to sortgs 
appearing inttietopZOon both the Nielsen BOS Airplay and AMbencc charts lor the first lime with increases m both delectiens and audience (Top 40 Tracks eKCludadl. v Vidaochpavailab'tiTv 1^ 2003, VNU Busmeu Media, Inc M rights rescn/ed. 



s 


% 




Airplay monitored Dy |^ 


Nielsen 
Bicancail Data 


■ 


5 




TITLE PROKtOTlOh lABtL 


Artist 


I 


1 




i NUW6ER 

LIKE A STONE •. . , .-f. 


Audioslave v 


1 


2 

~' 




HEADSTRONG 


Tiapl V 


4 


4 




STRAIGHT OUT OF UNE ^\'-Av;wh\»vi.-.'jm Godsmack v 


a 


8 




PRICE TO PLAY P|ii.rM.fir, 


Slamd f 




7 




REMEhilBER 


DtsturDed V 


■ 


5 




TIMES LIKE THESE • . i, , »(*tMt 


Foo Fighters 


i 


6 




WHEN I M GONE i= i -/visHwUMite 


3 Doors Down v 


n 


10 




SEND THE PAIN BELOW \'-r. 


Ctievelie v 


10 


■■i 




FINE AGAIN . . > 


Seeitwr V 




1 1 




ALWAYS 


Saliva *^ 


I 


12 




THE ROAD I M ON f i , w-vT-v^i t"-- 


3 Doors Down v 


■ 


14 




REST IN PIECES :■■ : 


Saliva V 




18 




BRING ME TO LIFE 't l= 


Evanescence Featuring Paul McCoy v 


■ 


15 




NOT FALLING 


Muttvayne v 


■ 


16 




CAUGHT IN THE RAIN 


Revis 




21 




STUPID GIRL ■. LM-.-t 


AIRPOWER ► Cold V 


■ 


13 




DOWN -H'-U.!! 


Sociabum V 


■ 


17 




THE RED E= : 


Chevelle v 


■ 


23 




FREE 


PowermanSOOO v 




24 




DRIVEN UNDER ..<u-j* 


Seether 


m 


25 




BLACKOUT > . 


(he(l)Planet Eailh 


m 


26 




STILLBORN 


Wyldfl's Black utwi Society 


m 


28 




SKIN 


Breaking Benjamin 


■ 


22 




MAKE UP YOUR MIND ^r.- ^a-.t'.ttMi'A. 


Theory Of ADeadman ^ 


■ 


30 




MINE ■.:..r-j.-.wf',i-.^-.-.: 


Taproot v 






MOBSCENE ■. ■■■■,.:-<s-.,.-'' 


triarilyn Manson v 


m 


3-1 


IMPRINT .11 ujwi, 


doubleDrhra 






SLEEPING AWAKE vA.f3<rA.Kf\^ 


P.0.0. V 


m 


2a 




CAN T STOP .i"5«cs 


Red Hot Chili Peppers v 


■ 


32 




FAILURE ■■■■i 


Unloco s- 


■ 


36 




FLY FROM THE INSIDE itl^.tc 


Shine Down 


■ 


33 " 




GIRL S NOT GREY ■. ■, 


AFI V 


■ 


27 




INHALE 


Stone Sour 




34 




RED WHITE AND BLUE .•-•^lv.^' 


Lynvnj Skynyrd 


«> 


37 




WEATHERED 


Creed 


CD 


38 




FIRING LINE -■*«TLAf>. 


The Aliman Brottters Band 


CD 




GO WITH THE FLOW n n.^ 


Queens Of The Stone Age « 


yi 






WHAT IT IS TO BURN •■ ^ 


Finch <r 


m 


39 




LEAVING ONLY SCARS - iLi*- .vrr. 


SystemalPC 
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Billboaid ADULTTOP 40 TRACKS. 


1 


a 
1 




AirD'avnomiored l)v M ., . 

r» Nielsen 


T 


i 




TITLE iMPnM.PnDWOTiON LABEl 


Artist 




2 




i^' NUMBER 1 t- I Weekfl:Ni,"iMi t 
UNWELL . ... . matchtwn twenty 




1 




I'M WITH YOU .f-'J 


Avnl Lavlgrte ^ 




3 




DRIFT AWAY - 


Uncle Kracker Featuring Dobie Gray v 


-1 


4 




WHEN I'M GONE =t= ifc. ,T=y^ jw»; 


3 Doors Down 


o 


6 




BIG YELLOW TAXI 


Counting Cmws Featuring Vanessa Camon v 








PICTURE 


Kid Rock Featunng Sheryl Crow v 


«• 






CLOCKS ■ 


CoMplay V 


o 


10 




THE REMEDY (1 WON'T WORRY) ..itw.;: 


Jason Mraz v 


o 


11 




WHY GEORGIA. .It-. 


John Mayer v 


li, 


B 




YOUR BODY IS A WONDERLAND wn. -r:^ 


ui..' John Mayer 


«B 
«B 


9 




THE GAME OF LOVE 


Santana Featunng MicheHe BrarKh v 


12 
18 




SYMPATHY 1 
CALLING ALL ANGELS 


Goo Goo Dolls 
Train v 


'.■1 


14 




DON'T KNOW WHY ^ m ■r. 'r.r. 


Norah Jones •? 




17 




BRING ME TO LIFE *<>c i." 


Evanescence Featuring Paul McCoy -q 




15 




BEAUTIFUL 


Christina Aguilera v 


■ 


IV 




PEACEKEEPER ^ i 


Fleetwood Mac v 




25 




INTUITION AIRPOWER ^ Jewel v 




16 




MISUNDERSTOOD 


BonJovi s' 




21 




LIGHTS OUT . 


Lisa Marie Presley 


Gt 


24 




HARDER TO BREATHE yrvsi i 


Maroon S v 


e> 


23 




IN THIS LIFE 


Chantal Kreviazuk v 


m 


26 




COME AWAY WITH ME >■.. m -i ■■<:■'. 


Norah Jones s 


li 


20 




DON'T DREAM IT'S OVER . > -. i -i.-t-i j 


SixperKe None The Ridter 


m 


27 




INNOCENCE - -r 


Hootie S The Blowfish 




22 




RUNNING 


No Doubt V 


& 


30 




TAKE ME AWAY 


Ufehouse 


«9 


31 




FEEL , 


RotAie Williams v 


:v 


29 




YOUR MISTAKE .-HVA^ 


Sister Hazel 


& 


36 




SOMETHING CRA2V 


FtankyPerei 


■1 


~2?" 




LANDSLIDE .mc^iavo 


Dixie Chicks t 


€9 


33 




GOT YOUR NAME ON IT u n Ftftl 


& 


3S 




AMAZING 


JoshKdtey 


ca 




IF YOU'RE NOT THE ONE susc c.<.k 


Daniel Bedingfietd ■. 


C9 


39 




TAXI RIDE ' . 


Ton Amos 




37 




MAKE UP YOUR MIND '.*.r^r« wr.i;,w 


Theory 01 A Deadman 


ca 


38 




SHE HATES ME a.v.r.-..^F..,v n 


PudAe 01 Mudd t 


m 




BLINDED (WHEN 1 SEE YOU) -:-->nu.EK 


Third E]re Blind 


CB 


•10 






Dana Glover 


-Ml 


32 




1 DROVE AU NIGHT' 


Celine Dwn v 



TOP 40 TRACKS 



LASTWffK 1 




TITLE 
ARTIST 

IMPRINT/PROMOTION LABEL 


1 1 




IN DA clue 

MCENl 

« .uwT WM> .MTi WMM . wmscon 


1 7 




KiNITION 

R KELL' 

JWI 


1 ^ 




WHEN I'M GONE 

3 DCOftS OCWN 


1 ^ 




ROCK YOUR BODY 

JUSIW IWeEHUtKI 


B 




GET BUSY 

S£M Pom 


B 




SING FOR THE MOMENT 
EMIMM 


1 a 




ANGEL 

uNntiut .VMmtwUAWwvMM 












BRIM MC TO UFE 

EVANtSCENCE FMfUFatWi mx MCCOT 


r 




PICTURf 

MD DOCK FEMUnNQ SMERH. CROW 


r 




UNWELL 

HiTCHBOK mom 

nUMTK 


1 10 




I'M WITH YOU 
AvniL UWME 

MKT* 






IF YOU'RE NOT THE ONE 
DMiELSfOMOrCU) 


r 




MISS YOU 
MLIYAH 

MaSDONDLUnMBU MMC 


IS 




HELL YEAH 

QMlWINf rUTURINeSABY 


17 




FIGHTER 
CMRIStna UULEU 


n 




AU 1 HAVE 

xmrvi LOPEi FHrufliMC a cool j 
IK 


29 




NO LETTING GO 
Utatit WOUDfH 


28 




31 QUESTIONS 

M CUT FEATlimG NATE OOGC 


3S 




CAN'T LIT YOU OO 

MMLOUSFEflWWBHNESHORET&Ln. «0 


2D 




OONT WANNA TRY 

COUMM 


26 




1 KNOW WHAT YOU WANT 

BUSTA RHVME R & lUAMH CWCV 
JMMMCMKVUMG 


23 




CLOCKS 

COCPUV 


'* 




MESMERIZE 

^ NUE FUrufMlGASHftNTI 








22 




BCAUTIFUl 

SMDCP X£G n^r PHW««11 UMOi MFLE nSOH 


31 




ICAN 

HK 

UMUCOUMW 


24 




THC ANTHIM 


B 




BK YELLOW TAXI 

axjNiMii:; croas feai vahesu carlkin 
ctriBi mmKcm 


IS 




BEAUTIFUL 

CKRlSTlMAUILEHA 


30 




HOW YOU GONNA ACT LIKE THAT 

lYSESE 
J4MK 


B 




DRIFT AWAY 

UNCLE KRACKin FEAT DOWE CAST 


39 




I'M GLAD 
JENMFEB lOPil 
IMC 


21 




BUMP. BUMP. BUMP 


B 




LOSING GRIP 

AvniL lAVHME 


32 




AMERKAN LIFE 




INTUITION 






GIRL ALL THE BAD GUYS WANT 

BCfWJNC FOB SOUP 

f'Mi.uimnoNi JM 




STUCK 
STJICIE ORfllCO 
(«MUMNT wacM 




THE RCMEDY (1 WONT WORRY) 
rurrwtia 


3e 




CRY ME A RIVER 

JUSlm IIWHERLAKE 

JN1 






GOSSIP FOLKS 

»55V ■ WS3EWEANW {ILIO'n fUT LLOACRrS 
!•* llOlf<MM(t(ll<TM tic 
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- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: Hot loo Singles (Htoo); Hot H&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart. Position. 



19 SOMETHINMEMI April. ASCAP/Sea Gsyle. 
ASCAP,'Caiccfy6MG,BMI), HL.CS 13 

21 QUtSnONS (Histi On Life. ASCAP/Break North, 
SOCAHi'Me-benish. ASCAP/UMwrsal. ASCAP). WBM, 
H1005; RBH I 

21 QUESTIONS (AGAIN) (High On Life. ASCAP/Br«ak 
North. SOCAN/Me bentsh, A5CAP,i'Univ«f«l.ASCAP/| 
Rixk, A5CAP/X Mart's Tha Spol. BMI). WBM, RBH 

4 EVER fWBM. SESAC/Babyboy's Lrtlle, SESAC/Noon- 
linw Soul fi. SESAC/CAntore. BMI/Mo Loving. ASCAP/J 
Brasco. ASCAP1. WBM, Hioo 60; RBH 20 

63/6^ IGrwn Teelh. ASCAP) RBH 97 

99.9% SURE (iVE NEVER BEEN HERE BEFORE) (WB. 
ASCAP; Songs Of R, loseph, ASCAPy French Htp. 
ASCAP; Annot«ion. ASCAP), WBM, CS 27 

-A- 

ACA ENTRE HOS (LGA. SMI) LT 34 

AJ}.LDAS. CAniyah^. ASCAP/EMI ApriL ASCAP/Dun- 
g«oo Ral, ASCAPy Chrysalis. ASCAP/Gnat Booty. ASCAP). 
HL;WBM.RBH 8] 

AHER AU (Sony.'ATV Cross Keys, ASCAP/Ornly. 
AS(AP;Maduro. 8MI), HUCS48 

All I HAVE (Nuyorican. BMI/EMI Blackwood. 
BMI/lanke Combs. BMI/AdoraUe. BMI/Eagle Note. 
BMI/Anlom. BMIi'Ron G. BMt; Sth Fkmt, ASCAP/HTIx. 
ASCAP). ML, Hioo j6; RBH 44 

AU I NEED Ooseph Cartagena. ASCAP/Jelly^ Jams. 
ASCAP; Geddyv ASCAP; Flyle Tyme. ASCAP/EMI April, 
ASCAP; Dad*- Co. Projpcl Musk. BMI.'EMI Blackvrood. 
BMI'Nattahium. BMI). HU RBH 58 

AU LIFE LOWS (Fetetia-S All Good. ASCAP/Layzle 
Boie. ASCAP.'Ifi Plalinum Brother. ASCAP) RBH 83 

AU THE THINGS SHE SAID [Unlo'Srtlablr Songs. 
BMI,.SP;.BMI/Manin Cherry! r«. BMI.'Meolormat, STIM) 
Hioo 83 

ALMOST HOME (Triple Shoes. BMI/Magic Mustang. 
BMI/SuNerin' Succotash. ASCAP) CS 20 

ALRIGHT (Efartooee. ASCAP.'Blane. ASCAP/F.O.B,. 
ASCAP; EMI-Un^rt tiiatog. BMI). HL. RBH joo 

AUX:iNAOO (EMI Blackwood. BMI) LT i, 

AMAME(Nol Listed) LTz 

AMERICAN LIFE (WB. ASCAP/Wtbo Girt. ASCAP/iooo 

Lights, BMI),W8M, H100S2 

ELAMOR NOTIENE EOAD (Arpa. BMI] LT 1,2 
ANGEL (PcyMerhokVse, BMI) Hioo 20; RBH 84 
THE ANTHEM (EMI April. ASCAP/2i:i. ASCAP/Vegan 

Bwy, ASCAP), HL.H100 51 

ASI ES LA V)OA (Manben. ASCAP/ Sorry /ATV Discos, 

ASCAP} LT 17 

AYl RAPAOTO (UY1 DADOV) (IronTtgga, BMI) LT 31 

-B- 

BACK IN THE OAr (Mass Confusion. A5CAPAWB, 
ASCAP i-Viigittia Beach. ASCAP/EMI April. ASCAP /Cartw 
Boys. ASCAP). HL.'WBU. RBH 89 

BACKSEAT Of A GREYHOUND BUS (Nashville Dream- 
WwVS Songs. ASCAP/Monkey f«t. ASCAP/Cherry lint. 
ASCAP/Fdmous. ASCAP;Animal Fair. ASCAP/Careers- 
BMG, BMI'Silverkiss, BMl/SongsOfUniwtsal. 
BMI. Mac3doo, BMI|.CLM;HL;WBM, CS 31 

THE BATTLE IS THE LORD'S (Schaff. SESAC/Walker 
AjkI Assoc lales. SESAt) RBH 80 

BEAUTIFUL (My Own Chit. BMI /The Waters Of 
Nazareth. BMI/EMI Blackwood. BMI/Chase Chad. 
ASCAP/EMI April. ASCAP). HL. Hioo u; RBH 4 

BEAUTIFUL (Stuck In The Throal, ASCAP /famous. 
ASCAP). HL. Hioo 27 

BEER FOR MY HORSES (Tokeco Tune^ BMI/Sony/ATV 
Tree, BMI/Big Yellow Dog. BMI). HU CS 17: Hioo 74 

BEWARE or IKE BOYS (MUNDIAN TO BACH KE) 
(Songs Of Untvrrsjl. BMI ; EMI BIdCkwood. BMO, 
Hl/WBM.Hioo49:RBH)i 

BIG STAR (EMI Blackwood. BMi;SinglesOnly^ BMI), 
HL.CS2;Hioo28 

BU YELLOW TAXI (Siguomb. BMI). WBM. Hioo 47 

A BOV UKE YOU (Wamet-TamerUne, BMI /Sonoma 
Coomry. BMI ; Sony .'ATV Tree, BML'Wenonga, BMI/Unwer- 
sal. ASCAP; Mtmphisto, A5CAPI. H L .'WBM. CS 50 

BRING ME TO Uf E (Zom Altr My PuUishirig. 
BMI,' Forthdiitlen. tUU/Dv'ight Fry«. BMI) Hioo 14 

BROKENHEARTSVnU (House Of HubbelL 
ASCAPySony /ATVAnifrRose. BMI/Blakebird. ASCAP). HU 
CS 10; Hioo s6 

BUNNY HOP (Red-N-Dirty. B Ml /Warnef- Tamerlane, 
BMI). WBM. RBH 78 

-C- 

CAN'T UT YOU GO (Desert Storm, BMI/F.O.B^ 
ASCAP; N.Q.C. ASCAP/Mo Loving. ASCAP) Hioo 6; RBH 5 
CANT STOP (MoebMoblame. BMI) Hioo 75 
CANT STOP LOVING YOU (EMI ApriL ASCAP). HU 
H100S6 

CELEBRITY {EMI April ASCAP/Sea Gayle. ASCAP). HU 
CS 28 

CHAPARRITA 0€ Ml VIDA (Fortomusic. BMI) LT 41 
UAVAMETUAMOR (Kike Santa ndet. BMI/Ensign. 

BMl.'Sdnlandef Melodies. ASCAP/Famous. ASCAP) LT; 
CLOCKS (BMG Songs. ASCAP), HU Hioo 31 
CLOSURE (Oividt^. BMi;Unrversai. BMI/Smooble, 

AS(Ap;Rfli Eatf f, BMI) RBH 67 

CMON (Nynaw. ASCAP/EMI ApriL ASCAP/ Baboochka 

Turws. ASCAP/Dango. BMI/ProtOOrtS, ASCAP) RBH 93 
COME OVER (Naked Under My Clothes, 

ASCAP/Chrysatis. ASCAP/Babyboy's Linle. $ESAC/Noor>- 

time Soulti. SESAC;'Wamer-Tan>ef1ane. BMI/Kevin Hicks. 

BMi/BubbaG«e.BMI/Hoonilme Tunes, BMI). WBM. RBH 

61 

CONCRETE ANGEL (Univerul-Songs Of PolyGram 
International. BMi;HopeChest. BMI/Glitterlish. BMI). 
WBM. CS 5; Hioo 53 

CORA20W CHIQUITO {lUaj. BMI) LI 30 

COUNTRY AINT COUNTRY (Sony/AIVAcuff Rose. 
BMiyUnn^r&al-Songs Of PolyGfam international, 
BMI'EvpiythioglLwe.BMI).HL/WBM.CS J6 

CRUSH ON YOU (Universal. ASCAP/Mr. Cheeks. 
ASCAP;Marsky. BMl/lanice Combs. BMI/EMI Blackwood. 
BMl/ldck Knight. ASCAP/Justin Combs, ASCAP/EMI April. 
ASCAP), HU RBH 

CRY ME A RIVER aennman Tunes. ASCAP/Zomba. 
ASCAP/WB.ASCAP/Virginia BeacK ASCAP/TVT, 
ASCAP/Scott Storth. ASCAP). WSM. Hioo 58: RBH 50 

_D- 

DAME (Sony/ATV DlKOi. ASCAP/A/fJ^ Musical, 
ASCAP) LT 10 

LOS DCMAS (Wamer-Tamertane. BMl/PanchoAnd 
Bingo. BMI) LT 40 



OE UNO Y DE TOOOS LOS MOOOS (Vandet. ASCAP) LT 

6 

OIGALE (Clear Mind. ASCAP/Famous, ASCAP) LTi^ 
DIPSET AMTHEM (Kilia CJm. BMl/Heatmaket, 

BMiyCopyrighl Contn^/UniveruL BMI/lnwg. BMO, HU 

RBH 76 

DOWTCHANGE (EMI April. ASCAP/ Touched Sylazz, 
ASCAP/Nivrac Tyke, ASCAP/UnrvMsal. ASCAP/Soukhlld. 
ASCAP''TetraGrammaton.ASCAP/)es5e|aye. ASCAP). 
HL/W8M.RBH 36 

DONT WANNA TRY (637 Muilc. BMI/Logiclone. 
BMiy Iron Trgga. BMt;A8sve A/uL BMI) Hioo 50 

DOUBLE SHOTS (P Hoyd, BMI/Careers-BMG. 
BMI ;|uwnile Hell. ASCAP/BMG Songs. ASCAP/Honey- 
comb Hideout, ASCAP) RBH 88 

DRIFT AWAY (Almo. ASCAP). H L, Hioo 36 

-E- 

EMOTKMAL ROLLERCOASTER (EMI Ap«<l, 

ASCAP/Blue Erro Soul. ASCAP/Yoruba Peoples Music. 

ASCAP). HU Hioo 55; RBH 15 

EN CUERPO Y ALMA (E1U. ASCAP) LT 12 

ENTRE EL DELIRIO Y LA LOCURA (Kike Sanlander. 

BMiyEnsign, BMI/ClearMind.ASCAP/Famous. ASCAP) LI 

7 

ENTREGA TOTAL (EMI Blackwood. BMI) LT 23 
EXCUSE ME MISS (EMI April. ASCAP/Carter Boyv 
ASCAP/Ihe Waters Of Haiareth. BMiy EMI Blackwood, 
BMI/Chase Chad. ASCAP). HU Hioo 19; RBH 7 

EXCUSE ME MISS AGAIN lEMI t^l ASCAP/Carlcr 
Boys, ASCAP/The Waters Of Na/sreth. BMI/EMI Black- 
wood. BMI/Chase Chad. ASCAP], HU RBH 7s 

-F- 

FABULOUS (Drvine MilL ASCAP/WB. ASCAP/ Fingai 
Goal. ASCAP .'Jahqae (oints. SESAC/UnrversaL 
SESAC'Miss Mary's, BMI /Warner-Tamerlane. BMI/EMI 
ApfiL ASCAP), HL/WBM, RBH 34 

FAR AWAY (Family SouL ASCAP/Babies Formula, BMI) 
RBH 72 

A FEW QUESnONS (Noble Vision. ASCAP/Oreen Dog, 
BMllCS^l 

FIGHTER (Xllna, BMI /ScoH Storch. ASCAP/TVT. 
ASCAP). HU Htoo 38 

FINEAGAIN (Seelher. BMI/Dwight Frye. BMI) Hioo 90 
FOREVER AND FOR ALWAYS (Universal Songs Of Poly- 
Gram internatKWval. BMl/Loon Ecfio. BMI/Oul 0* Pocket, 
ASCAP/Zomha. ASCAP). WBM, CS 32 

THE GAME OF LOVE (Keepin* It Real How 'Bout Vbu, 
BMI/Wamer-Iamerlane. BMI /Future Furniture. 
ASCAP/EMI April, ASCAP). Hi.,WM. Hioo 3I 

GET BUSY (Dutty Rock. ASCAP /Greensleews, 
PRS; EMI April, ASCAP). HU Hioo 2; RBH 2 

Ga BY (Pen Skills. BMI/EMI Blackwood. BMl/Ve 
World Music. ASCAP;'WB. ASCAP), HL,'WBM. Hioo 82; 
RBH 29 

GET LOW (TVT, ASCAP/Swole. ASCAP/Da Crippler. 
BMI/Coll>Piirk. BMI/DWC. BMI) Hioo 98; R6H 47 

GIRL ALL THE BAD GUYS WANT (Zomba. ASCAP/ Drop 
Your Paris. ASCAP/ Son a; rack. BMI). WSM. Hioo 71 

GIRLFRIEND (R.Kelly. BMI,' Zomba. BMI). WBM. Hioo 
30; RBH 19 

COD BLESS THE U.SA (Songs Of Univ«rsaU BMi/Uni- 
vefsal-Songs 0* PolyGram Irtemational. BMI) Hioo 4 

GOSSIP FOLKS (Mass Confusion. ASCAP/WB, 
ASCAP/Virginia Beach. ASCAPy Ludxris. ASCAP/EMI 
April. ASCAP/Zella. BMI/Unidisc. BMI), HLi'WeM. Hioo 
S9; RBH 46 

GUESS WHAT (Zomba, BMI ; R.Ketly: BMI), WBM. RBH 

33 

GUESS WHAT (GUESSACAIN) (Zomba. BMI/R.Ketly; 
BMI) RBH 86 

-H- 

HABLAME ClAMXEdimusa. ASCAP) LT 45 

HAVE YOU FORCOTTIN? (EMI April. ASCAP/PW5burg 

Landing. ASCAP/Wainer-Tamerlane. BMO, HL/WBM.CS i; 

Hioo 24 

HEADSTROMG |WBM. SESAC/Traptlsm.SESAO. 
WBM. Hioo 57 

HEAVY UFTIN' (Unlv^isal. ASCAP/ Memphisto. 
ASCAP,' Work Horse. SESAC/Pacific Wind. SESAC/ZomtM. 
BMI;Teren It Up. BMI). WBM. CS 46 

HELL YEAH (Zomba, BMI/R.KeltKBMI/(MoneyMack. 
BMD.WBfM. Hioo 17: RBH 14 

HE PROPOSED (ke Water, ASCAP; EMI April. ASCAP). 
HU RBH 73 

HERIDA MORTAL (World Deep. BMI/Blueplatmum. 
ASCAP/Sony/ATV Latin. BMI/Sony/ATV Discos. ASCAP) LT 
'9 

HEY MR. PRESIDENT (Sooy/ATV Tree. BMI), HU CS 29 
HOOKED (High On Ufe. ASCAP/AinT Mulhin" Goin* On 
But Funking, ASCAP.-'WB. ASCAP/ Blotler. ASCAP/Efvis 
Mamba.ASCAP/Unrversal. ASCAP/Music Of Windswept, 
ASCAP/Mary \. Blige. ASCAP/Jostin Combs. ASCAP/EMI 
April. ASCAP). Ht/WBM, RBH 87 

HOntST OF THE HOT (Not Listed) RBH 92 
HOW YOU GONNA ACT UKE THAT (Z(A«ktion. 
ASCAP 'BMG Sonits, ASCAP/F.rsi Avenue, ASCAP /Dem is 
Mot Songs. ASCW; E Two, ASCAP/EMI ApriL ASCAP/E.D, 
Dui-lt. BMI), HU Hioo 15; RBH 8 

HOW YOU WANTTHAT (Donceno. ASCAP/Hhythm 
Biunti. ASCAP/UfiiversdL ASCAP/|a(k K«gtit, 
ASCAP/luslin Combs. ASCAP/EMI April ASCAP/lssy & 
Nemo Tunes, ASCAP). HL, RBH 65 

-I- 

I BEUEVE (Sony/ATV Acuff Rose. BMI,'V/rite On 
Music. BMD.HU CS?; Hioo 44 

I CAN (Zomba. ASCAP/III WilL ASCAP/EMI April. 
ASCAP/SaUam Remi. ASCAP/Street Tuff, ASCAP/Selma. 
BMI). HL/W^M. Hioo 13; RBH 9 

I'D 00 ANYTHING (Warner Chappell. SOCAN/We( 
Wheelie, SOCAN/High-Mainten^nce. SOCAN/Stinky 
Music 50CAN /Drop Out. SOCAN/Slulty. SOCAN/LannI 
Tunes. SOCAN). WBM. Hioo 97 

I DROVE AU NKiHT (Billy Steinberg. ASCAP/Dentse 
Barry ASCAP/Sony/ATV Tunes, ASCAP). HU Hioo 88 

IF 1 CANT (High On Life. ASCAP/WB. ASCAP/Ain1 
Nulhin- Coin- On But Funking. ASCAP/Musk Of 
Windswept. ASCAP/ BloRer. ASCAP/ EhHs Mambo. 
ASCAP/UnrwrsaL ASCAFO. WBM. RBH 57 

IFYOU L£T ME (Stone Agate. BMI) RBH 94 

IF YOU'RE MOT THE ONE (Sony/AIVTunes, ASCAP). 
HU Hioo 21 

IGNITK>H (Zomba. BMI/ R.Kel^ BMO. WBM. Hioo 3; 
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RBH 10 

I GCTXHA MA (Blunts. Guns And Funds, ASCAP/Sol- 
dler/ Touch. ASCAP/OI Irv, BMI) RBH 9; 

I KNOW WHAT YOU WANT (StarbuS. BMI/ Dutty Nigga, 
ASCAP/Kilta 4. ASCAP/Rah Drgja. ASCAP /Cyphercleff. 
ASCAP/EMI April. ASCAP). HU Hioo 7: RBH 3 

lU NEVER LCAVE (Zomba, BMI/ R.Kelly. BMO. WBM, 
RBH 46 

I LOVE YOU (North Avenue. ASCAP/EMI April 
ASCAP/Mr. Yeah. ASCAP/WB. ASCAP/UI Black. 
ASCAP/Royatly Network, ASCAP.'Ihe Dboogie AccL. 
ASCAP/Urban Warfare. ASCAP). HL/WBM. Hioo 95; RBH 
37 

I'M GLAD (Nuyorican, BMI/Sorry/ATV Songs. 
BMI /Milk Chocolate Factory. ASCAP /TuneSmith Advance^ 
merits. ASCAP/Jaerton Chrislopher. ASCAP /Coil fiffani. 
SMI/Zomba. BMI). HL/WBM. Hioo 64 

I'M WfTH YOU (Almo, ASCAP/Avril Lavigne, 
ASCAP/Wamer- Tamerlane. BMI.'Hollylodge, BMI/Rain- 
bow Fish. BMI/Mr, Spock, BMI/WB, ASCAP/Ilx. 
ASCAP/Ferry HJI. ASCAP). HL/WBM, Hioo 73 

IN DA CLUB (High On Life. ASCAP ,'Aint Nuthin'Goin' 
On But Funking, A5CAP;'WB. ASCAP/ Blotter, ASCAP/Etwts 
Mambo. ASCAP/Unrversat. ASCAP/MusIc Of Windswept. 
ASCAP). WBM, HIOO 1; RBH 6 

IN DA CLUB (High On Life. ASCAP ,'Ain1 Nuthin'Goin' 
On But Funking, ASCAP/WB. ASCAP/ Blotter, ASCAP/Elvis 
Mambo. ASCAP. Unwsal, ASCAP/Music Of Windswept. 
ASCAP). WBM. RBH 91 

I NEEDAMAN (Pork. ASCAP/Aureljus. ASCAP) RBH 85 

IN LOVE WIT CHU ahowin* Tantrums. ASCAP/Air Con- 
trol, ASCAP/EMI April, ASCAP/T Funk. BMI/Notting HiU, 
BMi,'Song5 Of Universal. BMI). HU M10080; RBH 39 

I RAQ AND ROU (Blackened, BMI). WBM. CS 49 

I STILL LOVE YOU (EMI Blackwood, BMI/Ihe Waters 
or Nazareth. BMI/EMI April. ASCAP/Chase Chad. ASCAP). 
HURBH49 

IT DOESNT MEAN I DONT LOVE YOU (Mosaic 
BMI;tMI April. ASCAP/Sea Gayle. ASCAP/ UnwersaL 
ASCAP/Songs Of The Village, ASCAP), HL/WBM. CS 

I WANT MY MONEY BACK (WB. ASCAP /Oravitron, 
SESAC/Bluewater. SESAC). HL/WBM, CS 35 

I WISH I WASNT (EMI April. ASCAP/ Flyte Tyme, 
ASCAP/Mlnneapolls Guys, ASCAP/)! Bianda. ASCAP) 
Hioo 78; RBH 2B 

-J- 

THE lUMP OFF (Notoiktus K.I.M.. BMI/ Warner- Tamer- 
lane. BMI/Viiginta Beac^ ASCAP/WB. ASCAP/ LB fam. 
ASCAP/EMI April. ASCAP/Universal. ASCAP/Mr, Cheeks. 
ASCAP). H L/WBM. HlOO 11: RBH 11 

-K- 

KILOMETROS (Sony/ATV DIkos. ASCAP/Peermusk 
III. BMnLT25 

-L- 

LAUNDROMAT (Zomba, BMI/RJCett^ BMO. WBM. RBH 

61 

UKE A PIMP (Crump Tight, ASCAP/ Lucky, BMI) Htoo 
96: RBH 38 

UKE A STONE (Diuppearing One, ASCAP/Metee 
Savvy Musk. BMI/Me 3. BMI/LBV Songs. BMO Hioo 37 

LOSING GRIP (Almo. ASCAP/Avril Lavigne, 
ASCAP/Blu« iron Gate, ASCAP/EMI April. ASCWI. HU 
Hioo 68 

LOVE CALLS (Kern. BMI) RBH 60 

LOVE CHANGES EVERYTHING (Living Out Loud. 
ASCAP ;Slan;p-/ [ up. SOC AN/ln the Fainway. 
ASCAP;Music OfWin(lswep!,ASCAP).WBM.CS53 

LOVE UKE TNERrS NO TOMORROW (la. BMI/Ihea 
Later, BMI)CS44 

LOVE OF MY UFE (AN 00€ TO HIP HOP) (Ugmoe, 
ASCAPyUniversal-Polytram InlernationaL ASCAP/BMG 
Songs, ASCAP/Owne Pimp. ASCAP/ Tribes Of Kedai, 
ASCAP;jake & the Phatman. ASCAP/Uni«rsaL 
ASCAP/lajapo. ASCAP/Songs Of Unwersal, BMI .'Sense- 
less. BMI/Fox Film. BMI/TCF. ASCAP), HL/WBM. RBH 32 

LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) (Mosaic. 
BMI/Hold Jack, BMi/ Songs 01 Mosaic ASCAP;Song5 Of 
Otis Barker. ASCAP), HU CS 36 

THE LOVE SONG (Wamer-Tamertane. BMI/Smith 
Haven, BMI/Big Red Tractor. ASCAP/IhInk Well. 
ASCAP; Sony/AIV Acuft Rose. BMI). HL/WBM, CS 15 

LOVE YOU OUT LOUD [Sony/AIV Cross Keys. 
ASCAP/Onaly, ASCAP). HU CS u; HiOO 61 

THE UlCKY ONE (Live Slow. BMI) CS S7 

-M- 

MAGIC STICK (Notorious K.l.M.. BMI /Warner-Tamer- 
lane, BMI/High On Life. ASCAP/C Evans, ASCAP/221. 
ASCAP/Careeis-BMG. BMI/ Universal. ASCAP), HL,'WBM. 
Hioo 46; RBH 17 

MAKE ME A SONG (Conjunaion. ASCAP/EMI April 
ASCAP/Copyrighl Control/Virginia Beach. ASCAP/WB, 
ASCAP/Kkwety Hits. ASCAP; BUck Fountain, ASCAP/Rap 
Tracks. ASCAP/Keybeats. ASCAP). HL/WBM. RBH 70 

MAUGEHTE (Peermusic III BMI/Camaleon. BMI) LI 

35 

MAN TO MAN (Sony/ATV Tree. BMI/Magic Knee, 
BMD.HUCSiS; HiOO 79 

MARIPOSA TRAKJONERA Rulum. ASCAP/ EMI April. 
ASCAP) LT 16 

ME FALTA VALOR (BHIo Musical BMO LI 2; 

MESMERIZE (Slavery BMI/Songs Of Universal 
8M1/0I Irv. BMI/Soldierz Touch. ASCAP/UrwfSal 
ASCAP/ Pookletoois, ASCAP/Baeia. ASCAP/WB, ASCAP), 
WBM. Hioo 41; RBH 77 

MICAELA (Copyiight ConlroD LT 47 

Ml PRIMER MILLON (Wamer-Tamertane. BMI/Si' 
George, ASCAP/WB. ASCApl LT 43 

Ml SOLOAOO (IH Edioones. BMI) LI 21 

MISS YOU (Naked Under My Ckithes, 
ASCAP/Chrysalis. ASCAP/October Eighth. BMI/Noontime 
Tunes. BMl;'Wamei-Iameitane. BMI/Musk Of Windswept. 
ASCAP/Hand in My Pocket. ASCAP). WBM. Hioo 12; RBH 
12 

MUY A TU MAN ERA (SerCa. BMO U 8 
MY FRONT PORCH LOOKING IN (Sony/ATV Tree. 
BMI/Sixleen Stars. BMI/htoriPns. BMt/Cosmk FAuel 
ASCAP/Do«i Pfrimmer. ASCAP). HL. CS 12; Hioo 63 

-N- 

NEVER LEAVE YOU (U33. ASCAP/Tafari. 
ASCAP/Greensieeves, PRS) RBH 56 

NEVER SCARED (Bonecrusher, ASCAP] Hioo 73; RBH 

25 

NIGGAS (EMI AprU, ASCAP/lustIn Combs, ASCAP/BIg 



Poppa, ASCAP/EMs Mambo, ASCAP/Bkitter. ASCAP/Unl- 
versal. ASCAP), HI, RBH 30 

NIMAAMAOAMIA (Not Listed) LT3] 

HO irmNG GO (Greensleeves, PRS/Singso WW. 
BMI) Hioo 18; RBH 14 

HO ONE KNOWS (Board StIR, eMI/Natural Ught, 
BMl/Rippiesikk. BMO Hioo 87 

HO ONE'S GOTNA CHANGE YOU {Knock Knock, 
ASCAP) Hioo 100 

NO SE VrVlR SIN Tl (ADG, SESflO LI 39 

NO TEMGO DINERO (Alma. ASCAP/BMG Sortgs. 
ASCAP) IT 9 

MO VQV A UORAR ^eechwood. BM 1) LT 44 

-O- 

OLD WEAKNESS (COMING OH STROMG] (Sony/ATV 
Cross Keys, ASCAP/Four Sons, ASCAP/Sooy/ATV Tree, 
BMO.HUCS60 

ONE LAST TIME (EMI ApriL ASCAP/Zomba. 
ASCAP/Sufferin- Soccolash. ASCAP), HL/WBM. CS 34 

ONE Of THOSE DAYS (BMG Songs. ASCAP/Mrs. 
Lumpkins Poodle. ASCAP/Song Paddock, ASCAP) CS 55 

ONLY GOO (COULD STOP ME LOVING YOU) (Zomba. 
ASCAP). WBM. CS 42 

PARA QUE LA VIDA (EMI April ASCAP/Enrique Igle- 
sias.ASCAP/Hev Chubby, ASCAP/Apollinaire. BMI/EMI 
Blackwood. SMI) LT 13 

PATIENTLY WAITING (High On Life. ASCAP/EigM Mite 
Style, BMl/Mus-c Of Windswept, ASCAP/ Blotter. 
ASCAP/Elvts f^mbo. ASCAP). HU RBH 82 

PEACEKEEPER (Now Sounds. ASCAP) Hioo 84 

PCQUEHA Y FRAGIL (SADAIC Latin. SMI) IT 48 

PKTURE (Tbirty Two Mile. BMI/ Warner- Tameriane. 
BMI). WBM, CS23;Hioo9 

P.\M.P. (High On Ufe. ASCAP/EMI ApriL ASCAP/Derty 
Works. ASCAP). HL. RBH 52 

PIMP JUKE Qackle Frost, ASCAP/BMG Songs, 
ASCAP /lay Vs Basement. ASCAP/Universal. 
ASCAP/Songs Of Unrversal BMI/ln/kts, BMO. HL/WBM. 
Hioo 72: RBH 31 

POR AMOR (Peer Intl. BMO LI 37 

PRICE TO PLAY IGreenfund. ASCAP/ i.m.noboc^ 
ASCAP/My Blue Car, ASCAP/ pimp Vug. ASCAP/WB. 
ASCAP), WBM. H10067 

PUMP FT UP (Copyright Contiol/F.O.B,.ASCAP/N.Q-C, 
ASCAP/Ensign. BMI/Zomba, SESAC). HL/WBM. Hioo 66; 
RBH 23 

PUT THAI WOMAN RRSI (DIvme MiU. ASCAP/WB. 
ASCAP/Oinky B. ASCAP/ Universal-PotyG ram International 
Tunes. SESAC/jahqae joints. SESAC/I Want My Oaddy^ 
Records. ASCAP/Miss Mary's. BMI/Nitty & Capone, 
BMI ;Wainer- Tamerlane. BMI/|asan« Drama. ASCAP/lrv- 
Ing. BMI). HL/WBM. Hioo 35; RBH 13 

P™YCAT (Mass Confusion. ASCAP/WB, 
ASCAP/EWM. ASCAP/Foray. SESAQ. WBM, RBH 26 

-Q- 

QUEOAn CALUUA (Edimonsa. ASCAP] LT 26 
QUE ME QUEDES TU (Anrwi. BMI/Sony/ATV Latin. 

BMi;F.l.PP, BMI/$onidoA2ulado. BMI) LI 18 

AQUIEN U IMPORTA? (SGAE, ASCAP/Screen Gems- 

EMl8MI)LTi4 

-R- 

RAINING ON SUNDAY (Almo, ASCAP/Original Bliss. 
ASCAP/Unwersal-PolyGram IntemationaL ASCAP/St. 
Julien. ASCAP). HL/WBM, CS 6; Hioo 43 
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ASCAP/Warrwf-Tamerlane. BMI/Grwn Ivy; BMI/Chaggy 
Buss. ASCAP), WBM. CS 19 

THIS FAR GONE (GIrtterfish. BMI/Sorry/ATV Tree. 
8MI;Mosak.BMI).HUCS 51 

THIS IS GOO (EMI April ASCAP/ Vtesarsongs. ASCAP). 
HUCS30 

THIS VERY MOMEHT (Yon-Fi. BMI) RBH 96 
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THAT'D BE ALRIGHT Alan Jackson 


29 


91 


80 


80 


SOLDIER'S HEART O R Kelly 


80 


69 






SNAKE R. Kelly Featuring Big Tigger 


41 


& 


92 


95 




STUPID GIRL O Cold v 

..-h-. F •Hire-:"" 


92 


26 


19 




MESMERIZE O Ja Rule Featuring Ashanti v 
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Country Acts 
Feed Fans' 
Hunger For 
Patriotic Tunes 
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of sales was 42,500 (see Over the 
Counter, page 63). 

While country's patriotic bent 
clearly benefits the format, particu- 
larly in times of national strife, labels 
and artists often must walk a fine 
line between sincere expression and 
the appearance of opportunism. 
Meanwhile, country radio program- 
mers — who are lately deluged with 
flag-waving anthems during every 
national crisis — face the challenge of 
determining which songs will con- 
nect with their audiences. 

Country artists have long used 
music as a platform for social and 
political views, generally reflecting 
the emotional current of the coun- 
try music audience. It is a tradition 
that stretches from Merle Haggard's 
■Okie From Muskogee" and "The 
Fightin' Side of Me " to Lee Green- 
wood's "God Bless the USA." 

The connection between patriotism 
and country music dates back at least 
as far as World War II, which inspired 
such recordings as Ernest Tlibb's 1944 
hit "Soldier's Last Letter." So what is 
at the root of this connection? 

Curb Records senior VP/GM Den- 
nis Hannon attributes patriotic 
music's dominance in the country 
market to the fact that it appeals to 
the "silent majority that typifies mid- 
dle America, which then typifies the 
country consumer. Country music 
has never been driven by the East 
Coast or the West Coast. It's driven 
by middle America, the heartland. 
That's where the more conservative 
approach comes in; the more patri- 
otic approach." 

DreamWorks Records senior 
executive of sales and marketing 
John Rose says country artists 
"have always spoken out on social 
issues that are important to the 
common man, and because of that, 
the patriotic value seems to come 
to the surface quicker with a coun- 
try audience." 

Lyric Street artist Aaron Tippin 
defines country's patriotic role sim- 
ply: "We're the cheerleaders." 

Worley — who wrote "Have You 
Forgotten? " after visiting U.S. troops 
in Afghanistan last December — says. 
"People that listen to countr>' music 
are hard-working, working-class 
American people, and they typically 
lean in that Ipatriotic] direction. The 
country listeners tend to back us 
guys when we put out something 
pro-America [or] pro-military." 

In the wake of the Sept. 11 terror- 
ist attacks. Greenwood's "God Bless 
the USA" was embraced all over again 
and landed the veteran singer/song- 
writer a new deal with Curb Records. 
The song first reached No. 7 on the 
Billboard Hot Country Singles & 
Tracks chart in 1984 and peaked 



again at No. 16 in 2001. The com- 
mercial single is No. 4 on the Bill- 
board Country Singles Sales chart 
after 80 weeks on that chart 

Greenwood recently recorded an 
updated version of the song. "God 
Bless the USA 2003," which has 
been serviced to country radio and 
will be on his forthcoming album. 
(Meanwhile, another version of the 
song recorded by the current /Imer- 
ican Idol finalists stormed onto the 
Hot 100 Singles Sales chart at No. 
1 this issue on sales of 101.000 |see 
story, page 31.) 

The many other patriotic songs 
currently vying for radio's attention 
include Clint Black's "I Raq and 
Roll " and the Warren Brothers' "Hey 
Mr. President." Lonestar recently 
reshot the video for its 2-year-old hit 
"I'm Already There" to recast the 
song as a tribute to the military. 

WALKING THE UNE 

Country music executives obvi- 
ously want to feed the public's ap- 
petite for patriotic music, but no one 
wants to appear to be capitalizing on 
often tragic circumstances. "It is a 
fine line that you have to walk," 
admits Hannon, who says the label 
chose not to advertise the new ver- 
sion of Greenwood's single. "You 
simply have to make that music 
available, and people will make their 
choices." To advertise it. he says, 
"would have done an injustice to the 
artist. You never want to take advan- 
tage of a situation or be perceived as 
taking advantage of a situation. You 
take the high road. Maybe it's a qui- 
eter road, but at the end of the day, 
[you hope] radio will discover it and 
the consumer will discover it or re- 
discover it." 

RCA Label Group executive VP 
Butch Waugh says of the patriotic 
trend. "It's not that we're capitaliz- 
ing on it; the artists are writing 
songs that are true to their heart. 
The Warren Brothers felt like they 
needed to say something because 
they were touched by this [war]. 
This is not something that was cal- 
culated. ['"Hey Mr. President") was a 
song they brought in [that] touched 
us emotionally." 

EMI Music Publishing Nashville 
executive VP/GM Gary Overton does 
not think the country songwriting 
community has penned the current 
crop of patriotic tunes in an effort 
to cash in but rather as a reflection 
of the national mood. " Songwriters, 
being creative people, are anten- 
nas," he says. "They are so sensitive. 
We have a lot of songwriters who 
have written things that are in the 
catalog because of the Sept. 11 
events or because of the war. I don't 
think any I've heard has been "Gee, 
I'm going to capitalize on the emo- 
tion of this thing.' " 

Rose agrees. "We don't really sit 
down and say. "OK guys, let's write 
some songs about patriotism.' Our 
artists are passionate, creative artists, 
and they brought us music |that 
happened to be patriotic]. In the case 
of both of these songs ('"Courtesy of 
the Red, White & Blue" and ""Have 
You Forgotten?"], people wanted 
them, and our job as a label is to fig- 
ure out how to deliver them." 

DreamWorks rush-released the 



album Hafe You Forgotten? to stores 
April 15 after the single caught fire. 
It contains four new songs, includ- 
ing the single, and 12 tracks from 
Worley's previous two albums. 

Lyric Street was one label that 
tried to carefully walk the line be- 
hveen patriotic and profiteering last 
year, when it renamed a planned 
Tippin album Stars & Stripes and 
changed the release date to coincide 
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with the first anniversary of the 
Sept. 1 1 attacks. 

"I didn't feel at that point in time 
that we were doing anything that felt 
wrong-spirited." label president 
Randy Goodman says. Still, the label 
muted any such accusations by 
donating all proceeds from the com- 
mercial single for Tippin's post-Sept. 
1 1 hit "Where the Stars and Stripes 
and the Eagle Fly ' to the Red Cross 
and iti relief efforts for the families of 
Sept. 1 1 victims. Goodman says the 
single raised about $250,000. 

As for decisions about the album 
title and release date. Tippin says. ""If 
anybody wants to whup up on me 
about that, they'll have to check my 
financial statements to see how 
much I donated to the Red Cross. " 

Goodman admits that for any 
other act. the timing may have ap- 
peared to be an effort to capitalize 
on tragedy, but Tippin is an artist 
who has been associated with patri- 
otism and working-class values for 
his entire career, beginning with 
the first Gulf War, when he per- 
formed with the USO and Bob Hope 
for U.S. troops in Saudi Arabia. "I've 
been called 'the little flag waver' 
from way back," Tippin says. "I 
guess some people think you can be 
loo patriotic." 

Goodman says that making the 
Red Cross donation was its own 
reward. " How much better can it be 
than to be able to make music that 
touches people's lives and helps heal- 
ing and [to] take all of that and on 
the back end of it to be able to write 
a check and give it to the people who 
really need it?" 

Likewise, Worley and Dream- 
Works plan to donate a portion of 
the proceeds from Have You For- 
gotten? to a charity that benefits 
military families, although the char- 
ity and exact percentage had not 
been determined at press time. 

In delivering Worley's album, 
Rose says the label shipped nearly 
900,000 copies in anticipation of 
strong demand on the heels of an 
aggressive presale campaign. The 
album's title track was available for 
download to consumers who pre- 
ordered the album at Trans World 
Entertainment's fye.com. ama- 
zon.com, and other Web sites. There 
were also 25.000 copies of the single 
available at select brick-and-mortar 
stores for consumers who prepur- 
chased the album. 

"It's definitely been striking a 
nerve," Trans World country music 
buyer Tim Peterson says of Worley's 
single, adding that the presale cam- 
paign was "definitely bigger than 
anything I've ever done so far [in- 
cluding] the Dixie Chicks and Toby 
Keith. Certainly it's his career song, 
no doubt about it." 

ATTRACTING NEW FANS 

In addition to driving sales on 
select country artists, the patriotic 
bent brings other benefits to the 
format. "Country radio is the bene- 
ficiary — wittingly or unwittingly — 
of having artists who think this way 
and are not afraid to say what they 
believe." says Goodman, who thinks 
patriotic hits may draw non-coun- 
try fans to the format. "Nobody else 
is going to play that kind of music. 



If people are of that mind-set. they 
may be looking at country and say- 
ing, I'm going to go to that formal, 
because those people are speaking 
to the patriotism I feel right now, 
and my regular station is not.' That 
bodes well not just for country radio 
but for us as a format. Let"s face it: 
There are a lot of people who are 
discovering Darrj'l Worley now that 
had never heard of him before." 

Another benefit is increased media 
exposure. "I turned on Fox News 
[recently], and Donald Rumsfeld was 
introducing Darryl Worley at the 
Pentagon." says Brett Warren of the 
Warren Brothers. "It's funny how a 
song can change your life." 

He should know. The Warren 
Brothers parted ways with the BNA 
label a year ago and recently were re- 
signed to the label, partly on the 
strength of "Hey Mr. President " (see 
Nashville Scene, page 41 ). 

"The cool thing about this song is 
we weren't bandwagon-jumping," 
Warren says. "It was written a year 
ago. and we didn't even write it. 1 
thought it was an artistic way of 
being patriotic and paying homage to 
the office of the president." 

FOR RADIO, A MATTER OF GUT 

Radio programmers were flooded 
with flag-wavers after Sept. 1 1. again 
on the first anniversary of the terror 
attacks, and yet again since the start 
of the war in Iraq. But only a per- 
centage of these singles strike the 
programmers as sincere; others 
seem crass. 

WUBE Cincinnati operations 
manager Tim Closson puts the cred- 
ible vs. crass figure at 50/50 and says 
of the difference. "You can feel it 
when you listen." 

KZLA Los Angeles assistant PD/ 
music director Tonya Campos says, 
""The percentage [of songs] we feel 
are ready for airplay is low. There will 
always be a small percentage of 
material sent in that is an attempt to 
get publicity, and we basically use 
our gut feelings to seek those out." 

WUSN (US99) Chicago PD Justin 
Case thinks "most songs that try to 
take advantage of a situation sound 
that way. PDs must choose the most 
relevant songs for their audience. 
You can"t play them all. so find the 
standouts." 

Waugh praises country radio for 
reflecting what he sees as the 
desires of its listeners. " I have a lot 
of friends that program pop radio 
stations, and they tell me they want 
to be an alternative to the war, 
where people can go to escape the 
news. But I'm not sure Americans 
want to escape the war. Country 
radio is addressing that. Some of 
the other formats are not." 

Goodman and Waugh do not see 
the patriotic-song deluge ending any 
time soon. Goodman says, "The bot- 
tom line is, as long as people can con- 
tinue to come up with [songs] that 
are poignant, profound, and moving, 
then maybe the sky's the limit." 

Waugh says. " These are powerful 
songs with a point of view that peo- 
ple want to hear. As far as being a 
patriot and feeling good about Amer- 
ica. I think if you write songs about 
that, they are still going to get played 
and people are still going to react." 
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Hollywood 
Speeds Films 
To DVD Market 



Continued from page 1 

Buena Vista Home Entertainment 
VP of brand marketing Lori MacPher- 
son adds. "Really, the sooner you can 
move into the next window, the bet- 
ter. There's less of a chance for new 
properties to open up and r 
divert consumer atten- 
tion." 

A look at new entries on 
the Billhoard Top DVD 
Sales chart for the year to 
date reve^li that the num- 
ber of new DVD titles 
entering the marketplace 
within five months of the- 
atrical release has doubled, 
compared with the same I 
time period last year. Some L 
made the jump in as few as three 
months. 

Approximately 15 new releases came 
out in this shorter window from Janu- 
ary through mid-April 2002: about 35 
such titles have been released in the 
same three- to five-month time frame 
so far this year. 

A peek at upcoming release sched- 
ules shows the trend is continuing. 
Columbia TriStar Home Entertain- 
ment's Tears of the Sun. which debuted 
in theaters in March, will be released 
on home video three months later, on 
June 10. Universal Studios Home 
Video's Delii>er Us From Eva is arriving 
on video June 1 7. four months after it 
debuted in theaters; DreamWorks 
Home Entertainment's Old School is 
also appearing at retail June 10. four 
months after premicring in theaters. 

DreamWorks head of domestic 
marketing Kelly Sooter says the 
smaller release window is directly 
related to shorter theatrical runs for 
films. "Movies are playing out quick- 
er," she notes. "As a result, there's less 
sensitivity about going out on home 
video quicker. You used to hold out 
for exhibitors to feel they got their 
play's worth." 

Plsck adds that the demand for new 
theatrical releases is also being satisfied 
more rapidly because of multiplex 
theaters, which tend to run films on 
numerous screens during their first 
few weeks of release. 

Shorter theatrical runs may have led 
to quicker home video releases, but it is 
the desire to maximize marketing dol- 
lars that is giving the strategy its legs 
(Billboard. J-dn. 181. 

"Jack Valenti recently said that the 
awrage spend on marketing a film now 
stands at 25% of the total production 
cost, VN+iich is a little more than $30 mil- 
lion per film, " says Peter Busch, VP of 
video for the Minnetonka, Minn.-based 
Musicland chain, quoting the presi- 
dent/CEO of the Motion Picture Assn. 
of America "The question the studios 
have got to be asking themselves is, 
How do they maximize that expendi- 
ture? Certainly, shortening the home 
video release window is a piece of it." 

MacPherson agrees: "As soon as a 
movie leaves the theater, there is a gap 
in time where nobody is enjoying that 



movie and no commerce is being done 
on that movie." 

The Los Angeles-based Video Soft- 
ware Dealers Assn. (VSDAl is analyzing 
the results of the shorter windo^v. VSDA 
VP of marketing and industry relations 
Carrie Dieterich says, "If a video release 
is a little closer to the theah-ical release, 
we think studios could save in their 
advertising budgets, and it could make 
a title perform better on video." 

NEW REVENUE OPPORTUNITIES 

Shorter windows are also being pro- 
pelled by the increased rewnue oppor- 



ment president of sales and marketing 
Jeff Fink says. "A shorter window is 
beneficial, because you're the benefac- 
tor of a huge ad\'ertising and promo- 
tional campaign. " 

Stefan Pepe, group merchandising 
manager for Seattle-based ama- 
zon.com's DVD/video store, adds. 
"The longer the window, the greater 
marketing effort that has to go 
behind it. The benefit to a shorter 
window is that there's a lot of aware- 
ness in the marketplace from the cus- 
tomer perspective." 

But the shorter window can some- 



genres, such as romantic comedies, 
probably do not benefit much from extra 
features, it is unclear how fewer extras 
will impact .sales in the future. Some 
retailers expect to see more feature- 
ladca special-edition DVDs to follow the 
original DVD releases in cases where 
small vwndows are used. 

For retailers, the issue is having 
enough time to set up a title properly. 
"Our biggest concern is bringing titles 
to life through marketing efforts and 
making sure U'at we haw time to plan 
with the studios," Musicland's Busch 
says. ""We really need to plan out the 




tunities in today's video environment, 
where most DVDs are available day- 
and-date for sale and rental. In the 
VHS era, titles would first be available 
for rental about six months after 
debuting in theaters but would not be 
for .sale until up to a year after playing 
at the box office, ""There wasn't a lot of 
advertising in rental |of V1IS]," notes 
Ben Feingold, president of Columbia 
TriStar Motion Picture Croup and 
Columbia's home entertainment divi- 
sion. Conwrsely, he adds, " most of the 
revenue is made on DVD sales now. " 

Increasingly, the thought is that 
DVD revenue can be maximized if 
the glow of a theatrical campaign is 
still strong. 

"Overall, the idea is to get as much 
benefit from the theatrical campaign 
as possible," Artisan Home Entertain- 



with three weeks in the top 10. 

This year, Columbia's widescreen 
version of XXX, released within a four- 
month window, entered the chart at 
No. 1 , stayed in the top 1 0 for six weeks, 
and remained on the chart for nine 
weeks. Similarly. Buena Vista's Sweet 
Home Alabama, also released to video 
after about four months, debuted on 
the chart at No. 1 and had a seven-week 
top 10 run, with a total of nine weeks 
on the chart. 

Greater sales potential is welcome at 
a time when debut sales weeks are 
becoming a source of competition — 
much like opening box- 
office figures for theatri- 
cal releases — and may 
determine a title's shelf 
life. "With the aggressive 
retail pricing we are see- 
ing, the week-one sales 
are even more critical, 
because volume is high- 
er than we've seen," 
Sixjter says. "Product is 
playing out quicker in 
terms of what is on the 



times leave studios scrambling. Soot- 
er says that ""being able to work into a 
retailer calendar" is a growing con- 
cern with shorter release windows. 
"One of the big issues is key art. You 
may have to be giving them arhvork 
for your package at the .same time the 
movie opens in theaters. That is a 
challenge that studios and our retail 
partners are going to be experiencing 
over the next year." 

j\nother Lssue for the studios is a lack 
of time to expand on the theatrical 
release. "You want to come out with a 
DVD with as many features as possible," 
Fink says. " Sometimes the shortened 
window doesn't allow ^'ou to do that." 

The only extras on Columbia THStar's 
DVD version o( /^taid in Manhattan, for 
example, are some theatrical trailers. 
Though retailers say that certain film 



launch of the titles, from presale to 
beyond street date." 

GREATER SALES POTENTIAL? 

Though the studios are only begin- 
ning to track the sales impact of the 
.shorter windows, the chart succes.s of a 
number of titles released in this fash- 
ion suggests that the strategy works. In 
2002. for example, MGM Home Enter- 
tainment's Windtalkers — which was 
released to video about four months 
after its theatrical debut — entered the 
Top DVT) Sales chart at No. 1. stayed in 
the top 10 for three weeks, and was on 
the chart for eight weeks. Changing 
Lanes (Paramount Home Entertain- 
ment) had a five-month release win- 
do\v on home video. It al.so entered the 
DVD Sales chart at No. 1 last year and 
had a seven-week stay on the chart. 



floor. You may only have two weeks 
before a title works its way into a filler 
or stock area." 

As Len Cosimano, VP of multimedia 
for the Ann Arbor. Mich.-based Borders 
Books & Masic chain. al.so notes, small- 
er windows 'Vill help extend a strong 
selling rate over a longer period of 
time. " Customers may be interested 
in a new home video title longer 
because of lingering awareness from 
its time in theaters. 

Home video executives and retail- 
ers expect that windows, on average, 
will continue to shrink in the coming 
years, though anything less than 
about three months is unlikely. "I 
don't know how much shorter they 
can get." Plsek says. " Studios would 
have to be pressing the video when it 
is just coming out theatrically." 



Apple Plots 
Move Into 
Digital Music 

Continued horn page 1 

Critics, however, question how 
effective Apple — expected to offer an a 
la carte service with a searchable data- 
base of songs — will be in driving sales 
for the struggling music industry. A 
segment of the digital-music market, 
led by MTV and AOL. maintains that 
programming and contextualization — 
not a retail-oriented storefront — will 
drive a la carte sales. 

Meanwhile, the competing sub- 
scription market continues to experi- 
ence growing pains. In a move that 
may spell the end of Real Networks' 
relationship with MusicNet — a sub- 
scription service it co-founded with 
Warner Music Group, EMI Recorded 
Music, and BMG Entertainment — 
Real acquired rival listen.com last 
week and announced plans to begin 
distributing the service alongside 
MusicNet (see story, page 3). 

"There's a very synonymous rela- 
tionship between distribution and con- 



tent and devices." says Lee Black, an 
analyst with Jupiter Research. "In 
Apple's case, they are going to have to 
bring legitimate content to their de- 
vices, because if they don't do it, it 
doesn't .seem like anybody else i.s." 

Apple represents less than 10% of 
tlie home computer market, but Ray- 
mond James & Associates analyst Phil 
Uigh sa^-s that the core of Apple's con- 
sumer base represents the sweet spot 
of the digital-music consumer base. 

What's more, he argues that mar- 
keting behind the senice will likely 
raise general consumer awarene-ss 
about commercial digital music. He 
says Apple marketing has the poten- 
tial to brand the download market in 
much the same way that the compa- 
ny raised the profile of CD burning 
with its ""Rip. Mix. Burn" campaign 
and created excitement around 
portable digital-music plajfers with its 
promotion of iPod. 

Leigh says, "I would not be surprised 
that a lot of people hearing these ads 
would for the first time realize that 
there are legitimate paying services you 
can use in alternative to Kazaa" 

In the coming weeks. Apple will 
have to count on its reputation for 
savvy marketing to overcome prob- 
lems plaguing other services — name- 
ly, incomplete content selection, 



uncertainty regarding how to ef- 
fectively merchandise digital goods, 
consumer price sensitivity, and com- 
petition from peer-to-peer networks 
offering the same music for free. 

I^bel sources who have seen the 
senice tell Billboard that it is an a la 
carte download store, not unlike rival 
Liquid Audio's, that is built into the 
iTunes player. Simplicity is driving the 
offering. No subscription is required, 
and tracks are expected to retail for 99 
cents on average. 

Once purchased, tracks are trans- 
ferred into the consumer's iTunes 
music library and automatically 
synched to the user's iPod. Content can 
also be burned to CD. Credit card in- 
formation is stored on file in the store's 
shopping cart system so the consumer 
does not have to re-enter the informa- 
tion upon every purchase. 

As part of its announcement Apple 
is expected to unveil content-licensing 
deals with all five majors. The .Apple 
service is also expected to feature music 
from a nuinber of high-profile acts that 
have not previously made their reper- 
toire available for distribution. Further 
details were not disclosed. 

While iPod is available for the PC as 
well as for Apple computers, the down- 
load oft'ering is expected to be made 
available initially only to Apple users. 



Leigh says the Apple offering sets up 
one of the first real tesLs of commer- 
cial music's ability to compete with 
free services, with the selling points 
being reliability, downloading speed, 
and ease of use. 

.Apple's decision to come to market 
with an a la carte download offering 
also further calls into question the 
long-term viability of the subscription 
business model that offers conditional 
access to music and then upsells per- 
manent downloads. 

Black says. ""Subscription businesses 
and ii la carte businesses are going to 
challenge one another, and we're going 
to .see where coasumers want to be." 

He points out that while subscrip- 
tion businesses are struggling, none of 
the companies currently selling a la 
carte digital downloads — a group that 
includes Best Buy. TVans World Enter- 
tainment's fye.com, and Tower Rec- 
ords — have had any success with their 
senices either. 

But the major labels are expanding 
the volume of content available for pur- 
chase on a track-by-track basis without 
a subscription into the hundreds of 
thousands, and a range of other leading 
music brands on the Web — including 
AOL, MT\', and VHl^re looking to 
launch a la carte services of their own 
before the end of year. 
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APRIL 

April 28. I2th Annual Society of 
Slngers/ElIa Award Dinner Honoring 
Barry Manilow. Beverly iiilton Hotel, 
Los Angeles. 323-653-7672. 

April 29. ASCAP Latin Awards Din- 
ner. Beverly Hilton Hotel, l/OS Angeles 
(by invitation only). 

April 30. ASCAP Film and Televi- 
sion Awards Gala. Beverly Hilton 
Hotel. Los Angeles (by invitation only!. 

MAY 

May 1 , Seventh Annual Skylar Neil 
Memorial Golf Tournament, benefit- 
ing the Lili Claire Foundation. Mal- 
ibu Country Club. Los Angeles. 323- 
822-2000. 

May 4. Fifth Annual Walk for 
Wendy Leeds (wife of Virgin senior VP 
Steve L.eeds). benefiting the National 
Multiple Sclerosis Society. Graydon 
Pool. Ridgewood. N.J. 212-786-8331. 

May 5. BMI Latin Music Awards. 
Eden Roc Resort, Miami Beach (by 
invitation only). 

May 5-8. 2003 Billboard Latin 
Music Conference & Awards, Eden Roc 
Resort. Miami Beach. 646-654-4660. 

May 7. 2003 SESAC New York 
Music Awards, the Supper Club. New 
York (by invitation only). 

May 8, 2003 Music Video Produc- 



Lines 



BIRTHS 

Boy, George Thomas, to Jan and 
Charlie D'Atrl, March 18 in Los 
Angeles. Father is marketing direc- 
tor and compilations executive for 
Hollywood Records. 

Girl, Sophie Eleanor, to Sally and 
Howard Kramer, April 2 in Cleveland. 
Father is director of curatorial affairs 
for the Rock and Roll Hall of Fame 
and Museum. 

Girl. Mary Keagan, to Becca and TVacy 
Lawrence, April 1 5 in Nashville. Father 
is a country recording artist. 

Obituaries appear on page 60 this 
issue. 



Uon Assn. Awards. Orpheum Theater. 
Los Angeles. 213-387-1.590. 

May 9. International Reggae and 
World Music Awards. Manhattan Cen- 
ter. New York. 312-427-0266. 

May 9, 10th Anniversary Race to 
Erate MS Celebration, benefiting the 
Nancy Davis Foundation. Century City 
Plaza Hotel & Spa, Los Angeles. 310- 
440-4842. 

May 13, BMI Pop Awards. Regent 
Beverly Wilshire Hotel. Los Angeles 
(by invitation only). 

May 13. Southern Gospel Music 
Assn.'s Hall of Fame Induction Cere- 
mony. Governor's Palace. Pigeon 
Forge. Tenn. 865-908-4040. 

May 13-16. 2003 Electronic Enter- 
tainment Exposition (E3) Confer- 
ence. Los Angeles Convention Center 
877-216-6263. 

May 14. BMI Film/TV Awards. Regent 
Beverly Wilshire Hotel, Los Angeles (by 
invitation only). 

May 20. ASCAP Pop Music Awards, 
Beverly Hilton Hotel. Los Angeles (by 
invitation only). 

May 21. 38th Annual Academy of 
Country Music Awards. Mandalay 
Bay Resort & Casino. Las Vegas. 818- 
842-8400. 

May 22, Classical Brit Awards 2003. 
Royal Albert Hall. London, classicalbrits 
^'imenternational.com. 

May 22, VHI Divas Duets. MGM 
Grand Arena, Las Vegas. 212-258-8000. 

May 22. W.C. Handy Awards, pre- 
sented by the Blues Foundation. 
Orpheum Theater, Memphis. 901- 
527-2583. 

May 29. 2003 Audio Publishers Assn. 
Conference (APAC). Wilshire Grand 
Hotel, Los Angeles. 310-372-0546. 

May 31. 2003 MTV Movie Awards. 
Shrine Auditorium, Los Angeles. 310- 
752-8000. 

JUNE 

June 2. Humanitarian of the Year 
Gala, presented by the T.J. Martell Foun- 
dation, New York Hilton & Towers. 212- 
8.33-5444. 

June 3. 36th Annual International 
Fan Club Organization (IFCO) Fun 
Fest Show, benefiting the St. Jude Chil- 
dren's Research Hospital, Ryman Audi- 
torium, Nashville. 615-371-9,596. 

June 3-4. Emerging Artist Reaching 
for Stardom (EARS) Music Confer- 
ence, Hotel Pennsylvania, New York. 
212-330-7077. 

June 5, 13th Annual City of Hope 
Celebrity Softball Challenge. Greer Sta- 
dium, Nashville. 213-241-7268. 

June 5, 2003 Atlanta Heroes Awards, 
presented by the Atlanta chapter of 



N.ARAS. Westin Peachtree Plaza Hotel. 
Atlanta. 404-249-8881. 

June 5-8. 32nd Annual Fan Fair, var- 
ious venues. Nashville. 866-326-3247. 

June 8. Neil Bogart Memorial Fund 
Racquet Rumble Tennis Tournament. 
Riviera Tennis Club. Pacific Palisades. 
Calif. 310-358-4970. 

June 12, 34th Annual Songwriters 
Hall of Fame Induction and Awards 
Dinner. Marriott Marquis Hotel. New 
York. 212-431-5227. 

June 18. Fourth Annual National 
Smooth Jazz Awards, the Wiltern. Los 
.Angeles. 310-550-7776. 

June 19. 2003 Radio-Mercury Awards 
Luncheon and Ceremony. Starlight Roof 
Room, Waldorf-Astoria, New York (by 
invitation only). 

June 21-23. 2003 Indie .Managers 
Assn. Convention, the Universities 
at Shady Grove. Rockville. Md. 202- 
521-5253. 

June 26, Country Music DJ Hall of 
Fame Awards Ceremony. Hilton Suites, 
Nashville. 615-327-4487, 

JULY 

July 18-20, 2003 National Assn. of 
Music Merchants (NAMM) Summer 
IVade Show. Gaylord Center, Nashville. 
323-965-1990. 

July 24-26. Southeast Music Enter- 
tainment Summit. Durham Marriott. 
Durham, N.C. 919-824-7583. 

July 25-29. 78th Annual Internation- 
al Assn. of Assembly Managers (lAAM) 
Conference & Trade Show, Ernest N. 
Morial Convention Center. New Orleans. 
972-255-8020. 

July 28. Fourth Annual WCBS-FM 
Golf Rocks Celebrity Classic, benefiting 
the Kids Foundation, Fiddler's Elbow 
Country Club, Bedminsler, N.J. 908- 
687-8700. 

July 28-29. Eighth Annual Jupiter 
Plug.lN Conference & Expo, Crowne 
Plaza Times Square, New York. 203- 
662-2838. 

July 30-Aug. 2. Atlantis Music Con- 
ference Urban Symposium, Sheraton 
Hotel, Atlanta. 770-499-8600. 

AUGUST 

Aug. 5. BMI Urban Awards. Fon- 
tainebleau Hilton Resort. Miami Beach 
(by invitation only). 

Aug. 6-8. Billboard R&B/Hip-Hop 
Conference & Awards, the Roney Palace. 
Miami Beach. 646-654-4660. 

Submit items for Lifelines and Events 
Calendar to Margo Whitmire at Bill- 
board. 5055 Wils/tire Blvd.. Los Ange- 
les. Calif 90036 or at mwhitmire@bill 
board.com. 
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Billboard Music Group eveots & happeniogs 

Star-studded Performances 
Tq Lioht Up BillhoariLBaslL 




GRUPOMANIA 




The hottest night in Miami is getting even hotter with new 
performers joining the lineup lor the first Billboard Bash. 
The event will take place May 7 at Miami Beach's 
BiilboardLive club as part of the Billboard Latin Music 
Conference S Awards, presented by Heineken and in asso- 
ciation with Garrier Fructis. The conference will take place 
May 5-8 at the Eden Roc Resort in Miami Beach. The 
awards show, which closes the event May 8, will be mov- 
ing to its new, larger home at the Miami Arena. 

The Bash will feature performances by finalists for this 
year's Billboard Latin Musk: Awards. Just added to the 
lineup are Alexandre Pires, a finalist for three Billboard 
Latin Music Awards, including Hot Latin Tracks artist of 
the year; salsa legend Tito Nieves, a finalist for two awards 
in the Hot Latin Tracks, duo or group, category; and Puerto 
Rican tropical act GrupoMania, a finalist for tropkal/salsa 
album, duo or group, witti Latino. These acts will join the 
previously announced Latin pop group Area 305, whose 
first single, "Si No Estas," is a finalist for new artist tropi- 
cal/salsa airplay track of the yean and Hector y Tito, 
whose most recent album, A La fleconquista, is a finalist 
(or Latin rap album of the year 



NIEVES 



For more inforniatkjn on ttie conference, visit www.bilt- 
boardevents.com or contact Michele Jacangelo at 646-654-4660. For infor- 
mation on registration and group discounts, contact Kelly Peppers at 646- 
654-4643. For sponsorship information, contact tebele Marquez at 646-654- 
4648. For hotel infomnation, contact the Eden Roc Resort at 305-531-0000. 




BOOK OF THE WEEK 

INSIDE SONGWRITING: GETTING 
TO THE HEART OF CREATIVITY 

Inside Songwriting: Getting to the Heart ol 
Creativity by Jason Blume is a must-have for 
any songwriter, singer, or musician looking to 
learn the business of songwriting from an 
insider's point of view. 

Blume, who has written for such artists as Britney Spears and the Backstreet 
Boys, recounts his struggle climbing to the top of his profession and offers 
encouragement and hope tor those starting out or still seeking a breakthrough. 
Chapters are followed by exercises geared toward inspiring creativity. 

Inside Songwriting: Getting to ttie Heart ol [nativity (ISBN: Ofl23fr8361-6, 
$14.95) is available wherever books are sold. For more Information, visit 
www.watsongupfill.com. 
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IDOLATRY: Timing is everything {at American Idol, as the 
series' first winner debuts at No. 1 on The Billboard 200 
(see sldrv. page 3) and the series' second-season finalists 
enter the Hot 100 Singles Sales chart in pole position. 
Additionally, the season finalists gamer the highest debut 
on The Billboard Hot 100 since December 1998. 

Kelly Clarfcson was the last contestant standing when 
American Idol concluded last September. A month later, 
her single "A Moment Like This " topped the Hot 100. With 
her album dropping six months later, there was no guar- 
antee that she would equal her single success on the album 
chart. But the TV scries still has the Midas touch, and 
TharMul (RCA) is the proof. Clarkson's album hit the street 
the same day as the single "God Bless the 11.8..^. ' (RCA), a 
remake of the Lee Greenwood song recorded by this sea- 
son s American Idol Finalists to benefit the American Red 
Cross. The song is easily the best-selling single in the coun- 
try'. While the airplay picture isn't bright, the massive sales 
on the single allow it to enter the Hot 100 at No. 4. That is 
the highest debut ever under current Hot 100 chart rules. 

The Idolized rendition of "God Bless the tJ.SA" is now 
the biggest hit version of the song. Greenwood's original 
peaked at No. 16 the week of Sept. 29. 2001, because of 
airplay after the events of Sept. 1 1 . 

BIG WILUE STYLE Just one week after making chart news 
with his position on Hot Country Singles & Tl-acks, Willie 
Nelson is back in the chart headlines. His duet with Toby 
Keith. "Beer for My Horses" (DreamWorks), enters the Hot 
100 at No. 74. It is NeLson's first appearance on this chart 
since an earlier collaboration, 'To All the Girls I've Lowd 
Before." recorded with Julio Iglesias, peaked at No. 5 in 1984. 

Nelson's Hot 100 chart span expands to 27 years, eight 
months, and one week. That does not match the length of 
his career, because he did not make his first appearance on 
this chart until "Blue Eyes Crying in the Rain" debuted 
the week of Aug. 30. 1975. 

WORTH FOUR BUCKS: For the fourth consecutive issue, 50 
Cent places eight titles on Hot R&B/Hip-Hop Singles & 
TVacks. as "What Up Gangsta" (Stiady/Aftenmath) debuts at 
No. 79. 50 Cent almost had nine songs on the tally, but 
"Wanksta" moves over to the recurrent chart. Until 50 
Cent's output, the record for most simultaneously chart- 
ing titles was held by Jay-Z in the June 22-July 13, 2002, 
issues, with .seven. While Jay-Z collaborated on or was a fea- 
tured artist on all but one of those seven titles, 50 Cent leads 
or goes solo on all but one track, "Magic Stick" (Queen 
Bee/.MIantic), on which is he featured with Lil' Kim. 

More Fred Branson each week at www.billboanl.coni. 



by Mark Parisi 




Considering the number of blues- 
based riffs that drive so many 
Aerosmith songs — and even 
the country elements that creep 
in every now and then — it's not all 
that surprising that the band mem- 
bers' affection for Southern culture 
extends deeply into the region's 
often spicy cuisine. 

Guitarist Joe Perr>' .says that for 
years now, the band has taken 
bo.\es of hot sauce on the road, not- 
ing that it even maintains a short- 
list of key barbecue restaurants 
across the U.S. 

Yet Perri' has taken that love 
to a whole new — and pretty 
unique — level for one of the 
world's biggest rock stars. A hot 
sauce fan tiimself for .some 
20 years, ever since he 
began vacationing regu- 
larly in Jamaica, Perr>' has 
launched his (wn brand of 
the fierv' condiment: Joe 
Perry's Rock Your World 
Boneyard Brew. 

The sauce — which 
Peny notes is more akin 
to the Caribbean, fi'uit- 
based sauces than the Louisiana, 
tomato-based brands — is some- 
thing the guitarist has wanted to 
create for .some time now. 

It's an idea bom out of his habit of 
mixing different sauces while on the 
road. "There's always, like, a stack of 
hot sauce in my dressing room," he 
saj*. "j\nd I found myself blending 
different ones together, to find what 
1 really liked. There was always 
something massing. So finally. I had 
this name. 'Rock Your World,' trade- 
marked (about four years ago]." 

During the past few years, Perry 
has been working with friend and 
Boston-area food industrv e.xec 




David Ashley and his local Ashley 
Food Co. to find the right formula. 
They have partnered in a company 
created and funded by Perry. 

On a scale of one to 10. Perry says 
the heat of his sauce is probably a 
four or a live. "The heat is not over- 
powering. I mean, if you've never 
had a hot sauce before, you'd prob- 
ably find it hot. But if you at all like 
spicy food — even on occasion — I 
think you can eat it and like it." 

Explaining w'hat makes his sauce 
distinct, he notes, ".Aside from the 
fact that it has very high quality 
ingredients, everything is as 
close to fresh as you can get, 
with no preser\'atives. But it 
so has the chipotle peppers 
in it, and there's a touch of 
garlic: that's what I think 
sets it off." 

At joeperryrockyour- 
world.com, fans can pur- 
(^>.i cha.se bottles of the sauce 
' " and even put in orders 
for bottles bearing a 
personalized autograph 
from the guitarist. 
Peuy. vAv3 (xcasion- 
ally also barbecues for friends — espe- 
cially when Aerosmith is working in 
his basement studio, where it record- 
ed 200rsyu.s7 Pw;h /^%— says he 
plans to launch a second sauce and a 
pepper jelly in the coming years. 

With a laugh, he says that creat- 
ing his Boneyard Brew has given 
him a chance to dispel the idea that 
since he kicked drugs and alcohol, 
this former half of the Toxic T\vins 
eats nothing but health fwid. 

"I mean. 1 like healthy food, but 
1 usually have a steak three or four 
times a week. And one of my fa- 
vorite things to put the sauce on is 
a hamburger." wES orshoski 




An Album Called Poodle Hot 

"Weird AI''Yankavic, the reigning king of pop parody, 
recently mastered his new album. Poodle Hat, at Bcmic 
Crundman Mastering.The new collection, due May 20 onVol- 
canc/Way Moby Records, features guest appearances by 
Dweezil Zappa and Ben Folds. Pictured, from left, are mas- 
tering engineer Bemie Grundman, recording engineer Tony 
Papa, andYankovic. (Photo: David Coggin) 




Mad-Cap 

Madonna launched her American Life disc April 22 with a 
high-profile stop by MTV's Total Request Live, where she 
performed cuts from the new set and cozicd up for an inter- 
view about her predominant themes of the day: inner peace 
and motherhood. 




I , SmodTh 
I / As Silk . 



The incomparable Annie 
Lennox warmed up her new 
album. Bare, due in lune on 
I Records, with a recent, rare 
performance at New York's 
famed Apollo Theater. 
(Photo: Chuck Pulin) 
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Panelists Include 



NEW 

English/Spanish 

TRANSLATIONS 

atallpanelsl 



Mauricio Abaroa Crescent Moon Records 

Teresa Aguilera, Orbita 105.7 FM Mexico 

Arturo Allen, Vida Music 

Manny Benito, Rejoice Music 

Sua Civita, Wamer Pictures 

Frank Creighton, RIAA 

Sofia De la Cmz, VI Music 

John Echevarria, Universal Music Latino 

Eddie Fernandez, Universal Music Latino 

Ralph Fernandez, RIAA 

PioFerro,SBS 

Yolanda Foster, mun2 Television 
Giulianna Fragala, Newmark Comm. 
Jhonny Frias, Frias Entertainment 
Jason Gamer, Clear Channel 
David Gleason, HBC 
Greg Hagglund, Clear Channel Ent 
Magic Juan, Ria Records 
Leslie Jorge Zigel, BMG Music 
Arie Kaduri, NYK Productions 
DJ Kazzonova, Latino Mix WCAA N.Y. 
Rosa Lagarrigue, RLM International 
Bany Landis, Wamer Bros. Reconds 
Eddie Leon, Radio Ideas 
Sergio Lopes, Express Editions USA 
Gerardo Lopez, Handleman Ent 
Gustavo Lopez, UMVD 
George Major, Sony Discos 
Freddie Martinez, Freddie Records 



miss the 



MAY S - 8 



Agarra calle. 
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Nielsen 
Broadcast Data 
Systems 



he Billboard Q&A 



Juan Luis Marturet IP! Latin America 

Melanie Masterson, EMI Latin America 

Bmce Mcintosh, Universal Music Latino 

Haz Montana, Entravision Comm., Radio 

Dario Navac, Integrity International Group 

Philip B. Newmark, Newmar1< Communications 

Roberto Nogueras, Radio Paraiso 

Don Omar, VI Music 

Hemninio "Chayan" Ortuno, HBC 

Carlos Paez, Musical Productions 

Guillermo Page, EMI Latin USA 

Lany Palmacd, Sony Discos 

Silvestro Penina, Univision Records 

Anthony Perez, Perfect Image Rim & Video Prod. 

Jorge Pino, EMI Latin USA 

Luis Pistemian, Aries Music Entertainment 

Adrian Posse, BMG U.S. Latin 

Robi Draco Rosa, Phantom Vox 

Victor W. Sanchez Jr., Family Christian Stores 

Jay Sendyk, Sendyk Leonard & Co. Ina 

Carfos Tabakof, Wamer Music Latin America 

Jim Urie, Universal Music & Video Distribution 

Franco de Vita, Universal 

Michel Vega, William Moms Agency 

Jorge Villamizar, Wamer Music Latina 

Frank White, Balboa Records 

Allison Winkler, CAA 

George Zamora, Wamer Music Latina 

Leslie Zigel, BMG 

EDEN ROC RESORT 



Latin Pop Album Finalist 
"MTV Unplugged" 



A one-on-one 
interview with 

ALEJANDRO 
SANZ 

presented by Heineken 



Connect with these 
HBC Radio Stations 



KDXX, DALLAS 
KESS, DALLAS 
KLAT, HOUSTON 
KLNO, DALLAS 
KLTN, HOUSTON 
KLTO, HOUSTON 
KLVE, LOS ANGELES 
KOBT, HOUSTON 
KOVE, HOUSTON 
KQBU, HOUSTON 
KRCD, LOS ANGELES 



KRCV, LOS ANGELES 
KRTX HOUSTON 
KSGA, LOS ANGELES 
KTNQ, LOS ANGELES 
WADO, NEW YORK 
WAMR, MIAMI 
WAOl, MIAMI 
WCAA, NEW YORK 
WRTO, MIAMI 
WQBA, MIAMI 
and OTHERS! 
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Live Music Highlights 

iDLIVE 

n 



HOSTED BY 



BILLBOARD BASH AT BILLBOARDLIVE 
CO-SPONSORED BY V/SA 
Star-studded pre-awards 
presentation and performances 
by Latin Music Awards finalists ^L^^^ 

2003 FINALISTS PERFORMERS JORGE BEflNAL ROSANNA TAVAREZ 





ALEXANDRE PIRES AREA 305 RECTORY TITO GRUPOMANIA TITO NOES 



SONY DISCOS SHOWCASE 
witfi performances by 




MIGUEL ANGEL 



NUEY DUNBAR 

ASCAP ACOUSTIC SHOWCASE 
featured songwriters 




OAUDIA BRANT LUISFONSI 



CHEIN GARCIA DONATOPOVEDA FERNANDO OSDRIO 



BMG us LATIN PRE-CONFERENCE SHOWCASE 

Monday, May 5 with performances by 




ROSELYN SANCHEZ UIZY 
leilinigTEGOCALOERON 



MANOUN 



Plus, , . 

BALBOA RECORDS PRESENTS 

A live performance by AXE' BAHIA , 

CHRISTIAN SHOWCASE with performances by 




CONTAGIOUS ALINE BARROS SALVADOR JOANN ROSARIO FUNKY 
Rejoice Music Inlegril) Music WORD F Hamimmil'Venli/Pmideiil Vita Music 

BMI LATIN AWARDS (by BMI invitation only) 
Recognizing the songwriters and publishers of 
BMI's most performed Latin songs of the year 

OPENING COCKTAIL RECEPTION 
Co-Sponsored by LINCOLN ROAD MAGAZINE 

EXCLUSIVE AWARDS SHOW AFTER PARTY 

Hosted by AiHines 

Win 2 round trip coach tickets on American Airlines* 

Tickets afe vaM for ttavti U IS 46. Canada, Iteiico. CuMean, Be(Tnu(b »id Vie 



BILLBOARD LATIN MUSIC AWARDS 



SCHEDULED TO APPEAR 

A.B. Quintanllla y Los Kumbia Kings Albita Bacilos 
David Bisbal Chayanne ^ Robi Draco Rosa El General 
Hector Y Tito Julio Igleslas Jr. Intocable LaOnda Limite 
Armando Manzanero Ricky Martin ^ Pilar Montenegro 
Tito Nieves Alexandre Pires Eros Ramazotti 
Gilberto Santa Rosa AND MANY MORE!!!! 



PRODUCED & BROADCAST BY 



NATIONAL RADIO SIMULCAST TO TOP U.S. 
HISPANIC MARKETS BY p 



TO RECISTER 9t UPDATES 
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Sony 

DISCOS 




QUESTIONS? Michele Jacangelo 646.654.4660 

REGISTRATION S GROUP OlSCOUNTS Kelly Peppers 646.654.4643 

SPONSORSHIPS Cebele Marquez 646.654.4648 



Oasis Management 

would like to thank 

Max Cavalera 

and 

Roadrunner Records 



for 15 years of business, 
friendship and loyalty. 




46 countries 



10 full length albums 
2 official live albums 
,over 2,500 concerts 
numerous bootlegs 
•over 6 million units 
s8fe worldwide. 

IMuch Respect. 




Oasis Management Tel : (602) 482-3859 Fax : (602) 493-2209 



